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Cutbacks at Record Bar: 
Layoffs, Store Closings 



BY FRED GOODMAN 

NEW YORK Flat sales are beinR 
portrayed as the culpnt in a series 
of major cutbacks by record retail 
giant Record Bar of Durham. N.C. 
Approximately 40 administrative 
positions — representing as much as 
30'^ of Record Bar's home office 
staff — were cut on Sept. 1!* Five of 
the chain's 193 stores have been 
closed in the last month, with more 
to come, and the fate of several oth- 
er Record Bar ventures is unclear. 

The layoffs, the first in the com- 
pany's :i5-year history, came just a 
week after Record Bar's annual 
chainwide convention at Hilton 
Head, S C They inrlud*' the release 

Farm Aid Concert 
Raises SIO Million 
In Sales, Pledges 

This story prrpared bjf Paul (>'r> > - 
and Kip A'i rfry 

CHAMPAIGN. Ill Ust week's all- 
star Farm Aid benefit at the L'niv 
of lllinoL'; here raised appn>ximalely 
$10 million in ticket sales, merchan- 
dising and pledges. That's one-fifth 
of the totaJ event organizer WiJJje 
Nelson hopes ultimately to reach, 
counting mail-in pledges and retail 
sales of Farm Aid merchandise. In 
addition. Nelson notes that the toll- 
free I-800-FARMAID phone lines 
will remain in operation for one 
year 

Additional revenue could be gen- 
erated by a possible Farm Aid al 
bum and videocassette. But Nel- 
-•-n's manager Mark Rothbaum 
r^'i't-- that reports of an album and 
\ ideo release are premature. 

"All ancillary nghts would have 
to be negotiated directly with the 
fConlinurti on pagr SHf 



of 18 employees, the reassignment 
of 12 otherK, and the era^urf uf 10 
currently vacant sIi>Ls 

Ron Cruickshank. president of 
Record Bar, says the com(>any'» 
original projections for 19H.S proved 
far too optimistic. "We were geared 
up for a 20'' growth, and sales have 
l)een flat." he says. "That's the big- 
gest single thing, and we've had to 
program ourselves to gear back. 
We've had Imi much money going 
out" 

Computer problems in Record 
Bar's new warehouse have been 
compounding the chain's cash 
crunch, leaving many outlets with- 
out the pntjHT pHMiuct mix going 
into the all-imp4irta,nt holiday shop- 
ping season. "We're not getting the 
product out there fast enough." 

(Continued on page TO) 



NO BOARD? 

Two Labels Seen 
Abandoning New 
CD Packaging 

"by"iS HOROWITZ^ 

NEW YORK Warner Bros and 
Elektra Records have apparently 
given up attempts to seek early ac- 
ceptance for all-lHiard Compact Disc 
luckaging that bypasses the jewel 
box 

Their packaging experiments 
with two top acts, which generated 
a firestorm of protest from retailers 
and consumers beginning last 
spring, have been shelved indefi- 
nitely, according to a highly placed 
source 

While comment could not be ob- 
tained directly fntm creative ser- 
vices executives al the labels, fur- 
<(\)nfinued on page TO) 



Musical Majority Announcement 

EIGHT LABELS TAKE 
ANTI-RATINGS STANCE 



BY SAM SUTHERLAND 

LOS ANGELES Eight U.S. record 
companies have taken public stands 
against proposed ratings measures 
for sound recordings, including the 
Reconling Industry Assn. of Ameri- 
ca (RIAA) recommendation of an in- 
dustr>'wide generic sticker. 

The move, which marks the first 
significant shift in label postures 
since the RIAA framed its position 
earlier this summer, wa^; signaled 
Thursday (26) with an announce- 
ment from the Musical Majority, a 
recently formed anti-censorship 
group, that the A&M. Geffen. Is- 
land, IRS. Tommy Boy. Modem and 
Gold Mountain labels have added 
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their support lo the fledgling 
group's own stance 

Of those companies, only A&M 
has reversed a formal approval of 
the RIAA position, which held that 
24 signatorj' member firms would 
voluntarily apply a generic warning 
sticker to product deemed potential- 
ly offensive. An RIAA siMjkesper- 
son confirmed that the other seven 
had not signed the RIAA statement 
on ratings, and are thus making 
their first public statement on the 
issue. 

Geffen Records founder David 
(Continued on page S3) 

Griffey, Zappa 
Begin Seminar 
On Political Note 

NKW YORK ThL- sixth New Music 
Seminar began here at the new Mar- 
riott Marquis Hotel last Thursday 
(2*i( on a decidedly political note, 
with keynote sjieakers Dick Griffey 
and Prank Zappa urging grass- 
roots involvement in the issues of 
afiartheid and record rating respec- 
tively. 

Griffey, chairman of Solar Rec- 
ords and president of the Black Mu- 
sic Assn. (BMA). urged the record 
industry to act as "a communica- 
tor" on the issue of apartheid in 
Siiuth Africa "Most young people 
here don't know what institutional- 
ized racism is," Griffey said during 
his convention opening remarks. 
"Our responsibility is to make them 
aware." 

Within the industr>' itself. Gnffey 
also proposed a three-pronged pro- 
gram that includes recognizing a 
(Continued on page 68) 




PHANTOM, ROCKER 
& SLICK 



An album that establishp<; traditions 
. . not follows them. features 

i MEN WITHOUT SHAME 
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LYRIC ROW NOT ECHOED OVERSEAS 

Idea of Rating System Finds Few Foreign Proponents 



This Btory compited by Nick 
Robertahaw and Peter Jonen in 
London, tcith asHi-tts front Jim 
Sampson in (irrmtiny, Witlrni 
Hoo.% in Holland, Olrnn A. Baker 
in Australia and Vittorio Castflli 
in Italy. 

LONDON StateKitle controventy 
eoncerninK explicit, vtolfnl or pro- 
faiif son^ lyrics ha>( found few ech- 



oes in Britain or clitewhere. 

InduHtry opinion in the Li.K. holds 
that self-reffulation hut worked per- 
fectly well in the past and will con- 
tinue \ja do AO. The notion of a lyric 
niUnK xyKtem is widely regarded as 
bein^ juHt short of absurd. 

John Deacon, director general of 
the Britmh Phonographic Industry 
(BPI), nolHH: "One of the main rea- 
sons for the succesfl nf the British 




Top P^ert Lend > Helping Hand. FannAid organtzer Wilite NeJson is flanked 
by Neil Young and John Cougar Metlencamp. as the tno surveys the earty 
mormng crowd at tt>e Sept 22 benefit concert in Champaign. IN. (Story, page 
one.) 



record busineiis of late has been the 
Kensitivity of the record companies 
to the demands of the consumer. 
Put simply, the customers are get^ 
ting the music they want. 

The industry's ou^ut is in effect 
a refleclion of public taste." says 
Deacon, "and it makes no commer- 
cial sense either to offend listeners 
or to place retailers in jeopardy by 
issuing records with dubious lyrics. 
Self-regulation is brought about by 
normal commercial pressures." 

He adds that if BPI members 
were ever to request guidelines, 
they would t>e provided, but that no 
such request has ever been re- 
ceived. U K companies voluntarily 
sticker releases deemed likely to 
give offense: CBS, for instance, has 
done so with recent Marvin Gaye 
and Joan Rivera albums. 

But even here, some retailers 
warn that any hint of censorship is 
more likely to attract some youthful 
record buyers than to deter them. 

Nevertheless, controversy in this 
field is not unknown within the U.K. 
marketplace. During the heyday of 
the British punk bands — whose cen- 
tral ambition was to be as offensive 
as possible — records like the Sex 
Pistols' "Never Mind 7?ie Bollocks, 
Here's The Sex Pistols" succeeded 
m arousing the hostility' of the con- 
servative establishment, thereby 
helping to guarantee their commer- 
cial success. 

Where the Obscene Publications 
Art haH been invoked, retailers have 
(Continued on page 70) 



Keynote Speech at Video Confab 

MGM/UA's Gallagher Praises Distributors 



NEW YORK A strong defense of 
video wholesalens is a key element 
of a keynote speech by Bill Gal- 
lagher, president of MGM/UA 
Home Video, at this week's conven- 
tion of the 560-unit strong National 
Video Co at the Princess Hotel in 
Acapulco. 

Gallagher, whose keynote Mon- 
day (30) is a highlight of the five- 
day confab, has arranged an un- 
usual video presentation. He has 
taken clips of 10 home video compa- 
nies whose executives appear on a 
'Studio Executive" panel Wednes- 
day (2) and has compiled them into 
a 25'minute presentation as part of 
his address. 

Before the convention, Gallagher 
stated that his 30 years of expen- 
ence in the music industry, much of 
them as top sales executive at Co- 
lumbia Records, have made him 
particularly sensitive to the "value 
of two-step distribution, particular- 
ly if one is marketing a sizeable cat- 
alog. 

"A dislributJir who enters into an 
agreement agrees to represent the 
broad base of a manufacturer's cat- 
alog. To a company in the video in- 
dustry that lives on hits alone, this 
philosophy may not be very impor- 
tant, but my company, MGM/UA, 
represents the most classic catalog 
in the film industry." 

Gallagher says MGM/UA's di- 
rect selling policy protects his 
wholesalers via terms that do not 
undercut them, a policy in effect 
since ISH2. As Gallagher puts it. 
"My wholesaler?* support me and 



share my nsks." 

MGM/UA's distributor network 
involves 27 to 30 companies, al- 
though representation by such 
firms as Commtron, Metro and 
Sound with their multiple setups 
swell the ranks even further. 

Gallacher further contends that 



visibility of product in key mass 
merchandiser outlets such as K- 
mart, which does not rent product, 
eventually feeds consumer traffic 
to the video specialty dealer who 
buys from hm distributors. 
To the doomsayers who believe 
(Continued on page 70) 



Billboard Forges New Link 
With European Music Report 



NEW YORK Billboard Publica- 
tions Inc. has announced a joint ven- 
ture between Billboard and Europe- 
an Music Report (EMRl, The venture 
will be headquartered in Amster- 
dam. The principal property of EMR 
is EurotipsheeL a weekly publication 
covering the I^-European market 
for radio, tv programmers and the 
music industr>' at large 

Eurotipsheet, started 15 months 
ago. is the compiler and publisher of 
the European Top 100 charts, reach- 
ing 5,000 readers weekly, 

Theo Roos, founder and publisher 
of Eurotipsheet, has, in a 20-year 
music industry career, held key roles 
with EMI, WEA and Phonogram. He 
is also the founder of Flying Dutch- 
man, a leading international music 
marketing company 

Roos will continue as president of 
EMR. and will also function as pub- 
lisher of Billboard operations in Eu- 
rope. Eurotipsheet recently located 



to new headquarters in Amsterdam, 
and as a result of the alliance with 
Billboard will share new office space 
in I^^ndon with the magaxine. 

Sam Holdsworth. publisher of Bill- 
board magazine, notes t)iat U» "syn- 
ergy existing between tlie two publi- 
cations is ideal. The alliance 
strengthens Billboard's overall posi- 
tion in Eun>pe Thet» Roos' industry 
experience and leadenjhip combined 
with the expenence and resources of 
Mike Hennessey, managing director 
of Billboard Ltd.. will help position 
and strengthen publications in the 
international home entertainment 
business." 

Eurotipsheet was established to 
serve a growing I^n-European mu- 
sic markotplaoe. and Koo» now plans 
to expand the publication overall and 
increase its news coverage. EMR 
also has plans for radio and tv as 
well as other media-related ventureu 
in the music fieW. 




ZZ Tops List of October Releases 

Four Top Female Vocalists Also Have Albums Due 



BY PAUL GREIN 



LOS ANGELES ZZ Top s "AfU?r- 
burner." the band's follnwup to the 
five-minion-seller "Ehminalor, " is 
the tup ulbum s«t for rvkuse in Oc- 
tober The $9 9** list album ls due on 
Warner Bros. Oct. 21. more than 
two years after the release of 
"Eliminator." which cracked the lop 
10 and yielded the top 10 single 
"Legs." 

Also due in October are new al- 
bums by four of the top fenmle vo- 
cabsts m pop music: Ohvia Newton 
John. Barbra Streisand. Sheena 
Elaston and F^t Benatar. 

Newton-John's "Soul Kiss" is due 
on MCA Wednesday (2). four years 
aft»T the release of her last studio 
album. "Physical." The new album, 
produced by John Farrar. is only 
Newton-John's third studio album 
in the past eight years. Her other 
post-1977 releases — all platinum — 
have included three soundtracks 
and two gn*aUest hitJi KetA 

Streisand's "The Broadway Al- 
bum," due on Columbia Oct. 31. 
marks her return to classic stage 
songs after years of playing to the 
pop market. The move is bel»eve«l to 
be a reaction to the disappointing 
response to Streisand's last studio 
album. "Emotion." The album was 
produced by VvWr Mat2, with indi 
vidual cuts handled by David Koster 
and the team of Streisand and Rich- 
ard Baskin. 

Easton's "Do You," due on EMI 
America Oct. 18. is her followup to 
"A Private Heaven," her first plati- 
num album. That album produced 
the top 10 hits "Strut" and "Sugar 
Walls." which reversed Easton's 
early image as a demure, rather 
bland pop/adult contemj>orary sing- 
er to the extent that she became a 
target of groups calling for ratings 
on records. The new album was pro- 
duced by Nile Kodgcrs. 

Benatar's "Seven The Hard 
Way." due Oct. 30 on Chrysalis, is 
the singer's bid for a seventh con- 
ftecutive platmum album Her last 
album, "Trupiro." fell short of the 
Ufp 10. but pn>duced one of the smg 
er's biggest singles, "We Belong." 

The holiday season ls traditjonal 
ly pnme time for greatest hits sets, 



and It appears thui year will be no 
exception. The key compilation due 
in Octiiber is the Cars' "Greatest 
Hiti." due Oct. IH on Elektra. The 
rvtnispective follows five conitecu- 
tive platinum albums by the HuKtun- 
based band, and will be preceded by 
a new single. 'Tonight She Conws" 

Hank Williams Jr.'s "Greatest 
Hits Vol 2" is due Oct \A on 
Warner/Curb; his first "Greatest 
Hits" set. released three years ago, 
went platinum. Jimmy Buffett's 
"Songs You Know By Heart" is due 
Oct. 9 on MCA; Donna Summer's 
"Best or' is due Oct. 7 on Menniry- 

EMI America has set an Oct IH 
release date for David Bowie's 
"Dancin'." a set of dance remixes of 
songs from Bowie's first two EMI 
albums, "Let's Dance" and "To- 
night." The $8.98 album may also in- 
clude Bowie's current top 10 duel 
with Mirk Jagger, "Dancing In The 
Street ' 

Two key double live albums are 
also set for release by October Iron 
Maiden's "Live Afti-r Death" is due 
on C-apitol Oct. 18; Triumph s "Stag- 
es" is due on MCA Oct 9 

Another high-powered heavy 
metal act slated for October is 
Rush, whose studio set *'Power 
Windows" is due Oct 7 on Mercury. 
The group has hit platinum with its 
last four studio albums: "Perma- 
nent Waves," "Moving Pictures." 
"Signals" and "Grace Under Pres- 
sure." 

Three male pop stars whose last 
albums went gold are due back in 
October with new releases Elton 
John's "Ice On Fire," which marks a 
reunion with producer Gus Dud- 
geon, is due Oct 28 on Geffen; 
Chnstopher Cross' "Every Turn Of 
The World." the third album by the 
Grammy- and Oscar-wmner. is due 
Oct 28 on Warner Bros.; and James 
Taylor's "That's Why I'm Here." 
his first album since "Dad Loves 
His Work" in 1981. is due Oct. 21 on 
Columbia. 

Two longtime CBS acts are due to 
move to the Warner family of labels 
in October. Aerosmith's "Done 
With Mirrors ' is due on G«ffen Oct 
21; the Isley Brothers' "Master- 
piece" is due one week later on 
Warner Bros. 



Early Recordings Surface 

A Prince of a Teenager 



NEW YORK An album recorded 
by Prince when he was 16 years old 
may find its way into the market- 
place before Christmas. 

"Minnea|M>lis Genius Featuring 
The Band 94 Fjist" containing unre- 
leajied recordings made by Prince 
when he was a member of a funk 
hand dubbed 94 East, is being of- 
fered by former group member 
Pepc Willie at\d partner Jeffrey 
Pink, who say they will release the 
six-song collection on their own in 
deftendent tmpnnt if they can't ne- 
gotiate a deal with a ma)or. 

The band, which also included 
bassist Andre Cymono. made the re- 
ffirdmgs in 1^7.^ and '76. Engineer- 
ing was handled by David Rifkin. 
brother of Pnnce's drummer, Bob- 
by 7. Rifkin was also engineer for 
Prince's Warner Bros, demo and 
produced the recent Prince- re la led 



Family album under the name Da 
vid Z. Prince has co-wnting credit 
on one track, but does not sing on 
any of the tunes, 

Commenting for Warner Bros.. 
Prince's present label, vice presi- 
dent and director of publicity Bob 
Merits says, "Obviously we weren't 
aware of the existence of 'Minne- 
apolis Genius' until now. but this 
back-pages kind of thing y<iu can al- 
most count on when an artist 
reaches the level that Prince has At 
this point, however, we don't have 
full information on his involve- 
ment" 

Prince's management could not 
be reached for comment 

JIM HKSSMAN 
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Another key label debut set for 
October is Al Green's "He Is The 
Light," which will be relea-sed on 
A&M proper, rather than on A&M- 
distributed Myrrh/W<ird. A&M ha.s 
expeneiiced significant pop success 
with another religious artist. Amy 
Grant. 

Two key debut albums are also 
set for release in the month. Charlie 
Sextiin's "Pictures For Pleasure." 
produced by Keith Forsey, is due 
Oct. 16 on MCA; Paul Lawrence's 
"Haven't You Heard ' is due Oct 18 
on Capitol Sexton is a young sing- 
er/songwriter/ guitarist from Aua- 
tin who is being highly touted as a 
significant arrival on the rock 
scene; l^wrence is the writer of 
Freddie Jackson's black radio 
smash, "Rock Me Tonight" 

Other major black music albums 
set for release in October include 
Jermaine Jackson's "Frantic Ro- 
mantic" and Kashifs "C>>ndition Of 
The Heart," both on Arista, and 
Zapp's "The New Zapp IV U" on 
Warner Bros. Jackson's last alburn, 
boosted by the Jacksons' "Victory 
Tour." went gold, as did Zapp's first 
two Warner albums. 

Three albums by new breed rock 
act£ are on the boards for October, 
paced by Simple Minds' "Once Upon 
A Time" on A&M. produced by Jim- 
my lovine and Bob Clearmountain. 
It's the seventh album for the 
group, which hit No. 1 in May with 
"t>on't You (Forget Alwiut Me» " 

Oingo Boingo's "Dead Man - Y^.tr 
ty" is due Oct 23 on MCA; V- i 
Mode's "Catching Up With 1>. i ■ 
Mode" IS exi>ected Oct 28 on Sire 
The latter group recently hit the top 
15 with their sleeper single. "People 
Are People." 

Three critics' favorites are also 
due to return in October Joni Mitch- 
ell's "Dog Eat Dog," produced in 
part by Thomas Dolby, is Oct 28 on 
Geffen; three days later Columbia 
plans to release a five-record boxed 
set by Bob Dylan and a new Elvis 
Costello album produced by T-Bone 
Burnett 

The month's top country release, 
following the Hank Williams Jr. re- 
package: the Judds' "Rockin' With 
Rhythm " on RCA. The duo's last al- 
bum. "Why Not Me." went goW. 

New Yoric NARAS 
Honors Producers 

NEW YORK The New York chap- 
ter of the National Academy of Re- 
cording Arts & Sciences (NARAS) 
presents its 1985 a&r/producers 
award to Ahmet Ertegun. Tom 
Frrnt and Mitch Miller at the second 
annual awanis ceremony, to be held 
Wednesday (2) at the Rainbow 
Room here. A posthumous honor 
will also go to producer and Oilum- 
bia Records executive (ioddard Lie- 
berson. 

The a&r/producers award. iniUat 
ed last year by former NARAS New 
York chapter president Russ San- 
)ek. IS given to "industry figures 
who have made major and signifi 
cant a&r contributions to (he music 
industry in the geographic area of 
the New York chapter " Informa- 
tion and tickets for the event may 
be obtained by callinv; (212) 245- 
M40 




Grvettng a L«9»ncL Wamtff Bros Records board chaimtan Mo Osim. tett 
w«lcomes lazz great Miles Oawis to the labe\ ctunng a recepbon tor him at The 
Palace VI HoMyvKKKl 



lj>ecutive 'I'urntable 

WUBOUD. Michael Ellis juins RilllMiard's pop chart division in the newly 
crrated post of pop singles chart manager. Ellis, who is based in New Vorit, 
reports U> Tom Noonan. director of charts. He will have the responsibility 
for the weekly compilation of the Hot 100 chart. Ellis has spent the la^ 
eight years in the radio sector, having served as program director of WAPP 
New York and group music director for [ioubleday Broadcastuig. as well as 
a.v>ii.sianl program director and music director of WHTZ New York. 

■con COBPMKS. Kent Crawford is appointed vice president of marketiiiK 

for MCA Records Nashville, liased in lee, Angeles. He was vk« president of 
product development for thi- labfl 

Island Reconls names Rob Frmboni director of a&r in New York. As an 
independent producer, he has worked with such artists as the Band. Erk 

□ □9 



Clapton and Joe Cocker, 
(ireg Brudsky is promoted to product manager at RCA Records in New 

York He wa,s a publicist for the label. 

OISTRIBUTIOII/RETMUW. WEA in Burbank makes the following appoint- 
ments; Dave Mount U> vice president of video sales; Francis Alibertc, vice 
president/director of national music sales; Irwin Goldstein, senior vice 
pri'sident of credit; and Jack O'Connell, executive vice president of fi- 
nance. Mount was national sates manager of video. A liberie was director of 
national sales. Goldstein was vice president of rn-dit I I Conm ll wa.'^ sonmr 
vice president of finance. 







CBS/Fox Video promotes Von I'olk to general manager and 
division vice president of management products, based in Farmington Hills. 
Mich He was division vkv pn'siilent of commercial products 

Robin Montgomery is ap|>oinle<l to the newly created post of senior vice 
pn-siilenl al Pnsm Entertainment in Los Angeles. She joins from Embassy 
Home Entertainment, where she was senior vice president of acquisitions, 
production and corporate marketing 

rm tUOW/VIKO. Bob t'oleman joins Editel/Chicago as vice president of 
marki'iiii); Hi- was director of marketing and client services at Optimus. 

Tlif Magni'tii Ta[»' Divunon of Agfa-Gevaert in Telerboro, N J. promotes 
Andrew C Da Puxio to national marketing manager for audio products 
and Peter Jennen to central regional sales manager. Da Puzzo was audio 
pro4iucl manuKer Jensen was Midwest regional sales supervisor. 

(leorge Burr is upimkI to marketing o|ieralions manager of 3M's Magnet- 
ic Audm/ Video Products Division (Consumer) He was market development 
manager of video products Also, Robert Y. Kline and C. Michael Chew are 
promoted to related markets manager of consumer products and marketing 
manager of grocery/military trades, respectively Kline was manager of 
hiimi' video pnxIucLs. Chew was marketinv^ development smier\-iKiir "if vul- 
e» products .All three are based in St FVu l. Mum 



Mary Lou Retton. 

1^ She's got the gold. 

r Now she's going 
f for platinum. 





1984 Olympic Gold medalist 
Mary Lou Retton presents"ABC 
Fun Fit"— the album. It's based 
on her new Saturday morning 
ABC-TV show which combines 
exercise and fun for kids. 

Mar>' Lou Retton has quickly 
become one of Americas most 
widely recognized and admired 
sports figures. Kids love her And 
their fitness-minded parents do too. 

To promote her new "ABC Fun 
Fit"album and show, Mary Lou 
will be keeping a high profile- 
as a guest on television talk 
shows and with personal 
appearances around the countr>' 
So stock up on Mary Lou s Fun 
Fit workout album .You don't 
have to be a kid to profit from it. 




THE' ABC FUN FIT" 
WORKOUT WITH 
MARY LOU RETTON. 
EXERCISES FOR A KID'S BODY...AND MIND. 
INCLUDES A FULLY ILLUSTRATED 
16-PAGE INSTRUCTION BOOKLET. 
ON MOSAIC RECORDS AND CASSETTES- 
A CBS ASSOCIATED LABEL 



Florida Chain Goes Public 

Spec's Prospectus Paints Healthy Picture 



ByJOHNSIPPEL 



LOS ANGELES Spec's Music s 16 
Florida stores show net sales for 
fiscal 1985 of $16,638,000. net earn- 
ings of J924.000 and net earnings 
per common share of 63 cent*, ac- 
cording to the prospectus for the 
longtime record/tape/accessories/ 
video chain's first public stock of- 
fering. 

The $1 million-plus average gross 
per store and resultant earnings ap- 
pear even stronger when compared 
to fiscal 1981. when the chain re- 
ported $10,565,000 net sales, net 
earnings of $491,000 and 32 cents in 
net earnings per common share 
with only two fewer stores. 

Underwriters [jidenburg. Thai- 
mann & Co. are offermg fiOO.OOO 
shares at $6.5»*7.50, with the mon- 
ey to be used to finance VZ new- 
stores during the next two years. 
They will be built outside South 
Flonda, where 12 Spec's stores are 
now located. 

As of July 31. the company lists 
no longterm debt. $1.7 million work- 
ing capital and total assets of 



$5,491,000. 

In fiscal 19S5, ending July :il. the 
chain, founded in 1948 by mdustry 
pioneer Martin W "Mike " Spector. 
shows cost of goods sold at 
$10,385,000: gross profit. $6,253,000: 
overhead, $5,148,000: and earnings 
before income tax and extraordi- 
nary items, $1,519.(100. 

From fiscal 1981 to fiscal 1985. 
working capital rose from $206,000 
to $1.7 million: total assets from 
$2.85U to $5,491: net .nales |ier store 
from $778,000 to $1,040,000: square 
feel of selling space from 31.200 to 
36.900: and net sakjs per square foot 
fn>m taa9 Ui $451. 

Net sak-s increased $1,748,000, or 
13.5^ , from fiscal 1983 to 1984, with 
records, tape.v and video contribut- 
ing, while the report attributes an 
increase of $1.6 million from fiscal 
1984 to 1985 to video rental and 
sales and Compact Disc. Gross prof- 
it as a percentage of net sales 
ranged from 36.5^« to 37.6S from 
1983 to 1985. while overhead as a 
percentage of sales dropped from 
36.8T- to 30.9?; during the same peri- 
od, attributed to mounting sales 



Chicago Expo Draws 2,00( 

Organizers Planning '86 Encore 



CHICAGO Approximately 2.000 
people attended the first annual 
Chicago Music Expo, held Sept '20- 
22 at the Hotel ContinenUl. Event 
organizers deemed the Expo a suc- 
cess, and confirmed that a second 
Expo will be held next year. 

Attendees eager to learn the ba- 
sics of the music industry Uxik in 
seminars, trade exhibits and artist 
showcases over the three-day peri- 
od. Admission was $65 for all three 
days, with partial fees of $10 and 
$20. 

More than .V) exhibitors showed 
their wares, including 30 pro audio 
manufacturers. ak>ng with studios, 
labels, publishers, management and 
booking companies, a pressing 
plant, a cassette duplicator and oth 
er service groups. Expo co-sponsor 
Flanner's Pro Audio was foremost 
among exhibitors, who also includ- 
ed Lexicon. Amek. Ramsa. Pana- 
sonic. Klipsch. Neotek. 3M and .\d- 
ams-Smith, whose Harry Adams 
demonstrated the SMPTE synchro- 
nizer he developed. 

Seminars included "A&R: Get- 
ting Signed To A Label. " featuring 
a&r reps Stephen Powers iCapitol). 
John Mr\os (Arisla) and Rich Mi 
lasky (Red Ijibel): "Promoting Mu- 
sic To Radio," featuring WCCI-AM 
Chicago program director Richard 
Pegue. A&M promotion man Jun 
Mhnon. independent promotion man 
Craig Lambert. Warner Bros. Mid 
west promotion manager Kirkland 
Burke. Jes'Say Records vice presi- 
dent Kirkland Townsend and Aris- 
ta's Mrvos: "Life After The Record- 
ing Contract." featuring Dennis 
De Young, Shoes' Jeff Murjihy. Pri- 
vate 1 artist John Hunter and Ar- 
thur Spivak of the Arnold Stiefel 
' ii management firm: and "Ken 
Walz Presents." featuring video 
priKlucer Walz (Cyndi Lauper, Billy 
Joel. Bruce Springsteen) in a clip 
presi nlalion and discussion. 

IRS Records president Jay Bo 
I'l rg set the tone cif the Expo in his 



keynote speech Friday (20). After 
commenting on the need to stop the 
censorship efforts of the Parents 
Music Resource Center (PMRC). 
and on what it taJies to survive in 
the music industry. Boberg outlined 
a proposed four-point plan he called 
"Make A Name For Chicago" 

"People think Austin and Athens 
have such vibrant music scenes,"" 
Boberg said. ""They picture air peo- 
ple rolling through Georgia looking 
for the next R E M. There's a buzz 
going on. (a proliferation] of indie 
labels. Why can't that be ChicagoT" 

Boberg suggested that the vari- 
ous factions of the local industry — 
studios, retailers, radio, and press — 
should band together to push local 
music Studios, he said, could offer 
off-hours at a cut rate to area musi 
cians. Radio could feature local mu- 
sic on off-peak hours. Retailers 
could set up special bins for local re- 
cordings. Publications could com- 
pile local niuSK- charts anil s|>othght 
area talent on a more frequent ba- 
sis. 

"Everyone would benefit," he 
said. "Not only the local musicians, 
hut the aforementioned business 
owners, who'd find themselves 
turning a profit in previously un- 
profitable time siols " 

The Chicago Music Expo culmi- 
nated in the Sunday 122) ban(|uet. at 
which speaker Richard L. Broderick 
presided Brodenck. a former vice 
president of MCA and president of 
his own Tara International, and cur- 
rently director of music business 
and technology at New York Univ., 
spoke on the importance of indepen- 
dent labels in the music industry. 

Expo producer Andy Mitran and 
executive assistant producer Ixiuise 
Dimiceli say there will be a I'JKK (Thi- 
cago Music Expo, probably to be 
held in August. Notes Dimiceli; 
"Ken Walz and Jay Boberg have ex- 
pressed interest in helping plan 
next year's Expo by serving on an 
advLsory Iniard " MiiiH.i Mri oHiHirii 



without increasing operating costs 
and a voluntary reduction of offi- 
cers' salaries in 1984. 

Ann S Lieff and Rosalind S. 
Spooner, president and executive 
vice president, respectively, re- 
ceived cash compensation of $96,000 
in fiscal 1985, with William Lieff. 
vice president/development, earn- 
ing $78,000, and Peter Blei. chief fi 
nancial officer, receiving $67,750. 
Ann Lieff and Spooner each own 
700,000 shares of the stock, the only 
shares outstanding prior In the .sale. 

The firm made non-intere.sl-l>ear- 
ing ailvances of $550,000 to MJS En 
tertainment, a one-stop firm operat- 
ed by Michael J Spector, son of 
Martin Spector and brother of Ann 
(Continued on page 70) 




Reading for Dollars. Warner 8ros Music aiecutnies present a check (or 
$263,244 22 in Los Angeles to USA For Alrica's Ken Kragen and Marty Rogol. 
The cfiecK represents sales o( all pnnted editoos o( "We Are The World. " which 
IS distribuled by the company's publishing division From lelt are Warner 
chairman of the board Oiuck Kaye, Kragen. Warner executive vice president 
Jay Morgenstem and Rogol 
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by Paul Grein 

StEVIE wonder this week 
notches his 26th top 10 hit on Bill- 
board's Hot iOO. as '"Part Time 
Lover"" leaps five points to num- 
ber 10. Only two artists in the past 
30 years have collected more top 
10 hits: Elvis Presley amassed 38: 
the Beatles scored 33. (Counting 
both her hits with the Supremes 
and those from her solo career, 
Diana Rou also tops Wonder's to- 
Ul, with 30 top 10 hits.) 

Wonder's consistency in pop 
music is reflected in the fact that 
he has cracked the top 10 with at 
least one single in all but six of the 
(last 23 years. He hit No. 1 with 
"Fingertips" in 1963. and was shut 
out in '64 and '65 before coming 
back strong in '66 with "Uptight" 

Wonder then reached the top 10 
every year Ihniugh 1971. when he 
scored witli the heart-stopping "If 
You Really Love He." He was 
shut out in 1972. but picked up 
again in '73 with '"Superstition" 
and scored every year through "77, 
when he topped the chart with 
"Sir Duke. " ("'Superstition" hit 
the top 10 the lirst week of Janu- 
ary, 1973: had it hit one week soon- 
er, 1972 would also have fallen 
into Wonder's column, and would 
have given him a streak of 12 con- 
secutive years with at least one 
top 10 hit) 

Wonder missed the top 10 in 
1978 (it might have had something 
to il(i with the fact that he didn't 
put out any records that year), but 
came back in '79 with "'Send One 
Your Love"and in '80 with "Mas- 
ter Blaster.'" 

He missed again in '81, but 
scored twice in '82, with his solo 
sma.sh "That Girl" and his duet 
with Paul McCartney. "Ebony 
And Ivory" Wonder fell short in 
'83 (no records again: he really 
ought to watch that), hut made a 
smashing return in "84 with ""I 
Just Called To Say 1 Love You"" 
and now this year with '"Part Time 




Lover." 

""ftirt Time Lover" is a critical 
record for Wonder While ""I Just 
Called To Say I Love You"' was an 
enourmous hit and won an Oscar 
to boot it was widely regarded as 
a creampuff — a sidestep into the 
type of light adult contemporary 
fare which is the specialt>' of Lio- 
nel Richie or Paul McCartney. 

It was important for Wonder to 
prove that he hasn't gone soft — 
that even after two decades of su- 
perstardom. he's still in touch with 
the street And while "Pirt Time 
Lover" may not be a radical rec- 
ord, it has enough energy and 
drive to show that Wonder can 
still compete with Michael Jack- 
son, Prince and the many other 
singers who aspire to his throne 

"Part Time Lover" also jumps 
to number three on this week's 
adult contemporary chart and to 
number four on the black survey. 
On the dance/disco club play 
chart, it debuts at number 34. 

Two OTHER veteran pop stars 
also crack the top 10 on this 
week's Hot 100. Mick Jagger & 
David Bowie's ""Dancing In The 
Street"' moves up to numlH>r nine 
this week, and holds at No. 1 for 
the fourth straight week in the 
U.K It's Bowie's sixth top 10 sin- 
gle, and the 22nd for Jagger, fol- 
lowing 21 top 10 hits with ihe 
Rolling Stones. "Just Another 
Night,"' Jagger"s sok) debut single 
earlier this year, peaked at num- 
ber 12 

""Dancing In The Street"" is of 
course one of the most distin- 
guished copyrights in the Motown 
catalog of classics Martha & the 
Vandellaa' original version of the 
song [leaked at number two in Oc- 
tober. 1964 (behind Manfred 
Mann's "Do Wah Diddy Diddy,"' 
of all things), and three subse- 
quent cover versions have also 
cracked the Hot 100. 



The Mamas & the Papas look 
the song to number 73 in 1967, the 
same year Ramsey Lewis took it 
to 84. And Van Halen brought the 
song to number 38 in 1982. cap- 
ping a strmg of remakes by the 
group of 1964 classics. The other 
two: the Kinks' "You Really Got 
Me" and Roy Orbinson'i "(Ob) 
Pretty Woman." 

Freddie jackson this week 

collects his second straight No. 1 
black hit with "You Are My 
Lady." The song reaches the top 
four months after Jackson first hit 
No 1 with "Rock Me Tonight" 

"Rock He Tonight" went on to 
log six weeks at No. 1 on the black 
chart the longest run of any sin- 
gle by a first-time artist since tkr 
Floateni' Float On"' in 1977. But 
the Floaters, bless them, never 
came close to repeating at No. 1 on 
the black chart Theu- biggest sub- 
sequent hit "You Don't Have To 
Say You Love He." peaked at 
number 28. 

Jaek-son's back-to-back hits are 
two of four No. 1 black singles 
which Capitol has collected m the 
past year The others: Ashford A 
Simpson's "Solid" and Maze's 
" Back In .Stride " 

Only one other label. MCA, has 
notched four No 1 black hits in 
the past 12 months. Three labels 
have collected three No 1 black 
hits in this period Arista, Motown 
and MyGram 

Madonna this week collects 
her sixth consecutive top five pop 
hit as "Dress You Up" moves up 
one notch to number five. The 
song also moves up to No. 1 on 
this week's dance/disco 12-inch 
sales survey, just a few weeks af- 
ter Madonna topped the chart with 
"Angel"/"lnto The Groove.'" 

Madonna has collected three 
other No. 1 dance hits since she 
burst to stardom two yeani ago. 
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RUKUT holms A COURT. AusU-alm's richest man. hus persuuded Michael 
Jackson to undertake a twoKlay visit to Austniliu to apiiear on a chari- 
ty telethon in Perth. Oct. 19-20. The star will visit no other city and 
return home as soon as he acquits his favor to Holmes a'Courl. from 
whom he purchasi>d the rights to the ATV Music catalog for a reported 
million 

KM IT WORK is down to just one original member, following the sudden 
departure of keyboardist Greg Ham (to write film scores) and guitarist 
Ron Strykert- Leader C<»lin Hay ha-s vowe<l to continue the group with 
new members Chad Wackerman. James Black. Jeremy Allsup and Col- 
in Bailey, and is about to embark on a national "Back To Business" 
tour, followed by dates in China, Japan and the U S. Hay insistit the 
group "is still alive and well." despite the fact that its third album, 
"Two Hearts," stopped at number 50 on the Billboard chart, after pre- 
vious success that saw the band presented with an award for $100 mil- 
lion of retail sales. 



I JlUmUlU LED TME WOlIU) with the first Ethiopian famine relief 
super-concert, it's been .sliiw in generating a collaborative record along 
the lines of "Do They Know li s ("hnslmas?" or "We Are The World." 
Now one has been completed at Albert Studios in Sydney, featuring 
some 100 musicians an<l singers, including Marc Hunter iDragon), 
Alex Smith (Moving Pictures), John Swan (Swanee), Sharon O'Neill, 
Renee Geyer. Jon English and several country artists. Written by Al- 
lan Caswell (who penned the Patti Page hit "On The Inside"), "The 
Garden" is being released through EMI by Albert Productions. 

STUS UKEMS to appear in a spectacular video clip for the CBS Aus- 
tralia single "Music Change 'The World," written by eight-year-old 
Brendan Woithe of Adelaide, include Elton John, Diana Ross, Joe 
Walsh, Colin Hay and "Mad Max III" headliner Angry Anderson. The 
.song won the Australian division of the 198.'i International Children's 
Peace Prize and has been recorded by the studio group A Bunch Of 
Friends for international release. Tina Turner. Olivia Newton-John and 
Duran Duran are reported to be "seriously considering" requests to 
take part. too. GI.P.NN A BAKF.R 



Calls Shift in Distribution Possible 

EMI U.K/s Jamieson Sounds Warning 



LONDON iVIcr JaniK-son. nmn 
a^inK director of EMI Kei'ords 
U.K , hus warned that unless 
"standard of service" \s improved, 
the company's product may be tak- 
en away from the jfroup's distribu- 
tion arm and handed over to anoth- 
er firm. 

"There's no lunger any time for 
making excuses," Jamieson told 
the EMI annual sales conference 
here, Sept. "Improvement has 
to come right now because KMI 
Records simply can't afford to 
jeopardize the careers nf its ar- 
tists." 

Jamiesun's remarks took dele- 
gates by surprise. But he added 
that EMI Manufacturing And Dis- 
tribution Services (MADS) had 
faced some outstanding problems 
because of several factors, not 
least the general market growth 
"which took everybody by surpri- 
se." 

He also cited EMI's own corpo- 
rate market share upturn and the 
overall success of Virgin during 
the past year. 

However. Jamieson stressed: 
"The management of MADS has 
been made very aware that EMI 
Records would not shirk from ex- 
ercising Its facility to move the dis- 
tribution of Its product from our 
center in Hayes, Middlesex, and 
distribute through another source. 

"I want to make it very clear 
that unless satisfactory distribu- 
tion is achieved through Hayes be- 



West German Video Fair a Success 

Wiesbaden Event Draws 3, 700 Dealers, 50 Exhibitors 



BY JIM SAMPSON 



WIESBADEN West Germany's 
first Video Kongress, held here ear- 
lier this month, was descril>ed as a 
"resounding success" by partici- 
pants, many of whom were openly 
worried about their future just a 
few months ago. 

"At Wiesbaden, the German vid- 
eo industry grew up," commented 
Joachim A. Birr, head of Bundesver- 
band Video (BVV). 

Nearly 3,700 video shop manag- 
ers, representing more than half of 
the country's video software retail- 
ers, attended Video Kongress. 
Many of the 50 exhibitors, mostly 
program suppliers and specialty 
dealers, reported single-day compa- 
ny sales records. 

Launched on short notice (just six 
months) by the associations BVV 
(program suppliers). IVD (retail 
dealers) and VDVG (wholesalers) 
and the trade magazine Video- 
markt, Video Kongress became nec- 
essary when video fairs during con- 
sumer electronics shows in Berlin 
and Duesseldorf pn>ved unsuccess- 
ful. Media coverage of those open 
events helped fuel video's negative 
image as a horror-and-porn indus- 
tr>-. 

A separate, closed convention 
was needed, according to Video- 
markt editor-in-chief Ulrich Scheele. 
"to solve a number of industry prob- 
lems ^t^0fmm% jmn It ifc wUuuUj'g 



sense of kientity." 

Image improvement was a clear 
priority at Wiesbaden, although lit- 
tle effort was made to suppress less 
distinguished program fare at the 
event. "We want to give a realistic 
pkture of the industry, ' said Birr, 
adding that the great majority of 
business is done with theatrical 
films that are not X-rated. 

Germany's best-known pom pro- 
ducer. Beate Uhse. was present, 
though somewhat isolated in one 
corner. Said company head Ulli 
Rothermund: 'We believe hard-core 
videos account for 30*^-40'''- of rent- 
al business in Germany, and recent 
coverage of the threat of AIDS has 
led to a sharp increase in demand." 

Non-pornographic suppliers ac- 
knowledge a rental share of about 
IS'x for pom, with videos from the 
cannibal/zombie school taking a 
further A'7' or so But the emphasis 
in Wiesbaden was clearly on such 
new film titles as Warner's "City 
Heat," RCA/Columbia's "Sheena." 
Constantin/Taurus's "Cotton Club" 
and "Top Secret" from CIC Video, 
the firm awarded a golden cassette 
at the convention as Germany's lop 
program supplier based on chart 
fwrformance. 

Major wholesaler Novoton bub- 
bled optimism about booming de- 
mand for music videos, such as the 
ambitious new full-length title by 
pop star Peter Maffay on Warner 
■ Home Video, released simulta- 



neously on record, cassette and vid- 
eo. 

"This is the way music videos 
should be done," said distribution 
head Herbert Kallus, who added 
that he has seen his music video 
sales develop from "absolutely 
nothing 12 months ago to over 1.000 
tapes per week now " 

The convention program included 
several video premieres, among 
them VCL's "The Terminator." plus 
a loosely organized gala awards din- 
ner and several seminars. Those 
panels, covering law, marketmg. pi- 
racy and business management, 
drew good crowds but were some- 
times cut short by tight scheduling. 

The major legal question was un 
derstandably h<tw to deal with Ger- 
many's restrictive new "youth pro 
tection" law Further discussion 
centered on a projHwed new levy col- 
lecting about '2' of video sales to 
encourage German film production 
The video industry is threatening a 
constitutional challenge unless the 
levy is linked to changes in other 
statutes considered "discrimina- 
tory" against the video industry 

Post-convention comments were 
uniformly jiositive. "We soW more 
in three days here than in 10 days 
last year at the hi ti fair in Duessel- 
dorf." said CIC product manager 
Michael Langkavel. And Gerhard 
Weber. Warner's head, said: "We 
did much better than expected. Our 
stand was simply packed." 



tw*'i"n iir»w iiiid Christmas by KMl 
Records for its artists, serious ef- 
forts will be made in the new year 
to explore other means of distribu- 
tion. There's no question that, by 
this lime next year, distribution 
will be posing any problem to EMI 
Records." 

Jamieson stressed that improve- 
ments in distribution were already 
being made, including changes in 
the record nunitwring system, 

Ted Harris, managing director 
of EMI MAPS, said later: 'We've 
not been fully satisfied with the 
distribution operation, but the 
problems have, in fairness, been 



cn alfd Ity a lol of positive factors, 
including a vast increase in busi- 
ness. We're currently handling 
somewhere around 40'.^ of the re- 
cords in the charts. Since the Live 
Aid phenomenon, business has just 
gone sky-high, right through the 
roof." 

Jamieson also used the sales 
conference Ut counter industry ru- 
mors about the future of EMI Re- 
cords within the massive Thorn 
EMI group. "The record division is 
still the jewel in the crown of EMI 
Music," he said, "and there's no 
doubt in my mind that we'll contin- 
ue to grow and be successful." 



Market Still Growing 



U.K. Video Report Is Upbeat 



LONDON The U.K. video soft- 
ware market was worth $790 million 
in 1984, according to a report pub- 
lished here by the Economist Intelli- 
gence Unit. 

Videotape rental was worth $.S33 
million, taking the pound sterling as 
$1.3.^. software sales generated 
$121.,') million, and the illegal trade 
in back-to-back copies, bootlegs and 
pirated cassettes accounted for a 
further $1!<5 million, according to 
the report 

The figures reveal both the grow- 
ing importance of straight sale, 
with music video a key element, and 
the success of the campaign waged 
by the Federation Against Copy- 
right Theft and other bodies against 
video piracy, once estimated to ac- 
count for up to 80% of the overall 
market here. 

The EIU report says there are 
currently some 6.000 specialist vid- 



eo iiutletK in the U.K., down from a 
peak well into five figures. But it 
also says that twice as many non- 
specialist outlets also stock video 
software and operate some form of 
video rental scheme. 

On the hardware side, VCR sales 
during 1984 are calculated to have 
earned $736 million, up from $675 m 
1983, while machine rental was 
worth $466 million, marginally be- 
low the KHU figure of $472.5 mil- 
lion Blank tape sales were valued 
at $262.5 million compared with 
$243 million in 1983. 

A breakdown of video hardware 
ownership by formats finds VHS 
with a projected 64*.^' by the end of 
1985, Beta with 28'- and V2000 with 
S''' . At that time, the report says. 
VCR penetration will be 41% of 
U.K. homes, compared with 35% 
last year and a mere 1% five years 
ago 



your best image 
is our image 

Fuf lAtT 40 ^-ears Modcmagc'5. r opuMtion has rested on \he 
high quility photographic imageswereproducefcw networks, 
publishers, ad agencies. lalcnl agencies, PR agencies, artists 
arKlpTodut-VTS IncoJoriindmB&W.Modemagedoes it aB 



• Public iK' prints 

• Copying and duping 

• Displat. arid exhibition 
pnnis 

• Retouching and 
mounting 



• Murals and 

transparencies to any 
size 

• Durairaru for 
indoor outdoor 

• Processmg and printing 



Moderrvige oHers one stop con\.i?nienre (or the finest 
professional quably Ewrvtime Our irrvige depends on it 
Yours does too Pickup and deliverv 'n mntro NY or bv ma 
Estinutesand technical assislarx e without obligalKXi 
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Hard-Core Lyrics 

THE FACTS OF LIFE: UPDATED 



BY SHEIUA DAVIS 



Earlier Iku ytar. the InUmatian- 
at Soaetjf For General Srmantict 
asked Sheila Davit, songwriter 
and author of "The Craft OfLync 
Writing," to "update" a 195i 
study of pop tyririt by the re- 
nou^ned aemantinst Or. S.I. Haya- 
kawa. What follows IS Oatts' adap- 
tation of her article, published in 
the current issue of the society's 
journal Et cetera. 

Three decades ago in his paper 
"Popular Songs vs Ihe Facts of 
Life." S. 1. Hayakawa assessed the 
underlying attitudes reflected in 
pop love songs written in the '30s 
and '40s. 

From his comparative analysis of 
blues and pop lyrics, Hayakawa 
found that the blues were generally 
grounded in reality, and reflected a 
healthy emotional resilience when a 
relationship went wrong. The words 
of pop songs, on the other hand, 
more frequently demonstrated a re- 
liance on magic and miracles and as 
a consequence exhibited an "un- 
healthy pyschological content" 
which might make the attainment 
of emotional maturity more diffi- 
cult 

He concluded that popular songs 
gave the public poor preparation for 
5te realities of life 

In summation. Dr. Hayakawa 
asked: "Cannot our songwriters try- 
to do at least as much for our young 
people as Bessie Smith did for her 
audiences, namely provide them 
with symbolic experiences which 
will help them understand, organize 
and better cope with their prob- 
lems?" 

If Dr Hayakawa were listening 
to top 40 radio today, he would hear 
a radical change in both the atti- 
tudes and the language of pop 
songs. For one thing, the belief in 
magic, miracles, and a love to last 
forever heard only occasionally in 
contemporary lyncs. 

Lionel Richie would seem to be 
the last bastion of romanticism, still 
proclaiming the viability of "End- 
less Love," and effecting an open- 



hearted vulnerability in "Truly" and 

"Still " 

Today, longterm interpersonal re- 
lationships are more generally 
viewed as difficult, if not impossi- 
ble, as in such hits as "Hard Times 
For Lovers" and "What's Forever 
For'*" Despite an occasional "we 
can work it out" sentiment, the 
more prevalent emotion is that of 
disillusionment, reflecting the one- 



single hits in "She Bop." 

P:>pular songs have traditionally 
employed metaphor or euphemism 
to evade whatever censor* may ex- 
ist The word it. for example, has 
k)ng been a stand-in for copulation. 
Back in 1928. Cole Porter's hit title 
"Let's Do It" was qualifiHl by the 
line, "liet's fall in love." 

By the '60s. the Beatles could dis- 
pense with the hedge and get away 




'Pop songs are more 
than mirrors of 
society; they exert 
a force in shaping It' 



Sheila Datis teaches at the Songwriters Guild 
in .Vpw- >orA- and conducts workshops for 
regional songu-nttng groups. 



out-«f-lhree divorce rate. 

Another change: Female passiv- 
ity in lyrics has virtually disap- 
peared. The wimp that Hayakawa 
heard whining in "Can't Help Lovin' 
Dat Man" and "I'll Never Smile 
Again" has been replaced with the 
me generation assertiveness of 
such feminist anthems as "I Will 
Survive" and "It's My Turn." 

In fact, the top female recording 
stars of the mid-'SOs. Cyndi L^uper. 
Madonna. Sheena Kaston and "Tma 
Turner, seem to be speaking for a 
whole new breed of woman — bold, 
tough and materialistic ("Girls Just 
Want To Have Fun." "Money- 
Changes Everything" and "Materi- 
al Girl"! — who seek, along with 
equal pay. equal sexual satisfaction, 
with or without a partner. 

Although auto-eroticism has been 
championed in such male hy-mns as 
"Captain Jack " by Billy Joel and 
Pnnce's "Jack V Off." it was Cyndi 
Lauper who took the subject of self- 
pleasuring out of the closet of al- 
bum cuts and into the spotlight of 



with a more direct, if si>mewhat 
funky, invitation "Why Don't We 
Do It On The Road"— which, repeat- 
ed endlessly along with the line "No 
one will be watching us," constitut- 
ed the song's entire lync 

Over the inten ening decades, the 
semantics of if have accelerated on 
two levels: from something the 
singer is thinking about doing to 
something the singer is in the act of 
doing, and from the act of coitu.<i in 
general tu acts of oral sex in partic- 
ular, as in such recent hits as "Do It 
Anyway You Want." "Do You Like 
It Girl." "I Like To Do It, " I Wanna 
Do It To You" and "Lick It Up." 

Not only has explicilness dis- 
placed subtlety and the erotic terri- 
tory expanded, but lyrics have even 
invaded the once taboo terrain of in- 
cest Prince, for example, gives the 
green light to familial intimacy in 
"Sister." 

It is clear we have entered the 
age of hard-core lyrics Dr. Hayaka- 
wa wouldn't believe his ears. 

That popular songs speak for 



their Ume is a given. But they are 
more than mere mirrors of society; 
they exert a potent force in the 
shaping of it 

Thirty years ago Dr. Hayakawa 
wished out loud that songwriters 
would try to give their audiences 
better "equipment for living." 
Clearly, his call has gone unheeded. 
Sexual gratification — rock's favor- 
ite panacea for alienation — grows 
increasingly more divorced from af- 
fection. Last year, for example, 
loveless sex ("What's Love Got To 
Do With It? "1 was rewarded with a 
Grammy. At this writing, two of 
pop music"s most prominent role 
models for pre-teenage girls can be 
heard — and seen— endorsing adul- 
tery 

■The power of lyrics to persuade 
has long been known In this in- 
creasingly acoustic world, the atti- 
tudes and injunctions of popular 
songs are now walked to. danced to. 
watched, chanted — and internal- 
ized. 

Plainly, lyrics provide America's 
youth with their primary equipment 
for living By endorsing and there- 
by promoting practices which soci- 
ety deems illegal or immoral, pop 
lyrics cannot help but accelerate the 
acceptance of such behavior as the 
norm 

It w-ould seem imperative that the 
writers, performers and vendors of 
pop musK give serious thought not 
only to what lyrics are saying to so- 
ciety, but more importantly, what 
they may be doing to it. 

The resounding success of "We 
Arc The World" dramatizes the fact 
that, in this global village, songwrit- 
ers can exert a powerful force. It is 
not too much to say that we have 
the potential to help bring about a 
better society 

As we, the creators of popular 
songs, staunchly resist any attempt 
to diminsh the unfettered expres- 
sion of our ideas, we must simulta- 
neously face up to the moral dimen- 
sion implicit in the act of writing, 
and take responsibility — individual- 
ly and collectively— for the values 
that the words of our songs en- 
dorse 



Letters to the Editor 



Tims, HUNK 

I think it is time for an industrywide 
tip of the hat to Frank Zappa. In the 
last couple of weeks I have wit- 
nessed his participation in heated 
debates on the lyrics issue on ABC's 
"Nightline " and NBC's "Today 
Show." and have read of his com- 
ments before the Senate Commerce 
Committee in these pages. The rec- 
ord industry could not have a more 
articulate spokesperson, ironic in 
light of the sometimes less-than re- 
spectful treatment he has historical- 
ly received 

I get the impression that Mr. 
Zappa is using his own money tu 
speak for us all, flying from one 
place to another, and Npen<ling pre- 
cious energies combatting censor- 
ship. As a longtime fan of Zappa"8 
serious compositions, I never really 
viewed him as a champion— until 
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now. 
Thanks, Frank. 

Don Wrege 
Eyesoogs 
Sberman Oahs. Calif 

VNO'S KST 0IUUREII7 

As (if .Sept 1 wi- wen* removed from 
automatic record service by the 
RCA label. This occurred without 
any notification or explanation We 
at KSON feel that RCA has Uken 
this action because we do not play 
what the label feels is an acceptable 
amount of their product. 

It's been said at various seminars, 
by record and radio executives 
alike, that radio is U'st qualified to 
decide what is right for itself. Aji- 
parently KCA knows what's better 
for our listeners than we do. 

At this writing about one-third of 
our playlist is made up of RCA prod 



uct. and we have in the past gone 
out of the box on many of their rec- 
ords when we felt they were right 
for us. Yet an RCA official toM me 
that we were not exposing "legiti- 
mate" musK So who is best quali- 
fied to decide what a station should 
play? 

Nick IJplon. MUSK tVeclor 
KSON-AM-FM 
San Diego. C^hl 

A GlIMER W Ittm 

Rick Dutka (Letters. Sept. 7) com- 
pletely missed the point of my let- 
ter concerning Sun City. To say 
that it represents the "South Afri- 
can counter-attack" is laughable, 
sini H the practice of apartheid is as 
abhorrent to me as it obviously is to 
Mr. Dulka 

My |Kiint is that Sun City, in its 
highly successful and pniven prac- 



tice of non-apartheid, represents 
parhaps the one glimmer of light in 
this dark and troubled part of the 
world. To attack the entertainment 
complex by name, therefore, is not 
only misguided, but also (Kitential- 
ly harmful to those people of all 
races who live and work there in 
harmony. 

Besides, music is such a great 
communicator; only by such inter- 
action, surely, can barriers be bro- 
ken down. 

Steptiance Luker 
Johannesburg, South Atnca 

Arlicles and letters appearing on 
this pngr senr as a forum for the 
expression of Hews of general in- 
terest. Contributions should be 
submitted to Is Horowitz. Com- 
mentary Editor. Billboard. ISIS 
Broadway. Sew York. S. Y. lOOSS. 
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Tired of hearing the same old rap 
on rock radio? Then pick up 
Line One, the exciting new 
direction in live rock n' roll call-in 
programming, premiering on the 
Westwood One Radio Network 
Monday, October 7 at 11 p.m. ' 
Eastern and 8 p.m./ Pacific. 

Hosted in New York by 
WNEW-FMs Carol Miller 
and in Hollywood by 
KMET-FMs Sky Daniels, 
Line One is your audience's 
coast-to-coast connection to 
rock's biggest record-makers and 
record-breakers. And it's toll-free - 
1-800-ROCKERS. 



Line One - a fast-paced 60 minutes 
packed with caller questions, 
rockers' responses and raging 
rock 'n' roll music in digital 
stereo via the Westwood 
One Satellite Network. 



And it's the only 
program of its kind 
to feature selected 
live versions of 
our guests' best 
rock - direct from 
Westwood One's 
extensive concert 
library. 



The timing is impeccable - Line One 
signs off each week at Midnight 
Eastern'9 p.m. Pacific, well within 
your 7-to-Midnight daypart. 

Line One covers a lot more territory 
than just the Coasts - all markets are 
participating, and calls from your 
listeners will give your station 
valuable national exposure. 




Une One - America's hotline to great 
stars, great hosts and great music, 
heard on great radio stations 
throughout the country. 

To find out how easy it is for you 
and your listeners to be a part 
of this exciting new live radio 
experience, contact your 
Westwood One representative 
now at (213) 204-5000 or 
Telex 4996015 WWONE. 



For your ultimate 
connection with 
rock's superstars, 
pick up Une 
One. . . and only! 



1-800-ROCKERS 
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FOR THE BIGGEST EVEPiTS ON RADIO, IT'S WESTWOOD Om...A!SD OIHLYl 
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Country Broadcasters Confront Slump 

Image Problems, Lack of CM A Support Cited at Confab 



BY EARL PAIGE 



hALLAS Country music broad 
casters at Radi*) 'Sn hf re blamed the 
forroal'ft getwral ralingfi slump on 
everything from the "rope and 
boots" imaKt* of station logos to 
lack of support from the Country 
Music Assn These comments sur- 
faced dunng two countr>- sessions 
held during the joint National Assn 
(if Broadcaslf rs/Natinnal Radio 
Rn>adcaHtersi Assn. met-l, S+'pt 11- 
l.>. 

The CM A received particularly 
harsh criticism. Second-day panel 
moderator Charlie Ochs. a Phoenut 
consultant and CMA board member, 
told the audif net* , "CMA is made up 
of people who don't understand 
what is happening in counlrj- music 
today." 

The most vigorous response came 
after one broadcaster said. "The 
CMA is nothing more than a cham- 
ber of Citnimerce for Nashville. \NV 



have got lo get away from this in- 
cestuous promotion." 

At one point during the wide- 
ranging debate, Ed Salamon of The 
Vlniled Stations Progrdmming Net- 
works suggested that the CMA was 
the wrong organization for broad- 
casters. He urged more partieipa 
tion in the Nashville- based Countr>- 
Radio Broadcasters, which will con- 
vene March G-8 at the Opry land Ho- 
tel Ihnre 

Not all of the hour-plus dialog 
was devoted to critici«m. however 
Jay Albright of KMPS Seattle made 
a lively defense of country radio's 
position. For 30 to 35 years, he said, 
"All you had to do was put countn.' 
on the air. Your positioning was 
clear." 

He added that countr>' then was 
as unique as urban radio is today 
"We're no longer our own little tan- 
gent. We've entereil the marketing 
dimension." 

Albnght challenged broadeajiters 




to exploit country's advantages. He 
claimed that the format has the 
most stations involveil and the mtisi 
efficiency: "We deliver the 25 r»4 
demo more efficiently than any oth 
er formal." 

Attendees also debated the image 
of country music generally, and. in 
particular, that uf various stations, 
notably Northern outlets that Bos- 
ton-based consultant Donna Hatper 
said "consider a two share a major 
victor>'." 

In the second-day session, numer- 
ous country case histories were re- 
viewed Viacom vice president/di- 
reclor of operations Bill Figenshu 
said. "We crashed the number two 
station in New York City into 
WHN, and it was an expensive les- 
son. It went into the tank. 

"One lesson was that if you don't 
have a good morning show, it 
doesn't matter what formal you 
have The CMA is not going to save 
you " 

Making a similar point. Bob Long- 
well of WDBO Orlando extolled the 
value of aggressive pr^»m(ttion "We 
came in with 11^ showings.'" he said 
of the outlet's billboard campaign, 
"and bought 500 gross television 
rating points." He added that the 
'•range and black logo "was highly 
V isible Wf kept that same house" m 
ill advertising 

Viacom's Figenshu echoed the 
need for consistency in the format 
'Wf'rf liKi involved in countn,' mu- 
And nut enough in basic radio. At 
VVMZQ Washington, we've kept the 
same sing-along spots. Consistency 
IS the key. I don't know why we for- 
u'et this and go crazy " 

One theme that provoked spirited 
'lebale arose when WXTII Phila<lel- 
['hia's Joe Young said, "We have no 
national image. AOR has Miami 
Vice." and we have *Hee Haw'." 

WMZQ operations manager Bob 
McNeill suggested that "the mood 
(Continued on pagv Ij) 



Programmers repeal ickg they have jumped on 
particular new releaieM. 

POP 

Sounds like J»n Hammer s "Miami Vi« Tbeme" (MCAl and St«v»e 
Wonder's "Pwl Time Uu»er" (Motown) have set some new response 
standards for WBRM Chicago. According to pro)fram director Buddy 
Scott, the two tracli.s popped into the top 10 of both W'BBM's sales and 
request charts within two weeks "rsually. that Ukes five to six 
weeks." he reports. Of last week's releases. Scott picks Olivia Newton- 
John's "Soul Kiss" (MCAl as the next single to follow this pattern of 
immediate popularity 

BLACK/URBAN 

At WDPN Columbia, S C . PLI Chaz Sanders is wild about Eugene 
Wilde and his new single "I>on'l Say Goodnijihf (Atlantic). Describ- 
ing it as a "smooth, medium-tempo ballad. " Sanders calls the track a 
strong followup to Wilde's earlier hit "Gotta Get You Home Tonight." 
Fnim the more established camp, Sanders picks Tina Turner's "One Of 
The Livinic" (Capitol). Sanders compares this release to Turner's "Bet- 
ter Be Good To Me " "It has that same juice, a rocky flair, and it's a 
little funky " Sanders congratulates Manhatun Records on the sign- 
ing of Bernard Wright A former member of Tom Browne's Funkin' 
For Jamaica crew. Wright's solo offering "Who Do You Lo»*" re- 
flects some of his jazz background, says Sanders, although the track's 
main appeal is Wnght's matunty as a musician Also hot on WDPN's 
playlist is Isley. Jasper. Isley's "Caravan Of Love" (CBS Associated! 
"I know this isn't all of the Isleys. " says Sanders of the track, "but. as 
far as I'm concerned, this is still the Islev sound. A classic melody." 

COUNTRY 

Promoting itself more as "Boston's new favorite" than as a "countr>' 
station. " WBOS is taking a few listeners by pleasant surprise, says PD 
Mark Tudor. Happily, Tudor re[H>rts that today's countr>' releases are 
supplying WBOS with "a lot more songs than we have space lo play." 
Tudor credits record labels with providing plenty of "new-style coun- 
try" According to the PD. the genre is "'jumping and mo\ing again." 
In this category is the Judds, whose latest single. "Have Mercy" 
( RCA ). IS one of the most contemporar>' thiiigs they've done, in Tudor's 
opinion Meanwhile, Earl Thomas Conley's "Nobody Falls Like A 
Fool" (RCA) "is blasting things away." he says. Causing something of 
a dilemma at WBOS is Neil Young's "Back To The Country" (Geffenl. 
Young's move into country is perhaps a little loo serious for WBOS. 
Tudor says; "The fiddle here is really heavy I have lo weigh that 
against Young's jioputanty in Boston, and 1 haven't reached a decision 

yet." KIM FREEMAN 



Esplrtt dc WNIC. WNlC DGartx)rn. Mtch air personality Peter Carey helps 
listener Carolyn Thomas hold the fruits o( her station -sponsored '100-S«cor>d 
Album Shopping Spree" al the r»eart>y Harmony House outlet Alter unloadvig 
the goods. Carey gave Thomas a complete stereo system courtesy o( WNIC lo 
play the prizes on 



Group W Selling Chicago's WIND 

TMS Plans New Spanish-Language Format for Station 



...newsline... 

P»T NORMAN leaves his vice president/general manager [wsl al RKO s 
KFRC San Francisco to Uke on the same title at RKO's KRTH l/'s 
Angeles. In making the move, Norman replaces Allan Chlowitz, who 
left KRTH with general sales manager Jan Kopic Norman had been 
with KKKC for more than 12 years, and fits replacement there has yet 
to he iianied 

INFIwn COUNTRT COMBO KCRQ AM KM San Diego wekromes veteran 
Ciwirlu' i>fti> lis gi-nt-ral manager. Ochs. who replaces B'ter .Mfiore, 
will retain his own consultancy firm, which has lieen consulting the 
comlMi Simultaneous with Ochs' arrival, a PD »|jol at the combo opens 
up as ojierution manager t<ee Rogers moves on to program KRPM Ta- 
coma/Seattle, 

MVE MSON liMves his Pli jiost at WKRC Cincinnati to assume station 
manager duties at WTAE/WHTX Pittsburgh, where he reports to 
newly named general manager Rich While. 



BY MOIRA McCOBMICK 

CHICAGO The stauon swap in this 
market continues, as Group W Ra 
dio agrees to sell its WIND to Ti- 
chenor Media System Inc. (TMSl of 
Harlinglnn. Tex. for |li.K,';,';.nnO. 
pending FCC approval. La.st week. 
Doubleday reached an agreement to 
sell Its WMET to Heritage Broad- 
casting (Billboard. Sept 2HI 

The currently all-tulk station will 
switch to a Spanish-language for- 
mat when the changeover occurs, 
around December, according to 
t»roup W Radio cinnmiinicatHins di- 
ri'cltir I 'harlie Furlong 'Hie formal 
switch will put WIND III direct com- 
(letition with Chicago's only other 
major Spanish station, WtUO FM 

Group W has owned WIND since 
the '"itK "WIND'S ratings had Ikh-m 
flat for the last four years, iii the 
range of three sharea," Furlong 
aaya. "Also, it's a ,S,mHi watt AM 



station, while our other properties 
are 50,000-watt boomers." 

Group W operates the "three 
largest all-news station in the coun- 
try," according to Furlong They 
are WINS New York, KYW Phila- 
delphia and KFWB I.os Angeles 
These factors, along with WIND's 
dial imsition. "argued for selling it 
at this time." Furlong suys. 

"Part of our strategic plan for 
growth." he adds, "is moving into 
Sun Belt properties. We'd always 
been assiirialed with the East, so 
we wanted a balanced portfolio of 
national stations " 

Such extension efforts led Group 
W to the purchase of easy listening 
Ky,\T San Antonio from TMS. a 
predominantly Spanish-language 
broadcasting company In addition 
to WIND TMS owns four Texas 
outlets, and is currently awaiting 
FCC approval on the purchase of 
KYSR AM FM El Pttso. 



TMS executive \Tce president Mel 
Kasanoff says WI.N'D's new Span- 
ish fare will "lean heavily on Mexi- 
can-American programming, " in 
keeping with Chicago's predomi- 
nantly .Mexican Hispanic popula- 
tion He adds that WIND'S new for- 
mat will be '"international enough to 
appeal to the rest of the Latin na- 
tionalities." 

Like ilx 8oan-to-be.campetitor on 
the FM band, WOJO, WIND will 
feature a mix of music along with a 
strong dose of news and public af- 
fairs. Kasanoff says he does not 
"expect the AM band to be a hin- 
drance " in competing with WOJO. 

KLAT Houston's sales manager 
Chuck Brooks will be installed as 
the new WIND general manager. 
,\s for the rest of the staff, says Ka- 
sanoff, "We're tiilking to numerous 
people in Chicago, along with 
WIND employees who may want to 
Slav." 
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Register Today 

BIHboani't Video Mualc Con/annct 

November 21-23/Sheralon Premiere Hotel 
Universal City. California 




REGISTRATION FORM 

REGISTRATION FEES: 
S275 • BEFORE OCTOBER 10, 198S 
$32S - AFTER OCTOBER 10. 19BS 
$17S - Student/Mllllary/Panellsis 

R«9 slral'ori dooA not trtciudv hotel dctommodaUons (y KMarr 
P»g<9tranl suDslilulnom may oe maae Registral'ons ai l^e doof wtH 
M an addittanal SSO Abto^ulely no refunds arier Ociobm 31 IMS 
Canctllll'ona D«(or« October 31 IMS must Cm in wfiltng ano wH be 
9^ibiect to a IDS cancellation tee Infofmilion on hotel 
accommo<]ation5 will be m^ie^j \o you upon receipt of your 
corrvpleled re^tslratton *0'm 

I AST NAME 



□ I am enctosmg a Chech m me amount of s 

I wi>n to charge my reg'Straiion 

□ Amenca" E'pirss □ Oners C>uO 

□ BankAmertcard Vi»a □ MatierCa'O 



CARD NUMBER, 
SIGNATURE 



.EXP DATE- 



MAIL COMPLETED FORM TO Krti Sof^ey 
BMlboartf • VKteo Wuttc Conlerertce 

9107 Wllshire Bouleverd. Sotte 700 Beverly Hill> CatMornW 90210 U S A. 
T«lep^one {S1I)M7 1212 



INITIAL 



II I I I I I I I I I I I m II I I I I I I I rm □ 



llUl 

I I I IX 



IT 



MHSI NAME OH MCKNAMt f OR RADSF 



TL 



TL 



I I I I M II II I II II II I Ill I ITTT 



ADOBfSS 

m: 



I I I I I M I I I II n II II I I I II □ 



1 1 I 1 1 I I I I 



CD 



Billboard 



Copyrigli'f ' TiTiril 




adio 



Washington Koundup 



BY BILL HOLLAND 



rCC MASS MEDIA BUREAU 
chief James McKinney told a sym- 
posium of the Institute of Electron- 
ic & Electrical Engineers (IEEE) 
Sept. 20 that "I believe AM radio is 
broke," and suRKesled thai the FCC 



should undertake a complete review 
of that service. In comments he 
termed "philosophical" rather than 
an indication of impending FCC poli- 
cy, he suggested short-term vita- 
mins, such jui format changes, an- 
tenna rebuilds and better quality 
transmitters and receivers. But he 
also sue^ested that AM service 




Winning Notes. W8LM Portland. Me program director Jose Diaz. nghl. looKs in 
on a guitar lesson provided by Crosby. Stills & Nash's Graham Nash lor WBLM 
listener Scott Taltx>tt, leM Thanks to the station. Talbott won backstage passes 
alter CSN's Lewlslon Raceway show and an autographed TaKamine guitar 



could "duplicate FM programmin|r 
in all markets where AM and FM 
stations are co-owned," and called 
for "a small number of superjwwer 
AM stations capable of serving very 
large [mrtions of the country both 
day and night " He said that pres- 
ent AM rules have reached "bewhis- 
kered status." 

Pl'BLISHINC AND BROAD- 
CASTING tycoon Rupert Murdoch 
will address the multitudes at the 
NAB's annual convention. April 13- 
16 at the Dallas Convention Center 
The NAB's 64th annual convention, 
amirding to insiders, will lie a logis- 
tical humdinger, with perhaps as 
many as 60 hotels being tapped to 
house the broadcasters. As for Mur- 
doch — who knows, he might make 
those assembled offers they can't 
refuse. 

Last month s RTNDA interna- 
tional Conference in Nashville got 
good marks, according to associa- 
tion staffers RTNDA members 
completing evaluation forms on the 
linal afternoon gave the overall pro- 
gram a rating of 3.23 out of 4 — the 
highest since 1976 Speakers overall 
were rated 3.22, the highest since 
1977. Entertainment and social 
event scores were the higest ever 
recorded. 
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IF YOU'RE NOT IN NEW YORK 

ON NOVEMBER 7th, 
THERE'S NO TELUNG WHAT 
MAY HAPPEN TO YOU. 

So mhf wvpt f«r(r' Oo"! milt trte \tmnafiru\ reiv tCMJ Mt/vc Wmmtrw 
teMtuting krfftolf HmM^t Bot Gut<icnt J' »nti |«uf-p Andi^ioo 
Una or S«unl«r 9lft f/W J9SS Ntf^ Mu*k- «*«>d\ r**p lhrefatty< Thrjh^ 

Fwt^rviiironi •mtmb/v •r<'bm«(H>n iTn' Miff 2M-MM 



rati mwr MAajkntOM 



COUNTRY PROGRAMMERS 

of the nation is so dilferent today," 
as compared to the "Urban Cow 
boy" jieriotl to which many dele 
gates pointed. Salamon joined in by 
saying that tv hits like "Miami 
Vice" were not contrived. "They 
happen; they are not calculated. The 
constant is quality." 

To suggestions that the industry 
does not create real country stars, 
Stecker said, "At the height of 'Ur- 
ban Cowboy.' 99''. of the artists had 
no magnetism." referring back to 
McNeill's point of how social forces 
coalesce at various periods. 

The debate returned to ways in 
which the CMA could help position 
country music, with Albright not- 
ing. "The consumer ha« beliefs they 
hold very strongly. The Walt Dis- 
ney approach might be better: Ask 
them what they want." 

Longwell said he feared that the 
CMA IS too apologetic about coun- 
try music. "I once interviewed a guy 
wiio said first thmg that he was not 
an alcoholic. " Longwell recalled of 
the defensive attitude some couritrv' 
personalities adopt. 

Testing station commercials was 
one way of gauging consumer atti- 
tudes Ochs suggested. After polling 
the room, he said. "All of you are 
using tv. but no one is testing. 
These commercials cost thousands 
of dollars, and yet you could find if 
you tested them they are knocking 
the socks off your station." 

Overall, panelists concluded that 
concentrating on good radio and ag- 
gressive promotion, with less em- 
phasis on country music itself, was 
the way U> go. 

Sejt week: Program mers com- 
ment on the current and future 
state of the country format. 



ilCTIOKAUItT 

Tt>e results are tasi The 
reac^ is vast And trie call is 
tree' To place a Biiit>oard 
Classified ad call Jell Seretle 
al (8001 223-7524 



New Stations 
Join Cliart Panel 

As part of Billboard s ongoing 
effort to bring our readers the 
most accurate and up-to-date 
charts. Billboard's chart depart- 
ment has reviewed the Spring 
igM Arbitron ratings and has re- 
aligned its radio panels accord- 
ingly. The radio stations listed 
below have been added as report- 
ers to the Hot 100 radio chart 
panel. 

Billboard conducts a continu- 
ous review of ratings changes 
and may announce further panel 
changes as they become appar 
ent. 

WKSE Buffalo. N.V 
WGAN Portland. Me. 
WGUY Bangor. Me. 
WRKS New York 
WHQT Miami 

WKZL Winston-Salem. N.C. 

WYKS Gainesville, Fla. 

WRQN Toledo 

WKFR Kalamazoo. Mich. 

KKRQ Iowa City 

WLRS Louisville 

WRNO New Orleans 

WZYP Huntsville. Ala. 

KZZB Beaumont. Tex. 

KISN Salt Lake City 

KZOZ San Luis Obispo. Calif. 

KBOS Fresno 

KHTX Reno 

KPLZ Seattle 

WHSL Wilmington. N.C. 

WZOr Boston 

WERI Westerly. R.I. 

WBMW Fairfax. Va. 

WOAY Beckley, W. Va. 

WNSY Norfolk 

WPFM Panama City. Fla. 

WRQC Cleveland 

WIXX Green Bay. Wis. 

KOFM Oklahoma Cit\- 

KQCR Cedar Rapids. Iowa 

KEZB El Paso 

KITE Corpus Christi 

KRGV McAllen.Tex. 

KCPX Salt Lake City 

KEZi' Anaheim 

KIKX Colorado Springs 

KHOP Modesto. Calif 

KHIT Seattle 

KZZU Spokane 
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91 RePORTERS 
lUTHER VANOROSS WAIT FOR LOVE (pk 
SYSTEM THIS IS FOR VOU 
DIANA ROSS EATEN ALIVE or* 
BERNARD WRIGHT WHO 00 VOU LOVE ".~h.ti.m 
RAY PARKER JR. GIRLS ARE MORE FUN .»,. t» 
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19 
19 
17 
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39 
20 
60 
30 
15 
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Chart [}ept .1515 Broadway. New Yorli. NY 1 0036 



RETAIL BREAKOUTS 



I 39 Rl l.-u«l[RS 

TA MARA t THE SEEN EVERYBODY DANCE ..m 
DURELL COLEMAN SOMEBODY TOOK MY LOVE u»no 
MORRIS DAY THC OAK TREE louwu nuns 
ARETHA FRANKLIN WHO S ZOOMIN WHO uiisia 
RKK JAMES SPLNO 1HL NIGHT WITH ME ooaor 
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CHART 
RESEARCH 
PACKAGES 

The definitive lists of 
the lop hits vear by 
year, through the entire 
history i>f record charts. 

Based on the authorita' 
tive statistical research 
of the music industry 's 
foremost trade publi- 
cation 

THREE TITLES 
AVAILABLE: 

\ umber (hie Pop 
Singles. 1941 through 
1985. Lists Billboard 
issue date, title, artist 
and label of the number 
one record of each week. 
$50.00 

Top Ten Pop Singles. 
1947 through I9S5 . 

Lists title, artist and 
label of every record 
which reached number 
10 or higher on Billboard's 
pop singles charts 
Listed alphabetically 
w ithin each year 
»1 records are indicated. 
S50.00 

Top Pop Singles Of 
The Year. 19-16 
through 1985. The 
annual listings of the top 
hits of the year in rank 
order, as published in 
Billboard's year-end 
special issues Includes 
title, anist and label for 
each enlr\ $.5000 



Billboard Chan Research 
Attn: Debra Todd 
1315 Broadway 
New York. NY 10036 

Please send me the 
following Billboard 
Chart Research 
Packages: 

A-1 □ Number One 

Pop Singles 

<a $50.00 
A-2 □ Top Ten Pop 

Singles & $50 00 
A-3 □ Top Pop Singles 

Of The Year 

^$50.00 
Check or monev order 
IS enclosed in the 
amount of: 

$ 

(S<irr> nu C O D itr billmff t 



CucniMnt 
Ad<lrr» 

Cili. Slalr. Zip " 
Oversra'' air mail ratrs 
availatite upun request 
All tales «i« Gnal 




New. . . List of 
U.S. Executives 





And, we can slice it any way you 
like, by . . . 

Company *ypt'. including 48 
primjrv ^la^kl't^. 

lndiviju.ils by title — over 16. 

Four di^il SIC code, 

Annual Sjles Volume. 

NumlxT of employees. 

Geographic .ire.i. including state, 
/jp, and SCF 

Our M'iection capability is m» 
exiensivf you can cuslumi/e a list 
to ht vt>ur precise needs You can 
select Jri»m t>\er ?»0,IKX1 executives 
with proven purchasing responsi- 
bility at over 40.CKX) U S, corpora- 
tions and their subsidiaries. In 
fact, you can reach key executives 
at every company Ivpe within the 
corporate family including aHili- 
a(es and divisions 

Want to mail Itrst and follow*up 
with a phone lall"* We'll give you 
telephone numbers js well" 

We are the original source for these 

names!!! 

Because these executive names 
are derived Irom the Red Book 
data base, aiiuracv and currencv' 
arc guaranteed Thousands ot 
marketers dej^-nd upon National 
Register Publishing Company 
to provide the highly useful 
company profile information 
contained in the Directory of 
Corporate Affiliations And now. 
this same powerful tool can drive 
your next mailing. 



The inU>rmatum which produces 
this lisl IS supplied directly to us 
by the lislees And we don't stop 
there — updating is continuous. 
We personally contact each and 
every listee to verify names, ad- 
dresses, and titles. We do all this 
lo ensure that you reach only 
qualihed priispects 

Tap tremendous buying power. 

All in all. these executives — some 
ol the top names in industry, 
finance, and manufacturing rep- 
resent a tremendous amount of 
buying power for the»r companies 
and themselves. 

Consider the tollowing list of 
companies currently using the 
published information in our data 
base Consider how vou ti«i 
might make use of the Red Boc>k 
data base of top U S executives 
for your next mailing 

• Booz Allen U Hamilton Inc. 

• General Motors Corp. 

• Harvard Business School 

• The Hertz Corp. 

• March of Dimes 
" Ogiivy & Mather 

• Price Waterhouse 

• Snelling and Snelling, Inc 

When you need a list ol top U S. 
executives at maior corporations, 
go right to (he source - NRPC 
lust return the coupon below for 
additional inft>rmation or call 
Nancv 1 Olsen. List Manager at 
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I nvfd mori' inlorm.iliiin on the 
Dirfitiirv ol CorfKUjto Allilia- 
lions mjiliny; ItsN tr\im \.ilionjl 
Register rulilishin); Company 



SRD5 NRPC 

M.irkflin>; Services Division 
Mm Glenview Road 
VVilim-ttc ILMHIOl 
Call loll live l-S(X)-323-460l 
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TITLE 


1 




1 




XMN COUCAR MCLUflCAMP 


LONELY OL' NIGHT 




6 


8 




STARSHIP 


WEBWLT THIS CITY 




3 






LOVEinor 


LOVIN' EVERY MINUTE OF IT 


J 
^ 








TH€ HOOTERS 


AND WE DANCED 


c 

9 


t 


18 




ROGER DM.TREV 


AFTER TfC FIRE 


c 

V 


2 


2 




STING FORTRESS AROLMO VOUR HEART 


7 


10 


12 




BRYAN ADAMS 


ONE NIGHT LOVE AFFAR 


0 


11 






CUNN FRET 


YOU BELONG TO THE CITY 


Q 


9 






BRUCE SPRINGSTEEN 


1 M GOIN- DOWN 


Ifl 


13 






IMRC STRAITS 

M*f)NtB WK'U 


ONE WORLD 


JJ 




J 




TEARS FOR FEARS 


HEAD Over hlels 


u 


15 






IM.WSTER 


BROKEN WINGS 


u 


S 


3 




MICK JAGGER k OAVIO BOWIE 


DANCING IN THE STREET 


11 


20 






HEART 


NEVER 


IC 


11 






HUEY LEWIS 4 THE NEWS 


BACK IN TIME 


16 




13 




NIGHT RANGER 
u * 


FOUR IN THE MORNING 


17 
1/ 


17 






MARNXION 


kayleigm 


11 


25 






JOHN COUGAR MCUEHCAMP 


ROCK INTHEUSA 


14 


19 


21 




U2 


BAD 


M 

«v 


12 


9 




CHEAP TRICK 


TONIGHT IT'S YOU 


21 


23 


23 




THE OUTFIELD 


SAY IT ISN'T SO 




27 


32 




JOHN COUGAR MELIENCAMP 


SMALL TOWN 




31 






THE THOMPSON TWMS 


LAY YOUR HANDS CM ME 


91 


29 


35 




RXJII. 


DRIVERS 


C3 


21 






TALKING HEADS 

■jut 


AND SHE WAS 


£D 


26 






OtO 


ROCK N' ROU CHILDREN 




32 


37 




NICK LOWE 


1 KNEW THE BRIDE 


7fl 


IS 


10 




JOHN WATTE 


EVERY STEP OF THE WAY 


29 


2( 






SAGA 


WHAT DO 1 KNOW 










STEVIE RAV VAUGHAN 


LOOK AT LinU SISTER 


ji 


38 






JON BUTCHER AXIS 


STOP 


•M 
J£ 


42 






KISS 


TEARS ARE FAUING 




33 


29 




DBIE STRAITS 


SO FAR AWAY 


U 


34 


36 




RATT 


YOU RE IN LOVE 




% 


3< 




JOHN COUGAR MELLENCAMP 

HTWI 


RAW ON THE SCARECROW 


36 


22 


IS 




MICHAEL MCDONALD 


NO LOOKING BACK 


37 


21 


20 




OME STRAITS 


MONEY FOR NOTHING 


vt 


3< 


40 




MICHAEL MCDONALD 


BAD TIMES 


H 


<; 






JAN HAMMEK 

MI i 


MIAMI VICE THEME 


40 


NEW^ 


ROGER DALTRf * 


UNDFfl • RACINC MOON 


II 


<l 


il [ 3 


(^ARTERFLASH 


TALK TO ME 


42 


NEW^ 


CRUZADOS 


MOTORCYCU GWL 


43 


<3 






HALL t DATES THE WAY YOU 00 THE THMGS 


44 


MEW^ 


MOTLEY CRUE 


HOME SWEEI HOME 


45 


NEW^ 


STING 


LOVE IS THE StVENTH WAVE 


46 


30 


26 


7 


EDOIE Ir THE TnC 


ONE IN A MILLKm 


47 


3S 


2i 


n 


T HE MOTELS 


SHAME 


48 


NEW^ 




HTTSOF THE YEAR 


49 


37 


27 


f 


I 


BURNING HOUSE Of LOVE 


50 


u 


<4 


] 


THE ROMANTICS 


TEST 01 TIME 



® 



YesterHits 

Hits From Billboard 10 and 
,'0 YinrxAfjo This IVrfk 

POP SINCUS— to Tun 

1 . Fame, Diwid Bow>«. ncA 

2 I'm Sorry. John Dtnvtr. bc* 

3 RtMovftionc Cowboy. Gitn 

Campbell jit-i.» 

4 Run io«r Run. David Ge<ld«s, M 

5 Mr i»w%, D«clit« Goodman. > asm 

6 B«d Blood. Neil S«dilu,w7.»iT 

7 Bariroom Blitz. Swwt. LAP-'iX 
8. Dance Wilh M«, Orleans. •S'tiiM 
9 Ain't No Way To TroJt A Udy. 

Hflffi Reddy. w^iw 
10. Rocky, Austin RotMftS. twiw>T| stoo 

P0PSM6Ul-arnrs«ti 

1 Hang On Sloopy. McCoys. M">c 

2. C«* 01 DntructMMk. Barry 
McGuirc. ooPMti 

3. Vntorday. Bealtes. i-Anim 

4. Caleb Us If Vou Cm. Dave Clark 
Five. IP"! 

5. Vou Wef« On My Mind, We five, 

6. Tbo "In" Crowd, Ramsey Ltwii 

Tfio, *tn.L.' 

7. TrealHcfRicM. Roy Head. BM> 

in A I 

8. You've Got Your Troubles. 

Fortune «w ■ 

9. B^ 1>on'1 Go, Sonny h Cher. 

10. Lauch At Me. Sonny o 

TDf AlBURS— lOTtars Afli 

1. Wish You Were Here. Pink Ftoyd. 

2. Windtonf, John Denver, w 

3 One O* These NifMs. Eagles. 

4 Born To Run. Bfuc^ Springsteen. 

5. Between The Lines. Jams lan. 

fC* (IMP A 

6. Wm, Lose Or Draw. AMman 

Brothers Band <4v 

7. Red Octopus. Jetlerson Stsrshtp. 

CWIJfl' 

8. Pick Ot The Litter. SpmnerS. 

9. Fleetwood Mac, AutNtftsAOS 
10- Honey. Uhio Players. Minru** 

TOP ALBUMS— 20 Taare A|a 

1 HeH>. Br-Vkr, A - ' . 

2. Look At Us, Sonnr & Cher. *tco 

4 The Sound Of MutK. Soundtrack 

3. The "tn" Crowd. Ramsey Lewis 

Tno, »w>,. . 

5. Out Of Our Heads. Rolling Stones. 

6. Herman's Hermils On Tour. Mi-.M 
9 Summer Days (And Summer 

Nights), Beach Boys, 
8. Mary Poppina, Soundtrack, vtsii 

7. Bringing II Afl Badi Home. Bob 

10 Beatles VI. a^^^ 
COUHTRT SIMUS— to Ttan Afa 

1. Blue Eyes Crying In The Rjin. 
Willw Ntlson ■hlmi. a 

2. Daydreams About Nighl Things. 
Ronnit* Milsap a 

3. Hope You're Feebn' Me (LAe I'm 
Fcelin' You), Charley PrrcJe "c* 

4. H I CouU Only Win Your Lo««. 

5 Don't Cry Jom/Touch The Hand. 
Con**)! T»»itTy V • 

6. San Aniorwo StroH. Tanya Tucker, 

V- A 

7. Say Forever Voull Be Mme. Porter 

WaRon^-r & Dolly Pirton, • 

8 You Never Even Called Me By My 
Name. David AHan Coe, r r,, , maia 

9 I'm Sorry. John Denver m a 
10 Home, t m'< II4 Lynn v • 

SOUi SINGLES— 10 Ttars Afi 

t This Will Be. Natalie Co(e < *f^^<\ 

2 They Just Can t Stop nfCamet 
People Play). Sp'rmers. "i jmic 

3 It Onl^ Takes A Mmule. Tevares. 

4 I Get High On You. Sly Stone, ir.. 

5 Do II Any Way You Wanna. Peoples 

Choice t 

6 Money. Gladys KniRht A the Pips 

7 dva II What Vou Got/Peace Pipe. 

8 Musk In My Bones, Joe S«mon 

9 How Long (Belcha' Got A ChKh 
On The Sidel. Pointer Sisters, w 

1 0 The Agony And The Eclasy. 
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OONTRARY T<l REPORTS else- 
whiri-. WTIC Hartford PU Gary 
Wall ha.s nol pulled all A&M prod- 
uct as a result of lab«l .itar Sting's 
supposed positionini; statement on 
crosstown CHR WKSS. According 
to Wall. WTU" ceased rcportinK all 
A4M product to the trades last 
week, but will keep certain A&M 
gems on the playlist "We certain- 
ly won't be adding any A&M prod- 
uct." says Wall, "but we won't 
deny listeners who request a 'For- 
tress Around Your Heart'." 
Sting's current single. 

The Hartford .'Situation is a bit 
more complicated than the stir 
WNEW-KM New York PD Char- 
lie Kendall caused in July after 
artist spots on newborn rocker 
W.VKK implied that WNEW 
would soon be overtaken. In Hart- 
ford, WKSS owner Don Law is 
also a concert promoter in Boston, 
a role that Wall says "gives him 
an unfair advantage" in terms of 
leverage with recording artists. 
The Sting spot, says Wall, "indi- 
cates that WKSS IS going to use 
this advantage-" 

Sting's statement 
stirs things up 
t>etween two 
Hartford outlets 

As Wall recalls it, the promo has 
Sting raying, "If you're looking 
for the station that plays the most 
music in Hartford, you've found 
iL" Commenting on tJie silliness of 
the statement, Wall points out 
that WTIC had a IS.H in the Spring 
Arbitrons. while WKSS had a H.4 

"It was a stupid business deci- 
sion," says Wall of A&M's appar- 
ent refusal to warn Sting against 
the phrase he might be fed Ac- 
cording to Wall. A&M's Charlie 
Minor called with advance notice 
of Law's intention to use Sting for 
a WKSS spot. At that point. Wall 
says, he gave A&M "some alterna- 
tives, but A&M did nothing to stop 
it And I doubt Sting knew the 
consequences," 

Wall insists that "we are not 
tn ing to hurt A&M. but we had to 
send a signal and statement to 
other labels " At present. Wall 
savs he hasn't ileciiled how long 
WTIC will restrict A&M product 
from Ins playlist and delete it from 
trade culls 

Wall says other record labels 
have responded positively to 
WTlC's slalemenl that it will Uke 
similar action with any labels 
whose artists make such position- 
ing promos. Next week, we'll be 
pulling PDs on their views 



bHARME COOK has shelved 
hiK plans to join Jhan Hiber's re- 
search firm, opting instead to pro- 
gram WMXJ Fort Lauderdale. It 
makes sense, as Cook was most 
recently vice president at .McVay 
Media, which consults Sconmx's 
"Magic 102" WKKR Racine. 
Wis. program director Pat .Martin 
resigns that post and will an- 
nounce future plans soon. 

Album radio pioneer Vince 
Srelsa returns to the New York 
airwaves with his own Sunday 10 
a.m.-l p.m. program on WXRK (K- 
Rock). SceUa, as you know, was 
one of the early WNEW jocks, 
and, according to the K-Rock teas- 
ers, has been hiding out as a 
"house husband" for the last 
three years. 

Another early rocker on the way 
back IS Richard Beban, who's 
been chairing his own Sunday 
show for KKCY (The City) San 
Francisco. To keep busy during 
the rest of the week. Beban assists 
Dan Carlisle on his afternoon 
shift, provides movie reviews, 
manages The City's baseball 
team, and most recently took on 
promotion duties for the station. 
Like most of KKCY'.? staff, Beban 
is a Bay Area veteran. After leav- 
ing KZAP Sacramento in 1»T7. Be- 
ban says, he was lured onto the 
City staff because it represented 
"the type of radio I thought I'd 
never see again." 

One of Beban's first duties as 
promotion director included the or 
chestration of a Bruce Spring- 
steen ticket auction, which raised 
$12,000 for the San Francisco 
Food Bank, one of the recipients 
of the artist's quiet contributions 
while in town. As Beban explains 
it. KKCY auctioned off 20 pairs of 
tickets for two days before 
Springsteen's Sept. IS and 19 
shows. The highest went for $870. 

.\nd. south a bit in Los Angeles. 
K.MET launched a similar fund- 
raiser with one pair of front row 
tickets to Springsteen's last L.A 
dale. Wednesday (2l With after- 
niMin tiilent Sky Daniels .starting 
the Tuesday (24) bidding at $30. 
the pair of tickets was going for 
$700 by the time he signed off. 
Next week, we ll fill you in on 
what the tickets sold for when the 
offer ended Thursday (26). Pro- 
ceeds from this auction will go to a 
charity of Springsteen's choice. 
Daniel, by the way, gets addition- 
al duties as assistant program di- 
rector to Rich Piombino. 

WPFM Panama City. Fla. music 
director Jeff Davis rolls into his 
sixth year with the station with a 
promotion to program director. 
He'll continue MP duties for the 
pop outlet Uavis replaces Bill 
Thomas, who moves on with 
morning show partner Lou Cleary 
to handle the early shift at KBEQ 
Kansas City Back in New 
York, a Hip of the (lotham dial last 
Thursday (2til uncovered numer 
ous versions of Van Morrision's 
"Gloria. " affording local radio a 
nice lead-in to reports on the prog- 
ress of Hurricane Gloria. At the 
time, the slonu was still 370 miles 
off the coast of North Carolina, 
but stations here were gearing lis- 
teners with survival tips and many 
humorous bits. 
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l^featured f^ogramming 



With barely a pause follow 

inK th^ successful launch of its "Da- 
vid Brenner Live" proKrum, UIK 
Broadcaatinic of New York kicks 
off a new monthlv show entitled 
"SBHy Stara Of Rock & Roll." 
Slated for a January dehut. the one- 
hour series is exclusively sponsored 
by Tab and. not .surprisin^tly. is lar- 
i;eted for Tab's primary audience, 
women 18-24. 

Broadcast live from New York or 
Los Anpeles. "Sassy Stars" will fea- 
turv host Lisa Rubiniwin interview- 
ing such provocative personalities 
as Cyndi Lauper. David Lee Roth 
and ftit Benatar The music of these 
stars will occupy 80^- of the show, 
which DIR promises to support 
heavily through mainsstream ad- 
vertising and national on-air promo- 
tions. 

Also sbted for a New Year's de- 
but is Comedy Radio, a 24-hour 
comedy-only format from The Ra- 
dio Group of New York. The com- 
pany's Bob Smith predicts the of- 
fering will be of particular interest 
to fledging AM outlets. The 24'hour 
service is comprised of material 
from David Brenner, George Carlin, 
Mel Brooks and the like. 

In SOUTHINGTON, CONN , 
Northeast Communications rolls 
out three new progninis forrniitem- 
porary furmaL*;. First is the weekly, 
10-minute "Starline." Broadly tar- 
geted at 18-49 females, the show 
and its hosts. Kelly Morgan and 
Rick Brooks, investigate various 
pop culture topics in each segment. 
Second is "Celebrity Profile," a 
two-and-a-half-minute glimpse at 
the lives behind the songs, hosted 
by Kelly Morgan. In the long-form 
department. Northeast is offering 
the two-hour "Soft Machine." an 
AC-aimed show featuring the 
lighter hits of the last \a years, 
hosted by Dick Bartholomew. 

With Dick Clark soon to replace 
John Leader as host of The United 
Stations' "Countdown .America." 
Leader has joined forces with Is 
Inc. president Jo Interranle, Is 
Inc.'s VP/GM Rob Sinco. former 
United Stations executive Dave 
Cooke and former Westwood One 
executive Nan Heller to produce 
and market "John Leader's Count- 
down USA." The four-hour, weekly 
top 40 countdown premieres in Jan- 
uary on a barter basis 

Ben Cromer Productions of Roa- 
noke. Va. is up and running with iu 
first outing, "Child Of The Uni- 
verse." Scheduled for Oct. 7 release, 
the program highlights songs about 
world problems as performed by 
Phil Collins, Dire Straits. Howard 
Jones, Degieche Mode and others. 

Back in New York. ABC ups Stu- 
art Krane to vice president of its 
Adult Radio Networks. Now over- 
seeing ABC's Entertainment, Direc- 
tion and Information webs, Krane 
was director of the latter service. In 
addition. Daniel Forth is jiromoted 
to vice president of AB(''s Young 
Adult Networks. He was director of 
ABC's Rock and FM services . . . 
Across town at CBS. Frank Cam- 
marata is named manager of pro- 
gramming for CBS Radiuradio. He 
was the network's afTiliate relations 
KIM mKKNA,N 



Briou i.i II u-rrkly calrnilar n/up- 
cominy tiftiiurk and si/iuticnied 
mn,tif sprnnts. Shitws with niutli- 
pte dtttt's indiratr local ntatwns 
Anir option of hrtmdranl limr 
and dates. 

Oct 4-i'>, Duran Duran. On The 
Radio, NSBA. mw hour 

Oct. 4-6. Night Ranger, Corey 
Hart. SupersUrs Of Rock. Bamett- 
Kobbins, two hours. 

Oct. i-(t. Soundtrack Smashes, 
Top Mi USA. CBS Radioradio, three 
hours. 

Oct. 4-6, Michael McIKinald, Su 
perslar Portraits, Barnelt Robbins, 
two hours. 

Oct. 4-6, New Edition. DeBarge. 
Street Beat '8.1, Bamett Robbiiis, 
two hours. 

Oct 4-6, Gary Morris, American 
Country Portraits. Bamett-Rob- 
bins. two hours 

Oct 6. Tom Petty, Pioneers In 
Music, DIR Broadcasting, one 
hour. 

Oct 71H. Merle Haggard. Janie 
FricKe. Johnny Cash. Bellamy 
Brothers, Mirhael Murphey, 
Country Music Month Special^ 
Country Closeup. Narwood Produc- 
tions, one hour- 

Oct. 7-13, lluey Uwis. Off The 
Record Specials with Mary Turner. 
Westwood One. one hour 

Oct. 7-13, Paul Young, Eddie & 
the Tide. In Concert, Westwood 
One. 90 minutes. 

Oct. 7 13, Billy Joel. Part II. 
Star Trak Profiles. Westwood One, 
one hour. 

Oct. 7-13, Aretha Franklin. Part 
II. Special Edition, Westwood One. 
one hour. 

Oct. 7-13, Stan Kenton. Encore 
with William B. Williams. 
Westwood One. two hours 

Oct. 11-12. Phil Collins, On The 
Radio. NSBA, one hour. 

Oct. 11-13. The Legend Of Pink 
Floyd. Legends Of R<H-k. NBC Ra- 
dio Entertainment, two hours. 

Oct, 11-13, Loverboy. Superstars 
Of Rock. Bamett-Robbins. two 
hours. 

Oct. 11 13. Daryl Hall & John 
Gates. Superstar Portrait*. Bar- 
nctt-Robbins. two hours. 

Oct. 11 13. Stevie Wonder. 
Street Beat '83. Barnett Robbms. 
two hours. 

Oct 11-13. Dary l Hall & John 
Gates, Superstar Concert Series. 
Westwood One. 90 minutes. 

Oct 11-13. Jane Powell, Musical, 
Westwood One, three hours. 

Oct. 1 1-14. Four Tops. Top :iO 
USA, CBS Radioradio. three hours, 

Oct, 14-'20. Oak Ridge Boys, Em- 
mylou Harris, Exile, Mark Gray, 
Country Music Month .Special/ 
Country Closeup. Narwood Produc- 
tions, one hour. 

Oct. 18-19. Julian Lennon. On 
The Radio, NSBA. one hour. 

Oct. 18-'20. Commercial Jingles: 
Songs Used In Television Jingles. 
Top 30 USA, CBS Radioradio. three 
hours. 

Oct. 18-20. Dire Straits, Lover- 
iHiy. Superstars Of Rock, Bamett- 
Robbins, 90 minutes. 

Oct. 18-211. Freddie Jackson. 
Street Beat. Harnett-Robbins. two 
hours. 
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A wvftilv fwlional comvUDon ol Itw mo\\ 
JddM) rtKO'di on t^« iwJio lUlioni cutrvnily 
i«pontnK to <h« Top Adult Cofllt^mpor4(|f 

new TOTAL 
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TIARS FOR FCARS U 21 
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LOVE THEME FROM ST 
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AHA 13 49 

TAKE ON ME NMiNiiiMs 

OLIVIA N€WTON-K)HN 11 11 
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WSKY Alhtvillc. NC 
WRMM Attanu. CA 
WSB-AM AtUnti GA 
RCY1 Auitin TX 
WFBII Batlimorv MO 
WJK eioommstor. IL 
RMM B(MM ID 
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WKfrC C<rKinn«l>. OH 
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WIS Columbu, SC 
WTVN Cotumbus OH 
KMGC DilUkTX 
WLAO D*nbiiry. CT 
WHiaAM Dayton. OH 
KNOW Dvnvcr CO 
KRNT On Moinct lA 
WEM F>tchburg.MA 
WENS IfMhanapoliv IN 
WYTIWM JachMn.MS 
WrVT jMhumvili* Fl 
KLSI Kansas City MO 
KLKH. K«isJl City, KS 
KMiJ iMV^gai NV 
KMCG Lot Angtlcb. CA 
HOST Los Angctov CA 
WHAS Lounvid* KV 
WRKA LOuisvidc KV 
WNUU Macon GA 
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WmfR M««T<phi>. TN 
WAIA Wxmi H 
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WPII New York. NY 
WWOC Nortoth VA 
KLTC Oklahoma Crty. OK 
KON. Omaha NC 
WIF PMatMphia PA 
KKLT Ptwcn.i AZ 
ROY Pho«f>i>. a; 
WTAE Prttiburgh PA 
WWSW P'tlsburgh PA 
ROW PortUnd OR 
WPRO-AM Provxlvncr. Rl 
WnVA Richmond VA 
RQ5W Roch 5pnn*s. VW 
WSGW Sac>naw.Mi 
RSL !><ilt Ldhr Crty UT 
RFHB-AM &in Diego. CA 
RfM8-FM San OwfiO CA 
R 101 San FfAnciUQ CA 
WCV SchM^t^dr NY 
RKPL Spofton« MA 
RSO Si Lowi WO 
RKM St JOMph MO 
WIQI T«m(u. FL 
WWWM Toledo. OH 
RRAV Tuha <y^ 
WITT Wathmglon. DC 
WMAL AsjtiinftonDCDC 
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SAVING ALL My lOVE FOR YOU wiMt i llii l xrt al No On« 
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• ItOOL & THE GANG 


CD 
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PART TIME LOVtR lun > i om 

STEVIE WONDER 
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MICHAEt FRANKS 
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• WHAM! 
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WE DON-T NEED ANOTHER HERO (THUNOERDOME) < Ar.T0i MI1 

♦ TINA TURNER 
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; 


5 


13 


YOU'RE ONLY HUMAN (SECOND WIND) ro.u«s.A nnAii 

• BILtY JOEL 


CD 
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POWER or LOVE CHOKALis « t2tJi 

• HUEY LEWIS & THE NEWS 
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• GOOIEY & CREME 
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NATALIE COLE 
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TAKE ON ME nv^uBnoi 

• AHA 
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POWER OF LOVE (YOU ARE MY LADY) austa i <i<i 
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LOVE THEME FROM ST. ELMO'S FIRE avaktit t 

DAVID FOSTER 
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* DARYL HALL & JOHN DATES 
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EVCRYTIME YOU GO AWAY coiuxiia u oaa«7 

• PAUL YOUNG 
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HURTS TO BE IN LOVE cK nyxMlo AMtM cnr 

* GINO VANNELLI 
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• JOHN PARR 


19 
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LIFE IN ONE DAY ui.'«> ,' tttu 

• HOWARD JONES 
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LOST IN THE FIFTIES TONIGHT K-ittn 

RONNIE MILSAP 
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22 


22 


23 


e 


SHAME CAPiroi s4<»7 

♦ THE MOTELS 
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It 


19 
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NO LOOKW SACK lunxD a«H ' nMU 

• MCHAEL MCDONALD 


24 


16 
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14 


NEVER SURRENDER emi AWii«:A him 

• COREY HART 
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IS 
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FREEWAY OF LOVE arista i 

♦ ARETHA FRANKLIN 
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31 
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STAND BY ME coiuueiA >s(es7i 

* MAURICE WHITE 


® 


4« 
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HEAD OVER HEELS WKun HO m ' mraXAu 

• TEARS FOR FEARS 


21 


27 


22 
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NOT ENOUGH LOVE IN THE WORLD t.ii'f > .lou i-untnifm 

• DON HENLEY 


29 


29 


2S 
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DON'T LOSE MY NUMBER auantc i s»i<, 

• PHIL COLLINS 


30 


30 


33 
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SOMEBODY TOOK MY LOVE slako ' rum atianik. 

DURELL COLEMAN 


(S) 


33 
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SUNSET GRILL .i<ii>. 1 .-avt kaimikiwds 

DON HENLEY 
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WHO'S HOLDING DONNA NOW aamr 1 w MoiiMn 

DEBARGE 


33 
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FOREVER coiuii««A » 04931 

♦ KENNY LOGGINS 


34 


34 


31 
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DRESS YOU UP iarc } ?S4I9 warnfh aAos 

* MADONNA 


® 


NCW^ 


YDU ARE MY LADV CAntoi wi 

• FREDDIE JACKSON 


36 


3S 


32 
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DARE ME »<ii4u'(, 

♦ THE POINTER SISTERS 


37 


37 


40 


3 


IF THE PHONE OOESNT RING. irS ME wa t^bu 

JIMMY BUFFETT 


® 
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BE NEAR ME wcikuat niMii 7 hmvcaaai 

• ABC 


® 


NCW^ 


FORTRESS AROUND YOUR HEART a^m 't r 

♦ STING 


® 
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LAY YOUR HANDS ON ME i' 1 • m, 

THf IHOMPSON TWINS 
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Web of Computerized One-Stops Launched 

Ogilvie's Comprehensive Software System Lightens Load 



BY JOHN SIPPEL 



LOS ANGELES The framework 
for a national network of computer- 
ized one-stops has been set in motion 
by Bruce Oplvie He spent 10 days 
through Sept 19 installini; his com- 
prehensive software projrram at Vi- 
nyl Vendors in Kalamazoo. Mich. 
While in the Midwest. Ogilvie, the 
president of Abbey Road Distribut- 
ing in Santa .^na. cemented a similar 
deal for next month with Mark Ol- 
son, controller at the Milwaukee one- 
stop Radio Doctors. 

"I see us doing 30^< more business 
within 90 days with the .same 
amount of [lersonnel," predicts .lelf 
Boyd of Vinyl Vendors. "We'll do 
the more menial, time-taking manual 
procedures on computer, freeing all 
<if us for more creative marketing. 

"I recently hired a sales manager. 
Mike Gillespie, and an assistant. Ron 
Merchant. Since the computer be- 
came operational Monday (Ifii. Gil- 
lespie finds his load lightened to a 
point where he can be more active, 
so we were able to make Merchant a 
kind of liaison between operations 
and sales. 

"We were slow in putting out CD 
catalogs," Boyd continues. "Now we 
can run off CD catalogs in triplicate 
in five minutes. Each new catalog 
run includes the latest new CD re- 
leases, as each time we make an en- 
try when we get a new CD in stock. 



we punch it immediately into the 
computer 

"My four ordertakers picked up 
the system in four days. They an- as 
enthusiastic as I am. For example, 
when an account gives us a wrong 
number on a record, the computer 
immediately notes it. We are able to 
easily track the correct number; in 
the case of old album, we can imme- 
diately find the new number. 

"Our business has grown so fast," 
Boyd sa,vs, "we require the controls 
and information our Rexon RX-IJOO 
provides. When a salesperson 
phones one of our 400 customers, he 
codes in the account number and im- 
mediately IS provided with monlh-lo- 
date business, credit data, shipping 
requirements and special instruc- 
tions. The computer enables easy 
capture of net sales information and 
average cost of goods, enabling us 
to save considerable time and be- 
come more accurate in monthly re- 
turn information to our customers 

"We are able to oversee our own 
operation more closely. Just as Ogil- 
vie set up his own warehouse alpha 
numerically, our computer straight- 
ens out the order so it follows the in- 
ventory setup here. Each invoice 
shows the salesperson, picker and 
checker -so we can find who is mak- 
ing errors. 

"Instead of just a manual shipping 
slip showing only artist, title and 
quantity." he notes, "the typewrit- 
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ten information also includes list 
price, cost price and s{)ecial <]uantity 
discount if there is one. 

"Our chief buyer. Don Stickroe. no 
longer has to thumb through reams 
of packing slips daily to trj- to esti- 
mate inventor>' projections. I think it 
will enable us to really buy in welt at 
the end of sales programs. 

"By immediately having the col- 
lective figures during the run of a 
program." Boyd explains, "now we 
can apply that at the end of a pro- 
gram and probably calculate pretty 
accurately what we need for a 
Christmas stocking plan that termi- 
nates two months or more prior to 
Dec 'ii. 

"We have 28.000 album titles in 
our inventory on computer. There 
are 4,000 CD' titles. Ogilvie tells me 
(Continued on page JO) 




Night Ranger at Camelot Camel/MCA recording group Nighl Ranger recently 
stopped by the North Canlon, Ohio headquarters of Camelol Music lollowing a 
show at nearby Blossom Music Center Pictured from led are Night Ranger's 
Alan Fitzgerald, Kathy Sams ol Camelot s purchasing department. Jacli Blades 
ol Night Ranger. Lone Day ol Camelol's purchasing department and Night 
Ranger s Brad Gillls 



Licorice Pizza Enjoys Smootli Transition 

Record Bar Takeover Seen Posing Few Problems 



BY FRED GOODMAN 

HILTON HEAD, S C Acquiring a 
company, like getting married, re- 
quires a change of habits for both 
parties. And in the case of Record 
Bar's recent purcha.se of the previ- 
ously independent Licorice Pizza 
chain, the realignment of existing 
systems and departments within the 
two chains has all the earmarks of 
the house ordering of newlvweds. 

Ruth Sims, newly named senior 
vice president and general manager 
of Licorice Pizza, says the transfor- 
mation period has been surprisingly 
smiMith And one reason is the simi- 
larity in existing systems and out- 
look between Licence Pizza and its 
new parent. 

"Our first job has been to identify 
sytems and where they match." she 
says "We've been going through all 
our human system policies, and it's 
remarkable how similar they are. 
We're only having to make minor 
changes, and that's one of the rea- 
sons it was a good match." 

Another reason Sims sees for the 
ease of confluence has been Record 
Bar's attitude "Going through this 
acquisition and coming out on the 
other side has been wonderful," says 
Sims, who was Licorice Pizza's chief 
financial officer during the sale ne- 
gotiations. 

"It would have been very easy for 
Record Bar to go for a power play 
and pick up their pieces, but they've 
very much said, 'You're whole and 
goiid as a Ke|iarate operation.' They 
recognize and appreciate that we're 
an asset Ui them." 

Although the two t.hains have the 
greatest similarities in their human 
systems, Sims notes that Record Bar 
is "more advanced" in iIiik area, and 
that Licorice Pizza will be able to 
"take that and adapt it. making the 
necessary changes by state and so 
on Once aligned, the changes we 
make will be minor." 

Distnbution. finance, advertising 
and physical systems are undergo- 
ing changes baseil on economy and 
convenience. 



"Of course, we had our own insur 
ance and attorneys," .says Sims. "We 
had a full-time person on retainer 
handling our real estate, and now we 
use Record Bar's leasing depart- 
ment. In terms of distribution, 
they've just designed a system for 
their new warehouse, and we're 
evaluating how to fit. 

"More of those instances will be- 
come apparent as they develop," she 
continues. "For instance, we don't 
ship Western Record Bar stores be- 
cause our systems are different. " 
But, Sims adds, that could change in 



the future. 

There are no plans to mei^e ad- 
vertising departments. "Licorice Piz- 
za has a unique identity in Los Ange- 
les m both audio and video," says 
Sims, adding that unifying the de- 
partments "would lead to a degrada- 
t»n of Licorice Pizza's identity in the 
market" 

Similarly, Sims sees Licorice Pii- 
za's greatest value for Record Bar 
as its presence in Los Angeles, and 
she notes that the chain's presence 
in that fast marketplace can act as a 
(Continued on page 20) 



Record Bar Gives Awards 
To Employees^ 'Acliievers' 



HILTON HEAD. S C Annual 
awards, to both employees and the 
industry at large, were once again 
part of the program at Record Bar's 
annual convention, held here Sept 
111.5. With the company marking 
its 25th anniversary, the yearly 
awards dinner, held Satunlay night 
1141, saw the introduction of a new 
category of "lifetime achievement 
awards." presented to industry ex- 
ecutives and artists. 

Although singer Roger Daltrey 
was the only recipient to pick up a 
lifetime achievement award in per- 
.".on — at a reception held prior to the 
official start of the convention — the 
presentation was the center()iece of 
the awards banquet. Aside from 
Daltrey, who received the award as 
a memlHT of the Who. absentee re- 
cipients were John Hammond. (Juin- 
cy Jones and Willie Nelson. Also 
honored |Kisthumously were Elvis 
Presley. John Lennon. Otis Redd- 
ing. Harry Chapin and former WEA 
president Joel Friedman 

The Bertha Bergman memorial 
award for businesswoman of the 
year, named for the co-founder of 
the chain and presented annually to 
an outstanding female employee, 



was presented to Ruth Sims, newly 
named senior vice president and 
general manager of Licence Pizza. 

Annual field management and 
merchandismg award recipient"; in- 
cluded manager of the year Mi- 
chelle C«cho of Record Bar a 65 in 
Charlotte. N.C.: new manager of 
the vear Tmcv Nanney of Record 
Bar =28 in Chapel Hill. N.C.; and 
supen'isor of the year Mike Dona- 
hue of District 15 in Central Florida. 
Store of the year was Record Bar 
«96 in Oaks Mall. Gainseville. Fla.. 
managed by Tommy Flisek. and 
merchandiser of the year was Rec- 
ord Bar = 12 in Johnson City, Tenn.. 
managed by Ed Null 

Special products rep of the year 
was Steve Perkerson of Maxell, 
.larid Neff. regional marketing man- 
ager for Warner Bros . and Michael 
Conway, promotions rep for Epic/ 
I^rtrait/Assocuited Labels, shared 
honors as label reps of the year. 

Awards marking tenures of 10 
and give years with Record Bar 
were also presented. Ten-year vet- 
erans were: Gary Flise. manager of 
«51. Tallahassee; Bob Lear>-. man- 
ager of ell4, Oklahoma City; Nan- 
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HTOSHA 
By Sanford Ponder 



CTOShA PRIVATE MUSIC in tme 



LAMD OP DRY WATER SAMFOROPOnDER 




PRODUCED BY PETER BAUMANN 



A\'aiUblc on OK)., cassettes, compact disc, 
and on vjileo aiKi loicniisc. 



Cauloe#: (jsscttc: 
CD; 
Mdco: 
Laacnlisc: 
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CDDllOl 
I'MVlKKIl 



Distributed by: Intctcon Music (iirp. 

454 Main Asenuc 
Wallington, NJ 070.S7 

In NJ call 1/201 /77K-«222 
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Super Sounds' Method Acting Successful 

Indiana Dealer Had a Little Help from His Friends 



LOS ANGKLES Twenty-six year- 
nlil liuiianii n-tiiiler Roger Method 
credits his four-year association 
with the Musicland chain and hi.<: 
frieiiilship with Jeff Boyd of Vinyl 
Vendors with making; him a success- 
ful record/tape/accessories retail- 
er. 

Those years with the Elkhart. 
Ind. Musicland reinforced Method's 
confklence to the point that, when 
he left the Concord Mall store as 
manager, he opened his own Super 
Sounds outlet in the same mall with- 
in 60 days. 

Boyd, a veteran Kalamazoo one- 
stop operator, helped Method to se- 
lect his opening inventory and pro- 
vided extra dating support. Boyd, 
who remains Method's primary 
soun-e for all records and tapes, as- 
sisted Method again when he 
opened another 1,000 square foot 
store April 1 in Warsaw. Ind., in a 
strip center. 

"I left Musicland because I felt 
the retail inventory management 
concept they were introducing fur- 
ther tied my hands as a manager," 
Method explains. "1 couldn't buy 



outside, 1 saw video and video 
gullies introduced in a half-hearted 
manner. It took the money I fell 
could have been better used to buy 
records and taiies." 

Admitting that he didn't know the 
basics about buying. Method went 
to the Consumer Electronics Show- 
in Chicago, where he met Carl Or- 
wandt of Pfanstiehl, another origi- 
nal benefactor, who agreed to sell 
Method an opening accessories in- 
ventory direct. Method opened with 
approximately $25.tHKI in inventory; 
that figure has grown to $5.S,000, 

Method figures he turns that in- 
ventory SIX times annually in Elk- 
hart. It's a little slower in Warsaw, 
but he says he hopes to accelerate 
that with more competitive pricing 
and marketing through Christmas. 

He's maintained a blue and whit« 
decor contrasting with rust carpet 
ing in all the stores. Method either 
made or bought his fixtures, and 
he's especially proud of his seven- 
foot-high open display spine-out cas- 
sette fixtures. He credits the expos- 
ing of cassettes with bringing about 
a three-lo-one ratio favoring that 




Berlin in LJ^. Passpon Jazz recordtng artist Jeff Berlin recently made an m- 
slofe appearance at the new Wherenouse Records outlet in Studio City as pan 
of thai store s grand opening Berlin's Jem-distnbuted album is entitled 
"Champion ' Pictured in front ol the store are. from lett; Bill Shaler of Jem; 
Howard Alson. jazz buyer for Wherehouse. Jim Snowden ol Passport Jazz 
Records. Toltis Pompeo. mam buyer (or Wherehouse. Berlin; T Lavitz. 
keyboardist with Berlin's group Vox Humana. Howard Lowell. Berlin's manager; 
and Davtd Boeder, sales manager of Jem 



conti^'uralion \n his Htorcs 

Based on sulfs movement in the 
MuHiclaml sttire, Methiid Mtill slreHs- 
es contemporan,' pop. which he esti- 
mates is liY.' of his reconi inven 
tory Country also moves well, ami 
he tries lo carry a bit of everylhiiij; 
else 

Method also credits Musicland 
with making; him expense-con- 
scious. He persists in tellini; em- 
ployees to cut utilities costs. Glen 
Hardesty. his Musicland re^^iunal 
supervisor, was a great teacher, he 
says. 

Super Sound business increases 
about 5'! to GT'- annually. Inventory 
remains about the same for titles, 
except for some 250 predominantly 
pop Compact Disc titles now bein^ 
stocked. So far. Method says, the la 
ser read disks are moving slowly, 
but his pricing at $1 under list might 
be inhibiting sales. 

"We stock buttons, headbands, 
tapestries and lots of rock memora- 
bilia from National Trends." Meth- 
od says. "It moves amazingly well. 
We just contracted with the Notre 
Dame Univ. Athletic & Convocation 
Center to handle tickets for their en 
tertamment and sports events. It's 
pn>ving a good sideline." 

His association with Charles Fry 
of WAOR-FM IS beneficial. When 
the station came in with a pitch to 
help publicize "Band Wagon." a 
portable IXI concept. Method found 
it mutually helpful Since then, the 
store and the station have worked 
together to keep pop music interest 
alive in the area 

MTV has also aided Super 
Sounds. Method laid out 1.7CK1 feet 
of cable to get the programming 
into a large-screen tv in the new 
store. 

"It was new three years ago." he 
explains. "Ptople couldn't get it. C-a- 
ble wasn't available. 

"I still sell lots of new acts from 
people seeing it in our store. I have 
a camera hookup, which enables me 
to superimpose a price point an- 
nouncement on the screen. It bnngs 
immediate response at the cash reg- 
ister. Now I also play new music 
videos I have in stock. MTV is still 
the best new act exposure around." 




JACKETS 

CUSTOM EMBROIDERED 



We manufacture the finest in the music, 
video and entertainment industry. Special 
incentive programs available for video 
manufacturers, distributors and dealers! 



SPOftTSweAH 

(213) 629-2869 
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JNew Keleases 



ALBUMS 

The fotlomng configuratwn ab- 
breviations are used- LP — album; 
EP — extended play; CA—nutArttr; 
NA — pnvf mil available. Multiple 
records and/or (apes tn a set ap- 
pear u'ithtn parentheses following 
the manufacturer numticr. 

POP/ROCK 

ATTACKER 

Battle At Helms Deep 

LP Mrt|«lji> ( ~f u .'7017 I M fl 
CA '701 7 t H qft 



CHEECH & CHONC 
Gel Out Ot Mr Room 

If w.» -I' < > i - >'f 

CAM! k,, ift^o n 

DELTA 

THE DOYLE WHITING BAND 

Good Rockin' Tonight 



HEAOPINS 
Heed Over Heeti 



OUTLETS 
Whole New WorM 

IP fr-tw^ Hl'lHFll 730T] I'ISM 



STRYPER 

Soldters Under Command 



VARIOUS ARTISTS 

Music From The Televitton Series 

"Miami Vice" 

IP Ml AW * hl%D (1 '>K 
CAMTAC AIM) 



RECORD BAR AWARDS 

(Ctintiv lini /row pn_'!'' IS) 

cy Burkhart, manager of « 106. Ce* 
dar Rapids. Iowa; Blake Haderlie. 
supervisor of District 10; Craig 
Bityd. supervisor of District Ti; and 
F^ul Jones, supervisor of District 2. 

Recipients of five-year awards 
were: Tommy Neblett. «71, Hanes 
Mall, Winston Sakm. N.C.. Mat 
thew Fusseli. Tracks :r93. Norfolk. 
Va.; Bob Southwick. = 126. Salt 
Lake City; Donna Armentero. 
«169. Naples. Fla ; John Markel. 
«13. State College. Pa ; Suzan 
Pauls, «20, Chattanooga, Tenn.; 
Eddie Mims. «2fi. Mobile. Ala.; Dix- 
on Singleton. -42, Savannah, Ga.; 
Steve Hancock, *5Ji, Pensacola, 
Fla.;Jim Dieffenbacher, «55. Me- 
dia, Pa.; Darnr'll Hausch. it 57. Inde- 
pendence. Mo.; Michelle Cacho. 
= 6.% Charlotte, N.C.; Dan Johnson. 
= :J4. Carbondale. III.; Gary Finch, 
district supervisor. District ^ 1»>; 
and Jim Shiffletl. district supervi- 
sor. District c 1. 

Artist awards, voted on by the 
rhain's employees, were given to: 
Bruce Springsteen, dual winner for 
artist and album of the year; Julian 
Lennon, new artist; the Judds. coun 
tr>' artist; Wynton Marsalis. classi- 



LICORICE PIZZA 

barometer for the parent company. 

"You operate differently in Los 
.^ngeles than you do almost any- 
where else.' she says. "When Pnnce 
broke it was m ever>' store the first 
morning it was available, and we get 
to be that early warning system 
That kind of fast information is a 
real asset " 




800/648-0958 

OOPHEM PRODUCTS COH^ 
110> Liki»m4 Mat 



cal artist; David Sanborn, jazz art- 
ist; the Hooters, best-kept secret, 
and Tom Petty, best video for 
"Don't Come Around Here N» 
More." Label of year was Columbia 
Records. FREO f;(wnMAN 
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KING. B.B. 

Sii Silver Strinfft 

r« v ".hi. I* ■!>■ 

LUSHUS DAIM 1 THE PRETTY VAIN 
More Than You Can HarHJIe 



WONDER. STEVIE 
In Square Circle 

C**ill4f' (-i^a 

COUNTRT 

VARIOUS ARTISTS 

A Town South Ot Baliersfteld 

tPini'-j I if^ *>« 

VARIOUS ARTISTS 

Mu&ic From The Motion Picture 

Soundtrack "Sweet Orc»m«" 

tp w > U<_« 1 1 •'• %H v< 
CAMCAC*t«« »«*■ 



(Coufiriiii d I 



NO. 3 CHRISTMAS '84 RETAIL SALES 

W6MIUW VIRGIN Vthf/L 

INDEPENDENT DISTRIBUTION LP AG-1984 





TAPE AGC 
COMPACT 
DISC 



AGCD -1984 



MANNHEIM STEAMROLLER 



N GRAMAPHONE (402)457^1 
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MATH SlASTERl 


OAvidson & Associates 


Contains over 600 problems in adihnon subtraction, 
multiplication, divrsion. tractions and decimals lor 
students ages 6 through I 2. with a game at the end 


• 






• 
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2 


53 


TYPING TUTOR III 


5«non & Sctwsltr 


Program That Develops Speed, and shows progress in 
Typing Speed and Accuracy 


• 






• 


• 
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NEW IMPROVED MASTER TYPE 


Scarborough 


Educational program that leaches touchtyping to ages 7 
to adult man eNcilmg video game formal m 1 Sdillevent 
lessons 


• 






• 


• 
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4 
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84 


MUSIC CONSTRUCTION SET 


Etodronic Arts 


interactive music composition and learning toot enables 
user to work with a library ot music or compose ovin 


• 


• 
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10 
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SKY TRAVEL 


Commodore 


An Astronomy Program 


















EDUC 


6 


9 
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ALPHA BUH.D 


Fisher PfKe 


Program teaches letter and word recognition skiMs 
Recommended tor ages 4 to 8 
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BUILO A BOOK 


Scarborough 


Children can create a story with friends and petsnamtrslo 
print out and make titeir ovm txMfi ftecommi-nded for 

ages 2 to 12 








• 
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; 


16 


AGENT U.SA. 


SctiOla^tH Inr 


Educational program designed to sharpen geograpllicand 
math sliill'. riclps to improvi- deductive reasoning m ages 9 
10 adults 




• 
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CHARLIE BROWN'S ABC'S 


Random House 


An introduction to tetters artd words. Recomn>ertdedlor 
ages 3 to 7 








• 
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ADDITION MAGICIAN 


Trw learning Co 


Teactivs ihv basicsot addition with a number strategy 
game to* older chiUren Recommended tor ages b- 1 0 
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PRINT SHOP 


Broderbund 


Al Home Pnnt Shop 
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THE NEWSROOM 


Springboard 


The program lets you design, illusf rate and print your own 
mrwspaper The program fias a butlt in word processor 
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PRINT SHOP GRAPHICS 
LIBRARY II 


Broderbund 


A Mcond dtsli lor uw with Ifie 'Prmt Shop" more now 
giaptiics 


















Ul 
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PRINT SHOP GRAPHICS 
LIBRARY 


Bradeftaund 


An additional dish tor use with the "Print Shop* Sugplies 
1 00 new graphics 
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PRINT MASTER 


UrusohWortd 


At Homo Pnnt Shop 
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HOMEPAK 


Batteries Included 


Combines word processmgcommunications and data 
management m one pacKaga 
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PAPERCLIP 


Batteries Included 


Word Processing Pacliage 




• 














HOM 
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BANK STREET WRITER 


Broderbund 


Word Pfocassing PKhagc 




• 
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3 IN 1 BUNDLE 


linwworks 


Combination ol Word ProcessingDala Base and Spraad 
Sheet program 




















10 


10 
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SWIFT SOFT 


Cosmi 


A combination of spreadsheet, filer and inventory 
progranss 
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NEW RELEASES 

(Confinntii from page 'JO) 

JAZZ 

VAMOUS ARTISTS 
Songbtrdt 

Ck flic »;^« 18 <*ti 

CUSSICAL 

VARIOUS ARTISTS 
Lully: T« D*um 

LP< »s<««.t*..KVtt M ces •Mint 

C* Ml J*::.- ,1 

VARIOUS ARTISTS 
Puccmi Heroines 

if. H- Mj. J»0*7 CBS "•».»! 
Cil M' laCI.' .»! 

WAGNER 

New York Philharmonic. Mthta 

If H> M. ...... . V li'^S m IWMI 

C* MI ' -'J- - ■' 

COMPACT DISC 

GRCeNWOOO. LEE 
Greateit Hits 

CO MC ' Ml. *P S^«.' ™>htt 

STRAIT. GEORGE 
Greatest Hits 

COMv « rKl Ht 

VARIOUS ARTISTS 

Ongntnal Molion Picture Soun<ttr*ch 

"Back To The Future" 



To your company 's new rileas*! Iitted. 
••the' send retee»e sheeti or else type the 
•nformat>on in the above formal on your 
tctlerhcad Please include sjgge&teO list 
pr>ce whenever posstbie Send (o Ltnd^ 
Moteski. Billboard 1515 Broadway New 
Yorl. NY 10036 



HOME VIDEO 

Si/mbols for fortntits a rr * - Hfta, 
»= VHS.'*rh'DandA=LV When- 
applicable, the suggested list price 
of each title is givrn: otherwise, 
"No List " or "ReJilal " is 
indicated. 

HIMS 

BETWEEN WARS 

Conn Redfrravr, Judy Momi, 

Guntcr Meisncr 

A V v>dAmerica 7067 lightninB VKjco/ 
S69 95 

BREEDER'S CUP . . . 19S4 

• »US« Spcn^ <iD«o 21 3 796 IVE/JJ9 95 

DION-T YOU HEAR? 

Gary Butey. Dennis Chnstophcf 

*VANt Mopie y><J«o 1659 Pfijm;$4995 

OR JEKVIL'S DUNGEON OF DEATH 

James Mathers. John Kearney, 

Dawn Carver Kelly 

»»Migrum Eiiena rment Ml 313 »39 95 

DR TARR'S TORTURE DUNGEON 
Claude Brook, Ellen Sherman, 
Martin Usalla 

*»Mjg"um E-tena.riTOnt M3057 159 95 



WEB OF COMPUTERIZED 
ONE-STOPS LAUNCHED 

(Conttnucd from page J^f 

we can expect that album univei-se 
to remain at about 28.000. based on 
his experience of over a year. 

" We are not putting singles on 
computer yet, " Boyd says. "We do 
have accounts payable and receiv- 
able, general ledger and operations 
on computer " 

Boyd's system includes 12 serial 
ports and three parallel printer 
ports, along with 10 terminals scat- 
tered through the building He esti- 
mates that his hardware and instal- 
lation cost $:W.UOU. 

Boyd and Ogilvie will be linked by 
a special telephone line, enabling 
them to exchange data on their mo- 
dems. Ogilvie intends to supply his 
software to non-competitive one- 
stops, with the member one-stops 
linked to provide daily national sales 
data. 



RICK ELSTEIN S TENNIS KINETICS 

*» USA S[M'«ts Vuh-ii ..'1 J hO'i IVl J39')5 

CAMEPLAN THE LANGUAGE li 

STRATEGY Of PRO FOOTBALL 

* » USA SpofU Video |VE »39 <>5 

THE GUINNESS BOOK OF WORLD 

RECORDS 

AWidAmcf,,.! ;0«>6 I tghlnioK Video. 

^'^ 

HOCKEY NIGHT 

Megan Follows, Ricfc Moranis, Gall Voungt 

Family Hume Enlerlammenl F4-I36''IVE: 
$39 95 

HOOCH 

Gil Gerard. Erika Foi 

AVANF Hrttne Vtrteo 1661 , Pn^fT> $49 95 
I SEE A DARK STRANGER 
Deborah Kerr. Trevor Howard. 
Raymor>d Huntley 

AVVKlAmerKd lO^H Llgrilmng Video; 
$59 95 



THE INVINCIBLE BARBARIAN 

AVANf M.Kr*i 1 h*..' Pnsm'$5995 

JOHN AND JULIE 

Colin Gibson. Lesley Dudley 

* » I ,w.uty M. in.. I ..l.-.1j,n,„ri.| f 3 I 39 IVE ' 

THE LEGEND OF SLEEPY HOLLOW 
>eH Goldblum, OKk Bulkus. Mor Foster 

• VM.tKMU'i. Enl. fl.i.MnK-nf Ml 3^4 159 
LITTLE LORD FAUNTLEROY 

Sir Alec Guirmess, R»cky Schroder, 
Colin Biakcly 

A V lamily Home Enterliininent F3- 1 38''IVE>' 
$29 95 

A MERRY MIRTHWORM CHRISTMAS 
Animated 

A • Family Home t nitnainiiM-nt F2 134 IVF 
$l99fi 

MEDUSA 

George Hamitton. Luciana Paluui 

*VANE Home Video 1660. Prism'$49 95 



NEARLY NO CHRISTMAS 
Michaal Haigh. Mildred Woods, 
Jotm Banas 

A VFamtly Home Enlrrtainmenl F3137/IVE/ 
J?9 95 

THE NIGHT AFTER HALLOWEEN 
Chantal Cunlouri, Robert Bruning, 

Signd Thornton 

A V MdK"""' ( nt*.ftd,-im»-nt M 1 $59 95 
THE REINCARNATE 

Jack Creley. Jay Reynolds. Trudy Young 

A» MJHrmm ( nicrtAinrncni Ml 3? 3 $59 95 

THE ROGUE 

Milan Galvonic. Barbara BouChtl, 
Margaret Lee 

* V MaHnum Entfri^inment M30S6/S59 95 
SMOKE IN THE WIND 
Walter Brcnnan 

*»ANE Home Video 1663 Pr.sm' 149 95 

THUNDCRCATS: EXODUS 

AnlmatMl 



AVFamily Home Fn|prt»mmenl F3 I 35/IVE/ 
$?9 95 

A VERY MERRY CRICKET 
Animated 

* V F*m,ly HoiTx? Fnlerl3irtm«n1 F2-133/IVE/ 

$19 ■^iS 

WELCOME TO POOH CORNER- 
VOLUME 5 
Antnnaled 

* V Wdll Disney Home Video 2 7 1 /$49 95 



To gel your company'^ neM video releases 
listed, send The foMowtng information — Ti- 
tle Performers Oi^tribulor' Manufacturer, 
Formatls), Catalog Numtwrf)) (or each lor- 
mal. and ttie Suggested List Price (i( none, 
indKaie "No I'Si or Rental ">~to Linda 
Moleski Billboard 1515 Broadway. New 
Yofh N Y 10036 




65 TV THEMES! 



featuring Don Panio 



FromTheSO'sandBO's 



Featuring 

Leave it to Beaver 
Men From U.N CLE 
Get Smort 
The Jetsons 
77 Sunset Strip 
Mission; Impoisibte 
The Addoms Fgmlly 
I Lovo Lucy 
lost in SfKice 
Flipper 



The Flintslorws 
F Troop 
Tonight Show 
Gilligon'i Ulond 
Star Trek 

Coptain Kongo'Oo 

Popeye 

Branded 

Dick Von Dyke 

Bononra 



HawQii Five 0 
Ironside 

Secret Agent Man 
Daniel Boone 
Beverly Hillbillies 
Botmon 
Dragnet 

Alfred Hitchcock 
Top Cat 

Petticoat Junction 



Two Record Set Also Available On Cassette 

Mknut,«.Iufyfl attii fjisintitiltd b/ TycVCf Tooni, Inc . ?X) Ccflilut P^*" 



Green Acres 
Dennis the Menace 
Tv^ilight Zone 
Monnix 
Mister Ed 
Perry Mason 
My Three Sons 
Little Roscols 
The Munsters 
Dob.e Gillis 

And Many More 

vtrt. NY 10019 
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CD Blisters 

BEAT 

Paper Packaging. 

Much Higher OuoinY 
& Loww Prtces Thon 
Paper CO Packaging. 



From the No 1 Supplier 
otCD Blisters 

Call Cal 612-934^78 
INNOWTIVE RUSTICS INC 
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(Jn the iJeam 



BY SAM SUTHERLAND 

A uvi'kly f'u/uniFi /oriixtny on de- 
iriopmfnts in Compart Disc hard- 
Hstrr and soft ware 

Add musician ma^azink to 

the ranks of mustr and audio publi- 
cations now tapping into the Com- 
pact Disc format for promotional 
campaigns. 

The consumer monthly has 
mounted its own crosH-marketinK 



push with Sony, which runs 
through October and is tied tii a ma 
jor feature story on Compact Discs 
in its October issue Musician is 



ing an estimated 2.000 record retail 
outleLs that stwk the magazine, and 
IS being supiiorted by print ads in 
Musician's own paKCS. counter 



holding a CD player giveaway as cards supplied to participating deal- 
well, with three winners to be se- ers, and a radio spot campaign via 



lecled to receive one of three Sony 
players, including the D-5 "Disc- 
man" portable, a CDP-TOB home 
player, and the CDX-R7 automotive 
unit Winners will also ret-eive a doz- 
en CDs comprising titles from 
WF.A. CBH and PolyCram. 
The giveaway program is target- 



123 stations serviced by the DIR 
Radio Syndicate. 

Arc HUBI.ISHINt;. which pro- 
duces the venerable Schwann Rec- 
ord & Tape catalogs, has unveiled 
plans for a companion CD compen- 
dium, slated to premiere in Novem- 



ber. 

The Schwann Compact Disc Cst- 
Bl<ig*H first edition, the fall/wint£r 
issue, will include more than 4,000 
CD titles representing more than 
123 different record labels, divided 
into classical, pop and jazz sections. 
The catalog will also tap mUi anoth- 
er ABC book. High Fidelity, for re- 
pnnts of more than .50 reviews of re- 
cent CD releases ALso included will 
be articles on CD technology and 
tips on maintainance for players 
(Continued on page I) 
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19 
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19 
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12 
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19 
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IS 
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19 
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17 
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19 
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» 


20 


1? 


17 
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21 


24 


20 


19 
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22 


29 


21 
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24 
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II 


19 


JOHN FOGCRTV wmmr mos l nm 


CENIERFIELD 


21 


K 


23 


16 


HOWARD XJNES tuniM «w>iw j 
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26 


2« 


21 


3 


BERLIOt SYMPNONIE FANTASTIQUE max. CK a>:» 

PHILADELPHIA ORCHESTRA (MOTI) 


V 


29 




2 
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Schwartz Bros. 



Changes in Product Mix Outlined at Chain 's Convention 



inconie Way Up MUSICIAND STORES GETTING NEW FOCUS. NEW LOOK 



LOS ANGKl.KS I'r. recorded 
videocassette sales boosted 
Schwartz Bros ' net income for the 
first half of fiscal IBSK, ended July 
31. to t401.072. Vi'Se- above the pri- 
or year's $136,738 Sales were up 
56"^. from t]9.505,676 to 
130.452.174 

The first half net income, high- 
est in the l^nham. Md. -based du- 
tributor's 40 years, produced net 
income per share for the six 
months this year of 50 cents, com- 
pared to 17 cents last year. 

Net income for the quarter, end- 
ed July 31. soared U;n to $179,872 
from 1984's $84. .Wo. on a sales in- 
crease of 66"^ . from $9,261,301 to 
$15,383,433 

Quarterly net income per share 
was 22 cents, up from last year's 
10 cenLx 

The veteran industry wholesaler 
shuttered its computer products 
division and Tidewater One-Stop, 
Norfolk. Va . in August when they 
failed to meet profit goals 



8Y EARL PAIGE 



MINNEAHOLIS Musicland's sud- 
den and dnimatic entry into full-line 
home video is central ti> the chain's 
detentiination to fundamentally up- 
grade the look uf its nearly 450 
stores 

During the chain's first conven- 
tion in the five years that Jack Cug 
ster has helmed it. held hen- Sept 
15-20, nearly ever)' presentalKin and 
seminar made reference to video, 
and many had video as a focal point. 

All the same. Musicland is mov 
ing into video with deliberation. A 
main objective, stressed by Eug- 
ster, the chain's president, and Gary 
Ross, Its senior vice president for 
marketing and merchandising, is to 
integrate all configurations of pre- 
recorded software. For example. 
Compact nisc and prerecorded vid- 
eo under $30 are now stocked chain- 
wide 

Essentially, Musicland is chang- 
ing \\» direction and product mix on 



N J. Law Would Restrict 
Sales, Rentals to Minors 



BY MAURIE H. ORODENKER 

TRENTON, N J The New Jersey 
State Senate has unanimously ap- 
proved legislation that would pro- 
<4 hibit all video stores throughout 
the state from providing racy 
videocassettes to anyone under 
the age of 17. The bill, sponsored 
by Sen. Frank Graves ID-Passaic 
County), and endorsed by a vote of 
38-0, would make it a disorderly 
persons offense to rent or sell 
films rated R or X to juveniles. 

Video stores violating the law, 
which IS sure to be signed by Gov. 
Thomas Kean in thi-; election year, 
would face a $1,000 fine and up to 
six months in jail. Graves says his 
legislation was necessary to ad- 
dress problems raised by the bur 
geoning market for films on viden- 
cass«Cte. 

Graves says there is a problem 
with unsupervised juveniles view- 
* ing films that no movie theatre 
would let them in to see Graves 
says that since there's currently 
no law against youngsters picking 
up what he calls the "dirtiest, rot 
^ tenest, filthiest pictures ever cre- 
ated by man," his legislation pro- 
vides that the person who makes 
that film available to a youngster 
is going to pay a severe penalty 

.Although the law is likely to go 
rapidly through the legislative 
process, Jeffrey Fogel, director of 
the American Civil Liberties Union 
(ACLt'l of New Jersey, calls Sen 
Graves' proposal "a silly law" ami 
maintains that it is unconstitution- 
al. The ACLU. Fogel says, is op- 
posed to the kind of censorship he 
says the law represents. 

Fogel maintains that the slate 
cannot base its restnction on the 
Motion Picture As.^n of America 
(MFAAl rating systi-ms. but m- 
sleajiewlll ling UP Uiall) il» «"W 



guidelines to designate what type 
of material is inappropriate for ju- 
veniles He says that a private 
body like the HPAA cannot as- 
sume the responsibility for deter- 
mining what films get shown, and 
that the ratings are oniy "adviso- 
ry" at best. 

Graves claims that he's not con- 
cerned about any opposition from 
the ACLU, which he says is "al- 
ways " challenging legislation he 
has introduced He says he's satis- 
fied to let the courts decide if his 
legislation is unconstitutional. 
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.seveml fronts simultaneously, willi 
video becoming a more important 
dynamic in many instances 

Possibly the most dramatic exam- 
ple can be found at the Sam Goody 
stores in Philadelphia. A presenta- 
tion here by ( "liuck Baker, vice pres- 
ident of national operations and 
field operations, and Bob Langer. 
manager of store presentation and 
sales, emphasised the "new look" of 
Musicland stores. 

Baker and Langer noted that 
some stores have been gutted and 
completely remodeled with "drive 
aisles" designed to direct traffic. 
Video rental is in the front end, and 



niiiliilor liiwiTs spart'il liiwani the 
rear "allow us to have video play 
from the front to the back." Baker 
emphasized 

More and more. Musicland is 
moving to position all configura 
tions together A slide pn.*sentatiun 
showed Madonna product with the 
LP. then the CD. then a cassette, 
then the videocassette all filling up 
the screen, along with (KiKters. car- 
rying cases, a "boom box" and final- 
ly head cleaners and blank tajie 

As Musicland gears for more vid- 
eo, both sale and rental, and braces 
for the CD explosion and continued 
increases in prerecorded cassette 



sales, space becomes a challenge. 
Thus, on another front, a new fix- 
ture has been tested and is now in 
plac4* in a few stores. 

Baker said that with video. CD 
and cassette now looming so strong, 
"Viv can no longer have separate 
bniwsers or separate departments 
for various configurations We are 
into the new era of modularity." 

The new fixture is constructed of 
tubular frames. Wire baskets of 
various sizes hang in the fixture, 
usually in the familiar mode of 
three rows across The baskets, 
sized for every configuration, allow 
(Conltnued on page H) 
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MUSICLAND CHANGES 

(Continued from page JJ) 

for quick change and form combina- 
tions. Thus. Madonna product can 
be in the "browser" with LP, CD. 
c&ssette and vid«o side by side. 

SiKnil^cantly, Baker said the fix- 
ture "disappears when merchan- 
dised." Ho told of a test in one store 
by an outside marketinfr firm. Most 
consumers polled "recognized 
aomething wan different about the 
store, but they weren't sure what it 
was. The No. I response was that 
there was more merchandise. 

"You know because of the July 
pull-outs that there was actually 
less merchandise," he told the audi- 
ence of store managers and district 
managers. "This is why we descrilH- 
the effect of these new fixtures as 
being product intensive and not fix- 
ture intensive " 

Aside from blending in nearly 
completely with the store back- 
ground, the fixtures "are mo light 
one person can set up and they nev- 
er wear out," he said. 

As a mall-oriented chain. Music- 
land has the famiUar challenge of 
fitting more into less. "As the cost 
of new leases goes up," Baker said, 
"we cannot keep going beyond 
stores of 4.000 square feet. We have 
to put more merchandise into less 
space. The consumer doesn't care 
about our problems; they know us 
as full-line stores and expect this." 

Langer emphasized the challenge 
of space as he told of the Sam 
Goody remodeling, kidding about 
"the Langer 5:30 a.m. roll call and 
the five or six cans of Spam as we 
worked into the night to make the 
fingerwalls fit" 

The fingerwalls. basically alumi- 
num slat wall with grooves that al- 
low for vanous fixture hangers to 
be anchored, figured importantly in 
the quest for more space m the Phil 
adelphia stores. The reason space 
required for the video rental ti 
bmry. Langer explained that wall 
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height panels are spaced at inter- 
vals, joining the actual wall at a 90- 
degree angle These partitions 
become "shopping bays." 

As video's importance grows, the 
whole color scheme and signing phi- 
losophy is affected. The Goody Phil- 
adelphia stores have a look that is 
radical for Musicland. 

High-gloss acrylic signs identify 
vanous genre areas, as well as ar- 
eas where video, accessories and 
personal stereo are offered There 
is a separate color for each genre or 
merchandise category. A central 
motif is a human head in silhouette 
keyed to a genre or merchandise 
category. 

On still another front, Mucisland 
is shooting for a new type of free- 
standing store. In his opening re- 
marks. Eugster said, "Many of you 
have seen large, successful, free- 
standing total entertainment stores 
such as Sound Warehouse and 
Wherehouse that do a hangup job 
selling records and renting movies, 
These combo store concepts are also 
part of our future, with a substan- 
tial lest being initiated for 1986." 
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" ""^^ RCA Colufntj.* P.ctur« 6 20486 Rebecca 0« Momay 


1985 


PC 


27 


23 


15 


THF fflVFB A * UniveriJi Crty Studioi Sissy Spmti 
" MCA D-Sl Corp 80 1 60 MH Gitaon 


I9U 


P&IJ 


28 


NEW^ 


PARIS. TEXAS CBSFMVK1C0 14&? Mwry Otin Sttnron 


I9U 


PS 


29 


NEW^ 


MISCHIEF CBS^o. VWeo 1459 McKma 


IMS 


I 


30 


32 


19 


CITY HEAT A Wamef prothe^i PKtufVS Chnt Esshvood 
Warner Home Video 11433 Bort Rernotds 


IW 


K 


31 


29 


12 


JOHNNY DANCEflOUSLV A CBS^Foi VhIm 1456 MidwrtKMon 


IM4 


PC 


32 


]< 


2 


PURPU ROSE OF CAiRO 9™*" 

Vestron 5068 Jetf Osmais 


IK 


PC 


33 


34 


14 


GHOUL IF< Enipfre Pictum p^Mtnf^ 
ur.uui.,» Vestron 5081 Jack N«<c. 


I9IS 


PC-ll 


34 


31 


II 


DUNE A ♦ Universal City Studios Kyle MacUclilHi 
MCADist Corp 60161 Stmj 


IM4 


PC-ll 


35 


30 


13 


BHtOlE Tn Star Pictures Matttiew Modew 
RCA 'Cotumo-a Pictures 6 2045 7 Nicolas Cage 


1915 


1 


36 


27 


I 


TUFF TURF A Wo'M Pictures Paul Mooes 
New World Video 8501 KimRichaids 


I9U 


1 


37 


39 


1 


MASSAPPEAL. K^rSti 'iSp''?^*68 


I9H 


PC 


38 


;> 


4 


KING DAVID , Oer. 


I9n 


PC-ll 


39 


36 


22 


BODVDOUBLEA ♦ RCA/Coiumbi«P»ctur«»Hoff»V(d«o6 CmgWaMon 
204 1 1 Met*o« Gntttlh 


19(4 


> 


40 


2« 


3 


1 ll«T IM Tur niicT World Pkctvret T«b Hunter 
LUST IN THE DUST f*.^ World V«J«> 851 3 0.v.r» 
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Debut Set for High-Definition System 

Theatrical Short on Halley's Comet Uses New Method 



BY SAM SUTHERLAND 

LOS ANGELES U.S. moviegoers 
will be the first consumers to catch 
a f^limpse of high-definition video 
technolopy when a new five-minutc 
feature on Halley s Comet bows in 
some 2.000 theatres late this year 

Although the short, titled "Arri- 
val," will be screened via 35mm 
film prints, the project will mark 
the first public apphcatiun for Son- 
y's High Definition Video System 
(HUVS) high-resolution, wide- 
screen video format The fnrthcom- 
mg theatrical test will otherwise 
rely entirely on HDVS imaging and 
recording technology before the h 
nal transfer to film. 

Sony is co-producing the short 
with the American Film Institute, 
with Proctor & Gamble financing 
the project. Keith Williams, whose 
prior credits have centered on mu 
sic video clips, began directing the 



dramatized documentary on the 
historic approach of the comet at 
Eye On Studios here Tuesday (24), 
against a production schedule fore- 
casting the program's formal pre- 
miere by the end of November. The 
film version is set to screen on the- 
atrical feature bills over the hoh- 
day season. 

According to Larry Thorpe. So 
ny's director of studio products, 
"Arrival" reflects a long range de- 
velopmental scenario that fore- 



casts HDVS'b early baptism via 
project* for other media, principal- 
ly film and broadcast television, As 
one of several proposed high-defini- 
tion tv formats intended to rival 
conventional motiun picture film in 
terms of both image resolution and 
screen aspect ratios, the Sony sys- 
tem is being positioned initially 
through technical trials by motion 
picture and television profession- 
als. 

(Continued on page JO) 



Paramount Breaking Ground 
With Windham Hill Titles 



VIDEO SOFTWARE OPEf?ATIONS 

NATIONAL SALES MANAGER 
NATIONAL ACCOUNTS MANAGER 

SONV VIDLO SOF TWARE iS LOOKING TO 
FILL TWO KEV POS'TIONS ViDEO SOFT- 
WARE OR RECORD INOUSIHV EXPER' 
tNCE PHErrRHFDB'JT riOT ESSENTIAL 
HIGH VISIBILITY AND POTENTIAL COM 
PENSATiON INCLUDES BASE SALARY 
Pi US BONUS OR COMMISSION 
SEND RESUME AND SALARY HEQUtRE 
ME NTS TO 

JOEPETRONE 

SONY VIDEO SOFTWAflt 
9 W5?TH STREET NEW yqhk, N Y 10019 



LOS ANGKLKS Paramount Hume 
Video h'dSi earned a reputation as a 
pace-setter. The company revolu- 
tionized the home video industry 
with lower price points on theatrical 
prwiuct 

To date, except for music-orient 
ed movies. I^ramount has steered 
away from the video music genre. 
But that has changed with the intro- 
duction of Windham Hill Videos 

*i don't really Inok at this series 
as music video as such. " explains 
Tim Clott. senior vice president and 
general manager of the movie stu- 
dio's home video division. "It's not 
typical of the music video genre. It 
80 hap[>ens that the Windham Hill 
audience coincides with the video- 
cassette audience; slightly older, up- 
wardly mobile and affluent. 

"It's not environmental video, yet 
it's part of the environment." Clott 



continues, "It's n(»l hackground vid- 
eo, yet it's part of the background. 
It can also be foreground video, 
since the visuals are so mesmeriz- 
ing. U s undefinable." 

Paramount Home Video decided 
to distribute Windham Hill video- 
cassettes in the CS. and Canada, 
according to Clott and vice presi- 
dent of marketing and sales Eric 
Doctorow. because the company 
felt the product was timeless and 
groundbreaking. The two are quick 
to acknowledge the contributions of 
the other partners involved in the 
series: Pioneer in Japan and the 
U.S., Dann Moss Productions, and. 
of course, Will Ackerman's Wind- 
ham Hill record label and its cast of 
artistic 

The marketing plan calls for "Wa- 
ter's Path" and "Western Light" to 
(Conhriiteti on page JIf 
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THE KARATE KID 4 


HCA 'Columbia Pictures Home Video 
304 0« 


Ralph Macchio 
Pal Morita 


IWt 


PC 


CEO 
Law 


ViV> 


2 


2 


9 


STARMAN A 


RCA ''Columbia Pictures Home Video 
6 2MI2 


Jeff Bridces 
Karen AHen 


lUi 


PC 


C(0 
lawr 


nv> 
n« 


3 


7 
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A SOLDIER'S STORY A 


RCA 'Columbia Pictures Home Video 
6 20408 


Adolpti Caesar 
Howard E Rotlios Jr 


it« 


PC 


CEtl 
UiW 


n« 


4 


3 


7 


2010 THE TEAR WE MAKE 
CONTACT A 


MGM/U* Home Video 800691 


Roy Sctieider 
John Litttgow 


i<« 


PC 


C!D 
Later 


M« 


5 


9 
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RUNAWAY A 


Tri Star Pictures 

RCA'Columbia Pictures 6 20469 


Tom Seliech 
Cynthia Rtwdes 


IW 


11 


cto 

Liiai 


»« 
nss 


6 
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9 


MISSING IN ACTION 


Cannon Films Inc 

MGM/UA Home Video 100557 


Chuck Noma 


l>M 


II 


CEO 
User 


34 » 
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7 
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PINOCCHIO 


Walt Disney Home VMeo 239 


Ammatfld 


l«« 


c 


later 


J4« 


8 


5 


11 


DUNE A* 


Uruvenal City Studios 
MCADlsl Corp 80161 


Kyle MacLacHan 
Sllni 


\m 


I] 


Later 


ItH 


9 


4 


7 


THE RIVER A * 


Unii/ersal City Studos 
MCADnt Corp 80160 


Sissy Spacih 
Mel Obion 


I9H 


1] 


later 


M» 


10 


10 


9 


PROTOCOL A 


Warner Oroll>cr% Pictures 
Warner Home Video 1 1 434 


GoMieHaien 


I9M 


PC 


Later 
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...newsline... 

M THt MIELS Of FAIMI AID cnnii-s lh«? 6<) minule "Willie Nt^lsim Special" 
from KiTiliassy Home Enlrrtainment. Nelson is joined by Ray Charles 
on the ras.selie, which is priceii at $29.9.5. The title ships in November, 
aloni; with several family films, among them "Marvin AntJ Tige" and 
"The Old Curiosity Shop." 

SRUKINe XHl HUn IS what Simon & Schuster has in mind with "Amen 
can Cancer Society's FreshStart: 21 Days To Stop Smoking," a pro- 
gram in both audio and videocassette form. It's Simon & Schuster's 
first original production and the American Cancer Society's first com- 
mercial audio/video collaboration. The video version, priced at $29.95, 
will l)e distributed to video store's via Paramount Home Video and to 
other retailers by the Simon & Schuster sales force The audio version, 
priced at $7.9.';. will go through Simon & Schuster's sales force to all 
dealers 

MCA HOME VIDEO AND MACROHISION have linked in a longterm production 

ami contiiiuiiig research agreement. Macrovision. an anti-duplication 
technology that first made headlines with 'The Cotton Club " and later 
"Torchlight " from Embassy, has made significant impnivements in its 
effectiveness, according to MCA Home Video head Gene Giaquinto. A 
major title utilizing the encoding process will be announced shortly. 

IN OTHER MCA HOME VIDEO DEVELOPMENTS, the Encore Edition, a new senes 
of laser videodisk releases featuring film classics, debuts in early No- 
vember: and beginning Nov. 10. MCA will offer a special incentive pro- 
gram involving Alfred HitchriH-k titles to video distributors and retail- 
ers More MCA: One of the company's newest releases. Richard 
Pryor's "Brewster's Millions." is being primed as a major fall title. 

GAY VIDEO is a serious subject for Los Angeles-based Humanus Home 
Video Organized by Ptiter Frisch. former publisher of the national gay 
news magazine The Advocate, the company is offering two titles, both 
fur less than $40, "High Touch" is a 90-minute course in massage, and 
"The Male Couple" is a hotA-to about successful relationships based on 
the 1983 Prentice-Hall book. Marketing to date has been direct through 
gay publications, direct mail and video stores in predominantly gay 
neighborhoods. Two more videos are currently in production. 

IT SOUNDS AMSrnOUS. but Virgin Video, a joint venture of two indepen- 

lient ilistnbutiirs. Cinnabar and Top Ten Video, based in Van Nuys. 
Calif . claims it will ship .50.000 copies of "A Certain Sacrifice " on Oct 1 
and be over the million mark by the end of the year. The controversial 
film, starring a 20-year-old Madonna, was directed and produced five 
years ago by Stephen Jon lyewicki. and Madonna recently tried unsuc- 
cessfully to stop its distrihutkm Virgin claims the cassette is not X- 
rateil or pornographic, although it does have a "kinky theme." With a 
suggested list of $.59.9.5, the cassette also features an improved sound- 
track 

MORE KIO VIDEO MUSCLE is being flexed by RCA/Columbia Pictures 
Hinm. Viilen'.^ .Magic Window line Beginning Oct. 23. a new series 
based on "She-Ka. Princess Of Power" will be launched The first title. 
"She Ra. Pnnccss Of Power. Vol 1. " features two complete adven- 
tures. "The Missing Ax" and "The Crystal Castle." Suggested list is 
$24.9.5. The character is already available in "The Secret Of The 
Swnrd," also frum Magic Wiiitlow. 

PARAMOUNT ISN'T f ORSETTHIS the children's market, either. The company 
is releasing "The Trolls And The Christmas Express, " "Yes, Virginia, 
There Is A Santa Claus. " and a re-release of "Mister Magoo's Christ- 
mas Carol" at $14.9.5 each. All are animated. 

IT MAT NOT K "Return Of The Jedi." but it's close. One of Playhouse 
Video's November titles is "Cla.ssic Creatures: Return Of The Jedi. " a 
behind-the-scenes look at the making of the movie's colorful creatures. 
Hosted by Carrie Fisher anil Billy Dee Williams, the 49-minute pro- 
gram lists for $29.9H. 

CONTINENTAL VIDEO will attempt to stir up sell through this fall with a 
"1.5 for ir. " priiiimtion— 1.5 titles at $15 each. The titles come from the 
company's catalog, and are regularly priced at $39.9.5 or higher. Titles 
in this special October discount include "Suddenly. " "The River Ni- 
ger," "The Invincible Six. " "I«vespell." "Ride In The Whirlwind," 
"Ginger In The Morning,"" "Hurricane,"' "Nighlinare," "Basileus 
Quartet, " "Daughters Of Darkness." "Negatives." "Black Like Me" 
and "The Curse Of The Black Widow." .^Iso included are two double- 
feature cassettes. "Slayer'Sciilps" and "Sweet Sugar/ Escape From 
Women's Prison." The i-oiit|iuny is also giving away frw cassettes, se- 
li'iieil from itji liiwtuclling horror titles, directly to retailers in October 
and November. Retailers qualify by buying any five catalog titles from 
any wholesaler from Oct. 10 through Nov 20. For every five pur 
chased, the dealer gets a free cassette of his/her choice. 
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^POTTHIS IN YOUR VCR & SMOKE IT!! J 

GET OUT OF MY ROOM 

CHONG 





\ 




long made a video called Get Out of My Room. 
Actually it's four great videos Each one crazier than the last. Plus there's a wild 
behind-the-scenes look at how they made em 

And, as if the smokin', jokin' and beautiful girls weren't enough, this title is 
priced to sell-thru at $29.95, suggested retail. 

So get ready for the stampede. Contact your MCA distributor today. Get Out 
of My Room will set the video world on fire. 

Ordtr cut off 10^ 
idate 117 

1 avUtablf on MCA Records ind Tai 
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Includes the hit video "Bom in East LA.' 
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TOP VIDEbCASSETTES 



A Sure Thing. Nicole and Donnamarre Cevicelow, from, are congratulated by 
actor Dana Andrews at (he recent Video Sottwaro Dealers Assn convention m 
Washington tor winning Embassy's S10.000 gold bar. They're surrounded by 
members ot the home video company's statl. including, from left. Reg Childs. 
Bnan Higgins. Robin Montgomery. Michael Hitchcock. Ted Pierrepoint and Rand 
Bleimeister 



YOUR FILM 

IS OUR BUSINESS 
We will represent you 
and your fllm 

at MIPCOM '85 

Cannes, France 
Contact Patrick McGrath 
Video Update World Headquarters 
USA 1-800-346-0008 
Telex -284258 VIDE UR 



Alao accepting 
quality scripts 




New ftqfaig 9.49%. U.S. Savmfp Bonds rww pay highiT vanaNc 
interest rates— like nxmcv m.irket .Tccountv Plus, you gel n pinranrecd 
refurn. You can buy Bond^ ar nlmi>st !»nv fin.irM ial insnr\ittc'n, nr 
ea&icr yet, throuoh the P>ivr> ill '^jimhi.^ I'lin R n iiiLiit- inli tiin.iri. •n, i ,ill 
imUSBONDS. i^sAmKSBOmsSi^Paytng Better IhanBver 

V*r»hit (Mn «rr't •'• Hrxult t-^'- hnJ • >> >N<r II 1. 1. ifvlli< 1 b i-t I .. ■'. |k . .1- 
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JANE FONDA'S WORKOUT A • 


Karf Lorimar Home Video 042 


Jane Fonda 


1M7 


N8 


59 95 


2 
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PRINCF ANn TMF RFimi IITION 
rn ii.wc Mi^u 1 n t ■ WW i iwn 

LIVE A 


P n N productions 

Warner Musk Video 3 63810? 


Prince And The 
Revolution 


1985 






3 


3 


13 


nc AKt int ftuKLu inc. viufcu 
EVENT A 


Mu5.icV.sion 6 20475 


USA For AfncJ 


1985 


NR 


1495 


4 


6 


44 


PRIME TIME A • 


KVC-RCA Vtdin P'OO 

Kart Lorvnar Home Video ObB 


Jan» Fond* 


1984 


Hft 


3995 


5 


i 


15 


WRESTLEMANIA 


Coliseum Video WF004 


Various Artists 


1985 


NR 


39.95 


6 


8 


17 


SINGIN' IN THE RAIN 


MGM/UA Hofne Video 6001 


Gene Kelly 
Debbie Reynokli 


195? 


Nfi 


7995 


7 


9 


23 


WHAMITHE VIDEO* 


CBS Inc 

CBS-Foi Video Mustc 3048 


Whant" 


1915 


NR 


19 91 


8 


Id 
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DESPERATELV SEEKING SUSAN 


Thom/EMI/HBO Video TVA299 1 


Rosdnna Arquette 
Madonna 


1985 


R 


79% 


9 


4 
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PINOCCHK) 


Walt Disney Home Video 239 


Am mated 


1940 


G 


7995 


10 


14 


31 


STAR TREK lll-THE SEARCH FOR 
SPOCK 


Paramount Pictures 
Paramount Home Video 1 62 1 


William Shatner 
DeForest Keltey 


1984 


PG 


29 JS 


11 


7 


79 


THE JANE FONDA WORKOUT 
CHALLENGE A 


KVC-RCA VifleoProd 

Karl Lonmar Home Video 05 I 


Jane Fonda 


1984 


NR 


5995 


12 


U 
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TINA LIVE PRIVATE DANCER TOUR A 


/emtti Prod Ltd 

^»Of>y Video Soltware 96W00089-90 


Tina Turner 


1985 


NR 


2939 


13 


II 


3 


THE KILLING FIELDS A 


Warner Brothers Pictures 
Warner Hon>e Vtdeo 11419 


Sam Waterston 
Or HamgS Ngor 


1984 


R 


7935 


14 


13 


13 


MADONNA A 


Sire Records 

Warner MuSic Video 3 38 1 0 1 


Madonna 


1984 


NR 


1998 


15 


19 


15 


HULKAMANIA 


Titan Sports irtc 
Coliseum Video WF002 


Hufh Hogan 


1985 


NR 


5935 


16 


29 


46 


RAQUEL. TOTAL BEAUTY AND 
FITNESS A • 


Tot jl Video. Inc 

Ttiorn.'f Ml Home Video 2651 


Raquei Welch 


1981 


NR 


3995 


17 


17 


18 


THE KARATE KID A 


RCA 'Columbia Pictures Hon^e Video 6- 
20406 


Ralph Macchio 
Pat Monta 


1984 


re 


J995 


18 


15 


15 


LIFE WITH MICKEV! 


Wall Disney Home Video 260 


Mickey Mouse 


1985 


NR 


29.95 


19 


32 


7 


TRANSFORMERS: MORE THAN 
MEETS THE ETE 


SunboM i Hdsbro 'Bradtey Pd Inc 
Family Horrve Entertainment F 3 1 1 9 


Animated 


1915 


Nfi 


74 95 


20 


3e 


2 


THE SURE THING 


Emba«y Pif lures 

Cnibassy Home Entertaiomenl 2178 


John Cusack 
DaphrM Zuniga 


1915 


f^l3 


7995 


21 


IE 


29 


GONE WITH THE WIND A ♦ 


MGM/UA Home Video 900284 


Clark Gable 
Vivien Leigh 


1939 


C 


8995 


22 


?7 


24 


THE TERMINATOR A 


Thom/EMI/HBO Video rVA2535 


A Schwarienefuter 


1984 


8 


7995 


23 


;i 


5 


DIAMOND LIFE VIDEO 


CBS tnc 

CBS-Foi Music Video 7091 


Sade 


1985 


NR 


14 95 


24 


34 


IS 


SEVEN BRIDES FOR SEVEN 
BROTHERS 


MGM/UA Home Video 700091 


Howard Keet 
Jane Powell 


1954 


NR 


2995 


25 


n, 
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TRANSFORMERS: THE ULTIMATE 
DOOM 


Sunbow''HMbro/Bradl«y Pd Ifk 
Family Home Entertainment F-31 20 


Animated 


1985 


NR 


74 95 


ZS 


NCW^ 


K rAa^Mic. lO INDIA 


RCA.'Columbia Pictures Home Video 6- 
20485 


Judy Davis 

Dame Pecgy Ashcroft 


1984 


« 


7995 


27 


3S 


31 


LIUNcL KICHIt ALL nlUHT LONG A # 


Brockman Enterprises tnc 
MusicVision 6-20420 


L looel Rtchie 


1914 


NR 


1996 


28 


24 


44 


rUKPLE RAIN A 


Warner Brothers Pictures 
Warner Home Video 1 1 398 


Pnnce 

ApoHonia Kotero 


1984 


R 


29 98 


29 


39 


31 


UNA luKNfcK PnlVAIt DANUcR A 


PKturc Music IntI 

Sony Video Software 97W0066-7 


Tina Turner 


1984 


NR 


1695 


30 


20 


14 


3 1 AKMnn A 


RCA Cotumbia Pictures Horrw Video 6 
20412 


Jptt Bridges 
Karen Allen 


1984 


re 


79 95 


31 


22 


19 


ANIMALIZE LIVE UNCENSORED 


Potygram MusicVideo-U-S 
MusicViSiOn 6 20445 


Kiss 


1985 


NR 


2995 


32 


31 


15 


CLOSE ENCOUNTERS OF THE THIRD 
KINO-SPECIAL EDITION A ♦ 


^A.'Columbia Pictures Home Video 6 
20162 


Richard Dreyluss 
Ten Garr 


1J7) 


re 


2995 


33 


35 


87 


00 IT OtBBIE'S WAY 4 


RaymaiPfod P Browm^lem Prod 
Video Associates 1 008 


Det>b* ReyncWs 


1983 


iia 


39 95 


34 


37 


9 


AN OFFICER AND A DUCK 


Wall Drsncy Home Video 258 


Donald Duck 


1985 


NR 


79 95 


35 


33 


5 


RATT THE VIDCO 


Atlantic Records Inc 
Atlantic Video 50101 


Rati 


19!S 


NR 


1998 


tW 


NEW^ 


AMADEUS 


thorn EMI HBO Video TVA2997 


Tom Huke 

F Murray Abraham 


1984 


re 


79 95 


37 


NE 




FRIDAY THE 1 3TH. PART V-A NEW 
BEGINNING 


Paramounl Pictures 
PAramouni Home Video 1823 


John Shepard 
Mclar>«e Kinnaman 


1915 


R 


79 95 


38 


18 


10 


A SOLOIER'S STORY A 


RCA'Colufnbu Pictures Home Video 6- 
20408 


Adolph Caesar 
Howard I Rollins Jr 


1984 


re 


7995 


39 


30 


15 


THE UNSINKABLE MOLLY BROWN 


MGM LIA Home Video 600S78 


Debbie Reynolds 
Han* PresncHI 


1964 


NR 


29 95 


40 


25 


32 


ANNIE ♦ 


A ' C oiumbia Pictures Home Video 6 
^0127 


Andrea McArdle 
Albert Finrtey 


1982 


0 


29 95 



• H«-cord)ng Induilry A-i-,*! ol AmudCA gold t I'rliV Atitm lor lt>i<«lfiral Mm*, valM ot 75.000 unit% or vjRRPttpd 
million lor non thimlrnjl Tuide lor homn vKlf.'O pioduci ^5.000or|l m-lhon lor mu»lc video pr«Iwcl> ARlAA 
l!iO O00t.ni(%8i( ^uBJi{<".i«l H-.l pnco income at $6mi(lion (60,000 or 5? 4 friHiontar iton theatrical made-fc 
t^' miH<c)<i lor miisii ikihIi.i t) tillcv cortifitd prior (o Oct I, I 98^ t'^'r'i'ied "nd»r dit'e*""! crilrna ) 

«rtiM Ubel ivvpriuii ol % 1 iniHiiMi jlt(.f lettifnt o' *.lwli belarKinit 



li^l ptKv income of }3 milhon (30.000 Of S | ^' 
platiniim cerTifKation tor TtVMti>cal tilm^. „ 
home vidiro product 50 000 (imlt or a vjiui' 
• ('ilpi national T.iik- Oi« Aijn cvrtitic aiiox 'c 
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BLOCKBUSTER! 





BILL MURRAY DAN AYKROYD 
SIGOURNEY WEAVER 

gha^stbusters 

(.ULUMMlAriC luMi 
IVANaElTMAN 
BLACK RHffstO BEKNIE BRILLSTtIN 
CHOSTBUSTERS 

HAROLD RAMIS RICK MORANIS 

" ..tLMCR BERNSTEIN CHOSTBUSTERi RAY f^RKtR m 

. XJMNDtCUIR LAbZLO KOVACS A\* 

RICHARD EDLUND * St . BERNIE BRILLSTEIN 

- . OANAYKROYO. HAROLD RAMIS Wlj. 

'"'•'^?JA;:^^^MJ'■■"' ivanaeitman 
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Launching with A Salesbusting Consumer Campaign that includes: 

■ A month-long national TV advertising campaign targeting your prime customers 
via Late Night \A/ith David Letterman . Friday Night Videos , MTV and more . . . 

■ An exciting P.O.P. k that will make any store into GHOSTBUSTERS headquarters... 

■ Dynamic ready-to-run dealer I V and radio to build traffic at your store, 
available through authorized RCA/Columbia Pictures Home Video distributors. 

AVAILABLE ON VIDEOCASSETTE 
THIS HALLOWEEN! 

hiS h!^ Coming Soon On CED Videodisc And jLa$crdkr. 
STEREO sTEPEo OfHpr Now. CalLYour OKtTlbutor Tf^tlAv. 

Pictures 



c Miwoi". int) D^i^n 1965 RCA. Coljmo.a P.clo'« Mot-c v^leo Ah fl.ghl* Beter«a. 
2901 We«t AwTuc, Bi-'barh, C* 91505 POP Mot Ime 1 »00 BC*CPHV 
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HIGH-DEFINITION SYSTEM 

"Wo don't see |HL)VS] as replac- 
ing^ film," explains Thorpe, "hut we 
do see this as an adjunct to both 
film and tv production." In particu- 
lar, Thorpe contends that HDVS 
technology will prove especially 
useful when film and tv projjram 
producers must employ certain op- 
tical visual effects. 

"We re very much in a learning 
mode," he notes. "But a key part of 
this will be the use of high-defini- 
tion, blue-screen compositing. 



We've worked closely with Ulti- 
matte in the development of their 
system, and will be using that for 
this project." 

The S4iny HI>VS format pnwides 
1.12r> linen of resolution and a wide- 
screen aspect ratio of 5,:i3 to 3 
Thorpe notes that Sony expects 
prerecorded home video to mark 
the initial vehicle for bringing 
HDVS into the home, with cable 
likely to be the initial means of elec- 
tronic delivery. 




20th Century Gold. It's award time at MCA Home Video, as participants gather 
lo receive RIAA gold plaques lor "The Doors 'Dance On Fire' (Classic 
Perlormances & Greatest Hits) " Pictured (rom left are. lop row Jerry Share!!, 
senior vice president. MCA Home Video. Doors manager Ben Edmonds; Ray 
Manzarek and Robby Kneger of the Doors. Suzie Peterson, director of new 
product development. MCA Home VkJco; bottom row Jane Ayer. director ot 
public relations. MCA Home Video. Jobn Densmore ol the Doors, and George 
Paige, producer ol Ihe title 
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BILLBOARD'S SPOTLIGHT ON 



GUARANTEED TO SCARE UP SALES 




BILLBOARD TELLS ITS READERS: 
HORROR SELLS! 



ISSUE DATE NOVEMBER 2 
ADVERTISING DEADLINE OCTOBER 1 1 

For advertising details contact: 
Eugene T. Smith. Associate Publisher 
(212) 764-7514 or contact any 
" Billboard Sales Office worldwide 
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WINDHAM HILL TITLES 

(Continued from pag% Jfi) 

ship now. "Autumn Portrait" to 
ship in November, and "Winter" to 
ship m necember. All are pnce*l at 

Available in both VHS and Keta 
stereo versions, each cassette is re- 
corded from a dif^ital audio master. 
Rather than take the analog sound- 
track from the master videotape, 
the Bell & Howell duplicators wilt 
actually sync a dij:ital sound source, 
which will play pamllet to the vid- 
eos. This is a key selling p<>int. Clott 
and Doctoniw say. (nnnting out that 
the Windham Hill V^ideos work as 
both audio/video and audio "al- 
bums." 

However. Clott adds. "U s diffi- 
cult to market a product such as this 
without t>ei>ple seeing it. After see- 
ing it. however, viewers will want to 
own them. And ihey are immensely 
re-watchable. It's music even better 
than your imagination " 

Agrees Doctorow: "It's only by 
watching the programs that you get 
a sense of what they are all about. 
We had a number of private screen- 
ings around the country' with major 
retailers, and the overwhelming re- 
sponse was that in store play was 
critical." 

noctorow concedes that record 
stores carrying video are very sig- 
nificant role players in this market- 
ing scenario, since they have experi- 
ence with the Windham Hill custom- 
er "But. ■ says Clott. "there is also 
great potential for video-only 
stores, alternative outlets and life- 
style stores" 

Paramount will provide dealers 
with a promolKinal tape featuring 
portions of each program, as well as 
extensive po in t-of -purchase material, 

"Word of mouth." says Doc- 
torow, "will also be important. 
Store managers and clerks will be- 
come familiar with them, become 
fans, and want to show them to 
their customers. A building process 
will occur. The releases are being 
spread out to help with that build- 
ing process and create momentum 
through Christmas." 

Another part of the marketing 
campaign will be cross-promotions, 
as Paramount looks to literature in- 
side each cassette informing buyers 
about Windham Hill albums, while 
the record catalog will have refer- 
ence material about the videos. Re- 
tailers will also be encouraged to 
create their own cross-promotions. 

F^ramuunt will also be cross-pro- 
moting with Pioneer Artists, which 
is marketing the Windham Hill la- 
serdisks in the U.S. In addition. Par- 
amount hopes to have promotional 
cable exposure ongoing in the fall. 

(xtnsumer advertising will initial- 
ly be low-key. Clott and Doctorow 
say Paramount would rather see a 
base slowly build, similar to the 
grass-roots type of campaign that 
propelled "Strong Kids. Safe Kids," 

'Windham Hill." observes Clott, 
"does not do a lot of consumer ad- 
vertising, yet they sell a lot of rec- 
ords. I think, if a record store puts 
this product on a monitor, they ran 
sell six to 10 pieces a day." 

Doctorow suggests that record 
stores carT>'ing video resist the easy 
approach of lumping the Windham 
Hill Videos into the "Video Music" 
section. Rather, he says, they might 
be better off rrealing a special place 
fnr 
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They II do • -Vv ' 
almost anything to • •• • ■ 
see this legendary rock group perform. 
Sow you can capitalize on ' The Dead s ' ' fanatical 
following with this incredible liiv performance 
on videocasserte. AiKiilable in 
Beta and \7/S hifi sound at the 
suggested list price of $39.95 



monterey home video 
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Available on videocassette 
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CHART 
RESEARCH 
PACKAGES 

The definitive lists of the 
best selling albums year 
by year, ihrou^ the entire 
history of the Top LPs 
charts 

Based on theaulhonlative 
statistical research of the 
music industry's foremost 
trade publication 

THREE TITLES 
AVAILABLL 

Sumbrr One Pop Al- 
bums. 1947 through 
1985. Ll^I^ Billbijard 
I'^sue date, title, artist and 
label of the number one 
album of each week $50 00 

Top Ten Pop .Albums. 
1949 through 1985. 

Lists title, artist and label 
of every album which 
reached number 10 or 
higher on Billboard's Top 
LPs chart Listed alpha 
betica\K within each year 
si albums are indicated 
$50 00 

Top Pop .Mbums Of The 
Year. 1956 through 
1985. Theannual lisiinijs 
of the top albums of the 
year in rank order, as pub 
iished in Billboard's >ear 
end special issues Includes 
title, artist and label for 
each entry $50 00 

Individual yearly lists may 
also be purchased sepa- 
ratelv. see coupon behiv. 
$5 00 per list 

Billboard Chart Research 
Aim Dcbra Todd 
1515 Broadwa\ 
New York. NY 10036 

Please send me the follow- 
ing Billboard Chart 
Research Packages 

H I □ Numbi-r One Pop 
Albums (S $50 00 

B 2 □ Top Ten Pop 

Albums $50 00 

B 3 □ Top Pop Albums 
Of The Year 
(g $50 00 
□ Individual yearly 

lists from 

(please list book 
code number) for 



(please list yeartsi 

desired. I 
Check or money order is 
enclosed in the amount of: 



iv,in> Hi.COD .<i«il1ii«> 



Clint pany 



Crit ■ Slate. Zip 

IK^rsra^ iir mail ralr^ atjiljbl.- 
utkin rpqu-i 

All -lalfs nrr final. 
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New York's Irving Plaza Opens Its Eyes 

Club Ends No-Clips Policy for Inter-Industry Event 



BY JIM BESSMAN 



The Making of Maria. On the sot ot Men Al Work's "Mana clip, the band s 
CoUn Ha> emotes lof \he camera (Pholo Gfe9 NoaKes) 



NEW YORK Vidi-o has cnmc to 
Ihe Manhattan ruck clul> Irving 
Plaza, which until now had prided 
itsdf in its advertising att being 
"video-free." 

An inter-induslry cooperative 
event on Sept. 20, sponsored tiy 
Newark UHF video music stAtion 
U68. Sony VideoSoflware and Mu 
sic Video Warehouse, featured 
three hours of "alternative" video 
clips, as well as gix'eawayH of rec- 
ords (supplied by Warner Bros . 
Chrysalis and Columbia), video- 
cassettes and UfiS premiums. The 
evening's organizers considered it 



Hit-Formatted Low-Power Clip Station 

Houston's TVS Has 'Community Touch' 



NEW YORK Houston Hit Video/ 
TVS immediately stood out on the 
dial when it came into beinfr just 
over a month ago as a ;U-hour'a'<lay, 
low-power stereo VHF video music 
station. It also stands out among 
other video music outlets in that it is 
fully geared to a local contemporary- 
hit format monitored by a grand to- 
tal of 25 VJ/air personalities. 
This gives the station a "unique 

^ community touch." according to 
TVS program director Mike Opelka, 
who notes that al) the stiition's VJs 
hail from the Houston area except 
for one, who was imported from 

^ Kansas City's CHR station ZZ99. 
That and another station there and 
one m Miami are all owned by TVS's 
owner, the Kansas City-based Wod- 
linger Broadcasting Co. 

Opelka adds that of the 25 VJs, 
seven also ser\'e as air personalities 
at seven different Houston radio 
stations covering the CHR, urban 
contemporary, AOR, light and clas- 
sic rock formats. He says that while 
TVS's programming is basically 
"mainstream CHR all day." these 
VJs are given the option to weight 
their shows' programming accord- 
ing to their "radio station exclusiv- 
ity." 

Opelka further notes that even 
though the contemporary hit video 
format is a constant, it still allows 
IB room for new music and for cater- 
ing to local music tastes. 

As for competition from MTV, 
which is available in Houston, 
Opelka maintains that TVS's "com- 
munity-mindedness" gives it a big 
" advantage, as does the fact that his 
station doesn't have to tailor its pro- 
gramming to the rest of the country 

TVS is targeted to young adults 
in the 18-34 age bracket It provides 
updates on weather, traffic, music 
and concert information, and other 
local news during the various daily 
and weekend shows. 

Monday through Friday program- 
ming begins with the co-hosted 
"Breakfast Club" from 6-9 a.m., 
what Opelka calls the video "shave 
and shower" slot. Similar to radio's 
morning drive, the show offers 
breezy news breaks with an accent 
on local sports, weather and concert 
listings. 

Tl... f„lli.wim' h i.ur'> -Video Ka 



leidoscope" retains standard CHR 
programming, but the 10-11 a m. 
"Video A Go-Go" is livened up by an 
in-studio dance party atmosphere. 
From 11 a m.-l p.m., "Rock Cafe" 
uses the station's remote capability 
to broadcast from different eateries 
in town. From 1-2 p.m.. VJ Robin 
Craig plays "standard rock" on 
"Robin's Rockin' Videos." 

The "Video Air Show" from 2-3 
p.m plays the same "lighter" mate- 
rial that air personality Erik Garcia 
programs at radio station KFMK 
"Video Feud," from 3-4 p m . drums 
up viewer response for two compet- 
ing clips, with the winner getting 
shown at the end. 

"Rock Around The Town " fills 
the next three hours with the stan- 
dard CHR clips, but IS broken at 
6:30 p.m. by "What's Happening?," 
a five-minute general information 
feature concerning Houston events, 
volunteer activities, music events 
and local gossip. 

From 7-8 p.m , "Station To Sta- 
tion" features different Houston 
personalities nightly in longer 
breaks allowing them to toilk about 
themselves. Monday night pro- 
grams in this slot are co-hosted by 
viewers selected through card 
drawings 

The 8-9 p.m. "Hit City Video" 
hour is fairly standard, as is the co- 
hosted "Prime-Time Video " hour 
that follows, though Opelka reports 
a "greater influx of heavier pro- 
gramming" from 6 p.m. on. 

The 11 p m.-12 a m "London 
Times Video." hosted by Lisa Lon- 
don, features clips by British art 
ists, while the 12-2 a m. ""Danger 
Zone" show is TVS at its heaviest, 
with the last hour of the .Saturday 
night version being all metal. Fnim 
2-6 a m , TVS programs videti non- 
stop. 

Weekend programming overlaps 
somewhat with daily, though it is 
more air personality-hosted and 
slanted accordingly. Sunday's 
schedule includes a '"Top 10 Count- 
down" show tabulated from record 
store rei>orts and requests tallied 
from four heavily-used request 
lines. 

Noting that all VJ breaks are live, 
Opelka maintains that TVS has a 
"freshness and eleclricitv vou don'l 



see on other canned outlets." He 
adds that "guest artist breaks" 
have been tiiped by Air Supply and 
by Power Station's Michael Des 
Barres and Tony Thompson. 

Opelka hopes soon to have remote 
capability to highlight music talent 
from area clubs. He says that Hous- 
ton talent is already promoted as of- 
ten as possible during new-s breaks, 
and adds that he hopes to start air- 
ing local videos as soon as those al- 
ready submitted are reviewed. 

Being "right there in the middle 
of the dial, " TVS hasn't advertised, 
but local press support has included 
front cover features in both the 
Houston Post anil Houston Chroni- 
cle tv guides The station has so far 
undertaken promotions at the Astro 
World amusement park and at Car- 
di's rock club, which held a "TVS 
Night " in conjunction with an ap- 
pearance by Alcatrazz. In addition, 
TVS is getting involved in movie 
promotions. 

As for the low-power channel's 
reach, Opelka concedes that TV.'i 
can't quite cover all of Houston in 
the IS-mile radius from its down- 
town antenna. But he says he has 
heard from viewers who are able to 
pull it in with their own antennas .SO 
miles away. 



For fast action, use 
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Call Jeff Serette toll 

free at (800) 223- 

7524 (NY residents 

dial 764-7388) 



successful fn'iu(4h warrant re- 
prisals for t'uih s|j(Mi-<irs and ven- 
ue. 

According to Steve Leeds, UBii's 
programming head, the so-called 
"Music For Your Eyes" night al 
Irving Plaza was an "excellent 
way of getting into the street" for 
the channel, which can be seen 
throughout the New York metro- 
politan area. He says that the idea 
came about when the club "decid- 
ed to enter the "HOs and have video 
access." and credits both the club 
and Music Video Promotion's Bill 
Melo for the clip selecti<>n, which 
was heavy on imports not licensed 
for broadcast, as well as those 
deemed too "esoteric" for pro- 
gramming on most outlets. 

New videos by the Minutemen. 
Siouxsie & the Banshees. Love &. 
Rockets. Dream Academy and the 
Mosquiios were among the clips 
shown on four projection screens 
set up on the dance floor. "We 
wanted to feature videos not nor- 
mally seen on 'Top 40' or 'Friday 



Night'," says Melo. "because of 
the nature of Irving Plaza as a 
venue for new music acts, and be- 
cause [New York Univ. college sta- 
tion) WNYIJ was one of our spon- 
sors. While the club did have a 
strongly pronounced no-video atti- 
tude, it had recently brought in 
Charlie Mor, who was in the video 
department at Epic and was con- 
vinced that video isn't necessarily 
evil." 

In addition to the videos pro- 
grammed, U68's promotional art- 
ist intros were shown, as were spe- 
cial greetings from former Shirts 
and "Leader Of The Pack" star 
Annie Golden and Oogie. the pup- 
pet cohort of tv cult personality 
Uncle Floyd Floyd, a newscaster 
on U68. was on hand to give out 
prizes. 

Besides 100 U68 T-shirts and 
1,500 bumper stickers, giveaways 
included 175 albums supplied by 
Warner Bros., whose product, es- 
pecially Scritti Polliti, was dis- 
(Continued on page 36) 



J\ew Video Qips 



This weekly listing of new video 
clips generally available for pro- 
gramming and/or promotional 
purposes includes: Artists, title, 
album (where applicable}/label, 
producer/production house, di- 
rector. Please send information to 
Billboard. New Video Cltps, JHJ5 
Broadway. Sew York. S Y. I00J6. 

TAKA BOOM 
Middl* 01 The NiRhl 



BOB DYLAN 
Emotions II y Your* 

BOB DYLAN 

When The NithI Comes 

Falling From The SKjr 

Robr'l lOn^U'd JRIVlld 



Df.t ' 



FAT BOYS 
Nartfcor* Rtggac 



FORESTER SISTERS 

i Fefl In Love Again Lwt Night 



P»..,,* W»lkt> 

LONNIE HILL 
Could It Be Love 

I'ou G*t Mt Runn«| \lft»^ Sound 

POWDER BLUES 

I'm On The Road Again 

R*<t Hfl4 T'ur BiM f tT«<« f 'Wi 

THE PRODUCERS 
I>epending On Vou 

PtlW bJtlD^ Ss>0 JwOWM 

PATTI LA BELLE 
Stir It Up 

Br.r'^t M.lli.'.i(>iOu™*f*cli MCA 
'oir, Ougf Spill Stiw-* 
Dom N<ihoi 

DOUG PCTERS 
The World Is Round 

Trv Aodtt >\ Hound Com\tock 



WATCH FOR 
BILLBOARD'S VIDEO MUSIC 
CONFERENCE ISSUE 




NOVEMBER 23 
ADVERTISING DEADLINE OCTOBER 18 

FOR MORE DETAILS CONTACT ANY 
BILLBOARD SALES OFFICE WORLDWIDE 

I -yrighted m.r, 



MTV thanks 
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The host 



The performers 








Pal Benalw Eu/yrt)/nlc« 




Oar yf HaJI A John Oales John Cougar Sting 

Eddie Kendnck Divid nuftin Meltencamp 



The presenters 





Bryan Adams JoanBaez ThtCars 





MorrlsDay ShMlaE. Foreigner 



SB 
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Hcrbi* Hancock Corey Had Don Henley ChrissieHynde Grace Jones Jim Kerr ol Strnple Mir>da Julian Lennon Aimaa Mann of til tuMday 



Slaphen Pcarcy David Lee Roth Run DMC Andy Taylor JohnTaytor Tina Turner Fee Waybill 



And thanks also go to all the nominees. Radio City Music Hall television. 

Recording Industry Association of Amenca (RIAA), 

the National Association of Recording Merchandisers (NARM). 

LBS Communications, D I R. Broadcasting. 

The National Academy our 3200 cable affiliates and everyone 

in the music business who helped make all of this possible. 
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The 2nd Annual MTV^ 

^^^^ V ' 
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Besivtdeo < 
ofth«V»«r i 

Randv Siurmet— Piodiicet 
TMBoMOiaunMHr 



Best SlB9« 
Performance 
in a Vt<l«o 

B'uce SC'^gsieei 
»Tn,6SnMi Band 
Dincing in T^^ 0»f^ 




Best Edtting 
>n a Video 

Cio&e|ToTnsE(lil) 



And the 
winners... 



BMt MaK VIdao 



♦ t 



B«tl Female Video 

Tin J Tuinp» 

G(H To OO With II 



111 



Best New Artist In a Vktoo 

V'0ic«5 Carry 



BestCinefTialography 
In I Video 



Viewers Choice/Bett video Special Recognition 



K Hruar K VW«t 
M Mail^ C Goiir— Pfodiicefi 
We A(« The vitoiid 



Beat Concept Video 
Ounc«n OiObont 
Smu99ltrs Blues 



Best Group Video 

US*l0' M'Ki 




Best Overall Psrtormance 
In a Video 

PhH.p Bdi>«v 4 Pf'l Coll.i» 
Easy Lover' 



Best Special 
Effects In a Video 

'cnyMicr^eli, 

Kaihy Ooughf rty ft Pelv Cof<en 
Don I Comi Arour%d 
M•ft^*oMof• 



Best Art CHrecllOfi 
in a Video 

a<yar> Jci«s 
Tn« Boysof Somm«r' 





Best Choreography 
In a Video 

David Alims 

Sad Songs (Say So Mwcni' 



B«sl Direction 
In a Video 
Jean Bapiisia Mondrnr 
Tne Boys o< Surrwnei 



Most EKpenmenial Video 



?) Video Vanguard 

■.>- K»vinCodWy4l^C»sme 
n^sscii Mutcarty 
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/ Video Music Awards 



Presented in conjunctior 



ilmeye. 



)ns Companies 
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Jammin' With Dick. Amencan Bandstand host Dick Oark welcomes Lisa 
Lisa & Cult Jam to the show on Sept 14 Shown with Clark are. Irom center. 
Mike Hughes. Lrsa Ltsa and Spanador 



PROMOTIONAL 
MUSIC VIDEO 



Available on 1 Hour Tape Compilations lo colleges, nile clubs, and other 
public venues throughout America 

We provide: • Newest Releases Call us today to see il you 

• Quick Service qualify to receive promotional 

• Highest Quality videos on a monthly basis 

• Low Cost 

jCaMt£ns£ SiUxfixlui, Una. Dial (201) 667-7575 

# t way ol slaying on top of vxleo music 



We got our IVnV. 



WW*"!". CO"""""" 



, ■^'■-i^r'^ 



Thanks Philip, Phil, 
Columbia and MTV. 



I inr.iL[ 
Gale Sparrnw 
I21i) "HI 
B«th Kraft 
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IRVING PLAZA 

'm'titfurtl fnmt /ntifv JJ) 

pluyed at the club and highlit'htfd 
in station promos. Both Columbia 
and Chrysalis also provided new 
album product for use as prizes. 
Sony Video Software product was 
also displayed and t^iven away. 

"We tried to offer a low-cost 
f vening out. not only to see videos 
hut to see a band and a nationally 
known celebrity, and net door priz- 
i-s." says \. lo He notes that ad- 
mission lo the event, which he esti- 
mated as drawing 600, was $r> u 
head, with everyone attending re 
ceiving a promo item The Ben 
Vaughan Combo was the prime at 
traction, and had also taped pro 
mos on U68. 

Leeds says he's looking to try 
similar outings in New York's oth- 
er four boroughs Melo says that 
Irving Plaza will "probably try the 
same thing again" with either U6K 
or a different sponsor 

"U68. Sony and Music Video 
Warehouse offer videos in every 
genre," concludes Melo, "so they 
can do events in many difft-rent 
club atmospheres." Jin bkssman 
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(c) Walt Disney 
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IDEO VISIONS 

HIGH-PROFIT PLUMS 
DANCE IN DEALER'S HEADS 



Fairy tales can come true. No one, of 
course, knew that better than Walt Dis- 
ney, and the home video studio bearing 
his name is living up to its heritage. 

Walt Disney Home Video has waved its 

■nagic wand over KidVid land in plenty of time tor 
Santa's midnight ride. 

In a Christmas promotion dubbed "Making Your 
Christmas Dreams Come True," Disney has re- 
luced 21 of its titles, including its $79.95 star, 
•Pinocchio," to $29.95 
"Judging from the incredible business it has done 

'Pinocchio' 

Has Nose For Sales 

o date, 'Pinocchio' at $29.95 is clearly going to be 
he most exciting videocassette of the holiday sea- 
ion." says vice president Ben Tenn. "Combined 
vith the rest of our lineup, where consumers can fi- 
lally buy their favorite Disney movies at $29.95, 
Pinocchio' will make dealers' dreams come true in 
he form of brisk sales at bigger profit margins" 
Dealers' dreams of a cushy Christmas may in- 



deed come true. Along with its price cuts. Disney is 
launching a million-dollar advertising campaign on 
network cable, spot television, and a broad-based 
consumer print campaign in major VCR markets. In 
addition to full-length live-action and animated 
movies like "Dumbo," "Mary Poppins," "Robin 
Hood," and "Old Yeller," Disney has also produced 
a special 30-minute compilation of magical mo- 
ments from Disney films for the promotion. Entitled 
"The Walt Disney Comedy and Magic Review." it will 
t>e available for $9.95 to consumers who buy any 
Disney videocassette Also, dealers will have access 
to a 100% paid cooperative advertising fund dur- 
ing the promotion, which ends Jan 31.1 986. 

Disney isn't the only dazzler. Vestron Video has 
spun its own visions of sugarplums. A cadre of li- 
censed characters has won the company a high pro- 
file in kidvid. one they are cleverly embellishing with 
a Christmas promotion that turns on gift giving. 
Called VideoGift, it packages price cuts on 27 mov- 
ies, including nine Children's Video Library titles, in 
a merchandijing program that includes expensive 
in-store display materials to turn stores into Video 
Gift Centers. VideoGift certificates. "Ask Me About 
(< onllniittl on /hiki' ( I- lot 



Above: Christmas display; 
left: He-Man, RCA/Columbia. 

s the kidvid licensing wars continue to 
rage on, there seems almost no limit to 
the number of fronts being established. 
Studios, independents and |Oint ven- 
tures continue to pull out their check- 
t>ooks in order to pull in the latest, hottest chil- 
dren's character that will give the company instant 
entre into what is felt to be the greatest sell-through 
segment in home video. 

Despite the stores of licensed kidvid titles already 
on the market, video retailers have only seen the tip 
of licensing iceberg. With the ChristmaS^c g sea- 
son almost upon the industry, virtually every major 
(and for that matter) minor name in the video soft- 
ware business is gearing up for the holidays with 
rosters — and in some cases complete catalogs — of 
licensed character cassettes b>earing priced-to-sell 
suggested retails and lush support campaigns. 

Veteran kidvid players such as Family Home En- 
tertainment. Vestron's Children's Video Library. 
RCA/Columbia (via its just inaugurated Magic Win- 
dow line) and CBS/Fox's Playhouse Video have 
been joined in the children's video licensing compe- 
tition by Warner Home Video, MGM/UA (through its 
not-quite-month old Viddy Oh! For Kids off-shoot). 

Comics Battle Robots 
for Shelf 

Karl-Lorimar's Kideo Video pick-up from LBS Com- 
munications, Prism's Marvel Comics Library and 
other entries. 

All are hoping their kidvid licenses will allow them 
to repeat the track record of FHE's landmark Straw- 
berry Shortcake line. One of the industry's first li- 
censed properties, the character's exploits logged 
in five titles have sold nearly 300,000 units to date. 

(Continued on pi^ge C£-6) 

COVER COPYRIGHT CREDITS: Cartoon characters 
courtesy of the following: (c) United Feature Syndi- 
cate Inc., (c) MCMXL, MCMXI Walt Disney Produc- 
tions, (c) MCA Home Video, (c) RCA/Columbia 
Home Video. (c) DC Comics Inc., (c) Sunbow Pro- 
ductions, (c) Hasbro Bradley Inc., (c) Warner Bros. 
Inc. All characters are (c) and cannot be repro- 
duced without permission. 
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THEGOBOTS 
HAVE LANDED! 





The GOBOTS are the newest "force" in children's video. Introduced in 1984 by TOIMKA. IIMC, 

the GOBOTS toy created the robot sensation that's currently svweeping the nation. 
nioiM, Children's X/ideo Library and Tonka Toys join to introduce the GOBOTS to home video 
in their first animated action-adventure series, CHALLENGE OF THE GOBOTS: 

VOLUMES I, II AIMD III. 
The GOBOTS have landed-be prepared for their invasion. 
CHALLENGE OF THE GOBOTS: VOLUME I 

VHS: CA1515; Beta: CB1515; 48 Minutes 
CHALLENGE OF THE GOBOTS: VOLUME II 

VHS: CA1516; Beta: CB1516; 48 Minutes 
CHALLENGE OF THE GOBOTS: VOLUME III 

VHS: CA1517; Beta: CB1517; 48 Minutes ! 
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KIDDIE 
CRITICS 

REQUIRE AUDIO TAPES 

OF FAVORITE FUCKS 

TO USTEN ON THE GO>GO 



B 



ig Bird. Strawberry Shortcake. Rainbow 
Brite and the Care Bears may not top 
record charts in Billboard's top 40 cat- 
egory, but mention their names to the 
average six year old. and you're sure to 
get a smile of recognition. 

Record retailers around the country report mod- 
arate sales in the children's department and a grow- 
ng shift in consumer preference from records to 
:assettes. Most agree that classics like Disney and 
sesame Street, and newcomers like Rainbow Brite 
and the Transformers generate the most consumer 
attention and will continue to lead the way in chil- 
dren's sales through the Christmas season. 

Having made a major committment to children's 
audio. Steve Lee. LP buyer for the Rainbow Record 

Design Displays 

A Kid Can See 

:hain. reports his biggest seller is still the tradition- 
al Disney product. Unaware of new product intro- 
ductions slated for the rapidly approaching Christ- 
Tias season, he believes the same characters 
;Strawberry Shortcake, Care Bears) that topped the 
<iddie charts last year, will be the hot numbers 
again in '85. A new item that he says is attracting a 
ot of attention, is the instructional Series. "It's 
3kay To Say No." Aimed at teaching pre-school 
(Continued on page CE I2) 




)faw and color cartoons with Uncle Fred 

N IE R I A I N M E N T 





AftM's Children's artist RafB has a new home video on the Disney channel this fall 

DEALERS PLUG INTO HIT 
MOVIE BUDGETS TO BENEFIT 
FROM QUALITY DISPLAYS 



When It comes to promotion and publici- 
ty in the children's record and tape are- 
na. It seems that no one is willing to 
take the ball completely into their own 

' court. Retailers say distributers are lax 

In supporting their own labels, while distributors 
say the retailers want to do the job all by them- 
selves. A meeting of the minds on this subject could 
well benefit both sides in the form of more custom- 
er enthusiasm and higher sales figures 

Currently, publicity in kiddie audio is relatively 
non-existent. Retailers, though, are beginning to 
take advantage of "movie biz" advertising budgets 
to push their corresponding record and tape collec- 
tions. So. without expending much real effort, 
they're hoping children's record and tape sales will 

Cross Merchandise 
With Movie Theaters 

fake off just by association with the hit movies In- 
deed, many are doing no more than placing Big Bird 
facsimiles next to the shelves of the "Follow That 
Bird" soundtrack. 

"What's happening in movie theatres is really the 
only publicity that kids records get." says David Dir- 
enzo, manager of the TSS record department in 
Oceanside, N.Y. Right now he has a Big Bird display 
set up, with step-down dumps and a cardboard 
character, but even that isn't helping sales take off, 
he adds. "I really think that a good children's al- 
bum, with the right publicity to back it, would do 
really well, but there )ust isn't enough." 

A large chain store. TSS does its own promotions, 
but according to Direnzo "he could do a lot more 
with some help from the record distributors. To 
reach anticipated sales on this type of product, the 
distributors have to do more in the way of promo- 
tions Everything else gets its own push, so why not 



kids records? Nobody pays enough attention, and 
that's really a mistake." 

Cambridge. Mass.'s Harvard Coop pays a little 
more attention to promoting its children's audio. In 
its most recent promotion for the local Rounder la- 
bel, the Coop ran a 20% off sale which included a 
free two-for-one pass to the Children's Museum. 

Other Coop promotional events and special mer- 
chandising generally revolves around the Christmas 
season. "We have an attitude here, that Christmas 
is a children's holiday." says Pamela Dellal, head of 
stock for children's records. "During this time we 
pick up whatever the distributor will give us as far 
( Continued on page CE-8) 
Care Bears promotion at The 



Video Store in Cincinnati. 



:e-4 




INTRODUCING 
FOUR GREAT TELEVISION SERIES 

THAT NEED NO 
INTRODUCTION. 



From "Rock Around the Clock" to 
"We Are the World," celebrate 30 years of 
the best pop music with the only book 
to give the inside story behind every 
song to reach the Number One spot on 

the Billboard ''Hoi 100" 
music charts since 1955 



THE&«b^BOOKOF 

NUMBER ONE HHS 



WfRtDWONSON 



Just published — the first comprehensive history' of 
30 years of nKk dnd roll, a concise reference 
source to over 600 songs that made it to the top 
of the chartsi 

Kver\' entr>' gives chart facts, label and record 
number, songwriter and producer — plus a list- 
ing of the Top Kive songs for the same week. 

Vou also get fascinating behind-the-scenes 
stories about the songs and the performers, 
gossip galore, and enough trivia to sati.sfy 
everyone in pursuit of it. And — over .500 
vintage photos, many never before available. 

If you're a fan of rock and roll, you can't 
afford to be without this e.xcifing one-of-a- 
kind collection. 

MO pages. 7 ' g'/i. Almost 600 photo- 
graphs. $14.95 paper. 



Definitely a hit. It's not only 
/ a great reference work, it's fun 
to read." 



—DICK CLARK 



THE B*.*^ BOOK OF 



The perfect companion volume 

THE BILLBOARD BOOK OF TOP 40 HITS 

Ktvisfd Kdilion 

hy Jot! VVliitburn. Introduction by Casey Kasem 

"Absolutely indispensahle . . .certain to become the 'music bible' 

of the top 40 era.'" Hitk Uanlcv SnhJ CiM SalurJau \itihl 

Ciimplt tcly riviMd and updated . tlust- ditinllivt listings of all the songs that 
reached the I'op 4(1 on the ISUIhtiiirJ •Hot 100" charts from I9.S.'> to the end of 
I9H4 have complete chart Information and mteresting trivia. 
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.52K pp. 7x9' ,. 

photographs. 
$14.95 paper 
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CARTOON 

(Continued from page CE-2) 

The nnajor mover and shaker 
in the licensing battles contin- 
ue to be IVE's Family Home En- 
tertainment. The firm's latest 
offensive involves the packag- 
ing of its high-powered Trans- 
formers and G.I. Joe cartoons 
for mass merchandising. The 
half hour shows ( 1 0 all) are be- 
ing packaged with comic-book 
like graphics, given a $14.95 
suggested retail and offered in 
a 73 1/2-inch high free stand- 
ing display. The display and 
price are designed to get the 
cassettes info mass merchan- 
diser operations because 
"that's where the action will t>e 
this Christmas," says IVE vice 
president Len Levy. 

IVE will back the release, 
which also include a pair of 
Care Bears tapes at $29.95, 
with a $1 million ad campaign 
that will include local spot tv. 
The firm hopes to move a total 
of 500,000 units. Already the 
company has sold through $1 
million in licensed character 
tapes through mass merchants 
and national toy chains. 

Next month, the company 
will release yet another charac- 
ter line. The Thundercats. 
Culled from a just-airing syndi- 
cated cartoon series, the 80- 
minute tape will be priced to 
move at $24.95. 

Eager to go toe-to-toe with 
IVE is Vestron s Children's Vid- 
eo Library. In mid-November 
the first will release "The Chal- 
lenge of the GoBots. ■ an ani- 
mated Transformers-like robot 
show based on the Tonka toy 
line. Priced at $29.95 and 
benefitting from a $15 million 
national ad campaign, the ini- 
tial three GoBots volumes will 
be offered with a $3 consumer 
rebate to further stimulate sell- 
through. 

The company has also re- 
cruited its most successful li- 
censed stars, including Rain- 
bow Brite, Ziggy and the 
theatrical versions of the Care 
Bears and the Smurfs to aid its 
much-talked about VideoGift 
promotion. All titles will be 
priced at $19.95 (a significant 
cut for many of the releases) 
and specially packaged for 
Christmas gift giving. 

And there seems no short- 
age of licensed characters to 
come from CVL. In early 1 986, 
the firm will release the home 
video exploits of Hallmark 
Properties' Hugga Bunch and 
Kenner/United Media's Robot- 
man & Friends. Both near hour- 
long titles well retail for 
$29.95. 
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RCA/Columbia Pictures 
Home Video president Robert 
Blattner is a strong believer in 
the licensing-to-win kidvid con- 
cept. Under the just premiered 
Magic Window banner, the 
company will olter 48 titles 
featuring such licensing main- 
stays as He-Man & The Master 
of the Universe.Beany & Cecil 
Heathcliff and the firm's latest 
acquisition. She-Ra. Princess 
of Power Most Magic Window 
releases will bear price points 
between $24.95 and $39.95 
and be promoted via a national 
advertising campaign and 
countertop merchandisers. 

Not wishing to be left in the 
licensing-tinged dust of the 
competition, MGM/UA Home 
Video IS using its everygreen 
ace. "The Wizard Of Oz" to an- 
chor its kidvid line. Viddy Oh! 
For Kids. When re-released un- 
der the banner in November, 
"Oz" will carry a $29.95 list 
and should give the line instant 
recognition sure to help such 
other Viddy Oh! items as The 
Lone Ranger. Lassie. The Pink 
Panther, Tom & Jerry and 
Droopy. 

Warner Home Video, long an 
also-ran m the kidvid field, has 
decided to enter the market 
with a vengeance. Over the 
summer the first released the 
first In an extensive line of car- 
toon collections featuring 
Warner Brothers and D.C. 
Comics characters. The four-ti- 
tle Super Powers collection fea- 
tures the animated exploits of 
Batman. Aquaman, Superman 
and Superboy culled from a va- 
riety of Saturday morning pro- 
grams at $24.95 each. In Oc- 
tober the firm will premier its 
answer to the Disney Limited 
gold Edition line in the form of 
nine Golden Jubilee 24 Karat 
collections featuring Bugs Bun- 
ny. Porky Pig. Daffy Duck and 
other mainstays at $19.95 
each. 

Prism Entertainment has se- 
lected D C. Comics rival Marvel 
Comics as the licensor with 
which it will make its bid for the 
kidvid segment. Under the 
Marvel Comics Video Library 
banner, the frim will offer 18 
different titles featuring such 
characters as Splderman, The 
Hulk and Captain America at 
$19.95. According to Prism 
president Barry Collier the li- 
censing arrangement is a 
"multi-million dollar deal" that 
will enable Prism to bring out 
100 different Marvel titles 
within two years (12 titles ev- 
ery three months after the ini- 
tial release) Prism also has the 
ability to re-edIt the titled to 
achieve a $9.95 or $7.95 price 
point. MARTY FREDERICKS 
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WHAT ARE YOU 
WAITIIIG FOR? 

WORUfVISION'S GOT 4 NEW HAHNA-BARBBtA 
VIDE0CAS5ETTE RHEASES 

$24^ 





VOLUME 4 



VOLUME 2 




4IOff 
ANT 

VOLUME 2 




-ONLY THROUGH - 



Hanna-Barbera Produclions, Inc. 
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Displays 

(Continued fivm page CE-4) 

as display material, and gener- 
ally put related gift items with 
the children's records and cas- 
settes." Although the store 
does little advertising, Dellal 
says there is plenty of space to 
do more in-store merchandis- 
ing, and she hopes to do so in 
the future. 

Sam Goody's Columbia. Md. 
store does some advertising in 
Its store flyer for its children's 
department, but only when a 
popular album goes on sale, 
according to manager trainee. 
Tammy Bennett. Disney char- 
acters, painted on enclosed 
merchandising bins give some 
definition to the kiddie audio 
area, and a recent Care Bears 
promotion was an added at- 
traction, she says. 

"This past June we held a 
coloring contest in the store 
and gave away a box of toys, 
stuffed animals and games 
worth $500. The contest last- 
ed two weeks, and each child 
was able to take a picture of 
the new Care Bears animal 
home, color it, and drop it off 
any time before the end of the 
contest. The only problem with 
the event." Bennett adds, "is 
that the store requested addi- 
tional display materials from 
the Care Bear distributor to 
really promote the contest, and 
never received them." 

A Camelot summer promo, 
the Disney Take-A-Tape-Along, 
was very effective, reports mu- 
sic buyer Pat Tidwell, and may 
even become an annual event. 

"We took some of the best 
selling hits from Disney and 
sold them for $2.98 as com- 
pared to the list price of 
$3.98. We only tried it in 40 
Camelot stores, but had such 
good feedback, that we'll look 
to do It chain-wide, next year." 

Camelot develops its own 
promotional ideas, receiving 
some merchandising materials 
from distributors. Tidwell re- 
ports that Disney is the most 
responsive, and provides the 
most display materials. Other 
distributors like Kid Stuff and 
Peter Pan Records, have some 
header cards and dump dis- 
plays, but because the stores 
are limited in space, they can't 
always use them. For this re- 
cent promotion. Tidwell says, 
all 40 stores did utilize dump 
displays with "real nice " head- 
er cards. The chain does some 
advertising for children's rec- 
ords and tapes, she adds. 

KAREN LEVINE 
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I hat would theperfect family movie have? 



A beautiful fairy, an ugly ogre, 
courageous elves, re^l live reindeer, 
• lost parents, a lonely child, and/. . 
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KidVideo Chart Review Video 



This chart reaps children s titles appearing on Billboard's Videocassettes 
Sales chart from Sept 29. 1984 to Sept. 28. 1985. 

1. PINOCCHIO (Walt Dtsney Home Video) 

2. LIFE WITH MICKEY fWall Disney Home Video) 

3. LIMITED COLD EDITION CARTOON CLASSICS-MICKEY (Wall Disne/ 
Home Video) 

4. LIMITED GOLD EDITION CARTOON CUSSICS-DONALD (Walt Disney 
Home Video) 

5. ROBIN HOOD (Walt Disney Home Video) 

6. MICKEY'S CHRISTMAS CAROL (Walt Oisney Home Video) 

7. LIMITED GOLD EDITION CARTOON CLASSICS-MINNIE (Walt Disney 
Home Video) 

8. LIMITED GOLD EDITION CARTOON CLASSICS-SILLY SYMPHONIES 

(Walt Disney Home Video) 

9. RAINBOW 8RITE-PERIL IN THE PITS (Vestron) 

10. AN OFFICER AND A DUCK (Walt Oisney Home Video) 

11. LIMITED GOLD EDITION CARTOON CLASSICS-PLUTO (Walt Disney 
Home Video) 

12. DONALD'S BEE PICTURES (Walt Disney Home Video) 

13. TRANSFORMERS: MORE THAN MEETS THE EYE (Family Home 
Entertainment) 

14. TRANSFORMERS: THE ULTIMATE DOOM (Family Home Entertainment) 

15. CARE BEARS BAHLE THE FREEZE MACHINE (MGM/UA Home Video) 

16. LIMITED GOLD EDITION CARTOON CLASSICS-OAISY (Walt Disney 

Home Video) 

17. DISNEY'S BEST: THE FABULOUS FIFTIES (CLASSIC LIMITED 
EDITION) (Walt Disney Home Video) 

18. RAINBOW BRITE & THE MIGHTY MONSTOMURK MENACE (Vestron) 

19. THE DISNEY DREAM FACTORY: 1933-1938 (Wait Disney Home Video) 

20. THE CARE BEARS MOVIE (Vestron) 

21. VOLTRON— CASTLE OF LION (Sony Video Software) 



K.iDitltiued frxim /jage CE-2) 

VideoGift " buttons. VIdeoGift 
nanne tag/gift cards, and ad 
materials for both local adver- 
tising and direct mall pieces. 
Vestron will also blanket tfie 
country with a national media 
campaign and publicity blit2. 

That's only the glitter. The 
gold lies in price points of 
$24.95 or less. Two of the chil- 
dren's titles — "My Little Pony" 
and "Ziggy's Gift " — are only 
$ 1 9.95. Among those reduced 
to $24.95 are the popular 
"The Care Bears Movie" and 
two Rainbow Brite videos. Best 
sellers at their regular prices, 
they should sell faster than 
kids can say Santa Claus with 
their Christmas price tags. 

While the price promotions 
are hot, at least one dealer is 
miffed about the price cuts. 

"What about the people who 
bought 'Pinocchio' for $79.95 
and now see it selling for $50 
less?" posits Pat Gooch, owner 
of Denver-based Movie Mer- 
chants. "I think they are under- 
estimating the number of peo- 
ple who buy. and although I'm 
excited about the promotions. 
I'm also afraid they will take 
credibility away from any sale 
product priced over $30." 




Shel Silversteinis 
Most Popular 
Book Is 
Now His 
Greatest 
Album! 



'A light In The Attic." the longest- 
running nonfklion b<xik on 
T)v New York Times best-seller list 
(nearly 3 years!), is about to beeome 
the ni(»sl popular reeord for the young 
and young at heart! 



Grammv award winner Shel Silverslein 
|KTl<iniLs -to hilarious pieces on "A light In The Attic".. 
a brigtit idea Icir holiilay gii) .■P^'ing- ( ^)rning soon In 
record arwl Uxik stores eveiywhere. ()n (x>lunibia 
Records and C^assettes. 



"Where The SidniaDc Crab." n::i!Mi2 
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Gooch may not need to wor- 
ry. Myriad titles are being of- 
fered this season at regular 
prices below that $30 price 
F>oint, which could begin put- 
ting pressure on the market to 
soften over-$30 prices. A new 
interactive video coming from 
Playhouse Video in time for 
Christmas, "Draw And Color 
Your Very Own Cartoons Right 
Along With Uncle Fred, " (art- 
ist/writer Fred Lasswell) car- 
ries a $19.98 price tag. Its 
Romper Room series is 
$19.98. as are some of its Dr. 
Seuss titles. For the most part. 
Dr Seuss videos are $29.98, 
still attractive enough to sell 
through. Vice president and 
general manager Vince Larinto 
reports that Dr. Seuss is being 
reordered constantly "which 
means the retailer must be sell- 
ing It." 

Family Home Entertainment 
dropped the price of the "G.I. 
Joe" and "Transformer" series 
to $14.95 with the September 
introduction of five titles in 
each. Two more will bow in No- 
vember, and a lineup of new 
product is on the way for the 
holidays with only a few brand 
new, live-on-film programs top- 
ping the $29.95 price point. 
"Hockey Night " at $39 95 is 
one. 

Although Embassy Home En- 
tertainment is planning no 
Christmas promotion per se, 
its November release in Our 
Children's Treasure line, "The 
Littlest Angel, " is a Christmas 
title tagged at $29.95. 

Prism may have set the re- 
cord for the most titles intro- 
duced at once. On Sept. 24 it 
released a whopping 1 8 Marvel 
Comics titles priced to sell at 
$19.95. 

Western Publishing, of 
course, has been a price leader 
with Its Golden Book series for 
$10 to $15 each. 

With prices dropping, VCRs 
penetrating the market faster 
than anticipated, and dealers 
tallying kidvid sales, not just 
rental, receipts, the genre is 
ripe for the masses this holiday 
season. That's |ust where it 
seems headed too. To their dis- 
may, dealers will be competing 
with the likes of Toys R Us. 
CBS/Fox announced its entry 
into the mass market at the 
VSDA annual convention in late 
August, and its children's divi- 
sion. Playhouse Video, has al- 
ready shipped product to both 
Toys R Us and Child's World. 

Larinto stresses that CBS/ 
Fox is not trying to replace its 
current distribution network by 
selling direct to mass mer- 
chants, and distributors will 
get the better prices, he says. 
Nonetheless, CBS/Fox's move 
starts a trend that's inevitable 
yet unwelcome to dealers. 
Family Home Entertainment 



has already announced its 
move into the mass market, 
and its products will be on the 
shelves at Toys R Us and other 
such outlets for Christmas. Al- 
though other studios have not 
owned up to such plans, rum- 
blings at the convention inti- 
mate that they soon will. Chris 
Morris of Prism admits that 
company "is exploring the ter- 
ritory." 

On the more positive side, 
along with distribution, catego- 
ries are expanding. Educational 
videos like MCA Home Video's 
"Be Somebody" and Para- 
mount Home Video's "Strong 
Kids. Safe Kids. " have done 
well enough at retail to inspire 
development. As mentioned. 
Playhouse Video has just intro- 
duced an interactive video. A 
relative newcomer. Kid Time 
Video, has released four educa- 
tional videos (at prices that 
have been lowered from 
$49.95 to $24.95. by the 
way), and another new kid on 
the block, Spinnaker Software 
Corp., debuted four Captain 
Kangaroo video programs and 
four Sports Showcase titles. A 
leader in educational software 
for personal computer. Spinna- 
ker crossed over into video at 
the Summer Consumer Elec- 
tronics Show and has shown its 
marketing prowess with 
priced-to-sell educational pro- 
grams. The Captain series sells 
for $19.95 and the Sports 
Showcase for $9.95. low 
enough to make the grade as a 
stocking stutter. 

RONNIE GUNNERSO N 
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DEmi'sCOTT, 

"SESAME COUNTRY" 

Music 4 Songs (or 
Kids Video, Film « Records 
(516) 829-8747 
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FLEE, FLY, FOE, FUN! 

^ Here^s an adventure 
imp for everyone. 
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Like all family classics, this entertain- 
ment has heroes and villains, good battling 
evil, fantasy and reality It has a land as 
magical and forbidding as Conans battle- 
field. It has characters that are as out-of- 
thi?-" or!d as "Star Wars." 




\E\\ WORLD MDEO 



Most importantly, this animated 
adventure, called "Warriors of the Wind," 
takes on the challenge of capturing the 
most difficult prize of all — a family 
audience. _ 

Now on videocassette. 
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NEW RELEASES 



THE CONGRESS VIDEO GROUP 



★ 



YOUR TICKET TO 
THE STARS.... ** 





A Smart Sanla always has enough Congress V ideo Products to go around. 



The Congress \ Ideo (>roup 
Quallt) Produrls - Affordable l*rU'e8 

Order today! 

1-800-932-0755 

In New Jersey 

(201)985-4530 



Video is hot this Christmas selling season, and Congress 
Video has the best in family entertainment for good boys and 
girls everywhere . 

From Felix the Cat and Farmer Grey Classics to Tekkaman the 
Space Knight, the Three Stooges and Shirley Temple. 
Congress Videos children's classic features and animated 
cartoons are perfect for everyone! 

So Slock up Santa, there are thousands of little kids counting 
on you' 

The CongrVM video Group -..Wi MMlwt.m (Vm <i PMrt Cimtn.**!, Oh.a*57V ,51JtJ*fc-17« 
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children the dos and don'ts of 
dealing with strangers, this 
cassette or record/book com- 
bination series has a suggested 
list price of $8.98 'With so 
much media attention directed 
at missing and abused children 
lately, this series is doing really 
well. " Lee reports. 

Rainbow Records merchan- 
dises its records and tapes in 
free standing spinner racks 
posted strategically around its 
stores, and uses such point-of- 
purchase materials as dump- 
ins, wall displays and header 
cards. "We support the new 
Sesame Street movie sound- 
track 'Follow That Bird' heavily 
with in-store merchandising," 
Lee reports. "We have a large 
Big Bird stand, and when the 
kids see it, they come in yelling, 
Look Ma. there's Big Bird.' " 

"There's a big carry over 
from movies to children's rec- 
ords and tapes." says Rick Cul- 
ross. manager of the Record 
Bar in Durham. N.C. "Right 
now we're just at the tip of the 
iceberg of what's going to hap- 
pen at Christmas. It's just the 
beginning." With movies like 
Sesame Street's "Follow That 
Bird" doing so well among 
America's kiddle critics, Cul- 
ross says the move to capital- 
ize on other movie projects will 
continue. 

Although the trend in the 
children's audio market seems 
to be away from traditional rec- 
ords towards the more durable 
and portable cassettes, Cul- 
ross says he still sells just as 
many records as tapes, but 
adds he does see the cassette 
invasion happening in other 
categories. 

Culross says his store car- 
ries a very heavy stock of chil- 
dren's merchandise with a wide 
selection of products. When 
asked how his records and 
tapes are displayed, he replies 
with a laugh, "short. All of our 
displays are designed so even a 
child two feet off the ground 
can see everything. The front 
portion of the fixtures are for 
the packaged record or tape/ 
book combination, behind that 
is a browser section for the al- 
bums, and behind that is a p>eg 
board for the cassettes." 

Because his particular store 
IS large enough for additional 
displays, the spaces adiacent 
to the fixture are reserved for 
gimmicks that promote a par- 
ticular album. "Because the 
Sesame Street movie is so pop- 
ular right now," Culross says. 
"vwp haup a Im a l oo t U J^card^ 



board Big Bird standing off to 
one side of the fixture section. 
On the other side is a dump bin 
featuring Care Bear products 
to promote that particular 
character's album. 

Children's records and tapes 
account for the highest profits 
in our store," he adds, "and we 
consider the kiddie section to 
be a major part of our busi- 
ness. We do a very good job 
with It, but I think the whole 
section should be moved to the 
front of the store. That way 
kids will pass by, see Big Bird 
or some other character stand- 
ing there, and really drag their 
moms and dads in. 

Pat Tidwell, music buyer for 
the Camelot chain, reports that 
her biggest sellers are not the 
traditional items like Disney, 
but new characters like the 
Transformers, Rainbow Brite 
and the Got)ots. "Anything with 
a gimmick or corresponding tv 
shows or toy, sells really well," 
she says. 

Agreeing with other retailers 
surveyed, Tidwell believes al- 
bums are a thing of the past, 
and will soon be totally re- 
placed by cassettes. 

For Christmas, Tidwell pre- 
dicts the best sellers will still 
be the traditional holiday al- 
bums by Disney, especially 
"Mickey's Christmas Carols," 
but she also says the Raint)0w 
Brite and Care Bears Christ- 
mas albums will be hot num- 
bers. Commenting on the holi- 
day season, salesperson at 
Camelot's North Canton, Ohio 
store, Polly Reiheld says that 
new plastic shelves in her store 
will help to promote this year's 
children's Christmas music by 
making everything a lot more 
visible. 

"The only store in the Cam- 
bridge, Mass. area that really 
has a good children's record 
and tape department," the 
Harvard Coop caters to the 
non-traditional kiddie audio 
buyer, reports Pamela Dellal, 
head of stock for children's 
records. "This area is made up 
of a lot of rich, very intelligent 
people who won't buy their kids 
the traditional Disney or Smurf 
records. In fact, Smurfs, Straw- 
berry Shortcake and Rainbow 
Brite are absolutely dead." 

What they are buying. Dellal 
says, are albums and tapes by 
new and classic folksingers 
with such familiar names as 
Pete Seeger and Ella Jenkins, 
and popular but unfamiliar 
names like Rosenshontz, Shar- 
on, Lois and Bran, Barry Louis 
Polisar and Raffi which have 
slightly higher pricing than tra- 
I ditional children's records. 

MARCIA R. GOLDEN 




The Wbpid Of 

THE ADVENTURE THAT STARTED THEM ALL! ^^V? 

NOW ON VIDEOCASSETTE 



The very first animated adventure of 
the sweetest sweetheart in America. 

SUGGESTED LIST PRICE: $29.95 
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EXPANDED AGENDA FOR AES CONVENTION 

More Technical Papers, Workshops, Presentations Set 



Audio Track 



BY STEVEN DUPLER 

NEW YORK The 79th Audio Engi- 
neering Society (AES) convention, 
being held at the Hilton Hotel here. 
Oct. 12-16, looks to he the largest 
AES meet yet. with u greatly ex- 
panded agenda of lochnical papers, 
workshops and presentations. 

In order to allow registrants max 
imum time to attend the more than 
60 technical papers and 20 work- 
shops and seminars without sacri- 
ficing exhibition floor hours, says 
AES executive director Don Plun- 
kett. the AES has increased this 
year's meet to five full days. In fact, 
the exhibition floor doesn't open un- 
til 1 p.m on Sunday (13), with all of 
Saturday (12) and part of Sunday 
devoted to registration, the annual 
AES business meeting, and techni- 
cal sessions and pafiers. 

Exhibition space, too. has been in- 
creased for this year's convention. 
According to the AES. more than 
300 exhibits will be on hand, as well 
as 40 on-site demo rooms. 

"This year we're using every bit 
of space at the Hilton with the ex- 
ception of the washrooms," says 
Plunkett, who attributes the in- 
crease in the number of technical 
papers to the "rapid expansion of 
technology" during the pa-st year. 

Technical papers scheduletl in the 
preliminary agenda cover every 
area of the industry. A partial list- 
ing of notable presentations fol- 
lows: 

• Saturday (121. 2 p.m.: Papers un- 
der the heading "Digital Audio" in- 
clude two Matsushita papers on 
"Development Of The Erasable 
Magneto-Optical Disc Digital Audio 
Recorder" and "One-Chip Digital 
Signal Processing LSI For The 
Compact Disc Player"; a Neve pa- 
per covering "A Digital Tape Trans- 
fer Console"; a presentation by Mit- 
subishi. "On The Signal Format For 
The Improved Professional Use Of 
Two-Channel Digital Audio Record- 
ers"; another Mitsubi.<ihi pajier. "On 
The Development Of A Rotary 
Head Digital Audio Tape Record- 
er"; and a Sony pajwr on "Thin Film 
Heads For Multi-Channel Tape Re- 
cordeni." 

• Saturday, 7 p.m.: Papers under 



the "Analog Recording & Broad- 
cast" label include Otari Corp. "a 
"An Implementation Of Computer- 
ized Record Adjustments For An 
Analog Magnetic Tape Reroriler"; a 
pn'scntatiiiii by the Iiistititt fuer 
Rundfunktechnik (imbH on "Sound 
Design & Sound Transmission In A 
Future HDTV System"; a paper by 
Shure Bros, on "A High Perfor 
mance Surround Sound Process For 
Home Video"; and one from the 
CBS Technology Center covering 
"Further DevetopmentJi On A Noise 
Reduction Method For FM Broad- 
cast." 

• Sunday (13): Papers at 9:30 a m 
and 1:.S0 p.m. will be devoted to 
"Acoustics & Sound Reinforce- 
ment," and include presentations by 
The Droid Works, Bruel & Kajer, 
RPG Diffuser Corp., Pennsylvania 
State Univ.. DG Recordings and the 
Finnish Broadcasting C^i. 

• Monday (14): Technical pai>ers 
begin at 9 a.m.. 1:30 p.m. and 7 p.m. 
and cover "Transducers." with pre- 
sentations by Ford Motor Co. and 
DLC Design; CBS Technology Cen 
tcr; MIT Dept. of Civil Engineering; 
National Research Council; Dept. of 



Mathematics. Stale Univ. of New- 
York, and Discrete Research Ltd. 

• Tuesday (151: Papers covering 
"Signal Processing" will be present- 
ed at 9 a.m. and I:.'10 p.m. by Pio- 
neer. Sansui, Sony anil Dolby I^abs 

• Wednesday (Hi): The concluding 
papers on "Signal Processing" will 
be presented at 9:;iO a.m. 

Notable workshops, some of 
which may conflict with technical 
paper presentations, are: 

• Saturday. 1:30-4 p.m.: "Sound 
Reinforcement On Broadway." 

• Sunday. 1:30 p.m.: "Stereo For 
TV; 4 30 p.m.: "Sound With 
Images" and "Is It Live Or Is It 
DigitaH" 

• Monday, 1:30 p.m.: "Concert 
Hall .Acoustics" and "A Totally Dig- 
ital Studio." 

• Tuesday. 1:30 p.m.: "Electronic 
Architecture." 

The exhibit area opens Sunday at 
1 p.m.. and will close at the same 
time on Wednesday. The AES 
awards banquet is scheduled for 
Tuesday at 7 p m. For additional m 
formation on the convention, con- 
tact the AES at (212) 661-2355. 



Video Track 



NEW VOIIK 

The fat boys recently complet- 
etl "Hani Core Reggae," the video 
supiKirtinK the second single from 
their album "Fat Boys Are Back." 
The Wild West-type clip was shot at 
the re-created Western town of Car 
son City in Cairo. N Y. RoRpae art- 
ists Denroy Mor^n. Sammy Dred, 
SaHsafraHH and Third World appear 
in the production, which was pro- 
duced by Julie Pantelich and di- 
rected by Simeon Soffcr. 

Since opening its music video pro- 
duction arm three months ago. N. 
Lee Lacy has produced the videos 
for Sting's "Fortress Around Your 
Heart" and Eddie Murphy's "Parly 
All The Time," in addition to work 
by other top artists. Unitel provided 
transfer and edit services for the 
prt>ductions. 

Movielab Video just finished a 



Send Fbr \bur fYee Copy Of This Brochure 
Eiefore You Have Any More 
Cassettes Duplicated 



cassette talk 



Vou really owe it to youriflif and to youi burfgst to 
find out how comp«1itive Eva Tofw can tM on your 
next audio calMtte order 

For more than ?0 yaari we've twan lupplying 
hi|h quality, low cost Soundsheett to communr 
catort in all fieldi Entertainment. Advertising, 
Education. Religion. Employee Communications. 
Now we're punmg this experience and expertise to 
work in high speed, high quality audio cassette 
duplicating, too 

Vour copy of "Cassette Talk" has everything 
you need to help you make an orderiisg tiecision. 
Information on tape, shells, lalseling. packaging and 
pricing And of course you can call or write Eva Tone 
for answers to any other questions you may have. 

El AjrmiiE ° Box 7020 - Daol. 910 
EIHTI LJIlC Clearwater. FL 33518 7020 
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film transfer of "Tender la The 
Night" for Showtime/The Movie 
Channel. The pro^i'^m. which stars 
Peter Strauss, Mary Sleenfaurgen 
and Ed Asner, marks the cable 
channel's entry into anginal mini- 
series prof^ramminfr and is sched- 
uled to be shown on Showtime dur- 
ing the remainder of the year. Se- 
nior colorist Larry Seigal. with 
assistance from Tony Smiley, 
transferred the 16mm interlock to 
one-inrh tape using Movielab's 
Rank Cintel Mark III Telecine and 
the Dubner computer for scene-to- 
scene color correction 

IDS MSEUS 

YnUWIE MALMSTEEN'S Rising 
Force recently wrapped up produc- 
tion on their first full-scale video, 
TM Sec The Light. " the firsl single 
off their Polydor album "Marching 
Out." Directed and produced by 
John B. House of Razor Pmduc- 
lions, the clip was filmed on Univer- 
sal Studios' $^ million "Conan The 
Barliarian" set All of the sjiectal ef- 
fects featured on the set were em- 
ployed in the video shoot, including 
the "rain curtain." various pyro- 
technics and a fire-breathing drag- 
on. Razor also added its own ef- 
fects, .suih as Malmstccn rising 
from the "pit of fire " holding a 
burning guitar, inspired by the cov- 
er of his first .solo effort, "Rising 
Force " Host-production was han- 
dled by I'nilel. 

RiliK'il li> I.INII.V Mlll.KSkI 

/'radiiclion ctinipanies and post- 
prtMiiirfiini fnrttilifs nrr iirlcontf 
to submit tu/iinitntiiin nn riirrcnt 
prnin-ts I'lnisi- si-ini matrnttt to 
I'lrfco Track, Uillboard. lili 
Broaduvy, New York, N. V. lOOJS. 



NEW YORK 

Bob SECER reportedly flew a 
"huge entourage" from Los .Ange- 
les to R.H.M. Studios, where he has 
been working with the Weather 
Girls, who are providing back- 
gniund vocals on three new tunes. 

A&M act the Arrows just fin- 
ished mixing "Talk Talk. " the initial 
single from their ujicoming album, 
at The Power Station with engi- 
neer I.jirry Alexander. The album 
was produced by David Tyson and 
engineered by Lindsay Kidd at 
Sounds Interchange in Toronto and 
Grant Avenue in Hamilton. 

lOS MBEIES 

Kenny ROGERS and producer 
George Martin have been working 
at Capitol liecording Studios, mas- 
tering Rogers' upcoming album for 
RCA with engineer Wally Trau- 
gotl. Also there mastering albums 
recently have been Charlie Daniels 
with producer John Boylan. and 
Diane Schuur with Dave Grusin 
and Lee Rilenour. And mixing in 
Studio C are Oingo Eloingo. with 
engineer Michael Frondelli, assist- 
ed by Judy Clapp. 

Randy Sills has been producing 
Vivid Sounds Records act Even/ 
Odd's debut album at Studio Mas- 
ters. At the board is Peter Hirsh. 
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The ptoduci is rwt brand new. but the 
name has changed Formefly known 
as the Parsec 7403. Ihe Terk FM 
8403 antenna is a 16 3/4-inch-high 
malls black obehsk. said to be the 
only indoor FM antenna with 
omnidiroctional capabilities Its buill-in 
ampliSof has a 0 Z4dB adiuslaWo gam 
able to boosi incoming signal up lo 18 
times From Toik Tochnologios. listed 
al S79 95 



lUSHIIlU 

ReCKNT projects at Disc 
.Mastering Inc.. all mastered liv 
Randy Kling. include: a single fur 
Southern Tracks Records by (ior- 
don Dee. produced by Ron Corne- 
lius: RCA artist Keith Whitley's 
new album, produced by Blake .Me- 
vis; and a slide guitar instrumental 
album, performed and produced by 
Roy Rogen. 

Producer Jerry Crutchfield has 
been mixing Mark Nesslcr at Music 
Mill, with Jim Cotton and George 
Clinton engineering. Also there, 
the Malibu Mountain Band has 
been tracking and overdubbing with 
producer Jack Eubanks. Paul 
Goldberg and Clinton are at the 
controls. 

Producer Pally Parker recently 
completed working on singles for 
Danny Jones and John Culver at 
Chelsea Studio. 

Crystal Gayle was in at Omni- 
Hound Recording with producer 
Jim Ed .Norman, working on vocal 
overdubs for tracks intended for the 
"Dallas" t\' senes Scott Elendriclu 
and Chris Elammond engineered. 
RCA act Restless Heart was also in. 
with Hendncks producing. 

OTMER anES 

The DOYLE-WHITING BAND 

recently completed their debut al- 
bum for Blue Wave at I'CA Record- 
ing in Utica. N.Y Engineenng the 
live digital sessions was Bill Scran- 
ton, with Mark Doyle producing. 
Mastering was done at Trutone 
Records in Haworth. N J 

At Boston's Syncro Sound Stu- 
dios. ex-Buzzcock Pete Shelley has 
been tracking an album for Phono- 
gram U K with producer Stephen 
Elague. Thorn Moore is at the desk, 
assisted by Gary Wright. 

Bay Area hea\->' metal act L«CBcy 
was in at Prairie Sun Recording in 
Cotati. Calif., working with produc- 
er Doug Piercy. engineer Mooka 
Rennirk and assistant Randy 
Vance. Also there. Shrapnel act Vi- 
cious Rumors was in working on an 
album with producer/engineer 
Steve Fontano. 

Composer/vocalist Sam Way- 
men was in at Stelwell Studios in 
I^terson. N J,, cutting his debut al- 
bum for Paterson International 
Records. Spencer Crump produced 
and Willie Barnsw engineered, as- 
sisted by Steve Sells. Waymon's sis- 
ter, Nina Simone. sat in as guest 
vocalist. 

MCA act New Edition was re- 
cently in at Omega Audio & Pro- 
ductions Inc. Ill Dallas, working on 
overdubs with producers Vincent 
Brantley and Rick Timas. David 
Buell and Paul Christensen engi- 
neered 

New River Studios in Ft Lauder- 
dale just completed tracks for Peter 
Frampton's u[)coming Atlantic al- 
bum. The album is being produced 
by Pele Solley. with Trevor Hal- 
lesy engineering Musicians fea- 
luml include Omar Hakim, Steve 
Ferrone. Tony Levin and Carmine 
Rojas. 

All niatrnal for the Audio Truck 
column should br sent to Strirn 
Dupler. Billboard. IS15 Hrond- 

„... j , .V-,., \-^.l.^ \- ^ j n 
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When you're in the studio, tape that's good enough is not enough. Which 
IS why for ten years Ampex has continued pushing the potential of recorded 
sound. Through a decade of increased fidelity and reliability. Grand f^aster' 456 
remains an audio tape obsessed with performance. Which is why more top 
albums are recorded on Ampex tape than any other tape — m^mm V 
in the world. For Grand Master 456, the beat goes on. >\IVI P^CS-^ 

AnH>*> Corporation. NlagnclicTmOivwnn. 401 Bniadway RMnoCK^ City »ni|>t< Corpca ^he Sflnjl ComowM U 
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Aerosmith Taking Care of Business 

Concert Tour, Geffen Contract Give Rockers New Life 



BY ETHLIE ANN VARE 

LOS ANGELES After ;i surpris- 
ingly successful 1984 tour, in which 
they set venue records nulumwitle 
with no current proHucI ami no la- 
bel. Aerosmilh is hoping to return 
to the bifr leagues with the (jeffen 
album "Done With Mirrors," due 
Oct. 14. And while the onpnal line- 
up's devoted concert follownp indi- 
cates a ready made audience for the 
album, Aerosmith's Steven Tyler 
and Joe Perry suggest that what 
will maintain the j^roup's second 
lease on rock life is paying attention 
to the business of music 

"Before," says (guitarist Perry, 
"we didn't look al boxoffice fit^ures; 
we just said 'Man. didn't we have a 



great time doing "Train Kept 
A'Kolling" tonight?" Now, we have 
meetings, we get CDmpuler print- 
outs, we walk in there with briff- 
casvH." 

"We never knew what the hell 
was going on." charges vocalist Ty- 
ler, "because it was being kept from 
us." 

The bandmates are individually 
suing Leber Krebs. their former 
management company, demandmg 
that 10 years of books be opened to 
them. Notes IVrry: "We want to see 
what really happened over the past 
10 years " 

I<eber-Krebs will also sue Geffen. 
according to Pt*rry, and Aerosmith 
has just settled a suit with '\X» for- 
mer label, Columbia, whom they 



Festival Review 



still owed three albums. Now man- 
aged by former Boston booking 
agents Tim Collins and Steve Ba- 
rasso. the group hopes to start with 
a clean slate. 

(leffen a&r executive John Ka- 
hwlner signed the mid *70s platinum 
act to a deal for five albums with an 
option for three more y"Our op- 
tion." smiles Tyler) m a package 
that Ferry says total $7 million 

The first album under tfip t-im- 
Iract was pnHluced at Fantasy Stu- 
dios in Berkeley for $2r;0.0(Mt by Van 
Halen producer Ted Templeman. a 
match that Aerosmith considers 
made in heaven. 

"Ted did an inler\'iew with MTV 
two years ago," says Tyler, "and 
(Continued on page 5lf 



'Old-Timers' Spark Monterey Jazz Bash 



BY JOHN SIPPEL 



MONTEREY. Calif, Sarah 
Vaughan, Woody Herman's New 
Thundering Herd. Linda Hopkins. 
Joe Williams and the Modern Jazz 
Quartet garnered the strongest au- 
dience response at the "old-timers 
reunion," the highlight of the 28th 
annual Monterey Jazz Festival, held 
here Sept. 20-22. 

The festival's gross and atten- 
dance figures weren't divulged. But 
general manager Jimmy Lyons said 
all attendance records were broken, 
as the five-concert event sold out hy 
May at S64.S0. $69.50 and $74. and 
festival grounds tickets at $12 50 hit 
an all-time high. 

Vaughan was at her most relaxed 
on closing night, warming up the 



frozen crowd with a mixture of out 
standing class and patter. The back 
ing by tuxedoed pianist Frank Col- 
let and bassist Bill Mays, along with 
her regular drummer Harold Jones, 
was impeccable, 

Herman, who hit the stage after 
Vaughan. maintained the momen- 
tum with a crew that demonstrated 
the best combination of musician- 
ship and solo improvisalional ability 
since he and Joe Bishop took the 
original Woodchoppers on the road 
almost years ago. 

Appearing Saturday (21) after- 
noon in a Kansas City-oriente<l ses 
sion. Hopkins proved so crowd- 
pleasing that Lyons invited her 
back next year The gospel singer 
ran the gamut from dirty blues to 
"Amazing Grace." breaking up a 



Come home 
Irom the studio. 

Come home lo a Manhattan hotel that is feaily like youf 
own apartment on Central Park Around the corner Irom 
Lincoln Center and rrmutes 10 the things that are impor- 
tant lo you in New York City And while we recently have 
lavished millions on our guestrooms and suites we 
pride Ourselves most on our traditions personal ser- 
vice, prompt and courteous attention, gracious hospi- 
tality and good value The Mayliower Hotel. 6lsl Si 4 
Central Park West New York 10023 See your travel 
agent or call loii-tree 800-223-4164 or 212 265-0060 

The Mayflower Hotel 

righl (HI New York s Central Park 




packed house with every number 
Jay McShann led a talented comho 
which included tenor saxophonist 
Buddy Tate, trombonist Al Grey, 
bassist Nobel Samuels, drummer 
Gus Johnson Jr and guitarist /vio- 
linist Claude "Fiddler" Williams 

Joe Williams sparkled in his Sat- 
urday evening feature slot, mixing 
tunes associated with his long ca- 
reer and first-timers like "She's My 
Meat" and "Jimmy's Blues." The 
Basie blues belter proved again that 
all he needs is solid instrumental 
backing lo merit top audience reac- 
tion He got it from a group led by 
guitarist Mundell Lowe and includ- 
ing Clark Terry, Red Holloway. 
Slide Hampton, Monte Budwig, 
Hank Jones and Eiji Kitamura. The 
same combination worked separate- 
ly Friday evening, with another Jap- 
anesf act*. Satoni Oda, adding some 
cool tenor sax to that performance 

The Modern Jazz t^uartel was the 
(Contmufd on pagv 40) 



AIDS Aid. Rod Slowart moots Iho 
piess t>elore perlorming with Cyndi 
Laupnr at a recent fund- raiser lor 
AIDS Proiect Los Angoles (Pholo 
Scoll Dowees) 




Kenny's Doll. Kenny Rogers and Dolly Panon perlorm at a recent show al 
Meadowlands Arena in East flutherlord, N J (Photo Chuck Pulm) 



Pop Stars Shine in LA. 
At AIDS Benefit Concert 




LOS ANGELES Performances by 
several [K>p music luminaries high- 
liphled the Citnimitmenl To Life 
banquet, held at the Westin Bona 
venture Hotel here on Sept. 19. The 
event, honoring former First Lad.v 
Betty Ford, raised more than SI mil- 
lion for AIDS Project Los Angeles. 

The evening was bookended by 
singer Sam Harris, who opened the 
show with a stirring patriotic num- 
ber and closed it with a frenetic ver- 
sion of the Bette Midler hit. 
"Friends." 

One of the most affecting spots in 
the show came when Diahann Car- 
roll sang a slightly revamped lyric 
of "We've Only Just Begun." with 
arrangement and accompaniment 
by Richard (arjienler. Carroll dedi- 
cated the song to the late Karen 
('ar|ienter. who died two years ago 
of complications stemming from an- 
orexia nervosa, a disease which Car- 
roll noted is "just as mysterious, in- 
sidious and frightening" as AIDS, 

Ths most high-powere<l musical 
pairing in the show also turned out 
to be the most disappointing. Rod 
Stewart and Cynili I.:iu{ter seemed 
ragged and ill-rehearsed on their 
four duets, which included oldies by 
the Impressions, Kddie Cm-hnin and 



Marvin Gaye. 

Their lack of preparation was 
most glaring on a version of Lau- 
per's "Time After Time." on which 
Stewart kept looking away to a lyric 
sheet. Lauper's charm and ingrati- 
ating appeal came through nonethe- 
less, as when she told the glittering 
crowd: "If you feel like cutting up 
the rug, please do." 

Cher filled in at the last minute 
for Bette Midler, who. she joked, 
"got waylaid in Italy " Cher also 
brought a touch of humor to the 
evening by noting: "I think it's fab- 
ulous when all the beautiful, self- 
centered, selfish people can get to- 
gether like this ' 

Other performance spot* includ- 
ed a very funny comedy routine by 
Steven Wright, who specializes in 
dry. nearly surreal humor a medley 
of Broadway standards by Sammy 
Davis Jr. and Carol Burnett; and an 
overture conducted hy Peter Matz. 

In addition lo the money raised by 
ticket sales (tickets were priced at 
$500 and $250). an auction brought 
in more than $7.5.000. The top con- 
tributor was industry veteran Jon 
Peters, who bid tio.OOO for three 
original Andy Warhol prints 

H.*IL i;i«:iN 
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I'alent in Action 



NEIl TOUNG 

PierHi, AVic York 
Tickets: fIJ.50 

The l.\st time NoiI Youhk mi- 

poared m New York, his hair was 
slicked back and he played rockabil- 
ly music. The time before that, he 
had a vocoder strapinni to his mouth 
and he played electronic music. So 
had it not already been apparent 
from his current album that Young 
has taken a turn back toward coun- 
try music, his low-key country-rock- 
dommated set here Sept. 10 might 
have cume as a surprise. 

As it turned out. Y'oung plugged 
directly into the crowd's mood by 
emphasizing his longtime alTeclion 
for Nashville. A large percentage of 
the capacity crowd at the Pier — 
which was turned into a Wo«>dstock- 
like mudbath during an intermis- 
sion thunderstorm — was here for 
"Sugar Mountain" and "Heart Of 
Gold." and Young seemed eager to 
give them the classics they came 
for. 

Not chat this was an oldies show; 
Young simply managed to carefully 
comb his repertoire for those tunes 
which fit his present leanings best 
"Southern Pacific." from the 1981 
"Re-ac-tor" album, sounded perfect- 
ly cozy between the likes of "Comes 
A Time" and "California Sunset." 
from Young's new Geffen album 
"Old Ways." And "Helpless" (which 
Young dedicated to his old crony 
David Crosbyl didn't sound out of 
place in the same set as 1978's 
"Field Of Opportunity." 

Despite the relaxed feel of the 
more acoustic-onented numbers, no 
one complained when Young 
plugged in the electric guitar and 
launched into an extended, intense 
version of "Down By The River," 
featuring some of his most exqui- 
site lead work in years. His crack 
country crew, the International 
Harvester Band, including such leg- 
ends as pianist Hargus "Pig" Rob- 
bins and Cajun fiddler Rufus Thibo- 
deaux. suddenly proved highly 
adept at rocking. 

At one point. Young voiced his 
preoccupation with arranging the 
Sept 22 FarmAid benefit concert in 
Champaign, III. He even paused to 
lead an impassioned Springsleen- 
like call to arms in support of the 
nation's displaced farmers. 

JF.FFTAMARKIN 

KIRB 

The Patacf. Los A ngeles 
Tickets: SUSO 

It s remarkable for a new 
band whose career so far consists of 
one moderate hit single to sell out 
three nights at a 1.20U-capacity ven- 
ue. But Epic's King, from Coventry. 
England, has a Next Big Thing buzz 
going for it, and a lot of club and al- 
ternative radio play in its favor In 
addition, each of the three nights 
was sponsored by a competing local 
radio station, so plenty of the tick- 
ets were giveaways. 

Since he made his reputation in 
the U K opening for Culture Club, 
Paul King's band was something of 
a surprise on its closing night at the 
Palace. Sept 12 The group's 
chunky raw rock approach is at 
odrls ji nUi t y H« ii i ' ii lvi il m . 



peeled of it With the thumping 
drumbeat of Adrian l.illywhite ami 
the jiummeling keyhoards of Mick 
Roberts, King us a band comes 
across as a real nicker. But King as 
a singer/songwriter doesn't It was 
like an evening of Santana playing 
Howard Jones. 

While the radio hit "Love Ami 
Pride" works (Iwtler, in fact, live 
than on rec<ird), the hulk of the ma- 
terial is ill-suited to the style in 
which it's presented There's a good 
funk number here — if only it were 
sung by, say, Morris Day — and a 
ballad there that Buy George could 
handle with ease. But everything is 
being sung by ftiul King, a vocalist 
who would be a wealthy man today 
if he had a dollar for every note he 
sang flat. 

With his shoulder-length hair and 
a blinding black-and-yellow checker- 
ed suit, Paul King moved sinuously 
around the stage, trying hard to be 
a captivating frnntman Rut his chat 
was loo jierfunclory and his voice 
too undislinclive to capture much of 
anything. The audience was respon- 
sive, and the presentation profes- 
sional for a group on its first U S 
lour But King has a few kinks to 
work out if It wants to become the 
'80s answer to Queen. 

ETIII.II': ANN VARK 

MT CHARUS 

Humphrey's, San Diego 
Tickets: $17.50 

Ray CHARLES' four sold-out 
shows at this H(K)-seaI facility over- 
IfMiking San Diego Bay ably demon- 
strated that the fire of true genius 
doesn't dim with age Seated behind 
the piano at center stage. Charles 
gave a commanding hour-long per- 
formance Aug. 30 in which he reaf- 
firmed hs rightful position as the 
king of soul 

He was accompanied by the 16- 
piece Ray Charles Orchestra, an 
able, though not outstanding, unit 
From mid-set on, he was also joined 
by his four-piece female backup 
group, the Raeletles. of whom the 
same can be said. As a result, his 
voice maintained a monopoly in the 
spotlight, and justifiably so; Charles 
has long been acknowledged as one 
of the greatest singers of the mod- 
ern pop ersk- Gravelly and gnarled. 
Charles' voice has grown more pli- 
able with age. And the numerous 
emotional scars it has suffered over 
the years have only served to en- 
hance its appeal 

His legs thumping the floor, his 
head swaying with the beat and his 
fingers gliding along the piano 
keys, Charles ran through a mix of 
older soul tunes and newer songs 
more in the country and gospel 
veins. But it was Charles' bitter- 
sweet, impassioned oldies that 
worked best, "Georgia On My 
Mind." |ierhaps the most poignant 
of t'harles' long list of classics, ech- 
(mhI the no-holds-barred emotion and 
passion of his original version, 
which lopped the charts 25 years 
ago. 

""I ('an'l Stop Loving You" was 
likewise performed with spine-tin- 
gling intensity, with Charles sound 
ing <^vcry bit the sad, broken man 
still in love with the woman who left 
(Coiiliiliierl on page iO) 
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AN AMUSEMENT BUSINESS SEMINAR 



OCTOBER 30-NOVEMBER 1, 1985 
SHERATON PREMIERE HOTEL 
LOS ANGELES, CALIFORNIA 



SEMINAR TOPICS 
m\\ Include: 

> Proposal, Research and Evaluation 

>■ NegoUalion, Contiacts and the Importance ol Good 
Lagal Counsel 

> Case Study: Marluling Your Venue and Event 
>- Local and Regional Event Marlietlng 

> The Ad Agenqr's Role In Entertainnient and Event 
MartoUng 

> Cross-Merchandising In Music Marketing 
>■ Sports Marlietlng 

>- Mailmizino the Investment with Promotion, 
Publicity and Advertising 

> Promotion. Planning and Marliating the Product 
with Special Events 

> Ma|or Event and Facility MartMting 



SPEAKERS AND PANELIST! 



Conllnntt Al Fms Tim: 
>klan Baker, 

> Robert Slrock, 

Coca Co/o Bottling Co 

> Whitten Pell, 

Marligtmg [ntvrlainmtnl Cfoup of 
Amtrica IMICA} 

>Rick Ungar, 

Attorney at Low with the fow firm of 
UnffOf A Ungof. APC 

Gregory L Hagglund, 

Canf^mpofOty Mo'kefmg In^, 

> Robert A. Powell, 

fl J ftefrotdi Tobacco Co 

> Michael Brausen, 

Infrrfainmenf Mofimfmg Corp. 



>Jaek Lorick, 

Floir Commufficattont Agancy, tnc 

> Dana Miller, 

Moior Way Monogarmnt 

>Glann E. Mon, 

t A Coi^t**^ and SqorH Ar»na 

> Samual J. Fox, 

Low O^emt of (rwm end fowan 

>>Sanford Brokaw, 

Th9 Brokaw Co 

> John C. Lodge, 

> Clayton Hannon, 

Poniond ftot* feitivoi Assoc 

> Sandy Quinn 

Qvtnn, Brt,n S McCarthy 



REGISTRATION 



tirttrtt/nmtal tni Irtnt IMulhg ki th* tO'$ w,ll preieni o thorough sfudy of 
the who. why and how of sponsorship, entertainment, sports and event morkefing. 
This seminar is designed to give both bvyers and sellers on inside hok at how 
professionols from both sides evaluate, plan, research, negotiate, execute and 
measure results of entertoinment and event marketing protects. 



Mail this form including hotel reservation to Giia DiPlero, Amusement Business, 14 Music Circle Easl. Nashville, TH 37203 
$330 covers all sessions, 2 cocktail parties and continental dreakfast and lunch on Thursday and Friday 
$30 discount on registrations received by October 9-space is limited Register now to Insure your place 



NAME. 



COMPANY . 
TITLE 



ADDRESS . 



□ I am enclosing a check m the amount ot S 

□ I wish to charge my registration to. 

□ VISA C MASTER CARD □ AMERICAN EXPRESS 



CARD ■ 



CITY. STATE . 
PHONE 



ZIP. 



EXP DATE _ 
SIGNATURE . 



MASTER CARD BANK 



NATURE OF BUSINESS . 



HOTEL-SHERArON PREMIERE. LOS ANGELES, CAUFORNIA 

Reservations will be made by Amusement Business 
SEMINAR RATE $100 per day single or double 

NAME 

SHARING WITH 



ARRIVAL DATE/TIME . 



DEPARTURE DATE/TIME 



□ Please confirm my hotel resen/ations with my credit 

card • as shown above 
Reservations are held until 6 00 p m unless 
guaranteed by advance deposit or credit card 

Special Air Travel Discounl available through American 
Airlines Phone 1-800-433-1790 and refer to STAR file 
•S-6t055. 
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TALENT IN ACTION 

iConlinued from page :I9) 

him On "Whafd I Say?," he ap- 
peared to have made an abrupt 
lurnharound. from the man scorned 
to the man who scorns — and no one 
can sound meaner or more ornery 
than Ray Charles Ulkin' to hi« wom- 
an 

The reason Charles is able to por- 
tray these and other emotions so 
well is that he's lived through them 
all. And the lingering pathos he 
must still feel today, deep inside his 
soul, manifest* itself in song every 
times he gives a concert. More than 
any other performer around. 
Charles sings from his soul, not just 
from his heart Thomas it arnoi.d 



MONTEREY JAZZ FESTIVAL 

(Continued from page JSl 

only act that was able to get ade- 
quate support from an out-of-whack 
sound system, which crippled every 
act on Friday (201 night The MJQ 
would have bieen well advised to add 
some new numl>er5 for a key show- 
ing such as this prestigious festival. 
Their work is technically flawless, 
but monotonous 

Especiall.v hampered Friday night 
were the Hi-Lo's!. whose ingenious 
vocal blend and innovative charts 
never got across because of faulty 
sound Suffering equally was the 
Woody Herman Reunion Band, who 
did the classic Woodchopper and 
Herd arrangements outstandingly. 

The primary thrust of Saturday 
night's cast was cerebral jazz, with 
Toshiko Akiyoshi and Gerald Wil- 
son's original arranging. Like the 
Hi-L.o's!. these imaginative conduc- 
tors require studio-like conditions 
for their work, a quality which 
McCune Audio, the festival sound 
creator, was unable to provide in 
such a vast al fresco amphitheatre 
setting. 

The Dave Brubeck Quartet added 
yet another dimension to its 30-year 
history Saturday night, .\dded to 
Bill Smith's top Echoplex clarinet 
solo and backing was Bobby Mili- 
tello's flashy and spirited flute. Sev- 
eral new Brubeck tunes, along with 
the .ngnature closer. "Take Five," 
mentetl and got top hands. 

Lowe's Sunday .•Ml Stars. Plas 
Johnson. Bill Berr>- and Buster Coo- 
per on horns, fared better with im- 
proved sound Backing by bassist 
Norm Prummond. pianist Dave 
Gaffney and drummer Vince L.a- 
teano was strong throughout I^ul 
Contos was oustanding on alto sax 
and flute. 

Crowd reaction when he worked 
one number with Lxiwe's group and 
later with his own Latin Jazz En- 
semble suggest* that much will be 
heard from conga drummer E\)ncho 
Sanchez. While many Latin aggre- 
gations emphasize Hispanic tunes 
that are unfamiliar to I'.S. audi- 
ences. Sanchez spices his program 
with familiar compositions like 
"Shiny Stockings" and his own 
Half .\nd Half" Sanchez's ebul- 
lieniv anil the orchestra's musical 
excellencf should earn him a quick 
return here. 



For more Information on the seminar, phone GIna DIPIero, Amusement Buaness (615) 748-8115. 




Mariboro Tour Expands 
As New Headliners Join 



ountry 



'Sweet Dreams' Getting Sweet Push 

MCA, Tri-Star Map Major Blitz for Patsy Cline Film 



BY KIP KIRBY 



NASHVILLE As the Marlboro 
Country Music series moves into 
the second half of lis third season, 
the tour has been expanded to in- 
clude a total of 11 different acts to 
headline concerts in an equal num- 
ber of cities this fall. 

HeadlininK the lour for the first 
time are Kris Kristofferson, the 
Judds and Alabama. These acti; jom 
Hank Williams Jr , Eddie Rabbitt, 
Merle Haggard, Ronnie Milsap, 
Ricky Skaggs, George Strait, John 
.\nderson and Exile. Each date car- 
ries ticket prices of i\2 and $14 and 
will feature various configurations 
of the talent roster, depending on 
the market. 

The fall segment kicks off Oct. 18 
In Houston The tour will make 
stops in Dallas. Milwaukee, Minne- 
apolis, Tallahassee, Orlando. Port- 
land (Ore.l, Tacoma and Los Ange 
les prior to its conclusion Nov. 23 in 
San Diego. Venues include civic cen- 
ters, sports arenas and coliseums. 

As in other years, shows will pro- 



vide live video projection of the con- 
cert on three Ifi- by 20-fiMil video 
screens, backdrupti and staging de- 
signed for Marlboro Oiuntry Music, 
and guest appearances by local 
Marlboro Talent Roundup contest 
winners in each market. 

During the concerts, the staging 
constantly changes, with different 
sets, special effects, video cUps and 
lighting designed by Ian Knight. The 
stage works on air pressure, which 
enables it to ser\'e as two separate 
stages when divided by a curtain. 
Air compressors fill the area below 
the stage with air and allow it to re- 
volve fully, so one act can be setting 
up as another is finishing its set. 

Tom Keim, director of marketing 
communications for Marlboro Coun- 
try Music, says that the longterm 
commitment to country made by 
parent company Philip Morris has 
given the series time to grow. 

"We've picked up real momentum 
in the past year," he says, "especial- 
ly now that we're beginning to recy- 
cle into markets where word-of- 
(Conttnued on page U) 



NASHVILLE Tri-Star Pictures 
and MCA Records Nashville are 
Joining forces to create a major 
cross-marketing blitz behind 
"Sweet Dreams," the long awaited 
movie about the life of Patsy Cline 

"Sweet Dreams" opens Wednes- 
day (2) in New York and l/js Ange- 
les, followed by Friday openings in 
Nashville, Dallas, Chicago, Toronto 
and Houston. The movie opens na- 
tionwide Oct. II. 

MCA shipped the soundtrack al- 
bum in mid-September, along with 
the first single, "Sweet Dreams" 
Cline's original vocals are heard on 
the soundtrack; actress Jessica 
Lange lip-synchs the lyrics over 
new instrumental tracks recorded 
by Owen Bradley, Cline's original 
producer. 

Bruce Hinton, senior vice presi 
dent and general manager of MCA 
Nashville, says that the label is 
treating the single as a virtually 
new release. 

"Patsy Cline represents incredi- 
ble continual sales for us," says 
Hinton, adding that the singer's 
"Greatest Hits" album is MCA'b 



. ^SHVILLE SCENE 

fc.v Kip Kirby 



Months after most national media had fully doc- 
umented countr> "s sales decline and Nashville had be- 
gun mountmg: its frontal attack on ways back to bel- 
ter bottom lines. The New York Times stunned the in- 
dustr>* here by pnnting a front-pape story in its Sept. 
17 edition under the headline, "Nashville Sound: Blues 
For Country Music." 

The piece, by Times music critic Robert Palmer, not 
only presented nothing new in the way of facLs or in- 
formation. It rehashed old data previously reported as 
early as Februar)' by other news media 

Palmer offered an obituary for countr>' music as it's 
existed in Nashville, saying that those performers 
with country roots whose record sales remain healthy 
are mostly rockers with a country- tinge — Hank Wil- 
liamM Jr. and Alabama, for example." 

Music City is stunned 
the New York Times 




by 



Palmer's piece overlooked country's more recent 
successes — and proven million-sellers — like Ricky 
SkBfga. the Juddn, George Strait, the Oaks. Willie 
Nelaon and Lee (ireenwood. instead quoting Bobby 
Bare and Tammy Wynette. two artists who have been 
on the scene for three decades and haven't had nota- 
ble hit records in years. No label executives were 
quoted. 

Granted, the RIAA figures for 1984 were not great. 
Country slipped from 207'. I983'8 percentage of dol- 
lars pent on recordings (net after retumsl.to a much 
less encouraging \(f?' for 1984 Country's share of to- 
tal dollars spent in the U.S. on recordings (including 
tapes. CDs and LPs) was $437,040,(K)0, or approxi- 
mately 68 million units, last year. 

This IS obviously a drop in market share, compound- 
ed by the fact that inflation is up by 25'S over 198<), 
and the fact that the average cost of recording an al- 
bum has also risen sharply. 

True, country music sales are down. Any record 
rompany executiv*- or publisher will confirm that. But 



Nashville has rallied in recent months to turn this 
around. More to the point in Nashville's future than 
Jason & the Scorchers (cited by Palmer as represent- 
ing Nashville's new cutting edgel are such acts as 
Southern Pacific and Restless Heart, who are striv- 
ing to merge country and rock on mutually compatible 
terms for radio 

ftilmer's article scored some salient points. But it 
missed many more and failed to capture the current 
pulse of this community. CBS senior vice president 
Rick Blackburn, quoted the next day in the local 
newspaper, commented that the Times story was as 
relevant for what it left out as for what it included, 
and many here concur. 

Nashville insiders are concerned that the New York 
Times chose to run its article so long after the fact, 
almost as if the "newspaper of record" thought it had 
unearthed valuable new information. Curious, loo, 
was the front-page prominence, considering that 
Palmer's piece appeared to contain no previously un- 
reported or timely news. 

Of even more concern, however, is the impact that 
the Times piece will have on major advertising and me- 
dia centers around the country that rely on such pres- 
tigious sources for their trends and buying sources. 

Network programmers and media buyers at key ad 
agencies are already showing signs of backing off 
country music. One well-placed management/booking 
executive says that two days after the Times article 
hit the street, he was told by the head of a network 
programming department not to bother pitching any 
shows with country acts. 

"He told me the Times article is viewed as gospel by 
these big agencies, and that sponsors don't want to 
touch country music now." he says. "Of course, you 
go through your pitch anyway and talk about this 
year's success stories; but they're scared now " 

He adds: "What hurts is that here the Times had a 
chance to do a really balanced story presenting both 
sides of the picture. Instead they just went over oW 
ground. The data they used was old. and they left out 
too much. It blows the myth of the Times' thorough 
investigative journalism for a lot of us m Nashville " 



top-selling midline title. 

In-store displays will use "Sweet 
Dreams" one-by-iines. Iwo-by-twns 
and movie one-sheets with special 
stickering to highlight four cuts 
from the film's soundtrack (allow- 
ing for multiple use in theatres and 
record stores). 

The "Sweet Dreams" album is 
featured in MCA's current fall 
country promotion, with special 
discount/dating available on both 
initial orders and reorders through 
Oct IH. "This way, retailers can 
overlap the film's opening to capi- 
(aliie on reaction to the movie and 
record." explains Kent Crawford. 
MCA's West Coast vice president 
of marketing. 

In association with Tri-Star. 
MCA has compiled a video for 
"Sweet Dreams" featuring scenes 
from the movie showing Lange 
singing the title cut It's being ser- 
viced to 46 national and regional 
video outlets, including HBO. 
which is a partner with Silver 
Screen and Tri-Star in the venture. 

A segment from the clip will be 



aired during the Country Music 
Assn. Awards Show as part of a 
Patsy Cline tribute performed by 
Loretta Lynn and Anne Murray. 
Lange is expected to attend the 
awards in Nashville with "Sweet 
Dreams" producer Bernard 
Schwartz. 

There will also be promotions in 
56 markets involving talent con- 
tests and sweepstakes through The 
Nashville Network. 

Tying in with the film's release is 
a "Sweet Dreams" book written by 
George Vecsey (who co-wrote Lo- 
retta Lynn's "Coal Miner's Daugh- 
ter"). The paperback, published by 
St. Martin"s Press, is being sent to 
retailers, radio stations and media. 

A Compact Disc version of 
"Sweet Dreams" is expected in No- 
vember. KIP KIHRY 




Cutting Up. Chucl>ling as they cut are Columbia smger Ronny Robbins, left, 
and his new prodocer Buddy Killen. working together a1 Nashville's Soundshop 
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/ ^ / Compiled liom 4 nnliiHUI Miriplr «l irlAil vio'r 
/ ^ / JPd om tlop u)«i reports JIHI radio plAvliili 
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■> / TITLE ARTIST 
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CD 
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LOST IN THE FIFTIES TONHSHTflN THE SnU) 2«M 
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CD 
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14 


MEET ME IN MONTANA MARIE OSMOND (WITH OAN SEALS) 
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CD 
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12 


VOU MAKE ME WANT TO MAKE YOU MINE 


JUICE NEWTON 

F^ A 1 41 31 
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11 


10 


TOUCH A HAND.MAKE A FRIEND 
■ »'.» " ►■-iiri ( HAMi-iijr4i 


THE OAK RIDGE BOYS 


CD 


11 


15 


II 


SOME FOCCS NEVER LEARN 


STEVE WARINER 

MCA',?»,4A 
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14 


BETWEEN BLUE EVES AND JEANS 


CONWAY IWITTY 
wAAFifiiBiKn r;f4r>« 


CD 
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WHO^ GONNA FILL THEIR SHOES 


• GEORGE JONES 


CD 
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A LONG AND LASTING LOVE 

MM'i---Fi- (MMJi'.'rn r. ---ifriN, 


CRYSTAL GAYLE 

MAPNFRnnFV- J 7r'tk-\ 
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13 


12 


LOVE TALKS 

oiiiifr.if- -.'--r-. w..»i/*ifi tvupinoi 


RONNIE MCDOWELL 

(l>r JA 0'.AO4 


10 
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14 


13 


IF IT WEREN'T FOR HtM 

L IjI-*Cj> jU (. r^ii Ml * 


VINCE GILL 

Ft A 141 41- 




15 


18 


10 


I^WANNA HUR IT FROM VOU 


EDDY RAVEN 
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16 


20 
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HANG ON TO VOUR HEART 


EXILE 

[F>Ff ]4i»^R0 
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17 


21 
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CANT KEEPJh GOOD MAN DOWN 


AUBAMA 

FHA MIfiV 




20 


25 
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IlL NEVER STOP LOVING VOU 


GARY MORRIS 
tMPNIRHRn^ ; ;aia' 


OD 


22 


27 
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1 WANNA SAY YES 

i, ■ 1 *l.-(i -14 niWtr-f.| 


LOUISE MANDREL! 

m A 141-^1 


OD 


21 


24 
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I'M GONNA LEAVE YOU TOMORROW 

, l--^[ll J-y ivifiUtHirMMKL^ bDCmKI JMUDfO 


• JOHN SCHNEIDER 

MLA W»4IF 


17 
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14 


WITH JUST ONE UXNCM VOW EYES CHARLY MCCLAIN (VHTH WAYNE MASSEYJ 

-i'l SI«tDaBOTKlr5«0*« DMOBCANI EPri4«J9S 


OD 


27 


32 
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TOO MUCH ON MY HEART 


THE STATIER BROTHERS 

lAFFi- - *» ^i-A .11 h ■ fl"-l irjIAM 


OD 


23 


29 
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ANGEL IN TOUR ARMS 


BARBARA MANOREll 

AA.A S,*41 


20 


2 


2 


16 


DRINKIN' AND DREAMIN' 

JH-L-.- . -1 , , ,11 nr. MDB*(»r<Si 


WAYLON JENNINGS 

l«.A lAO-JA 


OD 


26 


30 


10 


THING ABOUT YOU 


SOUTHERN PACIFIC 

MAPMR BRtil. ? .'A14 1 


(D 


25 
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10 


IF IT AIN'T LOVE 


ED BRUCE 

FItA I41S0 


n 
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13 


SHE'S COMIN' SACK TO SAY GOODBYE 

f -'i.iN- 1 n»hfliiT iBnrtrnif «M»in FsirviM',. 


EDDIE RABBITT 

lM«M|FinFI(l<. .' IflJt, 


m 


28 


33 


6 


1 DON'T MIND THE THORNS IIF YOU'RE THE ROSE) 


LEE GREENYYOOO 

MCA •..-»,S6 


(S) 


30 


35 
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YOU'VE GOT SOMETHING ON YOUR MMO 

N MIL ^IN W LVm H MI.*BAH 0 C »M)«l 


MICKEY GILLEY 

(I'll- JAtTjAMJ 
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12 


HEART DOfTT 00 THIS TO ME 

ttoMH 1 I ywij vininr * wl-i^ii 


LORETTA LYNN 

M( A •..'An 


® 


31 


36 


5 


THIS AINT DALLAS ^ 


HANK WILLIAMS, JR 

WARNFR n4-H ; .^.^F.. MARrK H Fl»r<'. 


21 


13 


1 


IS 


1 FELL IN LOVE AGAIN LAST NIGHT 


♦ THE FORESTER SISTERS 

-AAFrMRBHU^ r .'HIBH 


(D 


36 


42 
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TWO OLD CATS LIKE US RAY CHARLES WITH HANK WILLIAMS.JR 

h iwtl'l' 1 . It y 41^. tnXUMSU JAO^SrS 


(D 


40 


45 
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DONCHA 

p "Ml 1 A oif*-:.-,* , 


TG.SHEPPARO 

CCMLMau IftO^^ll 


31 


18 


10 


14 


KERN RIVER 

W.-if.OM - MAUliN UHliPlOLtA iMMMjl^MOi 


MERLE HAGGARD 

IPC J4OT4r6 


® 


38 


41 
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TOKYO. OKLAHOMA 

J<■•:<'^<|^ .want' IF NnRMAHiM vrHririi 


JOHN ANDERSON 

WAMNtPBPCn ;?FI4)6 




,5 


38 
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YOU'RE GONNA MISS ME WHEN I'M GONE 

r fti'.T -MPWi-Twooc- 


• JUDY RODMAN 

MTM '.--O^A l APTTn. 


® 


41 


49 
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NOBODY FALLS LIKE A FOOL 


EARL THOMAS CONLEY 

(ICA 141 11 


® 


39 


43 
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DOWN THt ROAD (MOUNTAIN PASS) 

_ - - - ^-1- 1 A. 11 ..If OF(fclii((ICl 


DANFOGELBERG 

rutl MCXJn IPiC )4 0S44fc f PIC 


(D 


42 


SI 
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LIE TO YOU FOR YOUR LOVE 

|./«--. .1. HinM •, .1 ii.. iiiiiiii .«Mi M(ltU*M> fSWiRll 


THE BELUMV BROTHERS 

WrA r-.4IH li:i AA M- A 


(D 


43 


46 
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1 KNOW THE WAY TO YOU BY HEART 


VERN GOSOiN 

COM(U«l lAi POl'tlTA** 


(D 


48 


57 
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STAND UP 


MEL MCOANIEl 

CAPITOI SSI 3 


® 


47 


55 
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DESPERADOS WAITING FOR A TRAIN JENNINGS NELSON.CASH.HRISTOFFERSON 

- I^.SI*fi H. - I »l*|i| l.ai.uMtll« Ml 
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SO 


58 
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YOU MAKE ME FEEL LIKE A MAN 


RICKY SKAGCS 
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52 


65 
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THECHAIR 


• GEORGE^SJHAIT 
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48 
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DOWN IN THE FLORIDA KEYS 

inienn. It I..JIH 


TOM T HALL 

AltHlUHtAKAIlll ' lAAi'^UAU 
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51 
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ME & PAUL ^ 


WIUIE NELSON 
roiuMfliA in pi-si; 
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49 


56 
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IF THE PHONE OOESNT RING.IT'S ME 

Ift-^iAF '1 M(|-| ( . r FIRr^lll FUMII" A »Fll«<Kr/. MIITIF*- 


JIMMY But 1 EH 

M^AS.-h(.4 




29 


19 


15 


CRY JUST A LITTLE BIT 

FiMlMll'ill I4£'i II 1 


• SYLVIA 


® 


54 


64 
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IN ANOTHER MINUTE^ 


• JIM GLASER 

MCA NUMiF V<.l(in Ml A 


® 


CO 


83 
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SOMEBODY ELSE'S FIRE 

14 Mi«ir-V.Mii" lU A nir^.FH Pdrvj Pfmrif Mi 


JANIC FRCKE 

1 ->-IAArilA lA liSM ■ 


41 


24 


12 


11 


USED TO BLUE 

U -> niMiF^'-il >t«i||\'.MK HlAFHXJMlll 


SAWYER BROWN 

LAPiIlJI 1 1'WF'.A' ' 1 Al-ilm 


49 


32 


9 


U 


MODERN DAY ROMANCE 

V- - ■-- % - 1 . -• IIIKXMV 0 IT! f PI 


♦ NITTY GRITTY mUT BAND 
MAHAfl H miir- ' .--Al.-.- 


M 


31 


22 


14 


BLUE HIGHWAY 

!• • »' iS**!*! ' 


JOIINCONlEt 

A* A S..|,.-i, 












. -.Ill, "I- 1 nii,%iF» A\\p O' Anici lA (RiA 




ARTIST 



51 


37 


31 


19 


1 OONT KNOW WHY YOU DONT WANT ME 


♦ ROSANNE CASH 

COIUAAeiA 14 04BOB 




56 


63 


5 


BABY'S EVES 

" AirfA-iI HPi-Uii 


LANE BROOV 

(APAMtP- aa:a< 


® 


59 


69 


4 


THE HAIRCUT SONG 

ft (--'. 1--'. . ^ 11 flWS C * AAlB P* 1 


RAY STEVENS 

MCA 




34 


26 


14 


HE WONT GIVE IN 


KATHV MATTEA 

MtRPuAAiPPOAli? J PTAiOPAAA 


® 


63 


73 


4 


lOVmUPASTORM 


BANDANA 

AARMRfiAiO^ F ?B9iS 


® 




HEW 


► 


HAVE MERCY 

H AIAMI U , ■- A IIIP.F K 1 1 1 


THE JUDOS 
«:a cipib 141«J rla 


® 


68 


86 


3 


BREAK AWAY 

.-.ri4v.»= 1 -A. Ap i.-,iiK wr.> '.li*l ^iKXiiiliLii 


(MIL DAVIES 

RCA 1AIS4 


® 


65 


76 


4 


HOLOIN' THE FAMILY TOGETHER 


THE SHOPPE 

MIM '4OA.A 'APTFX 


59 


62 


72 


4 


I'VE GOT THE HEART FOR YOU 

PMf>.>.- I. - ■- -■ ■ '- - M 


KEITH WHITLEY 

RCA lAir) 


® 


72 


84 


3 


I'LL STILL BE LOVING VOU 

,AiNr..-i.i 1 TAA->: - - ■ • -i-'i-iF ■ 1- p. :'iMyi- 


JOE STAMPtEY 

EAAC 14CIS'492 


® 




MEW 


► 


BETTY'S BEIN' BAD 


SAWYER BROWN 

.-A^l.Ti C-JRB ^A| J cAPITtX 


62 


S3 


40 


20 


1 NEVER MADE LOVE (TILL 1 MADE IT WITH YOU) 


MAC DAVIS 

AA A ^;-S T3 


U 


66 


71 


5 


SAILING HOME TOME 


LOY BLANTON 

iOUNCWAitSA/M AftO 


® 


NEW 


► 


AMBER WAVES OF GRAIN 

M..i- H^' -.ir.i A.IJ u. .M «AGr.APC/. 


MERU HAGGARD 


6$ 


55 


37 


17 


PRETTY LADY^ 


KEITH STEGALL 

[FAt JA|>4»J4 


M 


57 


47 


9 


BAR ROOM ROSES 

BMF. -.b ,AU M-_AJt BMtvri B;imCA*i 


MOE BANDY 

CtJiUAABiA 3SOA419 


® 


NEW^ 


RIVER IN THE RAIN 

1 BOIIA 1 A Mill f 0 


ROGER MILLER 

MCA ^itf^i 


® 


81 




2 


DRIFTER'S WIND 


CHOCK f^LE 
oPawiwlpo -s* 


® 


NCW^ 


ONLY IN MY MIND 

; Infill ^ A- AA 1^' HI (WAACtWFMl 


REBA MCENTIRE 

AATA 5.-A3I 


70 


46 


39 


18 


LOVE IS ALIVE 

AMA-.-H .■ 14 l..;^61NSl 


♦ THE JUDOS 

p. A -:oRS 14C-9:- RCA 


® 


NEW^ 


NEVER BE VOU 

- H (TPtTiT 6 TircMi 


ROSANNE CASH 

COilAaiA lA 3A6;i 


72 


77 


87 


3 


BUILDING BRIDGES 

. ... .. . .^MB* MDtviIOl 


NICOLETTE URSON 

MCA SIfcSJ 


® 


NCW^ 


THFV srvFR Hftn Tfl GET OVER V04J 
( . . -> ..-m MMfOurtCl 


JOHNNY LEE 

MAPniPkPm A ;s^) 


74 


i4 


C( 


5 


I'LL DANCE THE TWO STEP 

Boi Ai T- 11 -. HWAii, 1 .-ft-.NiBAuAi A AiHHi&Mt ai«6e:>F 


SHEaV WEST 

lRAR*<Rbn0S ' ;S9C-& 


® 


NEW^ 


TIL A TEAR BECOMES A ROSE 

B PI. F .F< P- F 


LEON EVERETTE 

A^PC^io tSAOIS " POA iCPAM 


76 


44 


34 


17 


HAVE 1 GO'T A DEAL FOR YOU ^ 


REBA MCENTIRE 
•ia:a ;-rto4 


® 


NEW^ 


UP ON YOUR LOVE 

■ ■ I'AUA . . -til . APMfcFPtVJII. 


KAREN TAVlOR-GOOO 

M(S4 Flip 


® 


NEW^ 


MV HEART HOLDS ON 


HOLLV DUNN 
MIM "^-o'j ' :aiatci 


® 


NEW^ 


AMERICAN FARMER 

IF . ^n. 1 PA-. I0KiRf&»4) C MATWAPO l(DlF*ABOSi 


THE CHARLIE DANIELS BAND 

FPiC 14CS63A 


N 


76 


79 


4 


NOT ANOTHER HEART SONO 


TOM JONES 

»4(»ajP» AB4 ' PCFFrlPAM 


11 


73 


70 


6 


ON THE OTHER HAND 

A. F -*.*».■ •-.A 1 .FP-.lllftl 0 VHllTJi 


RANDY TRAVIS 
•ARA<RBROS • is*»; 


12 


67 


54 


7 


I'M TAKING MY TIME 

1 ... -1.. A- ■■■■ lA.A-F IP titPtVCPti PAibtRl 


BRENOA LEE 
ap:a5:*54 


u 


61 


44 


21 


SHE S SINGLE AGAIN 

P-.'. 1,1. . AA,(, P»*.LAW<, 


♦ JANIE FRICKE 

CFXjMpiA jAOA-iAb 


14 


83 


75 


11 


SMOOTH SAILING (ROCK IN THE ROAD) 

P".'-'-' - "I". . -AA' 1 1'* All -, PIPPIN AlGRA*! 


MARK GRAY 

-IXLMtAiA 1\A (lAAPI 


H 


78 


53 


20 


CAROLINA IN THE PINES 


MICHAEL MARTIN MURPHEV 

FMiAMCRAlA a;(S 


86 


71 


74 


5 


OUT^f SIGHT.^OUT OF MIND 


NARVEL FELTS 

tif RCPfIN 1014 


® 


NEW^ 


P.S. 

AfAStllilMAlAiMr II 


NOEL 

AAAOOCASaa FPAS 


® 


NEW^ 


GET BACK TO THE COUNTRY 

hriAA«. HAFil" F FIR.4.-. | AUtOR iN HHP*., 


NEIL VOONG 

C4II1N r IMSi MAPMR PPvlA 


® 


NEW^ 


1 FEEL THE COUNTRY CALUN' ME 

Bi-WI III p,i ,11 MrA.i 


MAC OAVIS 

AACA S.t6^ 


90 


85 


81 


6 


HOUSTON HEARTACHE 

. - 1-'. '. ' M-T, l4n lAA l'lMuA,- 


MASON DIVON 


91 


84 


80 


16 


MV TOOT TOOT 

- ..AAA F, > . - 1 Al- HIM A-,1 |-i SMilllNl 


ROCKIN SIDNEY 

IPit J4 OSAJO 


92 


C9 


61 


5 


CAUFORNI* ROAD 

H 411 -A - IV1I<«AA*« 


MEL TILLIS 

PCA iAl'A 


93 


91 


90 


16 


COLO SUMMER DAV IN GEORGIA 

1. - -. - ■ • .. .11 Al IIAlFAl 


GENE WATSON 


94 


K 


>2 


9 


WHEN 1 GET HOME 


B08BV BARE 

IM, AAAIRil A a; 'A 


95 


94 


93 


IS 


HOMETOWN GOSSIP 


THE WHITES 

MCA I OPP A.'Ai A AP-A 


96 


95 


94 


21 


(LOVE ALWAYS) LETTER TO HOME 


♦ GLEN CAMPBELL 

AI.ANIA AMtPII A - A1,AK'«. 


97 


89 


» 


22 


I'M FOR LOVE 

IPI-AI N 1, ISA 1 AW Al ,II<A.| HAMS .R , 


HANK WILLIAMS JR 
1P4RWIR CURB ' .*ROJ7 WARM P HBT^, 


98 


79 


62 


II 


YOU COULD BE THE ONE WOMAN 

II API F 1 A.I . IFIA. lAl F IMI . 


CHANCE 

AAIRCIPIA BBOPAI i POnCPAM 


99 


93 


92 


6 


I'M HOT LEAVING (I'M JUST GETTING OUT OF YOUR WAY) RAY PRICE 

F 1 AIASIIIA ■- --MPrVp JAA 


100 




SO 


20 


REAL LOVE • L'-OLl > PARION iDUt T WITH KENNV ROGERS) 

I.A^AIl,,^ ,. MA,..,. PFIPAhlPiF. "M . , ,PAI,. Ai 



42 
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l^illboaid Hot Countiy Singles SALES & AIRPLAY 

A r«nhinK ol th« toft 30 counlry 4in(t*t bf «(id ■itpl»ir. riip«<l)v«ly. ailh rvfvrvnc* lo a«ch lilla't compotile powliun on lh« mjtn Hoi Countrir Sinflrt cftdrl 



> 

/ 




W SALES 




z o 

o — 




^// 


AIRPLAY 


§2 
Z O 

52 

I 


A 




'/ Tint 


ARIISI 






o / 

r / 




— 


1 


LOST IN THE FIFTIES TONIGHT((N TH£ STILL) RONNIE MILSAP 






1 


2 


LOST IN THE FimeS TONIGHTdN THE STILL) RONNIE MILSAP 


1 


2 


4 


MEET ME IN MONTANA MARIE OSMOND (WITH DAN SEALS) 


2 




2 


4 


MEET ME IN MONTANA MAHU OSMOND IWIIH DAN SEALS) 


? 


3 


8 


YOU MAKE ME WANT TO MAKE YOU MINE 


JUICE NEWTON 


3 




] 


6 


YOU MAKE ME WANT 10 MAKE YOU MINE JUi>:L NCWTON 


] 


4 


J 


TOUCH A HAND.MAKE A FRIEND 


THE OAR RIDGE BOYS 


4 




4 


7 


TOUCH A HANO.MAKE A FRIEND 


THE OAK RIDGE BOYS 


4 


5 


3 


BETWEEN BLUE EVES ANO JEANS 


CONWAY TWITTY 


i 




s 


1 


WHO'S GONNA FILL THEIR SHOES 


GEORGE JONES 


7 


6 


11 


SOME FOOLS NEVER LEARN 


STEVE WARINER 


i 




6 


10 


ir IT WEREN'T FOR HIM 


VINCE GILL 


10 


7 


9 


LOVE TALKS 


RONNIE MCDOWELL 


S 




; 


13 


A LONG AND LASTING LOVE 


CRYSTAL GAYLE 


8 


1 


14 


A LONG AND LASTING LOVE 


CRYSTAL GAVLE 


1 




1 


12 


SOME FOOLS NEVER LEARN 


STEVE WARINER 




9 


13 


1 WANNA HEAR IT FROM TOU 


EDDY RAVEN 


11 




9 


14 


HANG ON TO YOUR HEART 


EXILE 


12 


10 


IS 


WHO'S GONNA FILL THEIR SHOES 


GEORGE JONES 


1 




10 


IS 


1 WANNA HEAR IT FROM YOU 


EOOY RAVEN 


11 


U 


12 


IF IT WEREN'T FOR HIM 


VINCE GILL 


10 




11 


17 


CAN'T KEEP A GOOD MAN DOWN 


ALABAMA 


13 


12 


16 


CAN'T KEEP A GOOD MAN DOWN 


ALABAMA 


13 




12 


11 


LOVE TALKS 


RONNIE MCDOWELL 


9 


13 


17 


HANG ON TO YOUR HEART 


EXILE 


12 




13 


3 


BETWEEN BLUE EVES ANO JEANS 


CONWAY TWITTY 


6 


14 


6 


WITH JUST ONE LOOK IN YOUR EYES C MCCLAIN W MASSEV 


17 




14 


23 


I'LL NEVER STOP LOVING YOU 


GARY MORRIS 


14 


15 


18 


I'LL NEVER STOP LOVING YOU 


GARY MORRIS 


14 




IS 


20 


1 WANNA SAY YES 


LOUISE MANDRELL 


15 


IS 


19 


I'M GONNA LEAVE YOU TOMORROW 


JOHN SCHNEIDER 


IS 




1( 


1 


ORINXIN' ANO DREAMIN' 


WAYLON JENNINGS 


20 


17 


21 


ANGEL IN YOUR ARMS 


BARBARA MANDRELL 


19 




17 


25 


I'M GONNA LEAVE YOU TOMORROW 


JOHN SCHNEIDER 


16 


11 


23 


1 WANNA SAY YES 


LOUISE MANDRELL 


IS 




11 


27 


TOO MUCH ON MY HEART 


THE STATLER BROTHERS 


16 


19 


S 


SHE'S COMIN' BACK TO SAY GOODBYE 


EDDIE RABBITT 


23 




19 


22 


THING ABOUT YOU 


SOUTHERN PACIFIC 


21 


20 


2S 


TOO MUCH ON MY HEART THE STATLER BROTHERS 


18 




29 


30 


YOU'VE GOT SOMETHING ON YOUR MIND MICKEY GILLEY 


25 


Zl 


21 


IF IT AIN'T LOVE 


ED BRUCE 


22 




21 


IC 


1 FELL IN LOVE AGAIN LAST NIGHT 


THE fORESTER SISTERS 


28 


22 


2 


ORINKIN- AND DREAMIN' 


WAYLON JENNINGS 


20 




22 


29 


IF IT AINT LOVE 


ED BRUCE 


22 


Z3 


26 


THING ABOUT YOU 


SOUTHERN PACIFIC 


21 




23 


21 


ANGEL IN YOUR ARMS 


BARBARA MANDRELL 


19 


24 


27 


1 DONT MIND THE THORNS 


LEE GREENWOOD 


24 




24 


9 


SHE'S COMIN' BACK TO SAY GOODBYE 


EDDIE RABBITT 


23 


2S 


22 


HEART DONT 00 THIS TO ME 


LORETTA LYNN 


2( 




2S 


5 


WITH JUST ONE LOOK IN YOUR EVES 


C MCCLAIN W MASSEV 


17 


2S 


29 


THIS AINT DALLAS 


HANK WILLIAMS. JR 


2? 




2t 




THIS AIN'T DALLAS 


HANK WILLIAMS. JR 


27 


Z7 


28 


YOU'VE GOT SOMETHING ON YOUR MIND 


MICKEY GILLEY 


25 




27 


19 


HEART DON'T DO THIS TO ME 


LORETTA LYNN 


26 


n 


10 


1 FELL IN LOVE AGAIN LAST NIGHT THE FORESTER SISTERS 


21 




21 




1 DONT MIND THE THORNS 


LEE GREENWOOD 


24 


29 




TWO OLD CATS LIKE US RAY CHARLES WITH HANK WILLIAMS JR 


29 




29 


26 


BLUE HIGHWAY 


JOHN CONLEE 


50 


30 




OONCHA 


TG SHEPPABD 


30 




30 




MY TOOT TOOT 


ROCKIN' SIDNEY 


91 
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COUHTRY SINGLES 

BY LABEL 

A ranhinc of distributing labels 
by llieir number ol titles 
on ttte Hot Country Sin(ies chart. 

LABEL NO OF TITLES 

ON CHART 

MCA (171 20 

MCA/Curb (21 

MCA/Nobl« Vision (I) 
RCA (15) 16 

RCA.'Curb(l) 
WARNER BROS (12) IS 

Warn«r/Curb (2) 

Getlan { 1 ) 
EPIC (13) 14 

Full Moon/Eplcll) 
COLUMBIA 10 
CAPIIOl(l) 7 

Capilol/Curb (3) 

MTM (31 

POLYGRAM 7 

Mercury (6) 

Compleat (1) 
LMI'AMERICA 3 
ATLANTIC 1 

Atlantic.'America (1) 
EVERGREEN I 
MADD CASH 1 
MESA 1 
NSD 1 

Soundwaves ( 1 ) 
STEP ONE 1 
TEXAS 1 
URBAN SOUND 1 



COUNTRY SINGLES A-Z publishers/performance rights/sheet music 

A-2 (LISTED BY TITLE) 



TITU 

ruUsMr - ucanuni Or| > 



w 


uiaoi Mvn or cum 


12 


HANC ON TO TOUR HEART 


H 


l-H GOIINA HAVE VOU TOMOMON 


H 


ONll IN Ml MIND 




<MIWdi BMl 




'Tr(«. 6MI'P(Ki*< it-tM. BMIJ 




iCIUpprft. A&CAP.Un>cnwptll. BMl' 




ixk & Bill ASCAP Rebt M[{nkr». ASCAPi 


n 


ANuncAM funnn 


n 


HAVE 1 COT A DEAL rOR TOU 


n 


rM HOT l£AVING (I'M JUST CETTMC OUT Of TOUR 


M 


OUT Of SIGHT OUT or HINO 








'Sonpncdil BMLIr-Mv Ni|M, 8HI> 




WAT) 




iK«hl. BMl) 


11 


UKtL IN TOUR UMi 


K 


HAVE HERCV 




iTrrr eMi Lj"> Bulk-'. BMI'Souft«M|. ASCAPt 


U 


P«fTTYlAOr 




i^I***-. BMI/lwaot IhfNkiW ASCAP) 




Irnnj BMl 


12 


111 TAKING MT TIUE 




lApi.l, ASCAP.K|>» Sl«||K. UCAPi 


u 


uirs cvu 


M 


HE WONT CIVE IN 




iS<lvr>lin| iJMl 8J.I AM)Bm.A$CAP> 


17 


PS 




■birtOr BML 




Mj%pr» Slmt. ASCAPi 


46 


m ANOTHEII MINUTE 




iM»*l CjU). ASCAPi 


41 


URIOOHKIUS 


» 


HEART DONT DO THIS TO HE 




lTf«. BMl fr<i;i Ker.. *SCApi 


100 


REM lOVl 




.tWi^mui. ASCAP'M^v 6«l«vi.i ASCAP'WS 




'Son|cJSt«e, ASCAP'Uonimjk. ASCAP. 


« 


IVE COT THE HEART FOR TOU 




iCMsDarr flMLMJllvtn,ASCAP.'C«nonpalc^ ASCAPi 




ASCAfRw* H*«w BMl. 


M 


MOlom- THC fAMIlV TOCCTHU 




iMjkrBthm-, ASCAP WB. ASCAPi 


17 


RIVER IN THE RAIN 


il 


BCTTTS lEIir MO 




<C«kmC4urt. ASCAPi 


11 


KERN RIVER 




iTitv. BMl Rocn M.ller BH)> 




TiHCi BMl,' 


fi 


HOMCTOmi GOSUP 




IMI Sh«itj. BMl) 


13 


SAUING HOME TO ME 


( 


BETWllN «LUf AND ICANS 




CiMMOd, ASCAP/Snltf torn. BMI/D«tafw. BMli 


M 


Lit TO rou FOR TOUR LOVE 




iCio^^K««'. AS':AP 'WarfwTinMnaM, BMh 






90 


MOUSTON HLMTTACHC 




(Rare Blue ASCAP/8e<UiirrBr« ASCAP/Steqile 


23 


SHE'S COMIN BACK TO SAT GOOOBYC 


M 


Blue HKMWAT 




ejrjy, BMI'MDS ASCAPi 




dim. SMI. 




OA Di.f BMl 9ra' ?tizn 8M| 




.C(»ii «(*ri ASCAP 0«fi B 'fl ASCAC, 


%\ 


1 DONT KNOW WHY TOU DONT WANT MC 


1 


A LOW ANO LASTING LOVE 


13 


SHE SSMCU AGAIN 


57 


BtOU *«AT 




CWkjit. HMI.'Alijftt.: fiWI..'CoolMl AiSCAP 'CiMitt 




iPriAMSlxwi.ASCAPi'VrnfiUnnfMi BMl. 




6UCk*oo(1 BM ASCAf N(* ind Uiff). ASCAP> 




'Cross Ktfi ASCAP/4onl. ASCAT/ldBS (X Mwdi. 




ASUPi 


1 


LOST IN THE FffTIES 10NICHI(tN THE STILL) 


H 


SMOOTH SAIUNC ROCK IN TH( lOAO) 




ASCAPi 


34 


1 OONT HIND THE THORNS (\f TOU'RE THE ROSE) 




(Lodir Hil ASCAP'Tac Siyiv ASCAPIMB 




iWintr B'O^ A^CA^. Dcwr N Ctiir. BMl. Ift.r||, B«h 


n 


eUKAMC UIKES 




Wnncr TimerijMc 6 Ml . Duch Sonft BMI/Puwin 




ASCAP itee BMii 


S 


SOME f OOLS NEVER LEARN 




'CoMnt ASCAP/baiMH ASC*M>«u*>» Monkfr Bm\, 




BMl. 


K 


(LOVE ALWATS) irTTER TO HOME 




iSMttI 6il»f BMl' 


n 


CAUrOMUMMU) 


n 


1 ntL THE COUNTRT CALUT MC 




^Lllltf [Ad. BMl 


17 


SOHCBOOT ELSE S riRE 




iCfdwwwMl 8ML 




L*n*fi BMl 


70 


LOVC rS AitVt 




iLort Wti«v4 BMl 


u 


CANT *Ur A COOD HAN DOWN 


a 


1 Ff U If) LOVE ACAIN LAST NKMT 




(Irvine. BMl 


10 


STAND UP 








W< If. O^OiKi BMl y^klMuon BMl) 


9 


LOVE TALKS 




lOHfriMct-. BMLt'ossKFTV ASCAPi 


H 


CAROUNA IN TH( PINU 


3) 


1 MOW THE WAT TO TQU BT HEART 




CrtKi Hrn ASCAP/Tre*. BMI/Oirr< BMl) 


71 


rarr never kao to get ovir iou 




Mrllvv. 9MI 




IBhff Li*>r SMl'Hor^ii tJMl 


« 


LOVIN UPASTORM 




(RckHiii ASCAPi 


II 


IH[ CMAJl 


W 


1 NEVER HAO€ LOVE (TUL 1 MADE IT WITH fOUi 




Otidnui ASCAP/SlJACariHliui ASCAPi 


21 


THMC ABOUT TOU 




l\tK. BMl.l^iT iMtf. 8M>j 




iHili-Clpwil, HMh 


4] 


HE i PAUL 




(Com IJlai. ASCAP. 


U 


COlO SUHMlir DAT M CEOKU 


11 


1 WANNA HEAR IT rmiM TOU 




(WiKwNrhM BMl I 


27 


THIS AINT OAUAS 




lifudrfD. SMt'C^mw. ASCAPi 




iSilmPiin ASCAP/0t|4niuv ASCAPi 


I 


ma m in wmtaha 




iBtnpNis. BMl) 


4S 


CRT JUSTAlinUtn 


15 


1 WANNA SAT res 




(WEB IV BMl. 


» 


TIL A TEAR BECOMES A ROSE 




iColffm-, (Ml ASCAP' 




(Waiiwi TjmvUM fiMr.TniM Sn<»s ASCAPi 


«9 


RWDERN DAT ROMANCC 




lApr.i ASCAP Sjlla*lo<i ASCAPi 


M 


OlVWaoH WAITINC rON A TMIN 


22 


IT t1 AINT 10V( 




<C(ililrnB«><tp. ASCAP Molj. ASCAPi 


U 


TON10 OKLAHOMA 




rchicoeii, ASCAP/worid ascaP) 




■•avfiHtf BMl. MCA. ASCAPi 


n 


HYHEAffTHOlDSON 




iCwJwIfl*." BMl Ar>< 1 BMl 


31 


tKMCHA 


10 


ir n wcRENT roll him 




(L4«rrn-. D«|hl«r BMh 


11 


100 MUCH ON HT HEART 




■ KKkHyi. AS^AP. 




(Sti>M. 8Mt,'MoAl'rt BtKh BML AIlmlK BMl) 


91 


MY TOOT TOOT 




(Sti'iK e'^lhf.. BMlt 


<t 


DOWN IN TH( rLDRIDAKm 


44 


ir THC PHONE OOCSTT RING. Its ME 




iS^llSun BWI/FIXImn SMli 


1 


TOUCH A HAND. MAKE A rRIENO 




(HAlinolt fiMl. Uiv^riit«M.BMI) 




(Cwil RitOr BMI.HHilxn 0»<d. BMVHiuv Ridlf 


Ji 


NEVER BE rOU 




ilrw)( BMl'lJil M*mpri.i BMl 


B 


DOWN TMC MUD (MOUNTAIN PASS) 




Sontv BMI'Coc4nuttrT. ASCAPi 




rCwM Gitoi. ASCAP) 


29 


TVFO OLD CATS LIKE US 




'CBS UTwt BMl 'Hictorr Gfmv. ASCAP/ApnI. ASCAPi 


74 


rU DANCE THE TW) STEP 


M 


NOBOOT FALLS IWE A FOOL 




iWB ASCAP'Tm Sons. ASCAPi 


41 


Dmrrtrs wind 




<WB. ASCAP /WtktBHovi ASCAP/8«cti«ML6HI) 




(Apfri. ASCAP'Nrw .|Ad O'M. ASCAP.'SUchmd 


77 


UPON TOUR LOVC 




'BnNFiow*' BMI.ViK-roi. awij 
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MARLBORO TOUR EXPANDS 

(( 'outiKucd fiom poQi !)}) 

mouth is helpinj; huilil auilinnoi's." 

Keim iid<ls that using so many dif- 
ferent heudtiners ai\d packaginK the 
acts in vartous combiixations keeps 
the show fresh for audiences. "We 
don't want Marlboro to be associat- 
ed with only one jrroup of perform- 
ers or one act." he says. "We enjoy 
keeping the shows balanced, and 
sometimes the artist* you want for 
a particular market just aren't 
available. This way, we can plan 
around their schedules and give a 
number of performers a chance to 
appear with Marlboro." 

Marlboro Country underwrote 



the hve production costs for the re- 
cent KamiAid concert. cnntribulinK 
rights, staging, sound. vi{|co and 
screens from '\\» lour, well an vid- 
eo director Sandi Fullerlon and pn>- 
duction directors Ian Knight and 
Morris I.yda 
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THE DEFINITIVE LISTS OF THE BEST-SELLING COUNTRY 
SINGLES AND ALBUMS. YEAR BY YEAR 

• Number One Country Singles, 1948-1984 

• Top Ten Country Singles, 1948-1984 

• Top Country Singles 0( Tt\e Year, 1946-1984 

• Number One Country Albums, 1964-1984 

• Top Ten Country Albums, 1964-1984 

• Top Country Albums Of The Year, 1965-1984 
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Morris Day's Solo Career Takes Root 

Time-less Singer Branches Out With 'Oak Tree' Single 



Sportin' Ufe. At a party lof his "So Many Rivers' album. Botiby Womack is 
nanked by two ex-iocks turned businessmen Willie Davis, led. lormer Green 
Bay Packer all-pro and owner ot Los Angeles radio slalion KACE. and a»- 
tieavyweighl champ and current sports agent Ken Norton smile with Womack al 
Los Angeles Paradise 24 club 



BV NELSON GEORGE 

NEW YORK Can a dance craze be 
"Ifsij^iii'tl aroiliifl an oak In'*'? These 
.inH Dtlier tliiiriiy i|ueslioiis arc 
raised l>y Morns Day's Hrst solo al- 
lium, "The Culor Of Success," on 
Warner Bros- 

The riamhoyani and funny ex- 
Time lead viK'alisI is hnjtintr that his 
single "The Oak Tree" will lake rrstt 
while he prepares for a t>5- to 7()-city 
tour of small halls this fall and con- 
tinues screening scripts for a film in 
1»86 

Day says his highly autobio- 
graphical album took him 'six 
months to record, but the songs 
didn't take that long to write. When 



KHYTHAf^LUES 



by Nelson George 



Fans of the "MOTOWN 25- special win re 
member the biLs of black-and-white archival footage 
intercut with live performances of Motown's stars. 
The source of much of that footage was an English 
television show called "Ready. Steady, Go " that in 
March. 19ti.^) feaured Stevie Wonder, the Tempt;itions, 
Martha & the Vandellas, the Miracles, the Supremes 
and the Earl Van Dyke Sextet 

That show is now available from a Sony Video for 
$29.95. and it's required vievimg for all "Big Chill" 
children. As the people who put together the Motown 
special obviously knew, this is some of the best film 
ever made of the Motown Revue at its peak. Hosted 
unobtrusively by Dusty Springfield, the show is 
packed with good performances. Little Stevie Wonder 
is wonderfully frantic. Martha Reeves quite forceful, 
and the Earl Van Dyke Sextet, also known as the Mo- 
town house band, is cooking. 

The tape is particularly timely since it highlights the 
often forgotten performing skill of the Temptations' 
David Ruffin Singing lead on "It's Growing" and 
"My Girl." Ruffin not only sings beautifully, but dom- 

An exciting look at the 
'65-vintage Motown Revue 

inates the camera with an impassioned yet sly atti- 
tude. Between leaving the Temptations m the late '60s 
and joining with Daryl Hall & John Oates for the Apol- 
lo recording, Ruffin's career has been a bumpy road. 
But this tape makes it clear that he was one of the ma- 
jor entertainers of Motown's golden era. 

Anyone with photos, posters or films of perform- 
ers who made a contribution to popular music in Phila- 
delphia should contact Dyana Williams at the Black 
Music Assn. '8 office. 1500"l>ocust St., SuiU» 190r). Phil- 
adelphia 19102, The phone number is (215) Mn-SOOW. 
The material will be used in a 20-minute documentar>' 
celebration of Philadelphia music to be shown at the 
BMA conference. Oct. 17-19. 

Short STlfFF; The promising young Knglish vocal- 
ist Jaki Graham makes her Stateside debut with 
"Heaven Knows" on Capitol. The Derek Bramble-pro- 
duced album is yet another example of the classy, m*-- 
lodic Brit-soul sounds that in many cases are 4*utstni»- 
ping Amencan-made black music in song structure 
and production values Songs like "Round And 
Around" and 'Heaven Knows" are ready for radio . 
Washington native Frankie Kelly has cut a tribute lo 
his city's favorite son. Marvin Gaye. The record. 




"Ain't That The Truth." is on the Allegiance label 
It will bo fascinating to see the reaction to [liana 
RoHs* "Eaten Alive," which features the songwriting 
and production talents of the Bee (lees and Michael 
JackKf>n — a marriage of tlie biggest female star of 
the '60fi with the biggest acts of the laltf '70s and early 
'80s. Tlie record will get airplay — but. despite the rep- 
utations of all involved, will it sell through? . Cntic 
Greg Tate is writing a book on (George Clinton for 
Randon House's Musician book scries . . . Roy Ayers' 
"You Might Be Surprised" is commg soon on Colum- 
bia. Mlume produced four cuts, including one featur 
ing his band's lead vocalist Tawatha. 'Programmed 
For Love," and one featunng BJ. Nelson. " Slip n' 
Slide." Jean Carn provides vocals on two Ayers-pro- 
duced tracks. "Can I See You"and the title cut , . . 
Freddie Jarksim's "Rock Me Tonight" album on Capi- 
tol has been certified platinum . . Protiucer Glenn El- 
lis' recently recorded in-concert videotape of Patti La- 
Belle has been sold to HBO. and he's set to tape a pro- 
gram on Stevie Wonder in October Through the 
facilities of Philadelphia-based E.J Stewart Produc- 
tions. Ellis was responsible for Teddy Pendergrass* 
Cinemax "Album Tracks" special of last year. 

Doug E. Fresh's "La Di-Da-Di." found on the 12- 
inch of his rap hit "The Show." is generating consider- 
able East Coast airplay despite a warning that the ba- 
sically a cappeila rap is "suggestive" Nile Rod- 
gers is at it again, this time producing Sheena Easton 
. . Teddy PendergrasH* next Elektra album. "Work- 
ing It Back." is slated for a mid-Oclolwr release, with 
Womack & Womack. Linda Creed and Pendergrass 
himself among the producers. One song, a Womack & 
Womack composition called "Lonely Color Blue." is 
reportedly a homage to Philadelphia music . . The 
first single from Eugene Wilde's second Philly World 
album, "Serenade." is "Don't Say N<' Tonight " Pro- 
duction was handled by Donald R. Robinson, who co- 
produced Wilde's No. 1 black single " (loll;! Gel You 
Home Tonight"— which is also the B side of the new 
single . . . The soundtrcak to the action flick "The Pro- 
tector" is on street-oriented Easy Street Records . . . 
R'rhaps influnced by Prince. Eddie Murphy uses a 
pseudonym in the credits on his new vocal album. 
"How Could It Be." Aquil Fudge, quite clearly Mr. 
Murphy, is listed as producer of all the tracks except 
"Everything's C^>ming Up Roses." written and pro- 
duced by Slevie Wonder, and the single. "Party All 
the Time." written and produced by Rick JamcH. 
Kudge/Murphy also produced one Wonder song. " Do 
1" There's an interesting piece on Nina Simune in 
thf Orbiher issue of Essence . The Young Black 
ProgrammerH Coalition is holding its OrtolK^r meet- 
ing in Pallas. 



I rtrcord a song, the vocal is easy. 
The most diflicult (Kirt is the phras 
ing and to make sure the words 
make sense. Some words make 
sense, but I don't necessarily sound 
right singing them. 

"I didn't want to use any of the 
old guys." Day notes, "because ev- 
erylMMly was expiM'ting me to, and 
not just as a safety maneuver I 
didn't wani anybiMiy bark home to 
know what I was doing. I wanted it 
to be a surprise. S*) I used new peo- 
ple I'd met in Los Angeles and kept 
it to myself." 

As a result, the playing credits on 
Day's album list Los Angeles ses 
sion aces Howie Rice. Greg Philhn- 
ganes and ex-Earth. Wind & Fire 
keybaordist Larr>- Dunn. 

Unlike the work of other ex- 
Prince intimates, Day's album 
doesn't sound like an extension of 
the Minneapolis sound, though the 
singer notes. "A lot of people think 
it still has the Midwestern sound, as 
(>p{H>sed to the Liis Angeles stuff. It 
sounds a little different, a little 




L A.-ish This is the (irst time I real- 
ly had a chance to do the music the 
way I see fit 

"It was the first time I produced a 
record, so I was standing around 
'the kitchen ' When I first got to the 
studio, scratching my head saying. 
'Damn, what do I do first?,' I went 
in there and things worked out 
nMtl." 

The title track, one of several on 
the album that comment on Day's 
hectic last year of activity, humor- 
ously answers his critics. "I was 
getting a lot of fan mail like 'Why 
did you leave Prince?" and 'Who do 
you think you are?,' a lot of stuff 
like that," says Day. "There was a 
rumor from what I understand that 
members of my old band thought I 
left them hanging. 1 didn't under- 
stand that 

"It wasn't like I was directing it 
to them, but the song came to me 
like that. It was like briefly taking a 
look al 'Maybe there's a real side to 
this person ' These were the state- 
ments I wanted to make," 

Although his advisors wanted 
him to wait for a second album be- 
fore touring. Day, backed by a five- 
piece band and female backup sing- 
ers, will be going on the road soon, 
perfoming material from his new al- 
bum as well as his favorite Time 
songs, "Ice Cream Castles" and 
"Gigolos Get Lonely Too." 

Day says his management compa- 
ny. Gavin. Morey & Addis, has been 
swamped with scripts for the "Pur- 
ple Rain" star, though no decision 
has been made on his next film proj- 
ect. One script that caught Day's 
eye. he says, "has me playing a pris- 
on immate. I thought that was cool, 
but I just can't see myself wearing 
prison issue." 



The Glamorous Life. Warner Bros 
ariisl Sheila E beams at the Jack The 
Rapper convention after being 
awarded the key lo Atlanta by Mayor 
Andrew Young, right Jack Gibson 
looks on 
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and one »lop \ates reports and radio playliiH 



ARTIST 



J" : 



ARTIST 



CD 


2 


4 


9 


VOU ARC MV LAOV IMI.UN0OW 


FREDOE JACKSON 




51 


27 


24 


16 


FREEWAY OF LOVE 

EEEA *»l IE"" H W AEAiDtE* J E^jmEM 


• ARETHA FRANKLIN 

ARESEA 1 93M 


CD 


S 


6 


9 


1 WISH HE DIDNT TRUST ME SO MUCH 


BOBBY WOUACK 




® 


62 


79 


3 


SPEND THE NIGHT WITH ME 

p jaaie: r jaeai- I 


RICK JAMES 

GrjROf 1 BOt AlOEaWEtE 


3 


1 


I 


12 


OH SHEILA 


♦ READY FOR THE WORLD 




S3 


49 


47 


9 


CHOOSE ME 

EEE/Ap-llrf lEA' lNEt/*EE EflE.EECl IJEifKl 


LOOSE ENDS 

^lEEGiN AATA EJ VCt- 


® 


9 


II 


5 


PART-TIME LOVER 


STEVIE WONDER 




54 


43 


41 


15 


IF YOU WERE HERE T0N4GHT 

AE EAliA' ii/E«lPi 


ALEXANDER ONEAL 

IABIJA0'^4;«,[PEC 


CD 


13 


25 


6 


THESHOW DOUG E FRESH ft THE GEI FRESH CREW 




® 


64 


74 


4 


JAM4IASTER JAMMMT 

R \MW*r. Mti»>l VEAEAOEES DAKOEEMfliS JtlEJDD E.-SMIEH) 


RUN-OM.C. 
prejaaI Eoao 


e 


3 


2 


15 


SAVING ALL MY LOVE FOR VOU 


♦ WHITNEY HOUSTON 




56 


U 


43 


21 


1 WONDER If 1 TAKE YOU HOME • LISA LISA CUIT JAM "IJH.fULL / ORCE 

Elm iriB'f lEllil EEjpro CtXE^AOIA jbveabbb 


7 


6 


7 


12 


DARE ME 


♦ THE POINTER SISTERS 




® 


75 


13 


3 


BABY FM SORRY 

AEE^'AEii D -EIETA R MARiF 1 


R J SLATEST ARRIVAL 
AEwmc ?B»S10 


1 


8 


10 


11 


OBJECT OF MV DESIRE 

■ r.*M'.*«>i Kiei* «CI('tMO I PMlttP^ H0ttMO»C-l 


♦ STARPOINT 

[LtnlRA I €»6?1 




58 


59 


66 


5 


GOTTA BE A WINNER 

EEAArf«Irt MHAR«>\ (MMAREEt^ r,«LiA<lES. 


HUEY "BABY" HARRIS 

RRO»a WE4 


9 


4 


3 


13 


CHERISH KOOl d THE GANG 

BHt«<Of*D KBElt i^tX* * tf^ UANQfHBtH J TdytOH ^00^ 4 iMf li*«Ci 0( tUt 8B0 Ml f H>L VGRAM 




® 


NEW^ 


WAIT FOR LOVE 

1 ^ANLA/- 1 .', .1 v4E«^Elo^^ n AntxRi e * i 


LUTHER VANDROSS 

IPEC 1*05*10 


(D 


19 


27 


6 


SINGLE LIFE 


CAMEO 

&TlMTAkfni^T^««4AI0T WXrGMM 




® 


78 




2 


1 CANT BELIEVE IT JITS OVER) 


MELBA MOORE 

CAPETEX 5:^0 


11 


11 


14 


12 


1 MISS VOU 


KLVMAXX 

MCA COMieuATlQN M(A 




® 


73 


82 


3 


STOP PLAYING ON ME ^ 


VIKKl LOVE 

AEM4B'AAE4lb A-LAAEEt 


12 


12 


17 


10 


YOUR PLACE OR MINE 

« A tout S'BAUM'S *« Xytl Si 


♦ THE BAR-KAYS 

UtRCUBv fno 7 POi <&DAM 




® 


77 


88 


3 


SHAKE EM DOWN 

(AAEEll 'j EE EE'l J.lN iCHMPVE ^ B Ae^SE]*« JR*IAI 


DIMPUS 

RCA ;4|?7 


OD 


16 


22 


7 


I'LL BE GOOD 


♦ RENE & ANGELA 

MfBCUWf «M009 7 PtXT&HAM 




® 


84 




2 


FALL DOWN (SPIRIT OF LOVE) 

'■ ■■ . ■•'.•.^^.*iO> 


TRAMAINE 

AMAfEb] 




14 


15 


9 


SCREAMS OF PASSION 


FAMILY 

M MtrmMH ; ji»SI-WIM«l|l(tOS 




64 


66 


68 


6 


DRESS YOU UP 

SREKjf.EPiii"^IAf.;ii\iE AEARU&&OI 


• MADONNA 

yBf 7 :SE»li» IRAEPWRBSOS 


IS 


10 


13 


10 


DANCE ELECTRIC 

f«WCE * : rMONt (PWNf E 


♦ ANDRE CVMONE 
COtUMBU ]g0943S 




65 


58 


56 


7 


SHOUT 

^ EEEECEEfHOIE/ABft SEAfJlCEl 


• TEARS FOR FEARS 

EAtlA^UAET be0 2** E PEXEGRAAA 


OD 


II 


» 


7 


STAND BY ME 

MAHi't :.0(J' KAMASEBtBiMl J L(«Cfl M STOtUA} 


MAURICE WHITE 

C0I.UW9A J»0%S7| 




66 


68 


71 


5 


SUSPICIOUS 

A 0 1 i>lENt E :.lMEAOEA p. ROaCERON EEflCiD A EOmOAiOSI 


OEELE 

VIE AE. E , t CiAETtA 


OD 


u 


19 


11 


ALL FALL DOVm 

N UAH 1 IN( 1 1 1 1[« B. 1/^ (• OAllHt 


FIVE STAR 

NIA 1410S 




® 


85 




2 


HARD CORE REGGAE 

AH.l'A A Hii-v. ' UEE.ES nWlAMlIt C ROBiNSOEe EBMEMAEf^) 


FAT BOYS 

51, ^A 03e 


11 


7 


5 


IS 


AU OF ME FOR ALL OF YOU 

rnUf . ( = . THM*-. f -. 0 »v« '.HAifii 


♦ 99 

RTA i«oa? 




88 


63 


61 


8 


VICTIM OF DESIRE 


VERONICA UNDERWOOD 

Pvm • *E)R1Q 7 66ti; AE^JANEC 


OD 


2S 


» 


7 


SILVER SHADOW 


ATLANTIC STARR 

A4M 276(1 




69 


71 


76 


4 


BULLETPROOF 

f, i tiiLiN (, rfiiWRll^aiEETOE SESOHIl) 


GEORGE CLINTON 
rAP'T> AV)4 


(D 


31 


52 


4 


THE OAK TREE 

MDAi (M n*' 1 


MORRIS DAY 

WARNfl) BROS f Ifl«94 




® 


83 


85 


4 


BABY ITS YOU 

' MAtE*lD ir MAEEiFio, 


CURTIS MAVFIELD 

CRC BVOOl 


® 


26 


30 


8 


HARD TIMES FOR LOVERS 

A ■■A.ifR IJM MEM , /.(.^SC J "f E. I GOIOCNI 


JENNIFER HOLLIDAY 

GCfrEN 7 itnt WAWCAaRCH 




® 


80 


87 


3 


DANCING ON THE JAGGED EDGE 

t.a.iCAiEO', C OBREAE.E oeeCRSenC l UCWOOM) 


SISTER SLEDGE 

ATiAAATEC 7«R*;t! 


(D 


30 


35 


7 


JUST^ ANOTHER LONELY NIGHT 


THE 0 JAYS 

etc SOCl} MAnHAnAN 




® 


82 


BE 


3 


EVE TO EYE 

■i • -. . '1 g» RtWUEAWiE) 


GO WEST 

O«TSEEEJ5*-A2903 


@ 


33 


51 


4 


YOU WEAR IT WELL 


EL DEBARGE WITH OEBARGE 
coApr 1 Boa MOTcnm 




® 


NEW^ 


SAY I'M VOUR NUMBER ONE 

EiEKA luTA % EAAELEEAIAEEIEiEOCA MEABl WAEtRWAN) 


PRINCESS 

ECETOlATtA^J 50C« 


M 


20 


1 


13 


FLY QRL BOOGIE BOYS 

TCuBf^P D^AOLtl FSIROMAEt UALiOV SMIWf CCKMR CuWlCIt VMACMlEI :APl!m ^49B 




74 


74 


65 


6 


JANET 

0 lAEABEBE IE C/NOI PEOAtCAKMlUE 


COMMOOORES 

UOEOIWEE iBo: 


2S 


15 


11 


10 


POPUFE 

txr** E 4BtV0luTOH(MI*lCl i RC<*OiJtlON| 


PRINCE & THF RFVOLUTION 




® 


90 




2 


MIAMI VICE THEME 

• 'AMEAEB 1 "AEAEAER 


JAN HAMMER 

EACA %;bM 


a 


23 


21 


10 


HOT SPOT 

b MAEX.', L E1AHE< <& HA«NT!> M WLLUUIS E^EAAMAWMl 


THE DAZZ BAND 




76 


76 


77 


5 


THE ROCK 

,1 >.R|.-j|jl'"; J aA,LAE*tj ij wlREJCEAlETs CBAElARD HElWDi 


450SL 

(iOlUtEEBOE E,Efc ^ 


® 


32 


37 


8 


TRAPPED 

EE BEAGESS EC ARRAMS M ERf [PMEEVl 


COLONEL ABRAMS 

MCA ^2638 




® 


NEW^ 


I'M GONNA TEAR YOUR PUVHOUSC DOWN 

1 EA-MA-AlE CAEEOALll 


♦ PAUL YOUNG 

i:CXL««a 1B0557T 


a 


22 


12 


13 


I'M LEAVING BABY 

MO'Ai*IE)Mi.>«EE AWAtLACf) 


♦ CON FLJNK SHUN 

Ml**:!*' WIIj'»14 ? «X»CR«M 




® 


NEW^ 


WHO DO YOU LOVE 

1 *.-lE AEWiEP 'ewPtOEE 1 EVMtH 


BERNARD WRIGHT 

EAAEIE.A- -AE. ■lOilJ ] CAAAEQl 


a 


29 


31 


10 


STAND UP 

M JOME.y5*E («. yj)HNSOAl J A»«CHEi 


HOWARD JOHNSON 

ht,t*27't2 




79 


79 


SO 


5 


SO HARD 

■ AA. 1 E, A EA- im C DfNfA AOCEtaNO. 


WINDJAMMER 

Mf A a;e!?? 


(D 


34 


39 


S 


MAKE YOUR MOVE ON ME BABY 

.Elr" ■ l-ll .l r-i 1. 


♦ CHARLC SINGLE TON 
A«i<irk 1 9iA« 




® 


NEW^ 


YOU LOOK GOOD TO ME 

-1 1 .M l..AI)mt 111 T.t^is, 


CHERRtLLE 

EABU AOSEEOB iMC 


OD 


41 


59 


4 


WHO S ZOOMIN WHO 


ARETHA FRANKLIN 

fcCn^t* I 9410 




® 


NEW^ 


SROOl OlOGV (AIN'T NO STRAIN) 

1.1 - -^Av, •A*L.:^.to' 


ROSIE GAINES 

EWC M <M»R 


32 


21 


9 


13 


WE 0ON7 NEED ANOTHER HERO (THUNOEROOME) 


♦ TINA TURNER 

-APiTTi •lAtX 




® 


87 






BITE IT 

11 111 EOESf E IJEEO EULE EOE*:ii 


UTFO 


® 


39 


40 


7 


PRIVATE PROPERTY 

• 1 jijriE " A 


CARL CARLTON 

CA&A0LAhCA eeO^tl 7 l>Di.'r,RAM 




® 


NEW^ 


PICKIN- UP PIECES 

ABAALRlABAAtR l.(AOA.MrA) 


BRENDAK STARR 

ABAlACy "1^1 A AEXANEEC 


34 


24 


16 


12 


MYSTERY LADY 

. .-"A 1' 1 AEAOWD «OCt«« JWOOeUEEi 


♦ BILLY OCEAN 

/■rt I ti f* AijiiiA 




® 


89 


90 


3 


BITE THIS 

EE MAPI 11 GOCOfEi MBeIImAM^ ^El■OlTAfCl 


ROXANNE SHANTE 

RCPAAE' lAll 


35 


a 


23 


14 


1 WANT MY GilRL^ 


♦ JESSE JOHNSON S REVUE 

AiM ZH'^ 




85 


86 




2 


DREAMS^^ ^ ^ 


SMOKE CITY 

FP* 0M48 


CD 


40 


44 


6 


THERE'S NOTHIN' OUT THERE 

A EAAEItAEE |E- 1 { EJE^AUEj A ' ARTE IE PE«lrSmi 


PEABO BRYSON 




® 


NEW^ 


BRAND NEW BEAT 

' BE^AAEii * ASAEBE REIArOlEAA iRE^tACAari 


KOKO-POP 

MOEOWEEE IB03 


® 


46 


53 


6 


1 WANT TO FEEL rM WANTED MAiE FEATURING FRANKIE BEVERLY 

1 EE! -Ertu lERE .EPi CAEBE£X IE3 




87 


88 




2 


AMERICA 

A m riiA ,A B' VI 


KURT1SBL0W 

h«IICUnBB4 07B7 RDA>CM*AI 


(D 


52 


72 


3 


EVERYBODY DANCE 

.IwN /i'.ll />rfES V, TAEAARAi 


TA MARA & THE SEEN 

A&M276e 




® 


NEW^ 


SHE'S NOT A SLEAZE 

E'laiiRAEA f 1 AiMETE AAEKdL A»05E>»I 


PAUL LAURENCE 

CIEPETOl S507 


® 


47 


51 


5 


MMEBOOY TOOK MY LOVE^ 


OURELL COLEMAN 

lUAW <><Vtiil'j *I,ANI»r 




® 


NEW^ 


IF LOOKS COULD KlU (D.OA) 

Ai|AA(R|NEE|EtfKE*E> 


NONA HENDRYX 

RE'4 14I6A 


® 


57 


75 


4 


KRUSH GROOVE (CAN1 STOP THE STREET) 

U T 'I^UAEiICiEEAEeIEAaIe ' M*t<(,*E 1 1 


CHAKA KHAN 
MAf<riE u (w*i ; :ti--t:\ 




® 


NEW^ 


ROCK THE NATION 

E M »■ m EE tOUE*. A M. Al R> 


BILLV t BABY GAP 

't-EEAi HE^HBEEE.1 1 .■4.'4 WtA 


® 


SO 


57 


b 


COOUN' OUT 

n 1 AAARfRE lOEDWAROS OBEAIEAAAS OtHHAt^i 


DENNIS EDWARDS 

L.'.«jii : •^L>^ Mir-rij^N 




91 


45 


31 


12 


MY SECRET (OlOJA GfT IT YET<) 

• |BJAPEIt() BEEARE R ElliAA^ItllaSEEi'AEi H-AE-- 


NEW EDITION 
A*'*s;«:7 


® 


56 


69 


4 


PARTY ALL THE TIME 


EDDIE MURPHY 

' '\ If fE'-ferit 




92 


92 


78 


8 


BAD BOYS 

DIEEG AI>'-AtEaDnE>Et.l 


BAD BOYS FEATURING K LOVE 

SEARirt ;*0 EANEASE 


® 


S5 


73 


4 


THE WAV VOU DO THE THINGS YOU DO/MY GIRl 

[ 'All jiMi.ii 1 1 Al*AEl)AJNEAiFt(lWE*t)MNVEIN JIE HHEJOLEIS lEWEEiri 


DARYL HAIL & JOHN DATES 

1 CI A 141 '8 




93 


42 


33 


16 


DANaN' IN THE KEY OF LIFE 

A JOEaVAWA nRAU Ni-. AREEiEAi.lnAt 1 AI|t4IA«(,1 P-Si 


♦ STEVE ARRING70N 

AEIANTA E ||»A3^ 


® 


51 


63 


5 


ARE VOU READY? 

EAE^ ' IP 1 lE. T/tAAEt(E AIIIN J Ami 1 


THE STAPLE SINGERS 
i*n*Aii i4{nM4 tPK 




94 


67 


67 


9 


STRANGER IN THE NIGHT 

BE>MIO*# .*fJii\,B t'*^RE^ ;Ci|IM 


OSBORNE & GILES 

REE' lABt. -lOOO 


Hi 


35 


32 


13 


HELLO STRANGER 

B EAAA jV. )l EM..HEJ IB 11 W,l 


CARRIE I UCAS 

MCA'CUMM(llAT|.iH'-.'Mi.' Ml A 




95 


65 


62 


9 


KING KUT 

1 lE-iIll II <irEtE«R RCIEHH OMBUR DTWUOm 


VWRO Of MOUTH 

«WAi.i 707* 


46 


38 


28 


11 


A UTTLE BIT OF HEAVEN 

•'. .AAt^jlEtA W .EtAHEEE^lEEBERtt (.LfKl 


NATALIE COLE 
WOHRr« ' ■jvbio All Attiii 




96 


44 


34 


14 


DISRESPECT 

I SEREAi^SlE ^lEWAEl 


THE GAP BAND 

EOEAL FEP1B1EE.CE 1 ;4II! BC* 


® 


72 


89 


3 


CARAVAN OF LOVE 

lA-X^EO E 1 1 E ■ tA 'SEE I EE iV( • C WESEfEE WiSEf El 


♦ ISLEY'JASF'ER.ISLEY 

CBSASSOCIA'ID**''.*.! 1 ir^L 




97 


69 


64 


1 


ROMEO PART 1 & PART 2 THE REAL BOXANNE WITH HITMAN HOWIE TEE 

1 -A 1 .., ,1 l.»A 11 VEtCTt.'JWJ 


41 


36 


36 


9 


SISTER FATE 

■ tlE II Al Mil 11 A I 


SHEILA E 

MUNI It IWm > .-H^Vj 




91 


61 


41 


13 


Till riM BOVS ARC BACK 

El 1-, 0»W*»EI> DRlMEEA'-.'Nt 


FAT BOYS 

'AEEEA034 


® 


70 




2 


EATEN ALIVE DIANA ROSS 

tliiM^ll E' A r ."EE A lEi lUIAEE-iUEE A E;AI l|i E E< (0 Ei«(l M GHW U AJKIEM'E) EelA , 4 1 1- 1 




99 


95 


70 


10 


1 CAN T FORGET VOU 

rt". I 1 rt 'EEEIIEEl 


PATTI LABELLE 

RIEE AOVAiB Fnc 


M 


3) 


26 


11 


STRONGER TOCTTHER 

'AI-/.EI: 1 EtAE'fi ViE /KfPEES r C»«irtMl 

Vl AHlAll Allll i-Atl' AA'T, Ehl\ trt^Hl ♦ VnJfO • li[i .1 /inUtiilll > • fl 


SI^IANNON 

MIRACI 7 '>«3i * 1 ANIif 
ii"') "(! U"f.i-.li^ 4',\n Ol Ami'i.i ,i ilyl 




100 


60 


49 


15 


PLEASURE SEEKERS 

MMiiERNii i.iPAA* lEA ABlflPMV DEEUEWE 

I-. A RiAA -.(.Al VAk-Mil 1*11 lElJIiLlll JIMI- 


♦ THE SYSTEM 

»AiRAr,F 7 '^■>E.^^ a-, anei 
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biiibood Hot Black Singles SALES & AIRPLAY 
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W SALES 

/ -7"/ TITU ARIISI 


HOT BLACK 
POSITION 




4 


YOU ME MY LADY 


FREDDIE JACKSON 


1 


2 


1 


OH SHEILA 


READY FOR THE WORLD 


3 


) 


S 


1 WISH HE DION'T TRUST ME SO MUCH BOBBV WOMACK 


2 


« 




SAVING ALL MY LOVE FOA YOU 


WHITNEY H0US10N 


E 


S 


t 


THE SHOW DOUG E FRESH K THE GET FRESH CREW 


5 




l« 


PART TIME LOVER 


STEVIE WONDER 


4 


7 


7 


DARE ME 


THE POINTER SISTERS 


7 


1 


3 


CHERISH 


KOOL & THE GANG 


9 


9 


6 


ALL OF ME FOR ALL OF YOU 


99 


11 


10 


11 


YOUR PLACE OR MINE 


THE BAR-KAYS 


12 


11 


12 


1 MISS YOU 


KLYMAXX 


11 


12 


U 


OBJECT Of MY OCSMK 


STARPOINT 


t 


IJ 


19 


IlL BE GOOD 


RENE A ANGELA 


U 


14 


22 


SINCUUFE 


CAMEO 


10 


IS 


16 


OANCE ELECTRIC 


ANDRE CYMONE 


IS 


Ig 


20 


ALL FAU DOWN 


FIVE STAR 


17 


i; 


2e 


STAND BY ME 


MAURICE WHITE 


16 


11 


9 


FLY GIRL 


BOOGIE BOYS 


24 


11 


2S 


SCREAMS OF PASSION 


FAMILY 


14 


20 


17 


mi LEAVING BABY 


CON FUNK SHUN 


2) 


21 


10 


WE DON'T NEED ANOTHER HERO 


TINA TURNER 


32 


22 


15 


POP LIFE 


PRINCE t THE REVOLUTION 


25 


23 




SILVER SHADOW 


ATLANTIC STARR 


19 


24 


23 


1 WANT MY GIRL 


JESSE JOHNSON'S REVUE 


35 


2$ 




YOU WEAR II WELL 


EL DEBARGE WITH DEBARGE 


23 


2( 




THE OAK TREE 


MORRIS DAY 


20 


2J 




JUST ANOTHER LONELY NIGHT 


THE O JAVS 


22 


2t 


2< 


HOT SPOT 


THE DA22 BAND 


26 


29 


21 


MYSTERY LAOV 


BILLY OCEAN 


34 


N 




STAND UP 


HOWARD JOHNSON 


29 



/J/i/ AIRPLAY 


28 


1 


1 


YOU ARE MY LADY 


FREDDIE JACKSON 




2 


3 


1 WISH HE DIDNT TRUST ME SO MUCH BOBBY WOMACK 


2 


3 


6 


PART'TIME LOVER 


STEVIE WONDER 


1 


4 


5 


SCREAMS or PASSION 


FAMILY 


1^ 


S 


9 


STANO BY ME 


MAURICE WHITE 


16 


t 


; 


OBJECT OF MY DESIRE 


SIARPdNT 


g 


7 


11 


SINGLE LIFE 


CAMEO 




1 


2 


OH SHEILA 


READY FOR THE WORLD 




« 


1 


OANCE EUCTRK 


ANDRE CYMONE 




1* 


16 


m BE GOOD 


RENE & ANGELA 


13 


II 


IS 


ALL FALL DOWN 


FIVE STAR 




12 


4 


DARE Mi 


THE POmiER SISTERS 




U 


10 


1 MISS rou 


KLYMAXX 




14 


21 


MLVER SHADOW 


ATLANTIC STARR 




IS 


19 


HARD TIMES FOR LOVERS 


JENNIFER HOLLIDAY 


21 


U 


14 


YOUR PUCE OR MINE 


THE BAR'KAYS 


12 


17 


22 


THE SHOD OOUG E FRESH & THE GET FRESH CREW 




U 


2S 


THCOAKTME 


MORRIS DAY 




M 


24 


' JUST ANOTHER LONELY NMHT 


THE 0 JAYS 


22 


2« 


29 


YOU WEAR IT WELL 


EL DEBARGE WITH DEBARGE 


22 


21 


- 


WHO'S ZOOMIN' WHO 


ARETHA FRANKLIN 


21 


22 


26 


MAKE YOUR MOVE ON ME BABY 


CHARLIE SINGLETON 


30 


2) 


12 


SAVING ALL MY LOVE FOR YOU 


WHITNEY HOUSTON 




24 


13 


CHERISH 


KOOL & THE GANG 




2$ 


2< 


TRAPPED 


COLONEL ABRAMS 


27 


26 


18 


HOT SPOT 


THE DAZZ BAND 


26 


27 


23 


STAND UP 


HOWARD JOHNSON 


29 


21 


20 


AU Of ME FOR AU Of YOU 


99 


18 


2S 




THERE'S NOTHIN' OUT THERE 


PEABO BRYSON 


36 


30 




PRIVATE PROPERTY 


CARL CARLTON 


33 
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PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC 



imc 



auFMiOOM 

Nuor McrotAuor Tou 

I Dii Ibclif «M ut. BKl Sanp Can S«{ ASCAPi 

unto 

UKTOUIUOYT 

i-H uwrv 
lABtrrsrou 

iH W i H BMM 
MBOn 

<7*f ilSCAFt 

wniT 

lADU W.wtO .tmm*ai0^ Mil 

.roQ Art. ASOtr/IMM. UCAPi 
MUM) WHIUT 
Mteir ty.Af ¥.ct^ PBfc *SC*^ 
■UUfTfTCOF 

&i>)Cr«u1 eMI.^(MMVi.UCAr) 
CMWVM Of LM 

«6iri ASCAP tit UCAPi 



tMfATtirf aoii 
CNOOUHC 

Vtf|« ASCAP arwivloa ASCAPi 



'JMM, ASCAP/DM A5CAP/«r«wnib 
ASCAr/T«BiMrta.ew> 

(CMlmni. ASCAPi 

MNarMTKKCTor un 

MMHK M TN[ JMCfO EDU 

Antnifi. kSCAP/SjBW ASCAP Sang 01 Tkl Unlii. 
ASCATi 
OMKMC 

iWt. ASCAf /Bob HcMliamfy, UCAP/KbHmi HiwI. 

ASaPl 

DIMESPtCI 

(MUMS 

<Mjf« BMii 
DRtSS TOU UP 
■ ■♦oirtf (M tit" SMI' 
UTtNAUVt 



PiMW ASCAP Aiffic A$CA*, 

n miem 
<ATV em I 
u fAu DOM csran Of UMQ 

lAtma ASCAP «n> ASCAfi 
tt THE FAT Bon MH MM 

lAim ASCAP fHli PiiTM tMh 

M rLrcim. 

lUo BMl -YfVtrn, ASCAPi 
SI nCCWAVOFLOVI 

i&tlitudt S»T ASCAP/Poto CrouMtfi Ml) 
U GOnAeCAWHMK 

i^MOMV, ASCAP'lfiC MMAtw. A&CAf>/Hu( kv, 

A&CA^J«r Out. A&CAf I 
C7 HUOCOMRCCfiU 

(Affltar Pro ASCAP/KiM>. ASCAf /Toolt Pitrv BW 
» HMOTNKSfOtlOUCIB 

I suck UoA ASCAP/K Smci. ASCAP/M«ua ASCA^i 
45 HELLO STMHCn 

iCoMion. MI'BFfuMiH eHI/LBMlant Mli 
21 MOTSMT 

(loMi. ASCAP'Ourtnry fm A$CAf>,lt«iC 

Dimad. MI.'B>«</iM. Mli 

a icanaamrTcmavn) 

(WMw. MV/a«*j AUJVi 

tt iCMnraMrrM 

ibwM Ml' Nun » Hurt ASG*P/CWi««m 
SirMM ASCA^t 
II IMSSrOU 

SpKtr«n VII ASCAP» 
IWWTinfiML 

C'«n Pmiw ASCAP'Miw A5CAP) 

37 I wun TO rm rn amTEO 

'AMWfurM. Ml I 

3 t «nii HE KNTT nwsi M y) aupi 

'PuPwl AiCAr.P^uiiO* ■""T-|lim. 

ASCAP'UfV ASCAfi 
H laOMUtf iTtfErOINMt 

iPhwmI. A&CAf .MokOdinti. BWl 
Bl fflOBKSCOIMRIU(OBAl 

lUl raur HunCW Mli 
M ir TOU MK MM rOMOTT 

(rtlH IfiHt ASCAf/AiF«irt ASCAT, 
I) rUIECOOD 

MUMo4t. ASCAP. 
77 I'M CONNA TEA! nWB PUITMOUSC DOm 
BMI) 

a IV LUVINC BABT 

(Bn ftinutfir HMIi 
» 1AM MASTER lAMUIN 

(pYOtoonv ASCA^'ftuiti Cnwn, ASCAP) 
74 IMH 

il}>r^t BHI-FramCiMt M(,'S»Dwi« 

BMl'[>tt/o"a.ASCAF'Ar<aj AVJIPi 



)USI AMOINER lOndl WCHT 
RHK *UT 

iP>aiF>.,f HMl U^tr H«l«* BHIi 
UUSM CMMMi (CANT STOT TM( STUEfT) 
lApnl. ASCAT/SkomI IWwt ASCAP'BUchMM 



S TW&MM 



AUTnctfToncMcn 

tlrw« BHl/BuckMun. Mt. 
MMC VOUR MOW Bit W BMV 

iWun Tm>. ASCAP. 
MIAMI VKE TMtME 

I MCA ASCAP. 

MT «afT (tHOlA CIT IT IET7) 
iMCA ASCAP'UcMt H*T1 A&CAPl 
MTSTIirr lAOT 

i/omtu ASCAP n iit-Ai. Ml) 
THE OAR T1IU 
>Y) D SiF. ASCAP. tVBM 
OBlEa or MV OCSIM 

lAMMdt. Mt'PMnlo MI/HvnnBw. ML'iMb 



•BuBr Fw Tfet Wmti. BMIUuMw iKt. BM/lM 
LM.BM) 

« ran-fME lOvcB 

• Mrtt. ASCApytlKb BA ASOV) 
« PWTT AU THE TUN 

.Slant Crt ASfAPi 

u rmHr UP PiECis 

H«tM ASCAP'BUEk \jm ASCAT) 
M PUAUMSEEIEIS 

St'MC* Ijb ASCAP/Oma Slif. ASCAT) 

a pQpun 

iCMbovtny ASCAPi 

n fflivATi PtOPfJrrr 



THCBOCX 

ifiiiipM.BMl/AlH BMI^BvM* BMIi 
ROCITHEMTIOM 

annp. BMI' 

■OHIO PWTT I i PA»T 7 

• MokoiMBlii BMI. 

SMIHG AIL MTIOVDMTOU 

iPrmct Shwl AM.AP Uirri '^it<\ FMI BMti 

UT I'M TOUR HUMIIfR OHI 

rTirrxs A^CAP> 

SCREAMS OF PASSIQW 

I'Pwn ah:aP) 

SHAKE tM OOWN 

<1M RKM«<d Hd Ml ' Sonet Cm Sine ASCAP. 
SHE'S HOT A SIEJUE 

SHOUT 

ttimiM RMi< 



» SKVnSMMM 

illm*.ASCAf/MftiAf.ASCAPi 

M Mcuun 

I«iSmni|Ei« ASCAP linyir BMh 

« SfsmrjiTE 

iTif Boi ASCAP> 
•I SKOOl-OlOCT (Min M STIMN) 

i|r| Trttfi ASCAPi 
79 SOHARO 

iVc|ur. BMI Con^'Mjil BMt. 
n SOHtBOOT TOOK MT LOVE 

lAcfcM ASCAP UswiidSviiii ASCAP/Stcwity Hon. 
ASCAP) 

SI SPtNO THE NICHT WTM ME 

I itvv CiU. ASCAP ' HtXtinV Lti|Ut. ASCAf) 
II S1AHDBTME 

I AfOhMt BMl,lt», BMI/u«ciyppcll. BIM/AOT. 

BMI I 
a STANOUP 

iHofO BMI lrvii«. BW/AliM. ASCAT/CrMii. 

ASCAPi 
II STOPPUTMICOIiMI 

iFfnA Mmv ASCAP 'MCA. ASCA^ 
91 STMNSU HI TMI MGNT 

iRM Milw ASCAP. Bdlf Oibanw ASCAP OptaM / 

ASCAPt 
9B ITMUBTOgnq 

(Hot Fri|4f. BM'^wm BtmlTM. ASCAP/GnM 

St» ASCAT) 



BLACK SINGLES 
Dl# i A DPI 




D 1 LMDbl 

A r«nli»nc o( dttlntHjIing labels 


L 


bf lh«i' number ol lill«t 




on IM Hoi Bl«cfc Siimlot chjn. 




LABEL NO OF TITLES 


ON CHART 


ATLANTIC (3) 


10 


Mira(< (31 




4lh & B Way (1) 




Island (1) 




Mcxlarn 11) 




Phtlly Wofld < i ) 




MCA <6l 


9 


MCA/Conslillation 12) 




Vir|in/MCA 11) 




RCA (71 


9 


Tolal Cipononct (2) 




CAPITOI (7) 


• 


Manhattan (1) 




EPIC 13) 


I 


Tabu (2) 




CBS Asvxiattd (1) 




PI R (1) 




P'wale 1(1) 




POLYGRAM 


• 


Mercury (S) 




Atlanta Artjsis ( 1 ) 




Casablanca (1) 




De Lite (1) 




MOTOWN (3) 


7 


Gorily 13) 




Tamla(l) 




WARNER BROS (3) 


7 


Paisley Parli (2) 




uentn ( i ) 




Sire (1 ) 




A&M 




ARISTA (4) 


B 


Jive { 1 ) 




CCXUMBIA 




ELEKTRA (2) 


3 


Solar ( 1 ) 




PROFILE 


3 


SELECT 


2 


SUTRA 


2 


CRC 


1 


CHRYSALIS 


1 


DANYA, FANTASY 


1 


Reality (1) 




FANTASY 


1 


SUrlited) 




JEM 


1 


GoUen Boy (1) 




MANHATTAN 


1 


PIR (1) 




NEXT PLATEAU 


1 


POP ART 


1 


RED LABEL 


1 



ASCAP' 
II WCTIM Of DESIRE 

PMv Mfartd. BMI' 

i$ MAir rot LOME 

U«ct»floftr*i ASCAP'A*rt.A5CAP Da..rrt BM< 
il THE MAT TOU 00 THE TMDKS TOU 00 MT cm 

.Mw'r ASCAP 
B ME DON T NEEO ANOTHER HERO (TMUHBERDOME] 

<\-Y.-i BMI M>iM PASi 
71 WHOOOTOUlOVt 

ifufMi-i tt(i|hl. BMl. Mchnnu IMli 
M HfHO'S lOOMIH MMO 

(.'j'lltrk jk, kVMf fMKxif RMl) 
1 TOit ARE WT LAOT 

! 1*' H'.t AP 

10 TOU lOOA COCO to Mf 

i;-' r.'ixf AS'^AP A.jr<t(Ji4r ASCAPi 



fOHM RmH. BRH/Imi toftta. BM/H» Tf* 

tm rnoiw BWi 

X TMOrSilOTMrOVTTNm 

I Whdi Thm BMi^MoadM Bm/PMM ASCAP/OM* 
SmM. ASCAP.t)Mt4i«. ASCAP/1B*. ASCAPi 



a TOU WEAR rr MIU 

Jobrtt ASCAP 
12 TOUR PLACE OR MINE 
• B«t Kjn. BMI'W^ncr 



SHUTm/sKikeBim 

B'f lolod tor pimo 'voctl v^Mt mu^x copMt 
and mwr raprwenl miied loM nghit 

ASP Apnl Rlachwood CPP CMumbil PKturti 

AtM Almo MAN Hanwn 

B M BeiMn M*\ HI Hal LMnard 

B 3 B>g Ihttv IWM U*n MobuII 

BP efm»^ AICA MCA 

CHA CriaptMli PSP P««r VHi4h«ni 

CLM Ch*»r> Law Pl> F^moulh 

CPI Dfnrw WBM Warner BrM 
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4/'*"/ 

/* 

/ -J / % 


^ / 
// 


/ ^ / Contpiled Irom d naliiMial umple ol retail store 
/ / and one slop sales reports 

/ ARTIST iniE 

/ 1 AM 1 & NUMM if Olb t 1 >NC 1 Mil I \ S(Aa l r!i ' IVH 1 i 


d) 




1 


27 


tWHITNCY HOUSTON A un^lf v<<a;i? o wi <co>6 mta at No One WHITNEV HOUSTON 


2 


2 


2 


20 


FREOOE JACKSON • lan-u si i.-«>< laii. ROCK ME TONIGHT 


3 


3 


3 


12 


CAMEO *Rri<.T'. iMi pntir-w)Mi<aqfit SINGLE LIFE 


CD 


4 


4 


19 


READY FOR THE WORIO tri, »i4 <i wi REAOV FOR THE WORLD 


5 


S 


5 


11 


ARETHA FRANKLIN • u ■ Hint la <ii WHO'S ZOOMIN WHO 


« 


6 


6 


42 


KOOl 4 THE GANG A or urr a;:>9a>.M i pvurcnAMte^s) ((Ci EMERGENCY 


7 


7 


7 


27 


LUTHER VANDROSS A int >i j9m; THE NIGHT 1 FEU IN LOVE 


CD 


< 


10 


IS 


RENE » ANGELA Mi^iwr i.-rui i«i •o>n;iuwis<iai STREET CALLED DESIRE 


CD 


IS 


30 


3 


BOBBY WOMACK » • i > 9<i SO MANY RIVERS 


® 


13 


n 


6 


BOOCIE BOTS I -i..ni,!M, CITY LIFE 


11 


11 


11 


22 


^.^^'^^iJi^^ „ n AROUND THE WORLD IN A DAY 


12 


9 


9 


30 


JESSE JOHNSON'S REVUC >u< bso^a nst, JESSE JOHNSON S REVUE 


U 


12 


12 


> 


FAT BOYS 5ut« lois muiinr laiai THE FAT BOYS ARE BACK 


U 


14 


14 


8 


PATTI LABELJX pi n ri 40o?o epk PATTI 


OD 


17 


17 


8 


THE POINTER SISTERS aca axi saaf ia«ei CONTACT 


(S) 


22 


33 


3 


THE BAR-KAYS Mrnruat s;a?77 1 r-oituiaMia9ei BANGING THE WALL 


17 


10 


8 


19 


LOOSE ENDS xu »h ii ui A LITTU SPICE 


® 


19 


20 


5 


THE FAMILY piusiit p«a» isw; wwraaawos (a aa) THE FAMILY 


19 


1! 


15 


28 


OE BARGE • GO«o. bina. MOioowiawi icoi RHYTHM OF THE NK3HT 


n 


16 


16 


17 


UTFO SILEC ;i6i«i89ei UTFO 


db 


25 


25 


1 


9.9 KCA Mil B049 18 9B> 99 


22 


20 


19 


21 


CON FUNK SHUN uiacum e.'<]as m i ridtoiiui is Mi icn ELECTRIC UOY 


23 


21 


11 


61 


BlUY OCEAN A' >VE jii 911 1 aaisia is aei icoi SUDDENLY 


M 


24 


26 


6 


THE DAZZ BAND aoioini SMW il an HOT SPOT 


(D 


35 


4S 


3 


SHEILA E. wxiT nm. »ji? isni ROMANCE 1600 


2< 


27 


27 


21 


ATLANTIC STARR •ax vtoi9iaa«i AS THE BAND TURNS 


27 


28 


tt 


5 


LISA LISA/CULT JAM WITH FULL FORCE LISA LISA/CULT JAM WITH FULL FORCE 

1 1 « i.'MH* Bl' 401 1% 


(D 


30 


31 


3 


ANORECVMOHEioMwuii 4oa]> AC 


29 


23 


23 


7 


STARPOINT ta>ni<w4.4i»»Bi RESTLESS 


30 


29 


29 


38 


KLYMAXX MrA rn#iuriiArinNS^?a'Mraiaaai MEETING IN THE LADIES ROOM 


31 


31 


22 


21 


RICK JAMES vmn at Wi< laoiowN la «ei GLOW 


(D 


31 


40 


6 


FIVE STAR K4 mil Bci!>;iaaai LUXURY Of UFE 


33 


26 


21 


2t 


MAZE FEATURING FRANKIE BEVERLY • »piioi 51 ijirr lawi CAN T STOP THE LOVE 


31 


33 


24 


2« 


ALEXANDER O'NEAL t>i!o <! 19111 epic ALEXANDER O'NEAL 


3S 


32 


31 


29 


THE MARY JANE GIRtS • uwirr aoa^u aaoioan nan ONLY FOUR YOU 


(D 


NEW^ 


MAURICE (WHITE uxuaoa rc »a«j MAURICE WHITE 


37 


37 


39 


11 


DENNIS EDWARDS uwm aiaaci MDiomiiasi COOLIN' OUT 


31 


34 


34 


12 


GEORGE CUHTON umtoi si i»i 1 laaai SOME OF MY BEST JOKES ARE FRIENDS 





/ "V / f 


/ ARTIST 

/ lAafi aNuaaacaiosTRauTMciAMi isuG iiST Ptticci' 


TITLE 


® 


41 


50 


4 


JENNIFER H0LUDAYrj(iiNtiHS?40ii <»ii»«»e«<K .B9«i SAY TOO LOVE ME 


m 


49 


67 


3 


THE O'JAYS PIP SI siais WANHaiTan laaai 


LOVE FEVER 


Cy) 


46 


bl 


3 


TEARS FOR FEARS A' MEoruar ajaioo 1 p<xt&b»m 


IB in SONGS FROM THE BK; CHAIR 


® 


51 


46 


19 


STANUY JORDAN aim noie v bsioi cama nasi MAGIC TOUCH 


43 


36 


32 


33 


SADC A Hi4iiP4ii Bip jasai EPIC icO) 


OtAMONO LIFE 


44 


44 


38 


33 


RUH-O.M.C. • pporit.E poo IMS iB aai 


KING Of ROCK 


4S 


42 


42 


9 


STING ASMSP l^SO IB9BI KOl 


DREAM OF THE BLUE TURTLES 


4C 


43 


41 


68 


TINA TURNER A'r.apiiixST iDio laaai <<:oi 


PRIVATE DANCER 


47 


39 


35 


9 


ONE WAVMr4sss;ia9<i 


WRAP YOUR BODY 


48 


48 


49 


50 


NEW EDITION A ika ssis 11 asi iCOi 


NEW EOITKJN 


49 


47 


47 


5 


SOUNDTRACK caf^ioi i;4?9i99b. 


MAD MA,« BEYOND THUNOEROOME 


SO 


40 


36 


24 


STEVE ARRINGTON •nanrc mn ia9ai 


OANCIN IN THE KEY OF LIFE 


M) 


60 




2 


DURELL COLEIMAN t-jLjuro 90.191 aT^iic is9Bi- 


DURELL COLEMAN 


52 


53 


55 


20 


PHIL COLUNS ItP anaNTc au->40 ■99S1 tcoi 


NO JACKET REQUIRED 


53 


54 


52 


10 


DR. J R. KOOL I THE OTHER ROXANNES 

rri*l(i 1*1 •. ■ J 1 i . 4 L P-.i 'GPAM (S 961 


THE COMPLETE STORY Of ROXANNE 


® 


57 


SO 


4 


HOWARD JOHNSON AIM ^49BiiB')a. 


THE VISION 


55 


50 


48 


33 


COMMODORES A m.'K.mn >B 9B1 


NIGHTSHIFT 


® 


NCW^ 


DARYL HALL A JOHN DATES 

PTA All 1 >01S (ft 9fll 


HALL & DATES LIVE AT THE APOUO 


57 


52 


53 


21 


BILL WITHERS uxuawiciau) 


WATCHING YOU. WATCHING ME 


58 


45 


44 


9 


CARRIE LUCAS uca coirsTuuiiKw ssi i is 9B) 


HORSlN AROUND 


59 


59 


57 


10 


SPYRO GYRA aka S60s is 9«i icoi 


ALTERNATING CURRENTS 


to 


55 


56 


9 


THE SYSTEM MatACE 90?8i Atlantic laaai 


THE PLEASURE SEEKERS 


(1 


56 


43 


7 


NEWCLEUS iUNNT^iE* 4901 IB 981 


SPACE IS THE PLACE 


S2 


58 


54 


24 


MELBA MOORE rAnica ST 1 ;ib; IB SBi 


READ MY UPS 


63 


S3 


63 


17 


MARVm GAVE cotuaaau rciaaia 


DREAM Of A UFETlMe 


64 


64 


68 


35 


WHAMI Ai cnuMBui Fciasas (cdi 


MAKE IT Ba 


® 


NEW^ 


AL JARREAU mmmrvios 2S13i laaai 


IN LONDON 


66 


65 


65 


14 


PEJ«0 BRYSON EioraA soaii la »bi 


TAKE NO PRISONERS 


67 


71 


71 


21 


GEORGE HOWARD tpa th ;os PaiO aito iB 9B) 


DANCING IN THE SUN 


68 


68 


70 


16 


NATALIE COLE mqewpn soito atiantic is aai 


DANGEROUS 


69 


NCW^ 


OSBORNE & GILES PtD LASti ST riimtju^Toi laasi STRANGER IN THE NIGHT 


70 


?2 


69 


15 


THE FOUR JQP% M-iiri^w i^i jowa iB aai 


MAGIC 


71 


61 


59 


20 


SHANNON MiPACi <M}?ar atiantic ib9A) icOi 


DO YOU WANNA GET AWAY 


72 


69 


67 


47 


WHODINI • avt AS b2si apista la 961 


ESCAPE 


73 


70 


66 


42 


MADONNA A^ S'Pi ;s 1 s ' 1 wARr«p Bros is asi icoi 


LIKE A VIRGIN 


74 


62 


58 


39 


THE GAP BAND iotai CAPCoiENa TtiBSW pcaibpbi GAP BAND VI 


7S 


67 


64 


21 


EARL KLUGH tvapntr aoos ?s;67 1 is aai 'Cdi 


SOOA FOUNTAIN SHUFFLE 



L - Albums with the greatest sales gkm Ihis Meek (CO) Compact Osc avariabte • RecorOirtg Inthistry Assn Ot Amero (RiAA) 
certificat'on tor salet o1 SOO.OOO units A RUA (crt<liCJl>an lor sales ol orte nvNion uo'ts «<|h e*ch Mtt'lional m>lhon ifvjKated by a 
rwneral toHwunglhe ij^mbc^ •CBSBw.orOs does not isw* 4 'Ujggested lisl pnce Iw iTs product 
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OF THE CHART TALENT SEEN 
IN THIS SECTION...CHANCES ARE, MOST 
ARE WITH NORBY WALTERS ASSOCIATES 

NORBY WALTERS ASSOCIATES 



200 Wesi 51sl St , N Y , N Y 10019 (2121 245-3939 



BIUBOARD OCTOBER 1 



BUBBUN' HOT SUGAR 
.FOR YOUR EARS! 



INTRODUCING.... 



OSBORNEScGILES 



STRONGER IN THE NIGHT 



W. POWERFUL NASTY. 



Billy Osborne and Attala Zane Giles . . 

ttieir first albunn together featuring ttie current 

tilt single'StrarTger in ttie Nighit" aryj ttie next 

tilt single Til Make You AnOffef. " and mof e to follow. 
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CLUB PLAY 



Compiled Irom a national sample of dance club playhsls 
TITLE ARTIST 



Trllr% anih lutu't' 
Chan potaniial 
basMl on club pOy 



CD 


1 


2 


4 


BE NEAR ME « .rc 


CD 


3 


4 


to 


OM SHEILA >• 


♦ READY FOR THE WORLD 


CD 


5 


9 


S 


DRESS VOU UP (REMU) s .•oii.t namn em 


• MADONNA 


CD 


6 


13 


6 


UtONEY^ TOO TKSHT TO MENTION cirtTM omui 


• SIMPLY RED 


CD 


10 


17 


5 


ftW. DOWN (SPIRn OF IQVEl uusp iiiu. 


1RAMAINE 


( 


2 


1 


10 


DARE ME PD 1412; 


♦ THE POINTER SISTERS 


7 


9 


< 


i 


I'LL BE GOOD MfRcuftr Bt4 oty* i 


« RENE & ANGEU 


1 


11 


U 


1 


SOME PEOPLE (REMIX) ctma. vmf 


• BELOUIS SOME 


9 


4 


! 


3 


DANCING IN THE STREET (REMIX) 


• MICK JAGCER & DAVID BOWIE 


(w) 


13 


14 


7 


THE SCREAMS OF PASSION/YES n.ii> o :nH>» 


wkOwlftMiios THE FAMILY 


QD 


14 


16 


7 


THE DANCE ELECTRIC cixumia AtmiM 


♦ ANDRE CYMONE 


® 


20 




2 


VOU WEAR rr weu (remix) 

&0«0r 454SGG MOTOWN 


EL DEBARGE WITH OEBARGE 


Cli) 


16 


19 


E 


ONE LIFE/IT^ THE WAY YOU DO IT smc oinKt mama tern LAID BACK 


14 


12 


12 


9 


OBJECT OF MY DESIRE u[>i» i>bi,«9i 


♦ STAHPCHNT 


15 


7 


5 


7 


POP UFE (REMIX)/HEU.O o »3%r «u>«s eoos PRINCE & THE REVOLUTION 


QS) 


11 


20 


6 


SHAME TAPiioi (PROWO) 


♦ THE MOTELS 


17 


1 


3 


11 


TRAPPED MCA iMfi 


COLONEL ABRAMS 


(S) 


32 


" 


2 


YOU 4 ME <.tl't ASMX'AKD 4^9 01,;fl4 


THE FLIRTS 


Qi) 


21 


33 


i 


MUSIC IS THE KEY o j iNTtntwTioNAt djobi 


INI SILK 


(a) 


4( 




2 


EATEN ALIVE KA>oi4iB] 


• DIANA ROSS 


21 


24 


2S 


5 


SO IN LOVE (REMIX) um si- i2I4] 


• OMO 


22 


25 


31 


4 


OONT LEAVE ME THIS WAY MtMTon! mt , j% 


JEANIE TRACY 


(a) 


34 


43 


4 


UMIT OF YOUR LOVING/DON'T LET IT UP W>1 lunku •o-.txn; WELL RED 


(a) 


37 




2 


PERFECT WAY (REMIX) Booi ii*o«Oi 


♦ SCR1TTI POLITTI 


B 


15 


6 


11 


EIGHT ARMS TO HOLD YOU cnc i<im:t} 


• GOON S<?UAO 




35 


41 


3 


CONGA tpc 4904?M 


MIAMI SCHJMO MACHINE 


27 


2t 


30 


4 


SPANISH EOOIE <ilw<tk oKats 


♦ LAURA BRANIGAN 


® 


33 


3C 


4 


GIVE AND TAKE unio. v its.- 


BRASS CONSTRUCTION 


29 


21 


2e 


6 


WEIRD SCIENCE .■1^74 


• OINGO BOINGO 


30 


27 


29 


5 


YOU LOOK MARVELOUS wf^P\wi 


♦ BILLY CRYSTAL 


31 


31 


32 


5 


THERE MUST BE AN ANGEL/GROWN UP GIRLS 


♦ EURYTHMICS 




3e 




2 


CHOOSE ME (REMIX) » > . 


LOOSE ENDS 


33 


22 


23 


7 


THE POWER OF LOVE (REMIX) 

CM»»s4l i a."! 4?h'1'* 


♦ HUEY LEWIS & THE NEWS 


Q4) 


NEW^ 


PART TIME LOVER (REMIX) »mi> 4Mai<: toiom 


STEVIE WONDER 


Q5) 


40 


37 


4 


KILLER INSTINCT ,« v(« eiui 4,"iii;;->o 


ROBEY 


(M) 


41 


49 


3 


HARD TIMES FOR LOVERS (REMIX)/HE°S A PRETENDER JENNIFER HOLUDAV 


QD 


38 




2 


RUNNING UP THAT HILL cm .mipici v itn 


* KATE BUSH 


(M) 


49 




2 


STOP PLAYING ON ME 4th & rwai bmai 416 iw4f« 


VIKKI LOVE 


39 


39 


44 


3 


DONT LOSE MY NUMBER >i.<~Tr ,.Mm> 


♦ PHIL COLLINS 


W 


17 


10 


8 


IF VOU LOVE SOMEBODY SET THEM FREE (REMIX) « 3^,^^ 

*iM V l.'l ^ 


41 


23 


22 


9 


C0OO4YE BAD TIMES philiP CAKE* i GIORGIO MORODER 

i .■ 1 i 


® 


44 




2 


EYE TO EYE ' -«ys.ii-. 


GO WEST 


(D 




I'M GONNA TEAR YOUR PLAYHOUSE DOWN . r»i«« 


14 44 o^.'»4 * PAUL YOUNG 


® 


NEW 


► 


SAY IT AGAIN mf.k <oi '■»> 


♦ THE DANSE SOCIETY 


45 


19 


15 


13 


ALL FALL DOWN ffCA pw 14109 


♦ FIVE STAR 


® 


47 


a 


3 


VKTTIM OF DESIRE f^tr mjuil>oi€Mt ahmtc 


VERONICA UNOERWOOO 


47 


30 


25 


8 


ENDICOTT ■,«( 0 loni wu««« bpcjs ♦ KIO CREOLE AND IHt COCONUTS 


49 


29 


18 


11 


PICKW UP PIECES M»i«fj oittn 'UANif 


BHENDA K. STARR 


® 


NEW^ 


THE OAK TREE «wu«Mti*Bws 0/0)79 


♦ MORRIS DAY 


91 








CARRIED AWAY M*K..«it«t, v ■jWiOB r*nioi 


MERC & MONK 



1 WHISPER TO A SCREAM UOHBY O WITH CLAUDJA BARRY MmaxmN 

2 A LOVE BIZARRE (LP CUT) SHEILA E " .11 1 nm 

3 NEVER CRY AGAIN KLEEERai.ani. 

4 STAND UP HOWARD )OHNSON .am 

5 EVERYBODY DANCE TA MARA & IHE SEEN >U4 
6. LOVE OASIS PAIRISluluiJta • 




12 INCH SINGLES SALES 

Comililia Ifom • ruliOMl n"Pl« «< •'<'•' "<«"" 



TITLE 



CD 


2 


4 


S 


DRESS YOU UP (REMIX) 

">«f 0 . fi 1». t k bfj'j I 41 No Qno 


• MADONNA 


2 


1 




6 


POP LIFE (REMIX)/HEU.O »4.m. mix 0 ioB? «"•<[" w« PRINCE & THE REVOLUTION 


3 


3 


2 


11 


TRAPPED •*.» 2f-*:H 


COLONEL ABRAMS 


CD 


7 


6 


8 


THE SHOW/LA 01 OA Dl DOUG E FRESH » THE GET FRESH CREW 

f<! 41 11 > li I»M*=,< - 


5 


4 


3 


12 


SHOUT (REMIX) Morum SBO m 1 


• TEARS FOR FEARS 


(T) 


9 


16 


4 


I'LL BE (4OOD M*f jf" fH4 w<t 1 


• RENE & ANGELA 


7 


5 


5 


7 


THE SCREAMS OF PASSK)N/YES »4Sit> <«<• OJOSM »««>«»« 


m THE FAMILY 


CD 


12 


18 


4 


FALL DOWN (SPIRIT OF LOVE) 4i» «■ 1 .- 1 4» 


TRAMAINE 


9 


8 


10 


; 


OBJECT OF MY DESIRE i.ik'x' omb9i 


• STARPOINT 


fio) 


10 


9 


9 


ALL FALL DOWN» 4™ 14 « 


• FIVE STAR 


11 


6 


8 


8 


OH SHEILA «. JH7.- ♦ READY FOR THE WORLD 


® 


16 


22 


4 


CONGA tPit 4*05253 


MIAMI SOUND MACHINE 


® 


27 




2 


EATEN ALIVE i>C4PDi4i«i 


• DIANA ROSS 


® 


14 


19 


4 


BE NEAR ME mcrcurt g84 052 1 


• ABC 


15 


11 


14 


9 


DARE ME wr.4 1>CH41J7 


♦ THE POINTER SISTERS 


® 


18 


34 


3 


DANCING IN THE STREET (REMIX) * mick JAGGER i DAVID BOWIE 


17 


15 


IS 


7 


THE DANCE ELECTRK i r,u><ii4 44 0«24< 


• ANDRE CYMONE 


® 


24 


28 


11 


MUSK IS THE KEY 0 1 iHniMAnonAi Djni 


J M SILK 


19 


13 


1! 


10 


PICKIN' UP PIECES M,ii»M 0 ATuuiic 


BRENOA K STARR 




i2 


33 


6 


EYE TO EYE (REMIX) i h»,.,4ii-, 4W4,«oo 


GO WEST 


21 


11 


11 


13 


FREEWAY OF LOVE 'msi* >oi b»> 


• ARETHA FRANKLIN 


® 


25 


38 


5 


RUNNING UP THAT HIU IM< a<«l>C4 v >B65 


KATE BUSH 


(S) 


NEW^ 


THE OAK TREE «««nc» bw5 0 .*ojf9 


♦ MORRIS DAY 


24 


22 


36 


4 


HOT SPOT (REMIX) vr,To.>. 4%43MC 


THE 0A22 BAND 




35 


15 


3 


SAY I'M YOUR NUMBER ONE piauaj w-,oo!! 


PRINCESS 


2S 


20 


17 


14 


OTY LIFE/A FLY GIRL C4p.ta . sms 


BOOGIE BOYS 


(27; 


40 


31 


4 


ONE UFE/irS THE WAY YOU DO FT !« ojojsb «4»t«« vm 


LAID BACK 




29 


49 


3 


SINGLE UFE atiant4 Aniri^ 444 010 1 


CAMEO 


29 


21 


13 


27 


1 WONOER IF 1 TAKE YOU HOME « uSA LISA'CULT JAM WITH FULL FORCE 
i.txmm'4 44 


(jUJ 


48 




2 


CHOOSE ME (REMIX) u • :js>i 


LOOSE ENDS 




NEW^ 


J.^V,"."" "^I;!- EL DEBARGE WITH DEBARGE 


32 


31 


25 


• 


SSPP^i^Tf PHILIP OAKEV & GI0RGK3 MOROOER 




NEW^ 


(KRUSH GROOVE) CANT STOP THE STREET 

4^*l'^t^' pifjs 0 ;ojd' 


CHAKA KHAN 




42 




2 


FM GONNA TEAR YOUR PLAYHOUSE DOWN c<xu4Ci4 44^5. 


t*4 ♦ PAUL YOUNG 




39 


40 


4 


ONE LOVE .,,-=( o-«-..,-., », , 0. 


JANICE CHRISTIE 




37 




2 


STOP PLAYING ON ME 4 a<<4. ima' 41a '5uu« 


VIKKI LOVE 




46 




2 


MONEY'S TOO TIGHT TO MENTWN t>l>-»4 o.(,bs3 


• SIMPLY RED 


38 


19 


7 


8 


IF YOU LOVE SOMEBOOY SET THEM FREE (REMIX) 

A*M ij: 1.' 


• STING 


39 


26 


21 


5 


INVINCIBLE LXItSALrl 4n42a'B 


• PAT BENATAR 




30 


35 


6 


SISTER FATE PAivrv paim 0 20351 w4<««R back 


♦ SHEILA £ 




REENTm 


NEEDLE TO THE GROOVE 5iiriM.CB4i; v<ooo:5> 


MftNTRONIX 


® 


RE'ENTm 


DON'T LEAVE ME THIS WAY micatm mi 15 


JEANIE TRACY 


43 


28 


26 




WE OON-T NEED ANOTHER HERO (THUNOERDOME) 

;Ai>'iin J 


• TINA TURNER 


® 


NEW^ 


HARD TIMES FOR LOVERS (REMIX)/HE'S A PRETENDER 


JENNIFER HOaiDAY 


® 


K-tNTm 


WEIRD SCIENCE m. • i^u 


• OINGO BOINGO 


® 


NEW^ 


SOME PEOPLE CAPiToi v aM« 


• BELOUIS SOME 




NEW^ 


AU OF ME FO«t AU or VOU ou po iao«3 


♦ 99 


® 


RE-£NTin 


YOU LOOK MARVELOUS aimsc' I2i4> 


♦ BILLY CRYSTAL 


® 


NEW^ 


SILVER SHADOW aam .149 


ATLANTA STARR 


50 


23 


29 1 7 


THE POWER OF LOVE (REMIX) , huEY LEWIS & THE NEWS 



Tillw <Milh lulunr 
cKart pot«nttal 
bavpd on \ale« 
f vportiKl tf*n wwh 



I WHISPER TO A SCRtAM BOee^ O WITH CLAUDJA BARRY mi v,-^^*, 

2. CAN'T GET ENOUGH Of YOUR lOVC PtNK RHYTHM FEATURING JOHN ROCCA 

Ml 'W<)»VHii 



CZ) Titln vMth ih« (rutfltt uln Of club pUp r-cr«aw this mttk * Vidvo < hfj avatlabiiilr • HrtiMtltnit InriinKy A\w (Jl Amrt-ca (RiAA) t vHrfxatton 
lof wtn O* Ofir mrilion iiniK A Bl** i:**1ititaiinr lof \Mr\ nf twn rrwIhfOT unit\ RMnrih under Chih PUn arc I 7 inth iwile^i nlhi-fwj- imtii atrri 



by Brian Chin ^^^V 



Ste 



EVIE WONDER'S in Square 

Circle" (Tamla) is a deeply emotion- 
al album, an alternately quizzical, 
%'ulnerable and outraged handling 
of the hurts and insecurities of life 
That It doesn't jound lU zillion li|;hl 
years ahead of the rest of pop music 
is merely an indication of how well 
H pop has taken lessons from Won- 
der's "705 albums. Hence, it's a thor- 
oughly inauistream album, whose 
technical attributes never overshad- 
ow the personal ones. Hope we hear 
from him af^ain sometime before 
> 1990. 

For clubs: "I Love You Too 
Much." which is mellow, with a 
beat and the best of several dance- 
able love songs: "Spiritual Walk- 
ers." Wonder's gesture of regard 
for street evangelists, which has a 
catchy hook: "Land Of La-La. " 
which should serve as a companion 
cut for "Sunset People": "It's 
Wrong (Apartheid)." which is dyna- 
mite, both lyrically and musically- 
one hopes the long version to come 
will go on for hours. By the way. 
"ftrt-Time Lover." already chart- 
ing as a single, is to be released to 
clubs in a new mix that should meet 
all DJ requirements at the intro and 
at numerous dropout breaks 

SlNGLES Jaki Graham, who had 

■ a hit revival overseas with a cover 
of the Spinners' "Could It Be I'm 
F'alling In Love " earlier this year, 
has her first U.S. release with 
"Round And Around" (Capitol 12- 

■ inch), an outstanding song and pro- 
duction by Der«k Bramble, which is 
itself a lovely echo of the sweetest 
soul of the '70s — compare Al Wil- 
son's "Show And Tell. " for exam- 
ple The B side "revolutionary mix" 
brings the cut into the 'Ws with a 
much tougher bottom. 

The C hoice M{ "» "Beat Of The 
Street ' (Tommy Boy 12-inch) is a 
beat-box-and-symphony rap that 
really moves, and the low-key B 
side. "The Gordy Groove," also 
sounds like a teen-audience winner 
it incorporates yet another tv theme 
. . , Z-3 MC«' "Triple Threat'" (Beau- 
ty A the Beat 12 inch, 201 353-8294) 
is a Duke Bootee production that 
introduces the multi-tracking of the 



human beat l>ox, wrap|ied in a pneu- 
matic beat and spacy synthesizer 
accents . . . Base's ""Big Noise'" 
(Prism 12 inch) is one of (he more 
daring groove records around, with 
only a minimal synthesizer line and 
the bass serving as the hook Ray 
"Pinky" Velazquez produced . . . 
Man Parrish's "Hey There. Home 
Boys " (Sugarscoop 12-inchl is also a 
fairly radical hip-hop record, fusing 
a very pop vocal arrangement with 
the clean modified-funk rhythm 
track of Power Station. 

Pop and SOUL: Xoney Lee'a 
"Night Lights " (Critique 12-inchl 
has a strong Kashif pattern, melod- 
ic and smooth . . Mary DavU' "If 
You Want Mv Love To Last" (Liai- 
son 12-inch, n:«OCherrv Hill Road, 
Suite 303, Beltsville, Md. 20705) is 
simple |Kif>-discii, with a good disco- 
diva lead vocal: it's a bit of a mid- 
tempo find for Hi-NRG clubs , . 
Meri D. .Marnhall's "My Obses- 
sion." a p4.>pular Hi-NRG import on 
WEA. has been picked up by Atlan- 
tic for America: it's a strong West 
Coast production that follows Laura 
Branigan s approach in many re- 
spects. 

ReMIXES: The third single from 
the Shannon album, her cover of 
Foreigner"s ""Urgent"' (Mirage 12- 



inch promol, gets another well exe- 
cuted dub treatment, which is in a 
constant drojiout and build cycle . 
Tina Turner's second ""Mad Max"" 
song. "One Of The Living" (Capitol 
t2-inch). like her last, should show 
up high on the sales chart if not on 
the club play list as well This newer 
mix by Steve Thompson & Michael 
Barbiero is simply niore interesling 
than the album version, anyway . 
Steve Arrlnglon'a "Turn Up The 
I.ove"" (Atlantic 12-inch promo) is 
identical to the album version: it did 
deserve a remix, though. 

More delayed action overseas 
The Harlequin 4's version of ""Set It 
Off"' is currently bolting up the 
British disco sales charts: so are la.M( 
year's ""Body Rock'" by Maria Vidal 
and CnlorH* "Ixive On Sight."" The 
U-K. reissue market, which puts 
oldies on the charts In a degree that 
never happens here, has placed a re- 
mixed, mediey-ized version of Amli 
Stewart's "Knock On Wood'" and 
"Light My Fire" back on the charts, 
as well as the Philadelphia inter- 
national All-Stars" ""Let"s Clean Up 
The Ghetto."" Collectors should note 
that the unreleased long mix of 
Jean Cam's late-night classic "Was 
That All It Was " is on the B side. By 
the way. the re-edited import press- 
ing of Whitney Houston's '"Yimi 
Give Good Love"' is awful. 



AEROSMITH TAKING CARE OF BUSINESS 



(Continued from page J8) 

they asked him what band he would 
most like to produce in the whole 
world. He said Acrosmith." 

After six years apart, the found- 
inK bandmateh — Brad Whitford. 
Joey Kramer and Tom Hamilton 
complete the lineup — plan a five- 
month winter lour (booked by Mon- 
terey Peninsula ArtislsJ U) promote 
the album. The album is also bein^ 
boosted by a marketing campaif^ 
based on the "Done With Mirrors" 
concept 

"Everything's backwards, " ex- 
plains T> ler. "The album cover art, 
the posters, even bumper stickers 
will be printed so when you look 
through your car rear-view mirror 



DISCO&DANCE12 

U S A & IMPORTS 

(WHOLESALE fOH S fOBESl 

USA • CANADA ■ CNClJ^ND • GERMAN V 
ITALY . FRANCE ■ HOLLAND 



Wb njva 9 compict* ic>ecti<)i n' all u 

'OMMt and «ll .mpO'I (JiSCd '«CO'<Jk 

Wi 4lM •■Mil 1o tarttan cOuntrMi. 



S»nd (or Oi>« *r«V )<V*' I'ttinq «ll ititn w« 

^•och. u s. 4 imooMi W« ip«cMlt/c in U.S. 

tt>«tl latWl product. C«ll Ul IO< Mtt Mf«IC« 
ATKl tn 'orft^alion. 
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Bl— M Low— n<n9 
lauStarl ThcOano*- 
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"Vltlt us at the New Music Seminar 
—the Marriol Marquis Hotel— 
September 75-28 ' 
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and see one of the car behind you, 
it'll be written the right way. It was 
Jeff Ayeroff's idea, he's a genius." 

Aerosmilh .s apparent rebirth 
comes at an op|Mtrtune tim** for Ty- 
ler, who admits that financially "I 
was Hat out. I think I had snorted 
up half of Peru. 1 had land and a 
house, but no money " With such 
motivation, Tyler plans to maintain 
Aerosmith as a cost-effective, effi- 
cient rock'n'roll machine. 

"In two weeks, we wrote IH 
songs," he says. "We already have 
SIX toward the next album We're 
starting all over again, and I love it. 
We did it in the past, and we can do 
it again." 



bought, rented, 
hired, whatever you need, 
we II fell the world in 

Call Jetl Serrelte today 
— (800) 223-7524 (NY 
residents dial 212- 
764-7388) 



Billboard 



BLACK 



CHART 
RESEARCH 
PACKAGES 



The definitive lists of the top singles and albutns, 
year by year, covering the entire history of the 
Black (R&B) charts. 

Based on the authoritative statistical research 
of the music industry's foremost trade publica- 
tion, 

TITLES AVAILABLE: 

Number One Black Singles, 1948 through 

1985. ($50.00) 
Number One Black Albums. 1965 through 

1985. ($25,00) 
Listings include Billboard issue date, title, 
artist and label of the number one record of each 
week. 

Tob Ten Black Singles. 1948 through 1985- 

(mm 

Top Ten Black .Albums. 1965 through 

1985. ($25,00) 
Listings include title, artist and label of every 
record thai reached number 10 or higher on the 
Billboard Black Singles or Black LPs chart. 
Titles are listed alphabetically within each 
year, #1 records are Indicated, 

Top Black Singles Of The Year, 1946 

through 1985. ($50 00) 
Top Black Albums Of The Year. 1966 

through 1985. ($25,00) 
The annual charts of the top records of the year 
in rank order, as published in Billboard's 
year-end special issues. Listings include title, 
artist and label for each entry. 

Individual yearly lists may also be purchased 
separately, see coupon below ($5.00 per list.) 



Billboard Chart Research 
Attn: Debra Todd 
1515 Broadway 
New York, NY 10036 

Please send me the following Billboard Chart 
Research Packages; 



E-I 
E-2 
E-3 
Fl 
F-2 
F-3 



Number One Black Singles @ $50.00 

Top Ten Black Singles (§) $50 00 

Top Black Singles Of The Year (S) $50.00 

Number One Black Albums (? $25.00 

Top Ten Black Albums (S $25.00 

Top Black Albums Of The Year @ $25.00 

Individual yearly lists from 

(please list book code number) for 



4please list year(s) desired.) 



Check or money order is enclosed in the amount 
of: 

$ 

I Sorr> , no C O D iir billingi 

Name 

Company . 

Address 



Cily. Stale. Zip 

Oversea', air mail rair> available upon requnl. 

.Ml sales are final. 
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FOR WEEK ENDING OCTOBER S. 19SS 



Billboard 



Coo, "(I'll 1985 B'HEKU'd Pjtl'CWionv Inc No p*rt ol 1h»s pubtKftKW 
tm 'fpfoduced ttortd m tn^ relnrvjt system or trinvnrtTetf. m tny 



TOP 



LATIN 



ALBUMS 




Comptl«d 



MmST TITLE LMKLtN 





1 


1 




JOSE JOSE PEFLEMONES i*..^.-*.^^ 




2 


4 


i 


MIAMI SOUND MACHINE PRIMITIVE LOVE a'.n'i!'. 




3 


2 


7 


JULIO IGLESIAS LIBRA ntwi^ij^ 




1 


6 


IS 


ar^acoTn /~ adi AC D/^ncDTi^ PAOi nc OK rac ■ ma 
HUBtw 1 U L AKI.US KUtJtn lU l<AKLUd B9 ••Sli3Z< 




K 

9 


J 


IS 


f^Aoif^cuATA Dnom ir TC m iicort ■ - . - - . - - . - - 




fi 


23 


3 


JUSC rfcLn>IAriU TU MJT lUTU PC1I'41) 




y 




IS 






1 


5 


7 


SOPHY AL RITMO DE LA NOCHE .ri <rt umi 




« 




1 


MARISELA COMPLETAMENTE TUTA cKKMn 




M 


20 


IS 


BCATRU ADRIANA ARREPEN T IDA V SOLA mnanmia 




11 


1< 


J 


LOUTA PABAVOIVER tiw)*.! 




12 


12 


s 


VARIOS ARTISTAS CANTARE. CANTARAS ca^imi; 




U 


le 


IS 


DANNT RIVERA ASI CANTABA CHEITQ GONZALEZ VOL 2 mMjK^ 


s 


14 


17 


IS 


JUAN GABRIEL RECUERC0S2 wnouttois 




15 


11 


9 


BRAULIO ENLACARCEl OETUPIEL CKiour 




M 


7 


IS 


EMMANUEL EMMANUEL •com 




1? 


10 


IS 


MARISELA SIN EL asVK-, 




U 


14 


IS 


LUCIA MENDE2 SOLO UNA MUJER unxoM 




ti 


— 


1 


MIGUEL CALLAROO C0RA20N V1AJER0 acAMii 




ID 


9 


IS 


RAPHAEL SIGO SlE NDO AQUEL cK icni 




21 


19 


9 


ANGELA CARRASCO DAMADCLCARBE uaXAUM 




22 




1 


MENUDO AyERVHOY »ijos« >«?o 




23 


13 


11 


LOSIRACUNOOS TUCONEl oc.7)» 




M 


a 


IS 


JOSE FELICIANO COMO TU QUIERES tt<»M)« 




29 




1 


LANI HALL FSfACILAMAR uwl'Oi.' 




1 


1 


IS 


El GRAN COMBO INNOVATION roMS-iliu. 




2 


2 


11 


JOHNNY VENTURA EL HOMBRE Y SU MUSICA ..uwtiu . i < • 




3 


3 


IS 


BOBY VALENTIN ALGO EXCEPCIONAL aaoKOin 




« 


t 


IS 


OSCAR O LEOH YOSOY -...-i-.o 




S 


4 


IS 


ANDyM0NTANE2 ANOY M0NTANE2 "ifi 




( 


9 


IS 


nriLUC ROSAmo afincanOO tmxKaiH 




7 


5 


IS 


WILERIOO VARGAS EL JAROINERO tuUKxll 




i 


7 


IS 


ALEX BUENO V SU ORQUCSTA UBERAOON ALEX wckm 




9 


1 


IS 


LAPATRULLAIS EL MUCHACHITO itm i*oo 




10 


10 


15 


HANSEL Y RAUL HANSEL f RAUL 'niii/ 




11 


11 


7 


TEMPO DOMINICANO CHULISIMA POCli^tctis 
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LOSVASKEZ FLSUPERSHOW r»20f4ii 
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VARIOS ARTISTAS 1 6 EXITOS ORKUNALES cniojri 
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VARIOS ARTISTAS 1 5 NORTENAS OE OfiO r^iaiw 
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VAIENTINA LEYVA LAS DOS C ARAS DEL AMOR r,^.-l)>•.. 




25 


15 


15 


LOSHUMILOES 1 3 ANiVERSARtO rwo#c*o*a4;n 




SOO 000 urtm A RIAA c«r1itic«t»<i lor v«t«^ at on» m.lMw untti 




Brazilia N ARTIST Cartann VeloMo will »oon 
have his first American releasie. via L'lvklra's Non«- 
iiuch labfl Veloso, who last week performed at Carne- 
gie Hall, is one of the most representative figures of 
the pop music explosion that shook Brazil in the late 
■fiOs. 

A native of his countrj 's music-rich Bahia region. 
Veloso came up at the time of the Ikibsb nova In 1967. 
he joined artists Gilbertii Gil and Gal Costa, plus his 

Brazil's Caetano Veloso 
eyes the U.S. market 

sister Maria Uethania and a numher of Brazil's lead- 
ing poeLs. in a movement they called "Tropicalia." 
which proposed a search for Brazilian root^ and an 
openness to American and British currents in pop mu- 
sic. 

In 1968. Brazil's military government forced Veloso 
to emigrate to Ixindon, where he remained until 1972 
Since then. Veloso has been one of Brazil's most popu- 
lar artisU. 

His most recent album. "VelA." on the Philips label, 
is available in the U.S. as an import from International 
Book & Record Distributors, 40-11 24th St.. Long Is- 
land City. N.Y 11101 Phone: (212)786-2966. 

ThK MK.XICAN TRAGEDY has prompted the Span- 
ish-language SIN tv network, which is linked tu Mexi- 
co's Televiaa. to stage a massive telethon to help aid 



the earthquake victims At preastime the telethon, 
which was slated for this f»ast weekend, was still in 
the planning stages, but a number of major Latui re- 
cording artists had been committed to the project. 

Cl BAN PERCUSSIONIST Francisco Aguabella 

will be the featured attraction at a concert tribute on 
Oct. 25 and 26 at C«sar's Latin Palace in San Francis- 
co. The tribute to Aguahella will be co-sponsored by 
Znetrope Studios and Cesar Aicanrunz. Filmmaker 
Les Blank is directing a film portrait of Aguabella. 

.\guat>ella -A-as l)om in Cuba, where he was huwl by 
Katherrn Dunham for her dance troupe. He eventual- 
ly settle<l in San Francisco, where he recorded a num- 
ber of albums, with fellow Cuban drummer Mongo 
Santamaria. for the Fantasy label He has been the 
featured conguero with Cesar's Latin All-Stars since 
1974 and has performed and recorded with such art- 
ists as Tito Puente. Eddie Palmieri. Peggy Le«. Dii- 
zy Gillespie, SanUna. Cal Tjader and Lalo Schiffrin. 

Hew YORK FM STATION WBAI continues a tradi- 
tion of Sunday afternoon FM Latin music m the city 
by moving its "Con Salx/r latino" show from Satur- 
day nights to 2-6 p m Sunday. The show is hosted by 
Mickey Melendez and co-producer Nando Alvaricd 
"Con Sabor latino " offers both live and recorded 
music The opening afternoon show on SepL 22 fea- 
ture<l a live performance by the Tropical Budda All- 
Stars, including Mongo Santamana. Charlie Pal- 
mieri, Barry Rogers, Nicky Marrero and special 
guest star Tito Puente. 




EEPING SCORE 



bv Is Horowitz 



J)IO & THE CLASSICS A workshop on the chissi- 
cal format failed to draw more than a modest turnout 
at the recent Radio '85 conclave in IJallas. It was up 
against u concurrent panel event on how to finance sta- 
tion purchases, apparently a more provocative topic for 
convention attendees. 

Still, the message to station owners contemplating a 
switch In classical programming was upbeat. Audi 
ences are affluent, they were told, and results for ad 
vertisers are more positive than numbers alone would 
mdicate. 

C.K. Patrick of WCLV Cleveland and Warren Bo- 
dow of WQXR New York were among those who sang 
the praises of I'ompart llisc An informal survey 
among participants disclosed that as much of 407' of 
classical station programming tnday comes off CDs, 
with the percentage rising. 

Classical stations, of course, were among the first to 
lake on the new technokigy, buttressed by early sup- 
plies of CDs that were heavily weighted toward the 
genre. 

Mostly modern: GM Records l«s Uvn around 
for almost six years, but only in iIm' last year has it 
slrppeil up rolea.'ic schedules to heller than freeze 
frame rales With 12 titles on hand or due before the 
end of IIIK.I. the company, headed by composer Gun- 
ther Schuller. has another nine albums in the process- 
ing pi^Hdine. 

Mostly I'onlemporary classical. CM also presents 
sonw* ja/./. anii makes an occasional f(>r;»\ into areas 
thai combine l«ith idmms. reflecting thr tvlecUc inter- 
ests of Schuller himself. Two such alluinis due shortly 
feature French horn player Richard Todd and flutist 
Riiberl Dick, n'sjiectively 

Also u)ironiing on I he Knslon-based label is u record- 
ing by the Sequoia t)uarlcl offering works by Tom 



McKinley and Japanese composer .Michio .Mamiya. 
Another album features the output of Louis Grucn- 
berg, whose violin concerto in a recording by Jascha 
Heifetz is still in the catalog. 

Clls are planned, but not expected to hit the market 
before next year in view of the production squeeze, 
say-'^ Timothy Geller. who manages the label. No cas- 
settes are yet available either, although these are U> 
come shortly. Suggested list pnce of GM's LPs is *9.98. 

P.4SSINC N0TE8 DeuUicbe Gnmniophon has is- 
sued an extended-play single cassette carrynng the 
complete performance of its hit "West Side Story.** 
Running time is more than 76 minutes, and the sug- 
gested list is $17.% The label continues to make avail- 
able the two-cassette |iackage in box and with booklet 
for those who prefer thai paokngmg option Mean- 
while, IXj has signol the HaKcn L)uartet of Salzburg 



A rosy radio picture 
was painted in Dallas 



to a longtiTiii pad Firsl up under the deal is a Schu- 
bert album » ith the Quartet No U and the "Quartett- 
salz." Planned for later is a recording of the Mendels- 
sohn Octet, in whwh the Hagen will be Joined by the 
MeloH Quartet. 

Coming from CBS in November is the first Schu- 
bert symphony package featuring Daniel Barenboim 
and the Berlin Philharmonic. It couples the Second 
and Eighth. This combination u* lo record all the Schu- 
l>ert svnphonies. .Mso due is the first duet recording to 
be made by pianists Murray Pcrahia and Radu Lupu, 
holding performances of I he Mozart Sonatii in P for 
four hands, and the Si-hiiluTt Fantasia in F Minor. 
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VIDEO MOVIES 
Take advantage of the low 
Canadian dollar — USED 
MOVIES BETA « VHS. 
CALL: 

TSADE A FLICK. LTD. 
Toronto Canada 

416 477 eata 



CASSETTE TAPE 
SECURITY DEVICES 

DESIGNED FOR RETAIL OUTLETS 

EASY TObSE INEXPENSIVE 
REUSEABLE A DISPOSABLE 



5 SELECTIVE MODELS 



-FOR SAMPLES AND PRICES- 

'. I )NT A.1,1 

CAD SPECIAL PRODUCTS 

nv-t '■-F '"iiMiA nn vr 

H' ;(>H irjS-IL Lt ■• 4^'i.;<j 

&02/88S-80aB 



BIANK AUDIO & VIDEO CASSETTfS 



Andol Audio Products. Inc 

4212 t4lhAv« ertrafclyfi NV M219 
C«n Toll fr»- ^BOOi 22 t 6^78 N V R*t 
inai 43S 7322 



BUY — SEtL - TRADE 
VHS TAPES 
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wih 2 % 14 n loolprml Will dW<IV up lo «D 
movwi and house »* lo 4 VCP'» — »U0 
Tap* ind VCP •*ciff>lv 9tor»g« r*cli <v<lh 
lock W« howH up lo 84 lapM and 3 VCP'» 
— SI29 Counlcr ioc tap* rach Wilihoui*^ 
to 72 iap«» R«al «P*C« Mv«r — $69 Funai 
1 500 VCP i m protoctrwo caM "wtft 8 nwith 
<warran(v avariabl* in 12 oarn^snta ol S?2 07 
08c*> Call <CK d«ia<i5 

1404) 263 OS23 
As* to' Lafvro 



COMPACT DISCUST 

Upddtt'd montlilv Imports 
InrluHeH Free i^suf 
DlsclUt 
P O. Box 304 
Novi, Mkh 480S0 
(313) 348-2444 



MUSIC VIDEO 
BEN-MOTION PICTURES 

5 a I'lm prnilijrti- r :< i-.ir [i.rr,iali/ 
ing in rrtuiii. /latns \'Jn pit«]jLfl tlipti 
qushly music clip^ in film or in video 
CaN: 

Gladys Bensimon (2 12) 924-8072 



CUT OUTS a IMPORTS 
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ROCK & SOUL 
ELECTRONICS 

«ro 7lh Ave (bet. 35lti & 361ti Sir.) 
l^aw York, N Y 10018 
WE HAVE THE LOWEST 
PRICES IN TOWN 

LP'S S4.99 

12 inch S2.99 

also 

LARGEST SELECTION OF 
IMPORT 12 INCH RECORDS 
SPECIAL PRICES ON TAPES: 
T □ K 90 S1.09 
TDKSA90 179 
Maxell IIS 2.29 
TDK SONY— Sony T-120 . 4 99 
Panasonic, JVC. Kodak. Memofox 
T-)20 ALL FOR ONLY S4.4B SO. 



Budget Cassettes 

Ruck*Po(j»CuuiiIiy*R & B 
Classical • Jdn • Ctiiidren 
Call or write for catalog 
Golden Circle Inc. 
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1 BOO 91J2 82 73 
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Cardfn C|I> I'irl NV t t04D 
|7IH) W\-f>*t2n. iSltfl 1177-1410 
moill l>45-6SSIt. Irlo 6a5220t 
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LP s. 8 TRACKS AND CASSETTES 
AS LOW AS 22C 



RECORD-WIDE DISTRIBUTORS INC 
Wbb Chase Dr 
F«nlon (St Louis) MO 63026 
I31J) 343-7100 
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CASH PAID ron USED RECORDS 
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WANTED PERSOtJ WITH RADIO RO-" • M . 
SIC BACKGPOUND AND -iTPOfJf. r f^ N 
Nt f. TION^ iM AivOTRAllAtJ RAtjif. irjMi'^ 

L1AM, jACArJtSt AKD LunCTEAr. WL'jIC 
PROFICIENCY WITH IBM COMfUTCRS 
ANO MUSIC RESEARCH A MUST Boi 7634 
B'ltmard. >S15 Bfoadway. N«w York N v 
10036 



PRODUCTION COMPANY WITH delin.te hits 
nesds someone who can gel the material haard 
try Ihe maior tecord coinpanies WiH ^ve points 
on deal! (714) 39)'3e39 Ask tor John 
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TELEMARKETING 

Large independent record distributor 
seeks young, dynamic telephone 
salespersons Excellent knowledge 
ol imporl and domestic independent 
new releases required Experience 
prelerred Positions available in Los 
Angeles. New York. San Francisco. 
Seattle, Chicago and Texas Salary, 
commission and beneriis 

Box #7633 
Billboard Magazine 

1515 Broadway 
New York. NY 10036 



ELECTRIC VIOLINIST LOOKING TO 
JOIN/FORM professional hard rock group, 
eventually record album 16 years eiipert- 
ance Soto concert in Carnegie Haii Can 
tarn anylhing Alex 1 209 3)838 0296 



SONGWRITERS 



Your TUNES WILL GO 
TO WORK FOR YOU' 
Receive your tiigri quality demo tor only 
$25 per song Send tor brochure 
Easton Orw Productions 
P O Bon 306B2 
Belhosda, MD 208t4 
13011 493-6440 
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INSTRUCTIONS 



at A HtCORDiNG engineer' New cias-sos 
qitarlerly. Inslilutu ol Audio'Video Engi 
neftr.nq. (3121 666-3003 1831 Hyponon, 
Depi D. Hollywood CA 90027 
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WOULD YOU LIKE TO BE 
PROMOTED IN THI U.K.? 



Contoct Hofi2on. 27 Link Lane. 

Woi:ington, Suney Englorxj 
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SERVICES 



AMERICA'S LEADING OlSTRIBUTOfl Of 
BLANK TAPE A ACCESSORIES 



Free Catalog Featuring 
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RECEIVE LOTS 
OF MAIL 

We » I sl you wfir iCW 1 0' Put>* »r»^ WNs**- 
val*^ Kr^poters FriDs wanting Hom* Work- 
Miiivs etc S*nd S2 00 to 

Massler kiduetries 
Drawvr 401. Federal Building 
Worc«tt*r. MA. 01601-0491 
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RECORD PRESSING 
CASSETTE DUPLICATION 

SF\D fOP Ol'l ^'R,Cf , Sr 

CALL TOLL FREE 
1-800-468-9353 

92S N 3rd St Phila , PA 19123 
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VIDEO 



WE SELL USED 

VIDEO TAPES 
30°« to 50% oB ol onginai cost Ex- 
cellent condition. Ctiicago area 
Ttiousands in slock 

(312) 676-9730 

Ask tor Tommy 



VIDEO 



STEREO VIDEO 
CAH STEREO 
DISCOUNT PRICES 
SLHF300 Sony Bola H,.F, ■ $399 95 
fTU12 Sony «/l car MoTOO • $S9 95 
SYSe awesome 8 spki c«f sy^lem ■ $249 95 
VVMF12 Sony am/lm/cau Walkman - $39 95 
KV-25XBR Sony 26" Kpnt monlor S699 95 
Visa. M/C and AE accepted 
Call to Order 
1 (BOO) 682-8787 
in CA (209) 221 8787 
AMERICAN STEREO 



REPRESENT A TIVES 
WANTED 



EXPERIENCED 
SALES REP 
Wholesale imporled custom lengih 
Audio Cassette Tape and CO Good 
nation-wide buyer Contacts Apply 
PO Bo« 1247 
Rosemeao CA 9i 770 
213 720 1969 



REAL ESTATE 



LONG ISLAND 
NORTH SHORE 
30 UIN TO MANHATTAN 
SPRAWUNG RANCH 

■t-pafditf dpi d«;S'^r>«g an<j w fed tot iA ftack 
'o^'Q — tandscape<J p'lviil* property t hf:au 
'ui acre— neaiM pool S-I^SOfiO 

(516)626-1920 



FOR SALE 





SHAR-PKI 

W nnktcd Huppic^ 




Karc Colors Available 




JOSS KK\NKI,S 




(804) •W5-.m^ 
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1 GIVE MYSELF TO YOU 
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REV. MARVIN VANCY •.•smb.jwj hi itit 

HEAVY LOAD 
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REV. F.C BARNES 4 REV. JANICE BROWN •il».<. , 

ROUGH SIDE Of THE MOUNTAIN 
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MAKING A WAY 
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HE CARES 
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OLD REVIVAL BACK HOME 
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LIVE AT THE WASHINGTON TEMPLE C 0 G 1 C. 
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1 WANT TO KNOW WHAT LOVE IS 
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GOD'S BLESSING 
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HIS EYE IS ON THE SPARROW 




25 


49 


THE GEORGIA MASS CHOIR s»<» rail, 

I'M GONNA HOLD OUT 
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ANGELS WILL BE SINGING 
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WHAT HE S DONE FOR ME 
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THE WONDERS OF HIS LOVE 
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JUST THINK Of HIS GOODNESS 


40 
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1 MAY BE YOUNG 
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mVCH HAS RKEN WRITTEN and said about Amy 
<irant*H inrrfdihiH sucrcss in both ('hrislian and main- 
stream markvlA — and rightly so. Bui Chris Christian 
got there first. 

Christian was tho first artist to come out of contem- 
porary Christian music to both write and perform 
mainstream top 40 hits. Today he is the focal point of 
the second largest music making machine in contem- 
porar>- Christian music — behind only the Iegendar\' 
Bill Gaither. And he's hack in the news once uKain af- 
ter sijjninj; an inrrpiJihl** production deal with Word 
Records f(jr 40 albums over the next four years 

Christian Is comfortable In 
two different musical worlds 

oh. and one other thing, just to complete the circle. 
It was Christian and producer Brown Bannister who 
first heard and signed Amy Grant to a Word deal 
nearly a decade ago. 

Fifteen years ago. Christian. Mike Blanton (of 
Blanton/Harrell Product ion.n) anil Bannister were 
roiinimates at Abilene Christian College in Texas, 
dreaming about the music business. After a stint at 
Opryland and as a session musician. Christian began 
to catch the ear of some well-known entertainers. 

Soon he was writing for and performing with the 
likes of Elvis Presley. Olivia Newton-.Iohn. Dionne 
Warwick, Sheena Easton. B J Thomas and the Carpen- 
ters (his 'Back In My Life Again " was Karen Carpen- 
ter's last single). A trio called Cotton, Lloyd & Chris- 
tian spawned the top 40 single "I Go To Pieces." 

About that time. Christian produced BJ Thomas' 
first contemporary Christian album, "Home Where I 



Belong." which would go gold and win a Grammy in 
1977. In short order, his religious career all but 
eclipsed his secular career Other Grammy- and Dove 
Award-winning albums followed, including the Impe- 
rials' "Sail On" and the Boone Si»ter»"'I'"irst Class " 

As a .songwriter. Christian penned "Sail On. " "All 
Things Are Possible," "Satisfaction Guaranteed." 
"Too Late." "Love Them While We Can," "Heed The 
Call." "Why Does The Devil Have All The Good Mu- 
sic''" and many more. 

Since that time. Christian ha» crossed between both 
musical genres. On his own. he's recorded two top 20 
hiUi. "I Want You. I Need 'You" and "Ain't Nothing 
Like The Real Thing" (as the first artist signed to Neil 
Bogart's Boardwalk label), and written the hit "All 
Things Arc Possible " for Dan Peek. 

Today. Chnstian's business offices are located in 
Dallas, his creative offices are in Los Angeles, and he 
has a studio (Gold Mine) and another office in Na-sh- 
ville. In addition to his 15 employees, he has another 
11 writers. But rather than tie him down, he says his 
various operations have freed him up to do what he 
likes most: finding and producing new talent in both 
mainstream and (Thristian music venues. 

"God blessed me with the ability to find new artists 
of merit and give them a platform," he says quietly 
from his Los Angeles office. "That's always been my 
history, and I find tremendous enjoyment in that So 
after cutting back my work in contemporary Christian 
music a couple of years ago. I just felt the time was 
right to return. There was no one thing, but projects 
by people like Steve Archer. White Heart. Rick Riso 
and (ilen Allen Green just happened to come along — 
projects 1 believed in." 
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by Sam Sutherland 
(S Peter Keepnews 



OLYGKAM CLASSICS continues to pursue an am- 
bitious and active jazz release schedule. Fall plans re- 
flect the company's bullish profile for jazz, with a van 
ety of major historical projects that kicked off last 
month with a new Charlie Parker reissue program. 

All eight of Bird's solo Verve sessions, including al- 
ternate takes, are being issued in chronological order, 
with (he onginal David Stone Martin cover art Disks 
will be pressed in Europe and list priced at $6.98. 

Also being reissued are two sets by Oscar Peter- 
son; Rlla Fitzgerald's Grammy-winning Mack The 
Knife,' Ella In Berlin"; and "Count Basie Swings, Joe 
Williams Sings." These sets, which list at $9 98, ema- 
nate from Japanese Verve. 

This month, the flood quickens with the arrival of a 
lO-disk set comprising Rillir Holiday's entire Verve 
and MGM output, spanning her work from l9-)6-59 — 
the final stanza of her career. The package, including 
previously unissued tracks and alternate takes, will 
also include a ;Ul-page booklet and carry an appropri- 
ately weighty price tag of ,$99.WI. Prepareil by Polydor 
Japan in league with the PolyCram jazz department 
hen-, it's being pressed in Japan. 

There are plenty of other worthy reissues in tlie My- 
Gram pi|»'line as well And sUiy tiineil for a jazz ri'liiled 
aiiiiouticenieni fnim that com|iiiiiy thai is sure to delight 
lovers anil supgiorters of the music fvi'rywhenv 

Al.SO NOTED: C'larinetist Richard Slolltmun joins 
Wo«Mly Herman & IIih Thunderinx Herd for a six- 
week tour, U*ginning Oct, 'Jl m St. Louis. Stollzman, a 
classical musician who has dabbled in jazz in the past 
(and, in fact, has a Jazz album due imminently via 




RCA), will be featured in "Ebony Concerto." the cele- 
brated piece written for Herman and his orchestra by 
Igor Stravinsky. Plans are currently afoot for a gala 
Madison .^^quare Garden concert next year to celebrate 
Herman's .'lOth anniversary as a bandleader . . On a 
somewhat related note. New York's Carnegie Recital 
Hall launches a series called "Chamber Musie Ji AW 
That Jazz" Friday 141 with a duo concert by vibist ' pia- 
nist Karl Berger and pianist George Schutz . . . Critic 
Leonard Feather has esUtblished a scholarship fund 
in hi.< name at Boston's Rerklee College of Music . . . 

Bird and Blllle live 
via PolyGram packages 

Saint Peter's Church m New York has been present- 
ing? "Jazz Vespers. ■ under the direction of the Rev. 
John (Garcia (lenKel. for two decades That notewor 
thy anniversary will be celebrated this Sunday (61 with 
an all star "All Nite Soul" marathon, from 5 p.m. until 
5 a m. Monday AmooK the bigger names on the guest 
list: Max Roach. John Lewis. Sheila Jordan. Clark 
Terry and Billy Ta*lor. who is also producing the ex- 
travaganza . . . Good news on two fronts involving 
New York promoter Jack Kleinsinger and his long- 
running "IlightighiK In Jaxi" .•4eries The SUnh label 
is releasing a "HighlighLs In Jazz" album, recorded in 
concert in January. And Kteinsinger will be present- 
ing a concert based on the "Highlights" jam session 
formal at the Berlin Jazz Festival on Oct 
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ANNIVERSARY 



ESERVE YOUR PLACE NOW AT THE 
20TH ANNIVERSARY MARKET 



The buzz has already started in the Music Industry MIOEM 
M. In lis 20th year the world s greatest music show is ex- 
pected to top the incredible level ot business achieved this 
year by the American Music Industry 
MIOEM IS the music world s largest international market- 
place To celebrate as 20th year MIOEM 16 will be greater 
than ever, with over 7.500 prolessionals from 1 500 compa- 
nies and 50 countries enpected to participate 
Be there to meet the lop producers, record companies, music 
publishers and independents Be there to promote your 
records and catalogs, pusti your artists, or negotiate oistnbu 

F1«JS<'Iend m« intorfnjIKMi mThout any obl^ation 



tion rights Be there to connect with music video service 
companies at MIDEM Video Clip. Be there to view the latest 
innovations in studio equipment Be there to participate in the 
3rd International Radio Program Market. And at MIDEM 
more than 900 lournalists will fie there lo see you 
As an exhibitor you'll Imd everything is done lor you, includ- 
ing a tully furnished ottice with a phone and audio equipment 
Just contact your local ottice lor information about your stand 
and listening room 

But If all the business contacts in the world aren't enough, 
what else does MIDEM 'M have in store lor you'' 



CELE8RAT10NSI 

The 20th Anniversary is being marlied by a series of glittenng 
events including galas, concerts, live broadcasts, and 
pleasant surprises that we II keep up our sleeves until you 
arrive 

It would take months and great expense to line up the kind of 
international contacts you will make each day at MIDEM '86. 
Take a moment now and pick up the phone or fill out the 
coupon to take advantage ot this excellent business opportu- 
nity! 
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ASCAPMeet & Greet 




Mick Jagger (right) with Ken Sunshine, ASCAP Assistant Director of Public 
Relatinn!^. at the Live Aid Concert in Philadelphia. 




ASCAP Eastern Regional Duiictor of Repertory Lisa Schmidt with LouGramm i leli 
and Mick Jones of Foreigner at the B>Tne Arena in New Jersey. 





Robert Plant with Lauren lossa. Editor of ASCAP nugazme, 
ASCAP in Acaan, at the Byrne Arena in New Jerso.'. 




Chaka Khan ' left , with Mary Jo Mennella, ASCAP Membership 
RepresentaU4-e, at the Greek Theatre in Los Angeles. 



ASCAP Membership Kcprcscnutive Lurelta MOnoz 
pictured above with Steve Perry at the Bay Area 
Music Awards ( Sammies in San Franci-M:o 





Julie Hiirion, (second from Icfii, ASt'AP VX'csicrn Director of Conicmporarv Musk with Power Suiion^ John Taytor, 
Andv Tavlor, Michael DcsBarres and Tony Thompson at the Greek Theatre in Los Angeles. 



Unternationai 

Video Bottleneck in Greece 

Govt Export Policy Causing Delays 




ATHENS ThouRh the aulhorities 
seem to be winning the fight 
against profit-sapping video piracy 
in Greece, the Greek Video Assn Is 
concerned that market expansion 
may be hamstrung by delays in get- 
ting royalties through to foreign 
copyright owners. 

The delays are caused by govern- 
ment policies that allow a maximum 
of $100,000 per year to be exported 
by any Greek distributor, even if 
that company is licensee; of two or 
more international producers. For 
any larger amount, approval has to 
be gained from the Minister of Na- 
tional Economy, and this can take 
up to 60 days to clear. 

But piracy was. for many months, 
the crippling problem here. There 
are around 110.000 VCRs in Greek 
homes, some 80^< of them VHS. Es- 
timated sale of legitimate prere- 
corded cassettes this year is around 
300.000 units, generating a whole- 
sale value of between $7 million and 
{8 mdlion. 

Some 90* of the income from 
the Greek video industry comes 
from rental, with overnight 
charges between 70 cents and 
tl.lO. That range is regarded as 
far too low by distributors and pro- 
ducers, who want fees upped by at 
least 25"' 

With a population of 10 million. 
Greece has 400 video clubs, but the 
majority are on a very small scale. 
Average annual sales for popular 
movie cassettes is around 300-350. 
while blockbuster boxoffice suc- 
cesses, subtitled in Greek, may sell 
as many as 700 units in a year. 

Greece is seen as a territory of 
enormous growth potential for vid- 
eo, particularly now that pressure 
on the pirates has been stepped up. 



with the Greek Video Assn. boost- 
ed by IFPl muscle. There are sev- 
en investigators, and more than 30 
major cases are pending against 
suspected pirates. Greek courts 
have already proved that they con- 
sider video piracy a serious crimi- 
nal offense. 

BPI Moving on 
Industry Ad Push 

LONDON Substantial progress is 
being made by the British Phono- 
graphic Industry (BPI) and its retail 
liaison committee in its bid to build a 
generic advertising campaign on be- 
half of the whole music industry. 

BPI chairman Maurice Oberstein 
says that an overall industry promo- 
tion is needed "to counter the declin- 
ing proportion of disposable income 
being spent on records and tapes." 
It could well be that the campaign 
can be readied to link with the na- 
tionally televised BPI Awards cere- 
mony set for next February. 

Oberstein admits that the market 
has been growing, but he points out 
that current sales volumes are still 
below the levels reached in 197H and 
1979. "We've tieen meeting in a 
somewhat informal way with a lot 
of the major retailers to try to pro- 
mote communications between the 
retail and manufacturing sectors 
and find ways of developing generic 
advertising." he says. 

"In the U.S., they have the 'Gift 
Of Music* campaign. Now I'd say 
we've advanced a fair distance in 
the hope of ending with an all-indu.'^• 
try campaign which would get peo 
pie to buy music product" 
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'Class Of '85' Campaign Readied 

Industry Getting Together To Push Domestic Product 



BY KIRK LaPOINTE 



TORONTO The Caiuidiaii reconl- 
ing industry is getting ready to cele- 
brate its product in a six-week mar- 
keting campaign. It's by no means a 
big-budget affair, but it's the most 
significant form of cooperation 
among the country's manufactur- 
ers, retailers and broadcasters in 
memory. 

"Class Of '85: Music The World 
Wants To Hear," the industry's 
first binge to bnng attention to do- 
mestic artists, kicks off Oct. 14 and 
runs through Nov 22. Extensive 
promotional mau-nal will accompa- 
ny what A&M national sales vice 
president Bill Ott. the chairman of 
the Canadian Record Month Group, 
says will be strong retail and media 
support. 

The Ontario government has 
kicked in $25,000, but Ott says over- 
all costs of the effort will run over 
$100,000 That doesn't include the 
hours of manpower that A&M. CBS 
and WEA are providing to make the 
drive work. 

To start the campaign, retailers 
are expected to rearrange their 
racks to design a Canadian comer 
of their stores. Extensive point-of- 



purchase posters, headers and ban- 
ners will be provided with two in- 
store cassettes featuring a wide 
range of the country's top recording 
artists. A toul of '2.50,000 IK-page 
flyers have been printed as bag 
stuffers for all record/tape pur- 
chasers. 

"We have tacit approval from ev- 
ery major account," Ott says. 

The first splurge will take the 
campaign to the annual Juno music 
awards, Nov. 4. Following that, the 
group will focus attention on the 
media. 

"What we want to get across is 
that this an industry growing, but 
we want it to be identified through 
its artists." Ott says. 

Although Canadian music is at a 
two-year zenith right now — with 
Corey Hart leading the way with his 
phenomenally fast-selling "Boy In 
The Box." Platinum Blonde closely 
behind with its rocketing "Alien 
Shores " and Bryan Adams still in 
the top 10 with "Reckless" after al- 
most a year — domestic music sales 
have been in a slump. The industry 
has done much finger-pointing 
about the sales troubles, and radio 
has largely been singled out for in- 
sufficient support. 

New Record for 'Reckless ' 



But radio will be an integral part 
of the campaign in its latter stages. 
Many major stations are offering 
airtime for public service announce- 
ments touting the country's music 
talent, and this form of support is 
expected to augment Christmas 
seaaon sales— although comparing 
19H4 and 1985 levels will be much 
like comparing apples and oranges, 
given the product now on the mar- 
ket. 

Organization of the campaign will 
be handled in the regions by WEA, 
A&M and CBS. WEA will handle 
British Columbia, A&M will look af- 
ter Alberta and Saskatchewan, 
A&M and CBS will administer the 
program in Manitoba, all three 
firms will join forces for Ontario, 
CBS will take on Quebec, and the 
three firms will combine to oversee 
efforts in the Atlantic provinces. 

Ott says next year already shapes 
up to the bigger. "We've covered a 
lot of ground getting this first one 
ready to go," he says. "Next year 
should be much easier." 

Governments will be lobbied 
strongly in the coming months to 
fork over more money. Ott says 
he'd like the campaign to be self- 
sufficient 



It's Official: Adams Sets Sales Mark 



TORONTO The good ol' hoser 
from north Vancouver is having a 
heady year Bryan Adams, who this 
summer became the only Canadian 
to have a No. 1 album on the Bill- 
board charts for two consecutive 
weeks, has officially become the 
creator of Canada's most popular 
recording. 

"Reckless" is well past the 
750.000-unit sales mark at home and 
the six million mark worldwide 
Both those marks arc Canadian- 



made highs 

Seven times platinum at home, 
four times platinum in the U S., dou- 
ble platinum in New Zealand, gold 
in Australia and the U.K., silver in 
Norway. Portugal and Japan. 
"Reckless" has made the prolific 25- 
year-old Canada's new ambassador 
of pop, 

"I'm totally surprised," Adams 
said at a news conference held by 
A&M Records of Canada on Sept. 19 
to make the numbers official 



Maple Bi*iets 



|RII'.MPH WILL BE flooding the 
market with two albums in short or- 
der A live set is due by November, 
while a studio album, now being cut. 
is being readied for January or Feb- 
ruary. 

Paul hvde & the payola$ 

are being drop[x'd by A&M after 
four albums, three of them plati- 
num. What's the story? 

Corey hart might wonder 
what's the story, too. In our recent 
item on Juno nominees, we listed 
Hart's nominations lone-onnine with 
Bryan Adams, for a total of four), 
but neglected to |)oint out he was 
leading the way. Only Adams got 
the credit. Given that this is the sec- 
ond Juno story in which Hart has 
been slighted, he would have a right 
to be taking this personally. 

John DONABIE has moved over 
to CFRB from CFGM. CFGM's 
owner. Allan Slaighl. is atwut to be- 



come CFRB's owner The CRTC's 
hearings into Slaight's purchase of 
Standard have wrapped up, and a 
decision is expected in a few weeks 



B 



OB SCHNEIDER and Fred Pen- 
ner. two of the country's leading 
children's recording artists, have 
their own CBC-TV shows this fall 
Schneider's is "Vid Kids." a high- 
tech program with a school-age au- 
dience in mind, while Penncr's is 
"Fred Penner's Place." a pre- 
school show. 

When MCA records recently 
serviced 23 newspaper and broad- 
ca-st critics with the "Miami Vice" 
soundtrack album, the label 
thought it might be fun to include a 
plastic bag of icing sugar. The po- 
lice were not amused. Both the 
RCMP and the Toronto police were 
quoted in the Toronto Globe & Mail 
as saying the gimmick isn't in good 
lasle! 



"When I started recording 'Reck- 
less," I really had not klea it would 
do this." 

A shoo-in for some Juno Awards 
in November — he walked off with 
five last year, and wasn't a fraction 
as hot — Adams put quite a bit back 
into the business this year by co- 
writining "Tears Are Not Enough." 
the Canadian song for Ethiopian 
famine relief, which has sold more 
than 250.000 copies. 

On his own, the success of "Reck- 
less" has created quite a stir. Ticket 
sales for the smattering of Canadi- 
an dates he's been able to squeeze 
in during a virtual year-long lour 
have been as brisk as can be. His 
hometown return, Sept. 1 and 2, 
sold out in 90 minutes at roughly 
five seats a second 

"Reckless" also spawned the first 
gold singles of Adams' career. "Run 
To You." "Heaven" and "Summer 
Of '69" have all eclipsed the gold 
barrier. A sixth single from the al- 
bum — "It"s Only Love."' a duet with 
Tina Turner — will be issued in Octo- 
ber. If it charts, it will make Adams 
the only foreign artist in Billboard 
history to chart with six singles 
from one album. 

"I think there's curiosity about 
Canadian music now." Adams says. 
"It's the way it was a few years ago 
with Australian music." 

Adams, who says he wrote "the 
best lyric ever " for the current Rog- 
er Daltrey album, isn't about to hur- 
ry to return to the studio. He says 
he's looking to get back to record- 
ing ' some time next year" and ad- 
mits there is a certain amount of 
pressure to follow the accomplish- 
ments of "Reckless. "KIRK UPtilNTE 
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SINGLES 

DANCING )N THC STREET DAVID BOWIE & MICK JACGER 

HOLDING OUT FOR A HERO BONNC TYLER cBS 

PART-TMC LO«R STEVIE WONDER motOwn 

If I WAS MiDGEURE ckwv^us 

ANGCL MADONNA y»n 

LEAH ON ME SiRf 

LAVENDER MAniLDON tMi 

KNOCK ON WOOD AUII STEWART itfOiTlON 

TARZANBOY BAL''>MORA COLUMBIA 

BODY AND SOUL WAI TAI hot MFLT VIRCM 

BODY ROCK MARtAVIDAL e: Mi AMERICA 

POWER OF LOVE HUE V LEWIS & NEWS CHimAUS 

REBEL YELL B(Ll r IDOL cmwysaliS 

I GOT YOU BASE Ue40 & CHRtSSIt HYNOE OCP mTtRWATiONAl 

THC POWER or LOVE JENNIFERRUSH CSS 

TFAPPED COLONEL ABRAMS MC« 

THE LODGERS STYLE COUNCIL PCX ifPOfl 

SHE'S SO BEAiniFUL CUFF RtCHAHO [Mi 

DRIVE CARS FtrnTFA 

IffTO THE GROOVE MACXINNA siRt 

rrS CALLED A HEART DEPECKE MOOE Mun 

BRAND NEW FRIEND LLOTO COLE & THE COMMOTIOMS polvdOR 

RUNNING UP THAT HIU KATE BOSH [Mi 

TUBE GOOD RENE & ANGELA cijs 

SINGLE UFE CAMEO auB 

SAY I'M YOUR NUMBER ONE PRIPCESS SuPflCMC 
MONEY FOR NOTHING DIRE STRAITS VtRTICO 
YESTERDAYS MEN MADNESS ZahjWJ 
ALONE WITHOin YOU KINO CSS 

I WONDER IF 1 TAKE YOU HOME USA USA & CULT JAM WITH fULL 

FOftCE ■-■y. 
MY HEART GOES BANG DEAD OR ALIVE Cnc 
DONT STOP THE DANCE BRYAN FERHV to 
I CAN DREAM ABOUT YOU DANHARTMAN MCA 
IS IT A DREAM DAMMED MCA 
LOVE TAKE OVER FIVE STAR lENl 
CLOSETOME T>^E CURE HcrioNPOlYDOU 

DONT MESS WITH DOCTOR DREAM THOMPSON TWINS ABi^Ta 

ST ELMO'S FIRE JOHN PARR lOMOCft 

WHITE WEDDING BILLY IDOL ChH>mu^ 

THE SHOW REBECCA STORM IOWERWll 

ALBUMS 

RATE BUSH HOUNDS OF LOVE FMI 
MADONNA LitE A VIRGIN ^mi 

VARIOUS NOW THAT S WHAT I CALL MUSIC 5 trtPCiN 
DIRE STRAITS BROTHERS IN ARMS vtPriCO 
STEVIE WONDER IN SQUARE CIRCU MOiOwr^ 
THOMPSON TWINS KERCS TO FUTURE DAYS a#»iMa 
THE KENNY ROGERS STORY L>&C>fTr 
MARILUON MISPLACED CHILDHOOD fMi 
MADONNA THE FIRST ALBUM S'RE 
PHIL COLLINS NO JACKET REOUIRCD .UiGiS 
BRYAN FERRY BOYS AND GtRLS 

TEARS FOR FEARS SONGS F ROM THE BIG CHAIR MFPTURy 

VARIOUS OPEN TOPCAflSANOGIRLSINrSH«TS UlSIAR 

BRUCE SPRINGSTEEN BORN IN THE US* CBS 

BILLY IDOL VITAL IDOL TMBv^Ai i^ 

CURE T>«f'LADONTHCDOOfl f-ciiON 

U7 [H( IINK)Rr,( t TABIF (IFIE <^AND 

U2 LIVE - - UNDER A BLOOO RED SKr iVAMO 

QUEEN GREATEST HITS [Ui 

TINA TURNER PRIVATE DANCER CAPifOl 

UB40 eAG(;AHlDOIM ncn iNTCWUTKMAl 

GARY MOORE RUN FOR COVER 10 

BRYAN ADAMS RECKLESS AAU 

STING THE DREAM Of THE BLUE TURTLES AIM 

EURYTHMICS BE YOURSELF fONiGHT H. a 

BILLY JOEL GREATEST HITS VOLUME I AND VOLUME n cu^ 

POGUES HVJV SOOOMV & THE I ASM iiirr 

BOBBY WOMACK SO MANY RIVERS Mr.A 

GARY HUMAN THE FURY lAiMAC 

HUNDREDS AND THOUSANDS BRONSKiBEAt rDflOOCXHFHUII 
CARS HEARTBEAT CITY iir«twA 

DARVl HALL* JOHN DATES MALI «. OATES AT THE APOLLO Rta 
SAOC DIAMOND LIFE LPIC 

PAUIVOUNG TH( SECRET Of ASSOCIATION CHS 
U2 WIDE AWAKE iN AMERICA ••jLArCi 

OEXrSMIONlOHT RUNNERS DON T STAND ME DOWN WLPCURr 
JAMESLAST LEAWE THE BEST TOLAS! <WtOOIi 
THE WATERBOYS THIS IS THE SEA crKiON ISlAND 
DIO SACRtDHEART vtRTiCO 

AlF ALISON MOrET CBS 
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SINGLES 

MARIA MAGOALENA SANDRA vRG n 

CHERI CHER) LADY MODERN TALKING xAm^a AfftotA 

RUNNING UP THAT HILL KATE BUSH fMi 

WE DON'T NEED ANOTHER HERO TINA TURNER caphoi LMi 

INTO THE GROOVE MADONNA i^iPt wea 

CHERISH KOOL&GANG DClitc metronome 

DANCING IN THE STREET DAVID BOWlE 8 MICK JAGGER LMi 

CENERENTOLA (CINDERELLA) MAtttiNtLUCHiC'TtLOtC 

THERE MUST BE AN ANGEL EURVTHMKrS ac« 

SHANGHAI iCE MARROW C^C TLLOiC 

AN DER NORDSEEKUESTE KLAUS U KLAUS TClOCC 

FRANRREICH, FRANKREICH DE BLAECK FOEOESS fM 

UNKNOWN STUNTMAN LEE MAJORS SCOTTi iROS BEUAPMON 

ST ELMOS FINE (MAN IN MOTION) JOHN PARR r-MONOGRAM 

MEIN TUUT TUUT I f INEMANN MfnriiRt Pmonot.ham 

SAY I'M YOUR NUMBER ONE PRINCESS rtiOfC 

SLUE NIGHT SHADOW TWO OF US eiO« UP mURCORO 

MY TOOT TOOT DENiSE LASALLE EPIC CBS 

ROCK ME AMADEUS FALCO CIC TELDcr 

I CAN LOSE MY HEART TONIGHT C C CATCH hansa/ARNMA 

ALBUMS 

PETER MAFf EV bC(HN( in CKR SACHT < TElDf C 

MADONNA LIKE A VIRGIN viFrt wtA 

BRUCE SPRmCSTCEN BORNINTHEUSA C8S 

DIRE STRAITS BROTHEFIS IN ARMS vIHTiGO phonocram 

ROGER WHTTTAKER DU CEH0ER5T ZU MIR Avon ihTERConD 

HOWARD CARPENOALE MITTENORIN EMi 

TINA TURNER PRIVATE DANCER CAPita FMi 

KATE BUSH HOUNDS Of LOVE CMi 

SAGA BEHAVIOUR po< f DDA Dec 

SOUNDTRACK MAO MAX;CAPITOL LMi 

MARILLION MiSPLACEDCHllDHOOD IMi 

ULLAMEINECKE DER STOLZ ITALIENISCHER FRAUEN RTA 

STING THE DREAM OF THE TURTLES a&m r-c.C 

EURYTHMICS BE YOURSELF TONIGHT fCK 

CHRIS REA SHAMROCK DIARIES MAUNLl OCb 

RICK SPRINGFIELD TAO m./ 

MODERN TALKING THE FIRST ALBUM iUnm arkjia 
MATT BIANCO WHOSE SlOC ARE YOU ON» *tA 
BRYAN FERRY BOVS AND GIRLS t(. DCf. 
NENA FEUERUNDFLAMME CU'i 



NETHERLANDS 



(Courttw Stichtmi N*d«ri«fi<lu Top 40) 
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SINGLeS 

INTO THE GIVOOVt MADONNA :><Ht 
ICOTVOUBABC U040 t CHRISSIE HTNOC ODOX 
DANCING IN THC STREET DAVID BOWIE I MICH MGCER IMI 

CHERISH KOOL & GANG uip 

TAR2AH80r RAIHMORA [MeovEMA 

RUNNING UP THAT HIEl KATE QUSH IMitOHHa 

THERE MUST BE AN ANGCL CURVIHUICS »'< 

HEAVEN MUST OE MISSING AN ANGEE lAVARES Cantoi 

GLOW »H.K lAMIS MOlfW. 

IlCHtl to IHt TROPICS GERARD JOLING MA 

ALBUMS 

MADONNA liKIAVIRGIN s«l 

STING IHt Dflt AM or THE BLUE TURIltS AIM 

EURTTHMICS BE YOURSELF tOMlGHI OCA 

KOOL&GANC IMIRGENCY v>p 

U2 IHl UNKiRc.lIIABLtnRE 'UMiO 

BRUCE SPKINGSTCEN BORNINTHEUSA CBi 

PROPAGANDA A SECRET WISH AHioi* 

IHECURE THE MEAD ON THE DOOR nuioOA 

BENNrHCVMAN HET 7WARTE BOUD CN« 

MATT BIANCO WHOSE SIDE ARE YOU ON wa 
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SINGLES 

POWER OF LOVE HUEY LEWIS i NEWS iCMBYiAlBl 
DANCING IN THE STREET DAVID BOWIE KCK JAGGtB Vm 
WHAT YOU NEED IMS «« 

MONEY FOR NOTHING DIRESTRAITS YtmiM WtYORAM 

I GOT YOU BABE LJB40 ^<«i'N MP 

OUT OF MIND OUT Of SIGHT MOOCIS Mi)i-»CN" 

TOO YOUNG FOR PROMISES KOODETAH Mt»cu»< 

10 DIE TO BE WITH YOU TONIGHT JIMMY BARNES 

FREEWAY OF LOVE ARETHA FRANRl IN AIHSIA 

MADONNA DRESS YOU UP c^fflN 

PART TIME LOVER aTEViE WONDER UOIOWl. 

WE DONT NEED AHOTHER HERO TINA TURNER uncwusON 

CRA2YF0RY0U MADONNA MiilN 

HEAVEN BRYAN ADAMS *tM 

DARE ME POIMER SISTERS ICA 

FRANAIE SISTER SIEOCE AUAHTIC 

ALL YOU ZOMBIES MOOTERS CBS 

THERE MUST BE AN ANGEL EURYTHMICS PCA 

LIFE IN A NORTHERN TOWN DREAM ACADtMY •tA 

NEVER SURRENOeR CORY MART FMi 

ALBUMS 

DIRESTRAITS BROTHERS IN ARMS vEOIicO 
VARIOUS TURNITUP'BS POIISTAA 
EURYTHMICS BE YOURSELF TONIGHT RCA 
VARIOUS 1 985 ON FIRE f tstivAL 

TEARSFORFEARS SONGS FROM THE BIG CHAIR meacury 

BRYAN ADAMS RECKLESS A4M 

TALKIMGHEADS LIITIE CREATURES (Ml 

MODELS OUT Of MIND OUT OF SIGHT UU^HfiOOM 

HOODOOCURUS MARS NEEOGUITARS WiliMF 

BlUY JOEL GREAltSI HITS VOLS 1 A 2 CBS 

RODNEY RUDE I GOT MORE fMi 

BARBRA STREISULND MEMORIES CBS 

VARIOUS MODERN LOVE ■ HL 

PHIL COLLINS NO JACKET HEpmREO wfA 

DO RE Ml DOMESTIC HARMONY WGM 

MADONNA LINE A VIRGIN '^AE 

JOHN ROWLES NOW AND THEN J4B 

ARETHA FRANKUM WHOSE ZOOMIN WHO fCSTivAL 

STING THE DREAM OF THE BLUE TLJRTLES AAM 

ORIGINAL CJLST RCCOADING CATS pOlydoa 



JAPAN 



(Countiy Mutic Labo) As ol 9/23/85 



SINGLES 

KAHASHIMINISAVONARA ANZENCHITAI MTTf /KITTY M 
MELODY <VOljTHFRNAU STARS VkCTOR AMUSt 'UJI PAOF'C 
NATSU7AKARI HONOJIGUMI TOSHI V VAOKO 

NAMIDA NO JASMINE LOVE SONOKOKAWAI cS&SOrtv waTanasE 
SAILOR FUKUONUGASANAIDE ONYANHO CLUB CAHYON- fuJUW 
LUCKY CHANCE 0 MOHICHtDO C C B POl tOOA'MCmON 
HATSUKOt VUKI SAITOH can.on I0MOfi;> f AC»HC 
METROPOLIS NO KATASUMIOE VUMI MATSLfTOVA TOVMA 

iM' Hi»*«* 

TSUBASA NO ORETA ANGEL AVUMI NAKAMUAA 

BIRO n»:m>o> jcm 
SHINOBI Al VOSHIE KASHIWABARA M«Of«(X;RAM tanabe * 
ANATAO MOTTO SHIRTTAKUTE HiROKO YAKUSHIMARU toshka 

tM Olt U MCl 

MCTROPOUS NO KATASUMIOE VUMI MATSUTOYA TOGMBa. 



fM I 



P»HA 



ROPPONCISHINJUH ANN LOUIS /ICTCM WATANABC 
AME NO HIGH SCHOOL MIVOKO YOSHIMOTO TTiCmmu GEif I 
RENAI SHOHKOHGUN MASASHISADA FREF riicm JCHAAIA&ASm 
SHININ'ONKIMIGAKANASHII LOOK E^iC SOm PMP lOOA 

CQNNf'" I. ON 

BYE BYE GIRL ShOhjOTAI PHOt«OGAAM HKmJH sow 

PASSIOH YOU HAYAWI TAUAUS ^US M tCm^1\A 

SOHSHUN MONOGATARI TOMOYO HARADA ceSSO*" VARCTV 

SAND BEIGE AKiNA NAKAMQRI WARnCB PKy^fR KCNON 

ALBUMS 

SOUTHERN ALL STARS KAMAKURA wriOR 
MOMOKO KIKUCHI TROPIC Of CAPRICORN VAP 
CHECKERS MAlNlCHl CHECKERS CU*->Or* 
AKINA NAKAMORI D404 ME WARN£aJ>KmEa 
BILLY JOEL eiLLV THE BEST ceSKHHi 
JUNKHMNAGAKI COMPLETE iOSmbaemi 
MASAYOSHI TAKAHAKA TRAUMATIC TOSmAAEMi 
AYUMI NAKAMURA BE TRUE humming a»iD 
SEIKO SOUND OF Mr HEART CBSUWn 
HIROKO YAKUSHIMARU YUME JUHWA TCKhiBA^M 
CASIOPEA HAltE «i<NiA 
HOUND DOG SPIRITS CBS^SONV 
OFF COURSE BEST COLLECTION TcriH«A£i» 
THE HAPPVEND lBSWnt 
TSUVOSHINAGABUCHI HUNGRY TOSMiBAfMi 
MIHONAKAVAMA C K>r»c 

USA FOR AFRICA WE ARE THE WORLD <:«S^SONi 
CLASH GALS HEALTH oKIOD 
MADONNA INTO THE GROOVE nAW«R pioneer 
SHEILAE ROMANCE 1600 «vamnirp<onef4 



IXALY (Courttiy G«rmano Ruscmo) A& ol 9, 23 '8S 



ALBUMS 

CLAUDIOBAGUONI LA VITA E AOCSSO ce& 
MADONNA LIKE A VIRGIN mia 

VASCO ROSSI COSASUCCEDEINCITTA CAROSCuO RiCOMX 
BRUCE SPRINGSTEEN BORNINTHEUSA CS5 
REN20 ARORE 8 NEW . QUtLLI DELLA NOTTE romi 

STING DREAM Of THE BLU TURTLES aam CBS 
JOHN DENVER I GRAND! SUCCESSI PCa 
ANTONELLO VENOITTI CENTOCITTA me>N7 RiCOROi 
VARIOUS rCSTIVALBAP S5 C&OMM 
EDOARDO BENNATO AAIWANNA mconci 
CAT STEVENS 

VARIOUS MONSTRU0 2 nxtQRAM 
BRYAN FERRTS BO^SANOGIRLS pOl^GRam 
SPANO A U BALLET PARADE kCa 
SQUALLOR TOCCAL'ALBtCOCCA tttCOflOi 
VARIOUS MIKAnE nAKT 

STYLE COUNCIL OUR FAVOURITE SHOP POc-rORAM 
RAY CHARLES 20 GREATEST HITS i«tCOR0i 
LOREDAHA BERTE CARlOCA CBS 
NINOD ANCELO ECCOMI QUA rM«iUM 
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BIUROARD OCTOBER 




pdate 



Calendar 

\i'ffk{y cakndar o/trmir shou\'t, 
conivntion.K, award shows, srmi- 
nars and other notnblr errntx 
Send infonnalion to Cah ndar, 
Billboard, 1515 Broariuny. New 
York, S. Y. lOOJS. 

SCPTHBER 

Si>|it. ;t(M)i t M, Naliiinal Assn. 
of Recordinic Merchandisers 
(NARMlKelail/Manufaclurer Ad- 
visory Committee Meeting, Shera- 
^ ton Harbor Island, San Diego. (609) 
424-7404 

OCTOBER 

Oct 5. Music Law Synposium, 
^ 1985, Mandalav Four Seasons, Dal- 

■ las. (312) 9flS-5580 

Oct. 10. .\merican Jewish Con- 
fcress Cultural .\chievemen( 
Award Dinner, Fiern- Hiitf 1, NVw 
York. 

Oct 10-11. Electronic Accesso- 
ries Show. Atlantic City (N J.I Con- 
vention Center (2151 e7>7562. 

Oct. 10-12. Fourth Annual 
NAR.M Independent Distributors 
Conference. Sheraton Bal Har 
hour. Bal Harbour. Fla. 

Oct. 11 13. Country .Music Assn. 
Talent Buyers Seminar, Hvatt Re- 
gency. Nashville, ((il.'i) 244-2S40 

Oct 11-13. 21st Annual Retail 
Advertising Seminar, Westin Ho- 
tel, ChK-aKo (212) 244-8780. 

Oct 12-16, Audio Engineering 
Society I AESI Show, New York 
Hilton. New York (212) 661--2355 

* Oct. 14. Country Music Assn. 
.Awards Show. Grand Ole Opry. 
Nashville. (615) 244-2840 

Oct. 15. .Annual BMI Country 
Awards Dinner, BMI Nashville 

■ Headquarters, Music Row, Nash- 
vnlle. (615) 259-3625. 

Oct 16-18, Musexpo/Videxpo 
*85, Kensin^rton Exhibition Center, 
London (Oil !)fiK-4.T67 

NOVEMBER 

Nov 9, 1985 CMJ New Music 
Awards, Beacon Theatre. New 
York (516) 248-9600 

Nov 14-16. 16th Annual Loyola 
National Radio Conference, Holi- 
day Inn, Mart Plaza, Chicago. (312) 
670-3207. 

Nov. 16-17, Ninth Annual Song- 
writer Expo, Pasadena City Col- 
lege. Paasadena. Calif. (21.3) 462- 
1382. 

Nov. 20-24, Billboard's Seventh 
Annual Video .Music Conference, 

• Sheraton Premiere Hotel. Univer- 
sal City, Calif (213) 273-7040. 

JANUARY 

Jan 27-31, .Midem, Palais des 
( Festivals, Cannes (516) 364-3686 

FEBRUART 

Feb. 2-5. NRB '86, Sheraton 
Washington Hotel, Washington. 
D C. (201) 428-.5400. 



Pop Music Video Networic 
Prepares for Oct. 31 Debut 



BY JIM McCULLAUGH 



LOS ANGKLES Music Video Ser- 
vices—a major music video distribu 
tion. marketing and promotion com- 
pany — IS forming the Pop Music 
Network, an affiliation of video mu 
SIC cable anil broadcast television 
channels and programs consisting 
of more than 40 million potential 
viewers. 

The primary goal of the Oct. 31 
launch, explains MVS president 
John Persico, is to secure and coor- 
dinate national advertising for 
PMN and. in turn, offer major na- 
tional advertisers an alternative me- 
dia buy for next year He adds that 
he hopes to add anywhere from five 
to 10 stations by year's end and 
boost the potential viewing audi- 
ence to more than 50 million. He 
claims that the affiliation will pro- 
vide a lower spot cost for national 
advertisers than MTV. which boasts 
approximately 21 million viewers 

Among current affiliates are 
New York/New Jersey's U68. Bos- 
ton's V66. Houston's Video Majic, 
L.A.'s Video 22 and nine other out- 
lets in secondary U.S. markets. 

"We think the timing is perfect," 
says Persico. "in that many of these 
stations are just in the process of 



setting up sales departments, and 
Warner Bros- anil CBS are charging 
for clips. This is a way those sta- 
tions can pull in national advertising 
and receive a iiiajnr source of reve- 
nue. 

"In some cases, it may mean sur- 
vival for a small station in a small 
market. It's hard fur a station to sell 
on its own." 

Persico adds that the arrange- 
ment IS non-exclusive, and that 
there will be restrictions in major 
markets to avoid advertising repre- 
sentation conflicts. PMN affiliates 
will still tap local advertisers. 

In addition to securing airtime for 
sponsors for PMN. MVS also hopes 
to orchestrate national promotional 
events, contests, syndicated pro- 
gramming, special features and oth- 
er activities heretofore unavailable 
to tertiary market programs. Tar- 
get demographics are both male and 
female 12- to 34-year-olds- 

MVS, with offices in both Atlanta 
and Los Angeles, also offers re- 
search and tracking activities for 
the music video industry. Its video 
clip charts, based on television and 
club airplay, appear in numerous 
trade and consumer publications, in- 
cluding USA Today. Rolling Stone 
and TV Guide. 



JLifelines 



Girl, Diana Ruth, to Mandel and 
Deidy Riley Crittendun, Aug. 14 in 
Dyershurg. Tenn. She is program 
director at WFUL Fulton, Ky 

Boy, Scot Lawrence, to Stephen and 
Nadine Peeples, Sept 2 in Beverly 
Hills He is a producer and editorial 
director with the Westwood One Ra- 
dio Networks 

Boy. Patrick Smalley-Wall, to Dr. 
Sue Smalley and Kevin Wall, Sept. 
9 in Los Angeles. He is president of 
Radio Vision International, a licens- 
ing agent for home video program- 
ming. 



Boy, Ryan Joshua, to Gary and 
Dena Casson, Sept. 13 in New 
York. He is vice president of busi- 
ness affairs for Elektra/ Asylum 
Records. 

Boy, Harry Nicholas, to Dave and 
Samantha Frishberg, Sept 20 in 
Van Nuys. Calif He is a Fantasy re- 
cording artist. 

MARRIASES 

Jonathan Zavin to Bernadetle M. 
Hogan, Sept. 21 in New York He is 
a partner in the entertainment law 
firm of Zavin, Sinnreich & Wasser- 



^ew (Jompanies 



Ugly Alien Entertainment, a man- 
agement and booking company, 
formed by Terry Selders. First sign- 
ings include the Dose, Space Goop 
and Martial Law. P.O. Box 26, 
Mansfield, Pa. 16933; 1717) 662-7035. 

Ben Cromer Producliona, formed 
by Ben Cromer. Company's central 
focus is the syndication of rock pro- 
gramming to album rock, CHR and 
oldies-formatted stations. 2115 Sou- 
thall Place S.W., Roanoke, Va. 
24015; I7a3) 982-7397. 

L.P.R. International Ltd., formed 

by Larry R. Phillips Company's fo- 
cus is artist booking, management 
and development. First release is 
. "(loooh Sha Sha " by Kee Kec. .■i4,'j8 



Forest Park Rd.. Atlanta, Ga. 30351; 
(404) 366-6657. 

Mach One Music Inc.. formed by 

Byron Grant and Bob Hurley. Com- 
pany publishes the Express Music 
('atalog, a 22.000-title retail niaiUir- 
der catalog of music and video soft- 
ware. 175 Fifth .Ave . New Y'ork. 
N Y 10010; 1212) 24.'')-6l61 

NightWave Records, an indepen- 
dent record label specializing in 
dance music, formed by John DeLa- 
Vina and Kevin <!. Toney. First re- 
lease is "Magic," a r2-iiicli single by 
Brian Soarcs. 7985 Santa Monica 
Blvd.. Suite 109 Box 44(1. We.st Hol- 
lywood. Culif !KMI4i;: (2131 6,V)-3131 



...iBv\rsline... 

DON'T DELAY: Mt'inltiTs (»f the National Academy of RecoriJtny Aria & 
Snences (NARASi shouM keep in minil that this year's Grammy 
Awartis entry forma, covering the entire eligibility period for members 
and the last three months of the i>eri«d for companies, must be re- 
ceived by the following dates: Thursday (3) for companies; Monday |7) 
for members. Late filing could result in elimination from the nomina- 
tion proceKs. 

SET THI FACTS about the i.>»sue8 involved in the "Home Audio Recording 
Act'" now pending in ( '(ingress al the New York Music Publishers' Fo- 
rum, next Monday {1} at the Grand Hyatt's Empire Ballroom E. from 4- 
7 p.m. On hand for the discussion will be Congressman Bruce Morrison 
(D-(>>nn.). who recently intrmlucHl the bill in the House; Recordmg In- 
dustry Assn. of America (RIAA) president Stan Gortikov; George Da- 
vid Weiss, president of The Songwriters' Guild; and Chappell/Inter- 
song Music USA president Irwin Robinson. For information, call Lori 
Mason at (212) m5.m ext. 63. 

A NEW EICLUSin DISTRIBUTION DEAL now has the major custom recorded 
project:? of Bouk-uf-the-Munlh Records, a division of Book-of-the- 
Month Club Inc., exclusively distributed to the retail trade by Caed- 
mon/Arabesque. It's C/A's first outside distribution deal. The first 
four releases to be handled under the new pact tail are three-LP sets, 
with two-cassette and two-CD set equivalents) are 'Sondheim," 
"Songs Of New York," "Bach Family" by the Zuckermans and "Bee- 
thoven Sonatas" by Richard Goode. All were set to ship Tuesday (I). 
On Nov. 1. two more three-LP sets ship: "Complete Chopin Polonaises" 
by Arthur Lima, and "Swing Reunion," featuring Red Nor\'o. Louie 
Bellson. George Duvivier. Benny Carter and others. The stores and 
chains Book-of-the-Month Records had been servicing directly will now 
be handled by Caedmon /Arabesque. For information, contact (800) 
223-0420. 

SLOW BOAT TO BEIJHMi: Neshui Ertegun, president of the International 
Federation of Phonogram & Videogram Producers (IFPI) and chair- 
man of WEA International, will head a seven- to lO-day fact-finding 
mission to the E^eople's Republic of China The expedition comes at the 
invitation of Kong Mai. secretary general of the Chinese ministry of 
radio and tv. Members of the IFPI group are: Allen Davis, vice presi- 
dent of IFPI and president of CBS Records International; Ian Thomas, 
director general of IFPI; and Nicholas Gamett, IFPI regional director, 
Asia/Pacific. The group is due to arrive in Beijing on Oct. 9, with the 
purpose of "increasing cooperation between China and the world re- 
cording industry." 



Joint Telerecording Push 

CompuSonics, AT&T Link 



NEW VOKK CompuSonics Corp.. 
the Denver-based manufacturer of 
digital audio equipment, has en- 
tered into a one-year agreement 
with AT&T to jointly promote the 
telecommunications giant's Ac- 
cunet Switched 56 data transmis- 
sion service and CompuSonics digi- 
tal telerecording system. 

Under the terms of the agree- 
ment, the two firms will participate 
in joint marketing activities, includ- 
ing promotional events, seminars 
and sales presentations for tele- 
recording applications 

At a recent press demonstration 
hosted by AT&'T at its headquarters 
here, CompuSonicM made use of 
AT&T's land-based telephone data 
transmission system lo digitally 
transmit and receive music between 
Chicago and New York (Billboard, 
Aug 171, 

David Schwartz, president of 
CompuSonics. is a strong proponent 
of the "electronic rec<ird store" con- 
cept, an idea that has been bandied 
about for some time, but which 
Si'hwartz says is now poised to "be- 
come a reality" While that is open 
to debate, such a system, as seen by 
Schwartz and CompuSonics, would 
utilize the firm's telerecording prt»- 



cess and hard disk equipment to al- 
low music software dealers to re- 
ceive an album master via a digital 
transmission from the record com- 
pany - 

The retailers would then be able, 
in turn, to digitally transmit the mu- 
sic to consumers who would use 
credit cards to charge their pur- 
chases over the phtme lines The fi- 
nal step would involve the Compu- 
Sonics consumer digital audio re- 
corder/player (which has yet to see 
production), which would record the 
transmission onto a five-and-a-quar- 
ter-inch "super-floppy" disk. 

AT&T's Accunet Switched 56 ser- 
vice was started last May, and is 
provided by AT&T Communica- 
tions, a unit of the firm based in 
Basking Ridge, N.J. The service is 
capable of a number of applications 
in addition to its ability to transmit 
high-quality audio signals, such as 
transmitting large blinrks of digital 
data, improving the effectiveness of 
data networks, and sending digital- 
ly-encoded, encrypted voice or video 
signals and other forms of data. 
AT&T claims the system is more re- 
liable and less expensive than satel- 
lile-hased transmission networks. 

STF.VKN m PI.ER 
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Billboard. 
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SINGLES 
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WEIRO SCIENCE 
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• OINGO BOINGO 
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CHERISH • KOOl & THE GANG 
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ONE OF THE LIVING 




• TINA TURNER 
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♦ READY FOR THEJWRLD 
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TAKE ON ME 
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BWINMCASTLA. 
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ALL OF M€ FOR ALL Of YOU 
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SAVING AU M* LCPyC FOR YOU 


♦ WHITNEY^HOUSTON 
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1 MISS YOU 

• ^•MAil L AlAt^r I^.MAL^^It 




KLYMAXX 
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FREEDOM^ 
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THERE MUST BE AN ANGEL 

C^A'.'IIAAA' ItnAAJI 'jltlAAWI 




• EURYTHMICS 

■CA lAIW 
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LONCLV 01' NIGHT 


• JOHN COUGAR MELLENCAMP 
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70 
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STAND BY ME 

UMA4TE A BI.«-«AMAA B t A AAi J a«<A AAilOAifli 




• MAURICE WHITE 
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DANCING IN THE STREET 


* MICK JAGGER » OAVD BOWIE 

CMkAAAIMAA^tA 
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PERFECT WAY 

^IS ^AAAV.». MA.^0 CAAJH ^^AAAKW 




• SCHITTI POLim 
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PART TIME LOVER 


STEVIE WONOER 
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SHOUT 




• TEARS FOR FEARS 
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D0N7 LOSE Mr NUMBER 


♦ PHIl COLLINS 
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33 
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NEVER SURRENDER 




• COREY HART 
EB«A«CBlCA«2t4 
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FORTRESS AROUND TOUR HEART 


* STING 

A4M.-IA7 
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AFTER THE FIRE 

A 'A7A >..• • iP ■ AS .Ml 




• ROGER OALTRV 
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37 
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MIAMI VICE THEME 


JAN HAMMER 

W.A i!^hb 
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SOUL KISS 
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• OLIVIA NEWTON- JOHN 
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I'M COIN' DOWN 


BRUCE SPRINGSTEEN 

CCXUAKUk ]f 0SAO3 
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11 
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LIKE TO GET TO KNOW YOU WEU 

W..7II I.. . .'•SI. 




HOWARD JONES 

lUATAA 7««t9S 


IS 
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ST. ELMO'S FIRE (MAN IN MOTION) 

DfOMIttirjtllsrm jMNR) 


• JOHN PARR 

ATIAMT* ■n1^AI 
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THE Nj^GHT IS STIU YOUNG 




BILLY JOEL 
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♦ GODLEY&CREME 
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ALL FALL DOWN 

1 MAUr Nl .ItlH Eltllf OyAlTMl 




♦ FIVE STAR 
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DARE ME 


♦ THE POINTER SISTERS 

W A 1 A 1 .--A 
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1 WONDER IF 1 TAKE YOU HOME 

' jt. 'o«*:t (lull loactj 


• LISA LISA.'CULT JAM VYITH FULL FORCE 
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C4-T Y * X)HN CAFFERTY/BEAVER BROWN BAND 
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SCREAMS Of PASSION 

OAV».' TM« f AMA t IS'PAllv SU^NWAl^l 




• THE FAMILY 
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24 


30 
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LOVIN' EVERY MINUTE OF IT 


♦ LOVERBOY 

tOAlAM>A i«0^^b9 
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OBJECT Of MY DESIRE 
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• STARPOINT 

EltAlAA 7 
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39 
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HEAD OVER HEELS 


• TEARS FOR FtABS, 
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RUNNING UP THAT HILL 




• KATE BUSH 
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POP LIFE 


PRINCE & IHE RtVOlUIION 
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SHAME 
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• THE MOTELS 
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HE DOirT NOD ANOTHER HERO (THUNOfROOME) 
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• TINA TURNER 
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RAY PARKER JR 
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FOUR IN THE MORNING (1 CANT TAKE ANYMORE) 


• mini RANGER 
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HARD TMCS FOR LOVERS 
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JENNIFER HOUIDAY 
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THE WAY YOU 00 THE THINGS YOU DO/MY GDI 
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UFE m ONE DAY 
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• HOWARD JONES 
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EVERY STEP OF THE WAY 
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• JOHN WAITE 
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LOVER COME BACK TO ME 
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• DEAD OR ALIVE 
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THE POWER OF LOVE 
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BAAIItaNtSnCO<M«U«BAMC(l>lttHOON| A«MP«I 


TV'l 


• RENE & ANGELA 
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I'M GONNA TEAR YOUR PLAYHOUSE DOWN 
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• PAUL YOUNG 
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NOLOOKIN-MCK 
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BE NEAR ME 
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WHAT ABOUT LOVE? 
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AND SHE WAS 
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• TALKING HEADS 
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ONE NIGHT LOVE AFFAIR 
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EATEN ALIVE 
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• DIANA ROSS 
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WE BUILT THIS CITY 
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HURTS TO BE IN LOVE 
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YOU BELONG TO THE CFTY 


GLENN FREY 
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PARTY ALL THE TIME 
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• EOOE MURPHY 
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AND WE DANCED 

nrM|i"n<i A H.MA.< f SAJiLlAM) 


* THE HOOTERS 

COA JA«e<A jB llbAAB 




13 


84 




2 


THE OAK TREE 

M OA' iMTAil 




• MORRIS DAY 

AIAWBWBWOB 7 :tAA4 


® 


44 


» 


3 


LAY YOUR HANDS ON ME 

ASAfAiM NROCAUAV l&Aiif xTBAUtT ACU««t nU<M1t 


• THE THOMPSON TWINS 
AMirilA 1 AJM 




H 


65 


61 


22 


EVEJrrTIME YOU GO AWAY 

. 1 ATHAAII3HALI 




♦ f»lll YOUNG 

CtXiMBu M.0ABA7 


3S 


21 


12 


14 


mviNCWU OMCME FROM THE UGCMD or BILLK JEAN) •PAIBENATAR 

M CHAMMtWMEMMCtlT Sa.MKi C>4nut A a:S7 ' 




® 


90 




2 


BLUE KISS 

CAAASVNBUPC BAAA7IC It AUAM L 1 aMSCh ArfC]i»n 




• JANE WIEOLIN 

as Sr67A MCA 


® 


<3 


52 


5 


YOU ARE MY LADY 

e 1 A^'MOAC R ( AS-AAXOl 


• FREDDIE JACKSON 

ATAtCA ^A9^ 




® 


91 




2 


EYETOEYl 

CSTErtTAyrAA ^S7ST(U(»COA.ROMUAM(I 




GO WEST 

oaiA^is W%4.A^] 


® 


42 


47 


5 


COMMUNICATION 

ftlO«W«(HlOBIUAMl( A PMJCR A TATLOA J TAnOiT) 


THE POWER STATKJN 

CAF»IOA *M I 






CO 


48 


14 


MYSTERY LAOT 

A CAAIAOAO lA {AAAAOAO BOClAAt JAIOOOAIaI 




• BUY OCEAN 

JAf 1 A)7A AUSTA 


® 


4i 


57 


4 


NCVOI 

AXWVOMIMMOHT KCXM COmVI 


• HEART 

CAmCA AM? 




« 


67 


65 


8 


FIRST NIGHT 

A7«WTSOl If SUIIIVAN mTflAAII 




SURVIVOR 

Sf077iBaOS AMS7A t»< 


® 


tt 


50 


7 


lOVE THEME FROM ST. EUMrSFMfdMSTRUMCNTAt.) OAVIO FOSTER 

DlCft'm MUHi7.» 'Li«7|l»l AILA#»I< J AA^/t 




® 


NCW^ 


KAYLEIGH 

■ IMV < AlAAAlOn. 




• MARIUK)N 

CAAATOA MBI 


® 


47 


51 


4 


■OY IN THE ao« 

A -MA7WAH lA'.T,)! ..APT >r »«Afllt 


• COREY HART 

IM AAMAV A a,<R • 




® 


NCW^ 


REMO^ THEME (WHAT V) 

• SMAM A A»»»AIA ■StAAM ACJMKAIAI 




• TOMMY SHAW 
A4M ;7Ti 


® 


SI 




2 


WHO'S ZOOMIN' WHO 

N M KAlLATilNM *«^[J(N P U.Aii AfHAMIlAA) 


ARETHA FRANKLIN 

AJ>n7A AAIO 




91 


« 


77 


11 


TOO LOOK MARVELOUS 

ABAAIA 8 7|tAHi| A >B rVlSTAL P^tAIIEH) 




♦ eiLLY CRYSTAL 
A4AI37aa 




B 


a 


11 


IQOTKMMM 

U*AO RPfAiaMVrtaOMDt 


• U840 

A4A«J7Aa 




92 


87 


89 


3 


JANET 

r..AAAB(A1 II otAW A'OA BCAACMILII 




COMMOOOFKS 
MOTOna* 1B03 


43 


23 


li 


It 


mtEWAYOFUNE 

NMlVAtnNlMWMlHN ICOi^Hi 


• ARETHA FRANKLIN 
Affnt* 1 t»A 




93 


73 


71 


6 


TEST OF TIME 

ASAXtl* U'OAOTTI lAAtlAAB TAMlfN SHAit 




• t><eromantk:s 

•<i^aoanA«4sa7 (At 


® 


H 


a 


6 


SO IN LOVE * ORCHESTRAL MANOEUVERS IN THE DARK 

.;hA.',uI (OMti '.iWGvPd AWA'MICM;7Aft A4IA 




94 


71 


66 


8 


WISE UP 

■ BATWAS'EA.iAAP^TaArA B SAMONI 




AMY(»ANT 

AAM7TB2 


® 


NCW^ 


SEPARATE LIVES (THEME FROM WHITE NIGHTS) • PHI. COlLmS/MARIlVN MARTIN 

AMAHtMH Pi.LLlilN- r,flryA7A-t ATlAHTA 7 SAA4A 




95 


86 


54 


8 


DOWN ON LOVE 

AS*[»iN M AJNtSiM lONIS V GAAAUA7 




FOREKSICR 

ATLWATC T B*4f3 




27 


11 


13 


YOU'RE ONLY HUMAN (SECOND WIND) 

ARAAu~.Nt IB KA ) 


• BILLY JOEL 

LUAUWIHA M<n*ir 




96 


92 


59 


11 


jF YOU LOVE SOMEBODY SET THEM rWI 




• STING 

ABM371B 


® 


49 


53 


6 


YOU WEAR IT WEU 

1 (AUAU<,I 1' MBAPU ( UBANUj 


EL DEBARGE WITH DEBARGE 
comrr 1 soAGi MxuMm 




97 


97 


II 


5 


A UTTLE BIT OF HEAVEN 

(. SAAAruNA M SAlAHHVHiA AtAN G 17JE 1 




NATALIE COLE 

MooraN 7 AAAK ahanta: 




2e 


20 


13 


SMOKIN- M THE •OYS ROOM 

t M NAMM IM lUI/ C ROOAI 


• MOTLEY CRUE 
ntAiNA 7 a<»a;a 




91 


96 


91 


20 


FOREVEK 

AiouAWn omnBiAioccm oiosTim 




• KENNY LOCGINS 

i.OSi.Aa<.A lAllAAJI 


® 


S2 


55 


11 


TONIGHT rrs YOU 

i,'«*A.iA'.,R7«lfiW*< A/ArtMO l7A7ttrH J i«Af«l MMAOOl 


• cheaptrk;k 

IIV iAIIAAM 




99 


74 


62 


19 


WHO'^ HOUMNC DONNA NOW 

.AAtli-AiiniOSEIft iCMAVtMN RCOOCMUMI 




DEBARGE 

COl^ 17A1 ta. 


® 


W 


W 


3 


BROKEN WINGS * MR MISTER 

«AL tW] AIM AAMII'IAMOI 'j(A<jAAj4 'iANCi lA A 1 A | JA 




100 


77 

kA4vA 01 


58 


11 


SRANISN EDDIE 

AAAli xIA II UAM >t A iD AAlAUff >' rOri«IANl 




• LAURA BRANiCAN 

AIlAAElr . 














one m 


As>ii u" 


\ A klAA vAjl lo- .J.A^ .1 f-v7 .i..H.t>n i.fi.t\ 




^ — 



62 



BiLLBOAfO 



t3illbcxird|| 




A rsnhtni of th« lop 30 »>n(l*ft by «nd «>'pU|. rv»p«iti*vlr, mtth rvlvrtnc* la •ach litlt'i CDinpoitIv potilion oi> Ihp nuui Hul 100 S*n|tl«>v ihjrt 



/ 

A' 


4/ 

/i 


*/ 
> / 

/ TITLC ARTIST 


il 


fi/i/ AIRPLAY 

/m/ 


HOI ; 

POSr 




1 


2 




2 




\ 


1 


MONEY rOR NOTHING 


DIRE STRAITS 


1 






MONEY fOR NOTHING DtRE STRAITS 


1 




2 


S 


TAKE ON ME 


AHA 


4 


J 


3 


FREEDOM WHAM 






3 


3 


DRESS VOU UP 


MADONNA 


5 




4 


OH SHEILA READY fOR THE WORLD 






4 


7 


OH SHEILA 


READY FOR THE WORLD 


3 




10 


DANCING IN THE STREET MICK JAGGER & DAVID BOWIE 


9 




S 


2 


CHERISH 


KOOL & THE GANG 


7 


1 


9 


SAVING ALL MY LOVE FOR YOU WHITNEY HOUSTON 






t 


1 


LONELY OL' NIGHT 


JOHN COUGAR MELLENCAMP 


> 


7 


12 


TAKE ON ME A-HA 


4 




7 


10 


SAVING ALL MY LOVE FOR YOU 


WHITNEY HOUSTON 


6 


1 


1 


DARE ME THE POINTER SISTERS 


17 




1 


n 


DANCING IN THE STREET 


MICK JAGGER & DAVIO BOWIE 


9 


1 < 


13 




g 




9 


13 


PART TIME LOVER 


STEVIE WONDER 


10 


10 


14 




10 




10 


4 


DON-T LOSE MY NUMBER 


PHIL COLLINS 


II 


]| 




nONT 1 nV iiV MUMRFR PHII PHI 1 IN^ 


1 1 




11 


14 


FORTRESS AROUNO YOUR HEART 


STING 


12 


12 


15 








u 


6 


FREEDOM 


WHAW 


7 


13 


18 




12 




13 


21 


MIAMI Vice THEME 


JAN HAMMER 


13 


II 


28 


MIAMI VICE THEME JAN HAMMER 


13 




14 


20 


ni oonr down bruce Springsteen 


14 




5 


ST. ELMO'S FIRE (MAN IN MOTION) JOHN PARR 


15 




IS 


17 


CRY 


GODLEV & CREMt 


16 


II 


11 


POP LIFE PRINCE & THE REVOLUTION 


21 




1« 


23 


HEAD OVER HEELS 


TEARS FOR FEARS 


20 


17 


25 


I'M GOIN' DOWN BRUCE SPRINGSTEEN 


14 




17 


9 


ST. ELMO'S FIRE (MAN IN MOTION) JOHN PARR 


15 


II 


19 


CRV l^nni FY A TRFMF 


16 




It 


22 


LOVIN' EVERT MINUTE OF IT 


LOVERBOV 


19 


1) 


24 


C-4-T-V JOHN CAFFERTY/BEAVER BROWN BAND 


18 




19 


19 


C I-T Y X)HN CAFFERTV /BEAVER BROWN BAND 


IS 


21 


( 


WF DONT MFFD AMOTHFR HFRO TiNA TIIRNFR 


22 




20 


26 


SUNSET GRILL 


DON HENLEY 


29 


21 


26 


FVFRV CTFP nt THF WAV IftHN WAITF 


25 




21 


27 


I'M GONNA TEAR YOUR PLAYHOUSE DOWN PAUL YOUNG 


27 


22 




1 nUIH' FVFSV kllMIITF fV IT 1 nvFRflDV 


19 




22 


30 


ONE NIGHT LOVE AFFAIR 


BRYAN AOAMS 


30 


23 


22 


THERE MUST BE AN ANGEL EURVTHMlCS 


j7 




23 


28 


THE WAY VOU DO THE THINGS YOU DO HAIL 'OATES 


24 


24 


29 


1 GOT YOU BABE UB40 


42 




24 


12 


POP LIFE 


PRINCE & THE REVOLUTION 


21 


25 




FOUR IN THE MORNING NIGHT RANGER 


23 




2S 


le 


THE POWER OF LOVE 


HUEY LEWIS & THE NEWS 


26 


21 


17 


THE POWER OF LOVE HUEY LEWIS & THE NEWS 


26 




H 




FOUR IN THE MORNING 


NIGHT RANGER 


23 


27 




THE WAY YOU DO THE THINGS YOU DO HAU./OATES 


24 




27 




BE NEAR ME 


ABC 


71 


21 




HEAD OVER HEELS TEARS FOR FEARS 


20 




2) 




YOU BELONG TO THE CITY 


GLENN FREY 


32 


29 


16 


FREEWAY OF LOVE ARETHA FRANKLIN 


43 




29 




WE BUILT THIS CITY 


STARSHIP 


31 


31 




I'M GONNA TEAR YOUR PLAYHOUSE DOWN PAUL YOUNG 


27 




30 


15 


WE DONT NEED ANOTHER HERO 


TINA TURNER 


22 
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HOT 100 SINGLES 

BY LABEL 

A ranfctnf ol dittribuling labels 
by Ihtir number of titlftt 
on Uw Hot 100 chart 



LABEL 



NO OF TITLES 
ON CHART 



COLUMBIA 
WARNER BROS (5) 

Geflcn (2) 

Paisley P»rk (2) 

Sire (2) 
A&M(8) 

A&M/Virgin (1) 
MCA (6) 

Camel/^^CAa) 

IRS (1) 

MCA/Constellatton (1) 
ATLANTIC <7) 

Modern (1) 
CAPITOL 
RCA (7) 

Grunt ( 1 ) 
POLYGRAM 

Mercury (4) 

De-Lite <1) 

Po*ydor (1) 

RivB(l) 
ARISTA (51 

Jive(l) 
EPIC (2) 

Scotti Bros (2) 

C8S Aswciated (1) 

Nemperor ( 1 ) 
EMI-AMERICA 
ELEKTRA 
MOTOWN (I) 

Gordy (2) 

Tamla ( 1 1 
CHRYSALIS 



12 
11 



HOT 100 A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC 



TTtU 

S9WI HvK Dot 

U AmiTHC nRE 

C4 iUi F«U DOWN 

Bte He. ASCAf> V«|m ASCAF) 
S Mi, or Ml FM AU Of rOU 

l»(ki. ikSOlP.'Blu* On<M ASCAP/IVB. ASUFi 
n AMO in DMCCO 

DubtlEMn ASCAP.MtfTUA ASCAPi 
n eENCAIHE 

Neutrv BHi IC eNl/Nfrr«ft. eW) 
n BUiCKISS 

ifcTt* R»n. ASCAf/I Mwt L ASCAP) 
M HmnEASTLA 
^ 'bra SgrvcstMn. ASCAF/W GwyL ASCAfi 
■ II MTNIIMCNX 

Urn*. ASCAP) 
St MOKUmcS 

"l)"V tt>n«rUn« SMl^nMto KMI, 
I CMUIW 

OM-lMli.' SHI I CfP 
U C-ITT 

V UHMMKATKW 

Tntet BM/Aclw. ASCAP/Wrpn, ASCAF) 
It Ctl 

'Hjn-ftM, BMiJ 

f OAiKiK III nc STVn 

iMilt ASCAP.'^lonr A|i1r. BMti 
17 OUEHI 

m^, ASCAf ^Bob Ment|on«Tv, ASCAP Inm 

ASCAP, mw 

11 OOm LKC Hr NUHKR 

iPhif OAni. A3CA(•/f^Jfl. ASCAP/Wwn« Bm 
ASaPi WBH 
K OnmMLOVE 

'SoTwwi. ASCAPvtvanniifl ASCAP/Slrvr Kctcv 
am:jip. wbm 
h cmss lou 

M EATEMAUUt 

ibetBrolM'. BHl/Mi^ BMI/UmcMloM BMIi 

a cwrr sTTP oriHC WAT 

iHiMiu Of CAftf-.. BMi^'Wtik On The Moot BMIj 

H Ewrmut VOU so awat 

M iUn>cMp9(il BMI/Hct-c^a. BWI CMA/HL 
K EYlTOm 

lAfV. B«h CIM 



a nisTWCHi 

iRvilr. BML-WB ASCAP;tUT Actnyi. ASCAPi WBM 
N FODIVtR 

iH-lk Monn AJCAP tmr (rm. BMH WBM'CPP 

11 ronniiss aiduiio toui mcavi 

iMiinrtx: BMi ltou«ttj BMI/illrfil. BMratUnric 
BM'. 

Z3 FOUR IN rat ttORNMC (I CANT TAKE AJVTMOIIC) 

<((<4 8>d. BMi. BogfT PUr/BMI) 
I nttEOOH 

(ChWQ«a ASCAPi HI 
43 flKEWAT Of LOVI 

iO«h^v<k SkT. ASCAP/1>oto Qfwndt. Ml) 
73 CimS ARE MOAC rUN 

iR^kXJ. BMIi 
n HAIIS TIMES FOR lOVEK 

I Buck uon. AMIAP.Dt Son|i. ASCAP/ttatjk. ASCAPi 
T% HEAD OVER HEELS 

(V-fiB *SC*'' 
II MUffTS TO BE tN lOVE 

iBUc* lUnn. W\) 
42 ICOTTOUBASE 

(CoWKA. BMI/thrii Mate. BMIi IVBM 
» IIMSSTOU 

(SpKlnirfi VII. asCAP 
O I IVOMDEF ir I TAKE rOU HOME 

(PWWAII ASCAP. M.>*oti''nt" HMl.rPT 
K IF TOU LOVE SOMCBOOT Sn THEM FIEE 

(Mjftwbc. BMI/R«t|inj. BMMit|«l BMIj HI 
7C rUBCWOO 

(A U Mgde. ASCAP) 
14 I -M COItr DOHK 

(Brn SiXMltlwn. ASUPi 

n i-M coNM TUR roui PtATHoiSE ocnm 

llr.rf<c. BMIi 

» IHVINCIBU aitfHC fROM THE UUNO Of IILUE 
JEAN) 

(Mtk.ki. ASCAf.Arim. ASCAP-Rxr B w ASCAPi 
CPf/CLM 

» lANn 

(fclMMitt BHf/rrMiM CoUt, BNI/S« Onm. 

BMI/0#< ;oi(o, ASCAP 'AiiiU ASCAPi 
19 KArUlCH 

(Kniiton. ASCAP'Ch«ptfi ASCAP) 
M UT TOUR HANDS OH MC 

iZonfei ASCAPi 

n urtmoMEOAT 

fHMjrd loAn. BMl/Winw %m ASCAP/W»w 
TwmrrUnt BMI, WBM 



U LW TO UT TO SNOW VOU WfU 

(W*iM< \m*Mf^ BMI, WBM 
V A UTTLf BIT Of HEAVEN 

;lfr>n(. (lUI/Hu<Mnj/i HMD 
I lONELT Ol NICMI 

ftivj A^p< weH 

» LOVf IHEMF niOH SI EUfO S FIRE 

iinsthimcntal) 

Hw ron SMI FiKtr Ftms. BW) 
n LOVU COME BACK TO Mt 

■ChJC^)»» *jCA''' 
» LOVIN EVERT HlNUTl Of IT 

iomtj ASCAP, 
13 MIAMI VKE nCME 
■:MC», «SCAP^ 
1 HOND FOR NOTMINfi 

XharncMirt BMt/Alme ASCAF:'Vir|« ASCAPi 
CPP.-ALM 

r HvsTcirruuiv 

^/omb* ASCAP ■-Witlnden. BMII CPP 
X NEVE* 

^Mati>*.> ASCAP'Antti ASCAP/Strant* E^VHoru 
ASCAP/Hnow, ASCAPi 
tl NCVD) SUmSNOER 
Linw ASCAPi CPP 
iS THE NKHT IS STia VOUNC 

-lofiSoAfV BMI. 
77 NO LOOKIN' BACA 

Gcnntrt ASCAP M.lk Ucmr. ASCAP/(4tpow. 
ASCAPi 
13 THCOAKTRa 

,V»DS.r ASCAPi WBM 
« OBJECT or MT DUNK 

Adtkin* BMt/Pliitnle. BML'KMfmtfur, BMi/Hnth 
UDiMfxl BMMN-andfffl, BMIi 
3 OH SHEUk 

ftu^ to \H Worw). BMI.-tKJh6ur, BHl/Tnot loit. 
BMI. 

IB ONE NICHT LOVE ATFAIH 

lAdjni CommvnKJtMW: P*0C;C)I)1IU Toon/. 

PROC/irv^t BH>i 
U ONE or THE IIVINC 

iM«h>k<. ASCAP'Aiiil,! A:>CAPj 
IB PAK1 IIHt LOVER 

<'M«(c. ASCAP-fKMh Hun. ASCAP] 
It PARTY ALL THE TIME 

(Slone ASCAPi 
Sil PEBnn WAr 

(loiiiunce AS(AP,'W1l ASCAP.' Dim! ton 

ASCAP. 



II popun 

lC«i(iMrn ASCAPi WBM 
» TW POWER Of LOVE 

<H^i. BMI RM A^iTMjl BMI) CLM/CPP 
10 Reno's TMME <WHAT If) 

iltinouiiih Bjw ASCAP' 

70 RUNNINC UP THAT HIU 
iCMjtffl', (Ml ASCAP: 

( SAVUK AU MV LOVE FOR TOU 

iPiiAuSlrMi ASCAP ScfMfl (Wrm-EttI BMIt 

y SCRUMS or PASSKM 
-Pifii ASWPi 

4S SEPAXATI UVES (\XNL TNEME FHOM WWrn 
NWKT^t 

>$l«p(w> BnAjp BMiXoid Horiw BMI.'Pmi 
ASCAPi 

71 SMAHE 

CluA Stwel;. BMh CPP 
CO StfOUT 

Nr^ 8Mh CPP 
«l SHOKIN IN THE BOVS ROOM 

Bit Luf, ASCAP WBM 
44 SOINLOUC 

Virpi, ASCAP -OMtim. ASCAP,'Un<h«|iea. BMli 
U SOUIXISS 

<Muuc Corv Ot Amiu. BMI'TMmar. BMM 
IMI SPANISH lOCHE 

.Gta> ASCAPi 
IS ST ELMO^ FINE CMAN IN MOTKM) 

i(kM Hormft BMl/FmtM Fim, IMI/Jahn Pk'. PKi 
CPP 

Si STAND BiriBE 

.Rilftluy^ BMl Trio BMI ADT BNIi 
SJ SUMMER or H 

.•(Umi CsmrwotJt'm. fSOCCitrpie Tow. 
PROC Ir^iif SMItCPP AIM 

» sjNsn emu 

iCai-. C«u>rti ASCAP HMtdrnvif ASCAPi 
4 TAAEONME 

lAtV BVIi CLMXPP 
M TEST or TIME 

ifotttf) tmNnc ASCAPi 
S7 THERE MUST Bt AH ANUL 

IRCA ASrAP Biwr Nrlanrh ASCAPi MM 
49 TOMCHT irS VDU 

lAdull DM) AfNri ASCAP -ScrMf GMXttMI. BMIi 

CPP/ABPWBM 
14 TH[ WAV TOO 00 mC THMfiS VOV DO HV CtRl 

iloui* ASUPi 



]| »C BUILT TMS CITY 

ilntwuwt ASCAP'IdMu ASCAP /PfTmil. 

ASCAP/lMiMorhi eMi 'Ar.'iia ASCAP^C^rtm BMI) 
Z2 WE DONT NEED ANOTHER HEM (THlMOCItOOHC) 

llrvi«(, BMI MviH P«Si CPP ALM 
SI WEIRO SCIENCE 

tMC* ASCAP L-tltrM*ntio 8MI| 
Tt WHAT ABOUT LOVET 

iWfWck ASCAP l-wi BMI CjtjpM Toow, PROC) 

CPP ALM.CIM 
« WHO'S HOLDING OONMA NOW 

iFnin Frm. BMI Girdm RjA«. BMI.'Afird 

ASCAP S^Nkyn Nelet ASCAP' CCP.'ABP 
41 WHO'S 20OMIN WHO 

i&M'ru* Sfcv ASCAP/6ctt»T BMh 
M WISE UP 

iRiw OHu BMl.Trw Ctmc BMI/1«wdD«r«*. 

ASCAP Ifw Croop. ASaPt 
K TOUAREMVUtOV 

i/orttu ASCAPi 
r VOU BELONG TO THE CfTY 

I RM Cloud. ASCAP tl.|hl Rhw, ASCAP) 
91 VOU LOOK MARVaOUS 

iFtca BMI Pnhitli ASCAPi 
47 VOU WEAR n WQi. 

ifoMt ASCAPi 
44 VOUDE ONIV HUMAN (SECOND WMD) 

Il0«< Soif,. BMIi CPP'ABP 



SHEET MUSIC AGCNH 
art hMed 'pr ptano ' vocal tfw«t nwiwc cop«) 
and m«y lot rf-prr^enl rrtiied 'Olio r>ghU 

A8P Apnl Biachwood Cf^ Coiumbia F>)C(ur»t 



AtM Almo 

G M El«li»<n MHh 

B 3 Bi| ThfM 

BP Brsdier 

CHA ChappHi 

CLM OefryLarn 

CPl Cimmc 



HAN Kjnj«n 

HI KaUconard 

IMM iminAAgcuH 

MCA MCA 

PSP f>er So»jtr»*m 

PL* Plymouth 

W8W WarTwrOro) 



OCTOBER 5 




evieivs 



ALBUMS 



SI'OTLir.HT Pn tiict, ii fo hit tup 10 
on Billboard's Top Fop Albumx 
chart or to earn piattuum 
ccrtijiration 

NEW & NOTEW'ORTHY highlights 
nrw and developing arlx u-orthy of 
attention 

PICKS neu- releoit* pn dteted to 
hit the top hat/o/the chart irt the 
format listed 

RECOMMENDED Other rrUasrs 
predicted to chart in the rrspectii'r 
formal, also, other albums of 
xuperior quality 

All albums commercially amitable 

in the lis. are eligible for rexHew 

Send albums for rci'tra- to: 

Sam Sutherland, Billboard 

9107 mishirv Bhd. 

Berrrly Hills, Calif 9tVW 

or Fred Goodman. Billboard 

ISIS Broadway 

Nrv- York, X. Y. JOOM 

Country albums should be sent to. 

Kip fiirby. Billboard 

U Music Circle East 

NashnUe. Tenn. J:J0J 



POP 



TOMMY SHAW 
WMIt 

Formtfr Styx guiLariKl'^ nolo d^bnt 
went top 50. insunnK a promisinfr 
base for this equally cnsp sequel, 
which likewise downplays his 
i.>rstwhile group's usual bombast to 
focus instead on punchy pop/rock 
Strongest single contender is the 
upening "Jealousy." but the title track 
will ui^o Kf\ a boost V- the theme 
from "Remo Williams — The 
Adventure Begins." Look to AOR and 
harder mainstream formatx for fir^it 
radio slots 

CHIECH i CHONG 
Get Out 01 My Rom 

MCA MCA %fe40 

.\fter an active hiatus from recording 
devoted to big screen efforts, the '60s 
countercultural duo returns with a set 
cannily attuned to '8(K icons and 
issues Their successful Springsteen 
parody. "Bom In East L.A-." already 
insurer a new infusion of fans, with 
the ttet juggling spoken tichtick 
agamiit musical bit>. amonp the btt^r. 
I'm Not Here Right Now" clicks. 

J CCtLSBAND 
riiiMMck— The BesI Of . 

CMI Am*r<4 Sr 17174 

Thin album cnllect;* all of the group'"* 
hig hits, from "l/ive Stinks" to the 
f>ack-ti>-twck gold singles 
Centerfold ' and "Freeze Frame " 
Ix's an attractive and appealing 
compilation for the venerable rock 
l<and, heard here while Peter Wolf 
vkiif> •'till adding vocal sizxie 

J0( imN TURHCR 

• -lux ( w Ror tk*m 

L<rk|f« «0449 

Tlie ff>rmer lead singer of Rainbow 
^teps out (III his own with tliL^ set of 
l»'»p tlavnn'd rwk'n'roll thai proves 
liK'hter than that bamt'K mrlJil In fart, 
the )>ingle. "Endlehxly." ik a ballad 
The album alno marks the return to 
jrijvf duty fif Roy Thomas Baker 
4flfr a wries of album projects u 



AOAM «rti 

Vive It Hack 

.V . u lont ViMOnlt 

Hop chameleon sheds the lush musicul 
sweep that marked bis last outing to 
Hex a leaiHrr ruck punch that scores 
on the title tnick, lung gap since his 
last, semi hit set will prove an 
obstacW, however. 

MICHAEL WOCeS 
WaldNiv % Ute U By 

mOOUCtO Elho«WAn-( 

OpM Urn OA OSOl (WMdham Ntf/AAM) 

Guitarist a tup Windham Hill 
instrumentalist, here focuses on his 
equally lyrical, emotive voice, the 
intimate settings may buck current 
radio trvnds, but the right mix of 
alternative airplay could make this a 
sleeper. 

BRUCE COCXBUMt 
Tkc Troublt Wrtti Ntniul 

PTOOUCt'^S I ugn*r M»/t,rwT Jon r.mihmith 
cIm HmZuJcM 3213 (AUI) 

Canadian song poet's 19H^{ album, 
previously unissued in the I' S , getn 
belated release with a newly recorded 
version of the title track Thoughtful, 
well crafted and up to his usual 
distinctive standard. 

THE OUTFKLD 
PIsy Oe«p 



Crisp [Hjwer pop with a jangling 'AOs 
feel gives this British trio an 
impressive starting point, sleek vocal 
harmonies and and economical, hook- 
laden matt>nal could yield mainstream 
radio pby. 

tEM 1 THE SAX MANIACS 



Texas saxophonist leads a crack rock 
outfit thntugb paces that include ruck 
HKitJt material and more modem 
vehicles Mixed results, although the 
best tracks, like "Runnin' For Cover."' 
are bone crushers One of Rounder's 
most commercial offerings since the 
label unearthed George Thorogood 

SKINNY PUPPY 

PROOUCtOS CfwM D**i3 Of'-* 



Techno-dance synth tno is heavily 
electronic m sound, even for the 
genre Result is a strong club 
collection a la Kraftwerk. The label is 
Canadian 

GUPES OF WRATH 
September Bovl Of Gfcca 



Relaxed, open^ounding electric tno 
piay.< with intelhgt^nre and drive 
Group will have tn make their 
commercial bones with college radio, 
but could cull the type of re8|)onKe 
currently being garnered by the Meat 
Puppet'^ 

JOHN FAHCT 
Requu 

This reissue of a 1%7 reconling is 
fresh and stimng as e^'er Fahey's 
intncale nolo acoustic gxiitar work 
paved the way for a numlier of 
rfintem|Ninir>' insirum«>nlalt»lH and 
rt-cont LtlM-ltt. including the folkn up 
.in WiiKlh.im Hill 

CLYDE CRINEII 
Ntw En|tjnd 

Twrff'VMigiMrd T 4 

Another inslnimentil package from 
this new hiM Keyboanlwt Cnm*r h a 
fiiM- technician whfi inrorporate* 
grariil pmno, Kairlight ('Ml and flute 
intoaprvtty, if ultimately prcdtctablif. 
ff>rm;(! 



SPOTLIGHT 

c V V V Y w n i: v p 



KENNY lOGCn 

The H«jt1 Of Tlie Mxttef 



Rogers" third album for RCA. 
following two strong platinum sellers, 
marks another inspired (iroducer/ 
artiHt pairing, as George Martin takes 
over the reins from Barr>' Gibb and 
flavid Foster The resulting package 
reflects a unified romantic mood, 
exemplified by the hrst ttingle. 
"Monng Desire " The album also 
includes songs by Michael 
Smotherman. Dave Luggins and Tro> 
Seals & Graham Lvlf 



BLACK 



NEW AND 
NOTEWORTHY 



PHANTOM ROCKER & SLICK 
CMI AmfK* ST 17172 

Ua pedigree taps two former Stray 
Cats and )oume\*man guitarist Earl 
Slick, but this n^w rock tno ><idesl*'ps 
Its members' past styles to zero in on 
no-frills, high-octane jfruitar rock with 
Slones-tike rawness If the playing 
breaks no new ground, the current 
clinmte for such six string classicism 
should translate into a fast break on 
AOR and harder inaiiistream formats 

ABC FUN FIT FEATURING MARY LOU RmON 
Mmmc/CSS A«ieci«M 401 tl 

Adult Amenca may t»e wearying of 
Olympic medalist Retton's ubiquitous 
gnn. but the ABC television network 
has built a kiddie exercise show 
around her. and now CBS is adding 
this album counterpart to the 
running That strategy could well 
turn the package into a sizeable 
seller Includes a Iti-page instrurtmn 
txtoklet 



SANOV BULL 
E Phinhui Unuffl 

Another rei>>u(- on the new Terra 
imprint. lh\> one tut» not aged as well 
as the Fahey package An interesting 
blend <if traditional anil bizarre 
instruments (electric guitar and bass, 
oud. Indian bass drumi, but not nearly 
interesting enough tn justify a 17- 
minute tune on side A and a 21-minute 
extravaganza on the flip side. 

ZASU PITTS MEWORIAl OKHESTRA 
The Pitti Beat D«wn (RecartM Lnit) 



Live -.rt by Ihw 14-p«ece Bay Area 
Kh»>w banil o(Ien> lusty but reverent 
Ctivers uf r&h |M-rt'tinials lissociated 
with Motown, Stax and I'hil Spectnr. 
among others, should broaden the 
base <pf Ihis label, prevMiusly known 
fur bistnrical and "new acoustic" fare. 



IHE SPINNERS 
LovM' Fcelinti 

M»«ca 7 904%6 

A snappy collection of upbeat, funky 
tunes and soulful ballads from these 
perennial pms Best cuts' "Put Ua 
Together Again." ""You're My 

NiHTih- r lit.. 



THE STAPLE SINGEBS 

PAtXmCllfS Mniv P^KtiAo Gj't Govt/fiMA 
fftwMm I Wl 4010V (Hi) 

Venerable pop/gospel stylists' second 
for the lalH'l again taps a tough rock/ 
funk urgency while keeping their 
nghte^ius topical focus, new Talking 
Heads cover, "Ufe During Wartime." 
sizzles, as does remake of "Are You 
Ready "' 



COUNTRY 



JANIE FRICKE 

The Very B«l 01 Jinw 

Cotufnb.a fC 401(5 

A hits-studded collection that lives up 
to Its title Included are ' It Ain't Easy 
Bern' Easy." "He's A Heartache 
(Looking For A Place To Happen^."" 
Tell Me A Lie." "She's Single Again" 
and morv Also included "Ridin* 
High. " a duet with Merle Haggard 

VARIOUS ARTISTS 

19 Hot Cognlry Radio Sapei Hrti 

EpK fE 40] 75 

Like a blast from the radio dial, this 
package features instantly recognized 
hit titles For starters: Ricky Skaggs' 
"I'nde fVn," Exile's "Give Me One 
More Chance, " Willie Nelson's '*City 
Of New Orleans," Rosanne Cash's 
■ Blue Moon With Heartache," plus 
plenty more 

MICKEY GILLCY 

I Fid M (Aboat Lam' Ym) 

f»OtXKEftS Nar.D W.i\oo M<k»i G.«»v 
IPK FC 40115 

Gilley's a ma»ter balladeer who also 
knows how to shake loose He 
displays both sides to his musical 
personality here in basically 
contemporar>- arrangements, which 
have pl«nty of pc^/easy listening 
styling 



JAZZ/FUSION 



WYNTON MAftSALlS 

Bljck Cmtei (From The Umkr|r«yntf) 

CvtumbiB f C 40009 

His fourth jazz album as leader finds 
the young trumpet virtuoMi maturing 
as a composer All six pn-ci-s are 
onginals, each offering structural 
twi<t< and c<mtrast*i m mood, yet the 
ni.i(erial pnive>. in the main, l«oth 
cimipelling anil accessible His 
quintet, again spotlighting Kenny 
Kirkland's pwno and brother 
Rninfortl Marsjilis' reeds likewiw 
shines in n set that ments the likely 
broad ex[Mistire 



lOHh SURUAN 
WflMioWiAC Pxtttm 

tern 13«5'I35 407 IPSO 

Bnti^b fusion pione«r'» gnomic 
chamber style is now aelf-contained. 
thanks tn layered, overdubbed rtfeds 
and 8ynthejii7-en>; continues the 
stalely, brooding mood of hw earber 
label works 



GOSPEL 



HOWARD McCRARY 
So Good 

Coei Hem SPCM 7411 1120IO-1 | 
McCrary presents a shck sound with 
danceable tr^ks that cover the r&b. 
)azz and pop spectrum. This in music 
U> be heard with the lfght>j down low 
with lyncs about the light on high. 
Radio shouM gobble this up— it's 
nght m the mainstream 

THE ALTAR BO'S 
wvr* Tsii'rtARoW 

iM as sti^ 

. '• SPCN^T I0a30»2 I 

i r i~ \nung group captures Ihe high 
energy and intensity of rock. There's 
a |ia.<tsionate energy in the tracks, and 
the message is delivered in a frenzy. 
This IS active music, and th«se guys 
are obviously on the move. 

VALttl tAMMN 

pwoouciB Not hitea 
IC«r» I«I5 

This album is actually a bootleg ^ 
recording made in Russia by Chnstiao 
dissident Valen Bannov Technically. 
It has been aided by Scott Wesley 
Brown's remixes, but it is still rough. 
It's sung in Russian, and American 
Christians are hoping to saturate the ■ 
Soviet I'nion with this release. This 
musical IS a collector's item, and the 
only record of its kind lo come from 
Russia. 



RICK R1S0 

ColU Hjm The Rtal Thmi 
Horn* Sw«l Hem* SPCN 7 0 

Rise's debut release has a pop sound 
heavily influenced by jazz. The Ktics 
suffer a sameness and break no new 
ground, but musically it'» easy on the 
ear 



CLASSICAL 



TtHAIKOVSRY THE NUTCRACKER (COMPLETE) 
Si tBiNS Sffflphonii. SUtkm 
RCA ARca roos 

Ct.li-rful packaging, front and back, 
ami mclu!>ion of ballet character 
cutout* make this a strong contender 
for holiday gift dollars A 
straightforward performance that lets 
the muMC >peak ft>r lUelf. which it 
doe> glowingly in this expert 
rt-coniing 

MORE OF THE BEST 

OF WOLFGAHC AMADEUS M02ART 

Acjdemy of St Martin in th» Fields. 

Mamnir. C. Dmis 

PlMPv* 41» 773 

A nmlprice "sampler" that extends 
Ihe range of repertoire enjoyed by the 
many purchasers of the predeces-ior 
best seUer and others tied to Ihv 
"Amadeus " phenomoiuin Well . ti..>en 
catalog exceqits fmm tipeni. 
orrliestni concerto and chon! 
;.llu,m- .11 M .<^. -..s y 



TH( CAMBRIDCE BUSREDS HANOf L BACH 
ikadtmir of On|»njl Irntrunitiih m th« Slr«tt 

Tht> Uach-HuniU'l year woulil not bv 
complete without this spoof, musically 
Kfnitilive Hnd often funny, yt>l with 
rpupecl for ihf onjTiniil Hourcps. 
Vivaldi. Hanilcl. Smrlatti. Cor^^lli and, 
of course. Richf Ihel contnbutf the 
more than 2!* selections LiftA at 

MCNDELSSOHN KAIMS U 9S ft US 

ChftTut i Orchtstri of 

tftfl CufbfnkiJA FounditMHi, Cwtej 

fral« (*CA) (CD 11120 tCOl 

Repertoire well out of the mainstream 
in movxnK performances. Choral 
sound 15 ma^nilirent and a model lo 
bo emulated, hut value of the packafce 
IS dimui:ihed by the lack of notes, 
enpecially Ui^efu) here. IVxts and 
translations are provided, however 

UUWIGAl HISTOffY TOUR. VOLS. 1 ft 2 
Ttm Kinf'i StRftn, 

HmcMmk MMG 1 199/1 I<0 

Available separately, the two albums 
present a generous and well<hosen 
survey of the irenre. grouped by 
countr>' of origin The artist* display 
their usual vocal and ensemble 
expertise, but sound is merely 
adequate and texts are not provided. 



SINGLES 



PICKS new trUases utth the 
grratrat chart potential 
RECOUMENDED rerordlf uitA 
potential far significant chart 
aetior} 

NEW A NOTEWORTHY highUghts 
nev and det^eloptng a^ts worthy of 
attentwn 

Rrcordit equally appropriate for 
more than one format are miewed 
in the category uith the broadest 
audience 

All ting let commemally aiwlable 

in the U.S. are eligible for rrtiev 

Send singlet for rettew to: 

S'aney Erltch, Billboard 

1515 Broadu-ay 

New York, ,V Y lOOSS 

Country nngles should be tent to: 

Ktp Kirby. Billboard 

14 Musk Circle East 

S'oMhnlle. Tenn. STJOS 



POP 



HNA TURMEI 
OmOITIm Li«hi|i4 io> 

^JSLI&HER NWuhi ASCAP 

c«Moia-»is 

An instant pop radio add: second 
"Mad Max" Bingle rocks out with a 
martial beat and uurreal pnxluction 
cfTects 

IIUY MEL 

Tht Ni|M Is Still Ymm <4 oai 

PRODUCER PamoAf 
mnXfO B tor* 
PUBt(5**En Jo* BMI 
Cohimha 3«4S(S7 

Brooding atmosphere and offbeat 
structure contrast the ^l^t^ful 
jauntineaa of his recent hitii. 



INKS 

PROOUCER CfifH THoniit 
WRITER Anthm. tmn>%\ 
PUeilSHER no* Intwl 
AttMrtK 7 ■«4t7 

Strontf, raw pop-rodt with '608-gttrBge 
nMttH 

SQUeUE 

HrtsOfTlwfcirooJ) 

PROOUCER Lkurv Laltum 
WRITERS Citrit Oidafd. Qlmnn TAiicxiA 
PUflLISHCR V.i$'n ASCAP 
AkM AH177t 

Acclaimed Brituh band's reunion 
renews their stature among pop 
literati. 

LOU R£ED 

Scpttmlwr Stfli <J Ji) 

PRODUCERS H«l WilhMt PmI M Yaun« 
WRiURS HKflWrtli Maiw«l AnJ»f»an 
PUBLrSMERS ChapoeU/TrDHampiAne ASCAP 
AaM AM 2711 

From the furthcoming LP of Kurt 
Weill covers: inspired casting 



BLACK 



UPP 

n OoiH'l RuHv Mittir (4 05) 

PRODUCER Roc»r Trouinwi 
WRITERS Ragvr TrtuCnan Zjpp Troolman 
PUBlfSHERS Irtwinun BWI 
Warmr IrM. 7 2ia7« 

The ma-siers of vocoder funk are 
bark, weird imagination intact; lyrics 
offer a sur\ ey course in r&b. 

nODY PEH0ERGRA5S 
Nmr Fid iJki DjiKln' o sri 

PROOUCtRS Dvnmi Mdlao-ihy B<ll Sr«l« 
Lind* CrecC 

WRITERS 0 M>lk)nk>. M ^trd 

PUBLISHERS Walptrcus we Monrv SMTd ASCAP 

A*rlwn-7-«H9S 

Suave baritone Hirts with hip hop — or 
at least his arrangement does — in a 
high-powered preview of his upcoming 
"Workin' It Back" LP. 



SNMNON 
Ur|iiil(j ss) 

PROEHJCERS Uarh Uurtl Chnt B*rtiOM 
WRITER MKh Jonn 

PUailSHEHS Somer-Ml EvanMJnfv ASCAP 

Wily cover of the Foreigner hit 
substitutes suggestion for bluster. 

NILE RODGERS 
suit Your Mind o 40) 

PRODUCERS Ro<*(«i Tonwr*, flocl> Jym- 
WRITER Mjrt>nC»i»r 
PUBLISHER Cei», BMr 
WarawMrw. 7 21*21 

Hard-working producer has fun with 
clipped rhythms and lazy vocals 

SIAVE 

Jury L«tf (J SO) 

PRODUCER^ Mjrt Oan. Floyd. lUMh 
WRITERS M kdtnf: K HMh 0 VMnivr 
PUBLISHERS On »ouf Mark,-W«bllfr Mww 
K TfHUlh ASCAP 
IcMwaS-lOZ ( 1 2 «ich «wwon ilM 
IdMbwt 12 102) 

Group's label debut covers some 
adventurous ground, solid funk beat, 
but catch those chords. Contact 
(4<M|9'Jfi-.'i:r77. 

WEATHER GIRLS 

NoOm C«n Lmt You Mtr* Tlun Hi <3 3&) 

PRODUCERS H«n* MKJfHi Ml Mmi 
WRITERS T Bf<n«n B Li.i« 
PUBLlSHlfl Chtpft* ASCAP 
C«iMmMa »4S«M 

Torchy dance music 

NARAOA MICHAEt WALOEN 

m|h AboM The CInidi m 20t 

PROOUCER N«(Ma WKhwH Waldm 

WRITERS NtrMfl M<hM< WalilM iH(>n Colwn 

PUetiSHERS ar«t»u4o Shi ASCAP Poto Cround> 

BMI 

Hanwr tfM- 7 2W9J 

Dreamy visions with a pop melody 
and a disco beat. 



NEW AND 
NOTEWORTHY 



IOC lYNN TURNIR 

PRrttMjCtO Pin tNlMTJl (Um< 

AHlIinS In-Mr< N*«.Ti,iP 
PUBli&HlRS Mt Co/cmvlW ASCAP 
tkMlia 7MS93 

As definitive an example of "ftOs 
Amencan commercial rork an any 
Journey or Tolu hit; former Rainbow 
vtK-alist should step right into the pop 
major league. 

CtRGUIT II 

FmI Fw YMI4 10) 

PRODUCERS AritHi' IM»r MtKM« Bdkp' 
WRITERS T Bowf T BfT»"» « 
PUEH'ShERS >oun|H»•»fd'tl•*^H^•'n W*ri»«( 
Tftmw'Urte BMI Simc'* S«w ASTAP 
[Mhira 7 «»SM 

A solid r4b beat ballad made Mjiecial 
by its haunting vocai arrangements; 
the nrast evocative use of choral 
harmonies since Womack & Womack 




evieivs 



RAMSEY LEVnS 

TMsAiH N«r«fltJsviJS2> 

PRODUCER Mcxnt Bu*r.tt Sl«Fwan P iMTM'd 
WRITERS M Butch" 5«w«rt P LWAtd 
f\)BUSMERS H.t Tuiwi-iolwr tumm BMt 

I'pbeat ensemble chant 
JOE SIMON 

Mr R^OrMr Rt(MNa«<3 20t 

PROOUCER Skip StA'bonHJin 
WRITERS MichMl Carvm. BiKhy Jw^. Tom ShAfhio 
PueilSMfRS T'wO'Lrt BMl Cto** Knv ascap 
CwivtMl CP 14S u o Pt)*i«>am) 



COUNTRY 



KENNY ROCEfrS 
Hsmini Deurc i i 4S| 

WWIEB Oav* l.jttrni 

PyBliSMERS irr4\ PMthiWrti. ASCAP 

*CAPt-l4l94 

Rogers whispers and croons his way 
through this jazi inflected tribute to ■ 
sleeping lover; introspective, vividly 
imagistic. but country only in its adult 
theme. 



TERRI GIBBS 

SomtOM Mutt U MitiMi Yn TMfhl (3 24i 

PRODUCERS Stow BiKhinirtaTi J<«n £0 Norman 
WRITERS Mtnnr UcCrM Bot) MO'nun. 
PmjIa BrMdiDM 

Puei'SHER SowtrkCfn H-gt^U ASCAP 
Warner trot 7 IStn 

Assisted by a fresh angle and a good 
lyrical hook, Gibbs turns in a soulful, 
thoughtful performance. 

T GRAHAM BROWN 

I Ttllll Ukf It Uud To Be 12 59) 

PHOOuriR El4.iJlogJin 
WHillR^ Hrib'd G«rvin Mrm 
PUBLlSMtRS lie* Cr«»M|VTrM Group, 
BMI ASCAP 
CwMsl fr9S24 

Graham follows up his successful 
debut single with a bluesy number 
that gets a great reading. 

CHANCE 

SiMToMMt ftS(2 46) 
PROOUCER e»U ArlMC* 
WRITER Rob CrotDv 
PUBLISHERS Courtt»nd Art-n BMI 
MOTCuryBB4 17B-7 

Bnght, springy instrumentals 
matched by exuberant harmony 

vr>ciils 

■ILLY JOE ROYAL 

••nNi Ukt A Rodtti 1 2 2 1 ) 

PROOUCtR NalMMi Ijriiin 
WRITER C4<veurr 

PUBUSHCNS G^rwin Blua Moon famoui ASCAP 
AlUniK A<n*rKA 7 tt»«9 

Pure '60s stroll stuff made memorable 
by Royal's wonderful "l>own In The 
Boondocks" voice; fir*t released on 
Southern Tlicka label earlier Ihu 
year. 



(ISA ANGELIE 
Bnns BKk LmO l&t 
t->.i ( n lontCoMnt 
A»'tii u'^ P Sco4i S Watt* 
ntHl i->M( H Tom CollMtv BMt 
CMI Amartca B-SZM 

IjDuiHiana lasa tempers the pace from 
her first singk' for u philosophical 
leHsim on the resiliency of love. 



DANCE 



CHEYNE 

Prtntf toy t*, Mt 

mODUCCRS Qr*t PhiNinfcnrt Imtn^ iootm 
WRITER Prnue 

njBtlSHER Canlrowr^r ASCAP 
MCA 33M] ( I ? •nth vnski) 

Pnnce rover fn>m the "Weird 
Science" soundtnirk makes a cute and 
suggestive followup to "Mr 
Telephone". Madonna comparisons 
are clearly intended. 

JAN HAMRKR 

Mmisi Vxf ThffiH (6 S2t 

PROOUCER J»n Hinwf 

WRlUN J Hjinxnvr 

PUBllSMR MCA. ASCAP 

MCA 2Wi 1 1 7'<ncn 7 a^eh r«v<tw>d 

Auc 3I> 

JAKI GRAHAM 

Roumt And ArouiKl <S ii] 

PRODUCfR Dv'vh Brwnbla 
ARiTtR Orrrk BiamM* 
PUBLISHER V>r|>n ASCAP 

UtH 2\) 

TAKABOOM 

MUdtaOITIwNI|M(S is) 

PRODUCER "Mit 
wmUR B«v Rvth 

PUeiiSHCRS Oanc*raui Livdtlj ASCAP 
Mn(« 0->Sa(7 (c . 0 Ati*nl<c) 

Krom Mar>' Wells sweetness to I^tti 
Labelle ferocity m a single breath; 
Boom is Chaka Khan's sister, for the 
record. 

TONCYUE 
Mt|MLitMi(6 42) 

PROOUCCRS R ftuun N ^ntkh 
WRITERS, fl Ba&mH. N BrJdd* 
PU8IISHERS Shaprio Bv^ndMn. ASCAP'RwiM 
Drwt BMI 

Cntiqut CR BSIt (12 inct 7 weruon 

also avMlabk CntlqM CR 71S) 

t'ptempo celebration of the disco 
lifestyle, smger's "Reach Up" was a 
top 10 club hit in *83. Contact; 

ifiiTi munzi 

LAURA BRANICAN 
HoMMiiS IG) 

PRODUCERS JKk Wrote H»roW fMinnvrf* 
WRITERS BrtnArtMfMn B>ll Bodint 
PUeilSHERS HAtU. CMi Dough ASCAP 
AtlMrtK 0-Bta4S n^"Kh tingt* ?tf>a\^von 
M%a avMUblo AtUntK 7a94M) 

A Straight-ahead. Amencan-soundmg 
rock ballad, more boommg beat boxes, 
le&s exotica than her usual repertoire. 

PAHI AUSTIN 

Honty Fof Thi Bm (6 40) 

PRODUCER Tommy Licur^ia 
WRITERS S(«*« J<HKy. To«» S^.n. AkMr Mov«l 
PUetlSKRS J 1 S AliTw ASCAP Cop^nttil Control 
QmM 0-20 JS 1 U o Wamcr Brot ) < 1 2 tncfi vntfrt 

A page from the "Air" songbook. 
decked out in elaborate layers of 
sound and handled with joy. 

NORMA JEAN 

Evtnr Bit Of Tk» Lmc 03) 
PRODUCER HuDvn Eav«« III 
WRITERS / Mark. A Lanrtoi 
PUBLISHERS BUcharood Hu«mjr BMI 
MCA 2IS77 ( I 7 inch wn«i«) 

Hard rStb production with dashes of 
rork and funk, a natural segue lo 
early Chie. 



BRYAN FERRY 
Dofl'l Sl«p Thi Djnct<s S^i 
PRODUCERS Rrtatl Dav>»i Bryan t»tn/ 
WHiIfRS fw'ty Oa<n«i 
P\;Bl>SMER EG BMi 

Wanwr Btm B-20»SU2^r> »->V^ ^ <'**^ 
r«>fvon tua #va>utt« Haniar Bror/CG 7 ISBBr) 



KIMERAAND THE OfERAIDERS 
Th« Lsil OTcra i ' ^s< 

PfuOUifR'. St-«- Po.ia>ul Raymond NahacSian 
WR<Tff»'^ Vr'd. FhSOt RO(,im> B<f*l CIwcIl. OvtlDn 
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FARM AID CONCERT RAISES $10 MILLION (N SALES. PLEDGES 

(Ca/ffinurii /'ro'ff inii/r It 



artists involved." ht- says "At this 
point, no rt-cord or video compuny 
has contiictod us, nor havo wi? iH>n- 
lacted them about such a proj*'ct." 

Even before the Sept. 22 concert 
began, more than $2 milhon in cor- 
porate contributions had already 
been received Ticket sales account- 
ed for another $l.:ifir).fKHl, and an- 
other $a00.000-plus was tallied in 
one-day, on-site ntercliandisin^. 

But Nelson made it cli^ar that 
money isn't the central issue. He 
emphasized at a press conference 
on the day of the show that the pri- 
mary t;oal was making the nation 
aware of America's ongoing farm 
crisis. 

Funds received through Farm 
Aid will go to farmers on a case-by- 
case basis, as well as for ley^al a^^sis- 
tance, counseling services and em- 
ployment training for those who 
have already lost their farms. But 
none of the money will go to sup- 
port the farm bill proposed by Sen, 
T<mi Harkin (D-Iowal. which was 
due to come up for a vote in the Sen- 
ate last Thursday (26) Illinois Gov 
Thompson noted that since Farm 
Aid was a tax-exempt concert, it 
would be a violation of IRS rules for 
any of the proceeds to go toward 
pending legi-slatiun. 

Nelson, however, said that he had 
written a personal check for $11,700 
to the League of Rural Voters to 
further lobbying efforts to pass the 
Harkin bill. 

Nelson, who echoed USA For Af- 
rica organizer Ken Kragen's fre- 
quent comment that "you can spend 
it quick or spend it nght. so we're 



not going to rush." als<i wrote Ihc 
first check on the Farm AhI account 
to the doinestir hunger account of 
the National Cimncil of Churches. 
The $1I«MHMI check will l>e used for 
food pantries to feed farm faniilies 
m seven stales: towa, Minne.sota. 
Wyoming, Nebraska, Oklahoma, 
f)hio and Kansas. 

Farm Aid was carried live on 
more than :{00 U S. radio stations, 
plus an additional 175 tv stations. In 
some markets, cable systems 
opened up local channels to carry 
the concert, and there was a three- 
hour live syndiated feed from 7- 10 
p m 

International rights have already 
been cleared in Italy and .lapan, ac- 
cording to David Hall, vice presi- 
dent and general manager of The 
Nashville Network, which carried 
exclusive broadcast rights for Farm 
Aid. Hall says further overseas 
rights are being negotiated. 

The Nashville Network presented 
Nelson with a check for $550,000 at 
the concert, representing the cable 
service's final payment toward tlie 
$1 million it pledged to cover its ex- 
clusive license. Hall estimates that 
TNN will end up losing about 
$500,000 from his network's invohe- 
menl in Farm Aid 

TNN's coverage of the concert 
was interrupted during Sammy Ha- 
gar's stint with Eddie Van Halen. 
when Hagar used a string of ob- 
scenities. "TNN cut away from the 
performance, and viewers instead 
saw a Merle Haggard performance 
from earlier in the morning Be- 
cause of the cut away. Lone Justice, 



which followed Hagar on stage, 
wasn't seen <)n the telecast. 

Regarding TNN's decision to pull 
the plug on Hagar. Hall said: "We 
weren t prepared for a performer lo 
go on live television and use that 
kind of language. At first, we 
thought maylie he'd do it once and 
thai would 1k' it. Hut he continued, 
so we felt we had no choice but to 
cut away." 

Hagar's appearance with Eddie 



NEW MUSIC SEMINAR 

tCvTltlHUf'd fUt/ri IHttjf 1) 

cullunil lioyiotl of South Africa, do- 
nalinK all profit.s accrued in that 
country to anti-apartheid proups. 
and undertaking an international 
radio and televi.sion proKram lo 
raise both money and awareness on 
the issue. 

Griffey, who had previously 
pled(red all Solar profits in South 
Africa to "po back lo the people of 
South Africa," also said he has re- 
ceived a similar pledge from tllek- 
tra/Asylum chairman Bob Kras- 
now. whose label distributes Solar 
"We -should not pull our record 
companies out of South Africa," 
Griffey said. "But we should not 
make a profit We should devise a 
plan to put the money back into the 
liberation of the people of South 
Africa " 

While suggesting that record 
companies remain in South Africa, 
Griffey supported a performer boy- 
cott of that country. "We need to 



Van Halen marked their first public 
performance since Hagar replaced 
David Lee Roth as Van Halen's lead 
singer 1 1 was considered one of the 
highlights of the show, along with 
the parings of Billy Joel with Randy 
Newman and f laryl Hall with Bon- 
nie Raitt. 

Hudily IjCC Attractions, promoter 
anil producer of Farm Aid, used a 
crew of about 500 technical support 
staff Jam Productions supervised 



let Tina Turner, Rod Stewart. 
George Benson, Prank Sinatra and 
others know that we disagree with 
them," he said, naming artists who 
have performed there. 

'It's important that we leave 
here with a plan," said Griffey 
"We want to make sure we're on 
the right side of history when this 
goes down. Because apartheid will 
end." 

Zappa, who spoke before the Sen- 
ate Commerce Committee during 
its hearings on record ratings on 
Sept (Billboard. Sept. 28>, also 
urged the formulation of a plan to 
deal with calls for any proposed 
rating or warning system to be ap- 
plied to recordings Unlike Griffey, 
he did not advocate the formation 



LABELS BLAST RATINGS 

(Continued from putft- I) 

Geffen, who resigned from the as- 
sociation some months ago, deemed 
the recent efforts at imposing such 
screening devices on recordings 
"unconstitutional," and suggested 
instead that such groups rate par- 
ents 

"I don't feel I'm in a position to 
evaluate the contents of the re- 
cords we put out, " Geffen said last 
week "We record artists we be- 
lieve in, and they put out product 
they believe in." 

Musical Majority chairman Dan- 
ny Goldberg, who added his own 
Gold Mountain label to the list of 
companies opposing ratings, indi- 
cated in a prepared statement that 
the labels are likely to handle any 
specific riinteni problems as they 
have in the past 

"All of us have included lyrics on 
most of our records, and have occa- 
sionally placed stickers on albums 
when we thought it was necessary 
t<i OMiivey lo the public, radio pro- 
grammers and retailers the nature 
of a product," Goldberg noted in 
the statement. "We will continue to 
operate according to our ow n moral 
ami aesthetic standards in the fu- 
ture " 

Gcddberg also claimed that the 
group would launch an extensive 
lobbying drive targeted at govern- 
ment officials, as well as a national 
advertising campaign designed to 
enlist support form music fans. 

.Such a consumer effort was al- 
ready being organized prior to 
Goldberg's announcement, with 
news lhat a fledgling anti-censor- 
ship group. Citizens Against Music 
Censorship, ha<l already been 
fiiunded in Sacramento by Mike 
Ross. 



on-site construction of the stage, 
which utilized the 60-fciot-diameter 
circular two-set stage from Live 
Aid) Unileii Pniductioiis and Moun- 
tain Priduclions provided the stag- 
ing; Showco handled sound and 
V'ariLights: and Upstaging did the 
lighting for the event- 

A.t.Histance in preparing this story 
provided by Moira McCormick in 
Chicago. 



of any industry group. 

"Do not organize. " he told the 
Seminar, citing time constraints 
and the jiroblems inherent in crcat- | 
ing a group that can be easily tar 
geted by proponents of record rat- 
ing such as the Parents Music Re- 
source Center (PMRCl. 

Instead, Zappa urged individuals 
to write letters and telephone elect- 
ed officials and government bureas 
like the Federal Communications 
Commission (FCC) targeted by the 
PMRC. "Just remember," he said, 
"they've gotten this far just by 
writing letters and making phone 
calls" 

To encourage individual action. 
Zappa has introduced an informa- 
tional .service. By telephoning (818) 
PUMPKIN, callers may obtain a 
printed package that includes the 
PMRC's fund-raising letter and a 
list of organizations it is lobbying 
to establish a rating system. He _ 
suggested that listeners "oppose 
the wives of big brother and their 
dangerous program by writing to 
these addresses with your enter- 
tainment preferences. " 

Characterizing the call for ratmg ' 
records as "a strange national 
movement to bring censorship first 
to records, then videos, " and even- 
tually books and other areas, Zappa 
said, "I think they want you all to 
worship the same kind of God. And 
I don't think that's a good idea." 

As evidence of a growing move- 
ment, he cited concert legislation 
proposed in San Antonio that would 
place a rating system on live rock 
concerts (Billboard. Sept. 21) "It 
will be a model legislation that will 
go everywhere," he said. 

A long-standing advocate of vot- 
er registration, Zappa punned on a 
W.A-S P recording frequently 
cited by groups seeking record rat- 
ings in proposing an "I-vote-like-a- | 
beast" program. "Vote. " he urged. 
"You've got to keep an eye on these 
people," he addedd. referring lo 
elected officials who have voiced 
their support for a record rating 
system. ' 

In opening remarks before the 
keynote addresses. Seminar co- 
founder Tom Silverman claimed to- 
tal registration of more than 4.800, 
making this one of the largest rec- 
ord industry meets of the year. 

Detailed rarerage of the Seminar's 
paneLi will appear i„ utek's 
Billboard. 
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LYRIC ROW NOT ECHOED OVERSEAS 

ft outiiiuni //</ni pitm U 

fiiund themselves un tlit* tiring linif. 
In liKi a Scottish branch of reUil 
chain HMV was prosecuted by po- 
lice afUT complaints from the par- 
i-nLs of a local loenacer anH PoaH 
Kennedys fan The case failed, hut 
HMV subsequently instituted a pn»- 
cedure to ensure that shiip manag- 
ers woulil not attain Ik* charjjed. set- 
ting up a central panel of assessors 
to which they could refer "doubt 
ful" releases. 

No major market has as much ex- 
perience with restricting distribu- 
tion of objectionable material as 
West Germany. Founded in l'J5:t. 
the Federal Control Office in Bonn 
is empowered to put bnoks, art, 
film, recordings, videos and even 
computer games on an index, thus 
prohibiting public advertising or 
their sale to persons under 18 (Bill- 
board. Aug. 24). 

Only one pop recording. Peter 
Tosh's pro-marijuana tune "Legal- 
ize It." has been banned in Bonn, al- 
though numerous neo-Nazi reeoni- 
mgs and songs making reference to 
Hitler have been restricted. 

Rudolf St*fffen. heail of the Fed- 
eral Control Office, says he is some- 
what surprised the current U.S. con- 
troversy has not generated in- 
creased scrutiny by local German 
youth offices, which must submit 
questionable recordings to him. 



Comments Sleffen: "These songs 
are not the sort of thmg a local offi- 
cial would be exposed to. And the 
average (German, with only school 
English, would not understand the 
lyrK*s anyway " 

This also explains how such songs 
as Frank Zappa's "Bobby Brown" 
made the German airplay charts. 

Sleffen and his staff remain 
strongly opposed to any rating sys- 
tem for lyrics that does not include 
distribution restrictk>ns "The only 
way to deal with this material." he 
says, "is to limit young people's ex- 
IMisure to it " 

There is similarly litlle fervor fc)r 
the idea of a rating system in the 
Benelux territories. Holland. Bel- 
gium and Luxembourg. A typical in- 
dustry viewpoint: "This idea has 
simply not come up. But an initial 
opinion would be that lyric-rating 
would be counter-productive in all 
directions." 

And in Italy, the i|uestion of rat- 
ing or categorizing lyncs has not ex- 
actly exercised industry thinking. 
But Sergio di Gennaro. vice presi- 
dent of AFI, the Italian national 
IFHI group, and president of Bina- 
record, says: "The whole idea of 
tackling [)op music lyrics m this way 
is somehow foreign to the Italian 
way of thinking. I can't see any way 
this kind of legislation would be ac 



■ Comet Man? ■ 



Where is Ayers Rock Australia? Best vtew o1 Halley's Comet Itwre (Apr 86) Who is 
Bob Ayres ? Mysbc. songwnler f vocal: Nebraska C&W Halt of Fame Bob started 
his band career m Ayr, Netxaska Syrx^hroncrty? Ayers. Ayres and Ayr (Scotch Er>g) 
from Sanskrrl rool word (arr) meaning east light, sky spint, (Comet) Ayers Rock is 
the abongine sacred rock o1 creabon The rock itseH may be a meleor. speculate 
saentjsts. Will there by Ayres Rock at Ayers Rock? 

U s a folk-rock Chnstmas/^th of July song celebrating ttie once in a Metime return of 
Han«v 5 Comet Bookir»g cornel FesUvals. 
BOB AYRES — "GRANDPA'S SONG" is 

"HALLEY'S COMMET COMMEMORATION SONG" 
45rpm and 10 song cassette "SONGS OF PHOENIX" 
Stephen Davrs — "New Age Journal" souiiui 

Eagta Canyon R«c/Com«1 of P««c« Movanient 
107 N HollM*>0«n. NE 66959 1 (3M|832^WI (5 10 6 pm CST) 
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cepttfd. It's just not in line with our 
national mentality." 

Un the Italian music publishinf; 
side. Giuseppe Grumitto Ricci of 
leariinK Milun-bascd f^roup Curct in 
sisls: "We'd regard this kmd of rat 
inir ax an unacceptable form of cen- 
siirship, and we would not approve 
of any nalidruil le^iHlalion on these 
lines." 

In Australia, the Stateside ruckus 
has passed almost unnoticed. In a 
market where rock comedians like 
Rodney Rude. Austen Tayshus and 
Georne Smilivici score triple and 
quadruple platinum hits with rec 
nrds whose texts are by j;eneral 
ai;reenieiit foul and disKUKting. and 
where notable past releases have in- 
cluded the Skyhooks' "Why Don't 
You All Get F"ked?. " the current 
controversy seems, according to 
one industry figure, "all very 
tame." 

But this is not to imply that no re- 
straints exist Some releases are 
slickered, on the initiative of the rec- 
ord companies concerned, because 
they do offend Rude. Tayshus and 
Smilivici actjuired their enormttus 
following largely thruujih wtird of 
mouth: Kven in l<irH*d-down form on 
record, some rarJio stations refuse lo 
play their work. 

For the Australian Record Indus- 
try Assn., however, the question of 
imposinfT controLs on lync content is 
not only not on the ag^enda. it has 
simply never been an issue. And 
that seems to hold i^ood for virtual- 
ly ever>'where outside the U.S. 



ON THE BEAM 

(i uhttnuni Jrom page 22) 

and disks. 

Schwann's bid for such a catalog 
follows the earlier CD catalog puli- 
lished hy Digital Audio and the 
Compact Disc Group, but subse- 
quent reports indicate that alliance 
won't result in future updates. 

Ad rates for the Schwann Com- 
pact Disc catalog wdl be the same 
as those for the existing record and 
tape g^uides. with single full-page, 
black and white ads fetching $2.^ 

Roulette records is among 

the indie labels with older catalog 
now mining the Compact Disc field, 
having issued 11 titles since June. 
According to general manager 
Chuck Walz. all of the initial CDs 
have been culled from Roulette's 
mtdpriced album catalog. 

Among Roulette's first near-<io7- 
en disks are two of its biggest [Hip 
perennials. "The Bt^st Of Tommy 
James & The Shondells" and 
"Mitch Kyder & the Detroit 
Wheels' Greatest Hits. " The re 
mainder of the releases have been 
culled from the company's jazz 
vaulu, dominatt>d by its substantial 
Imle of Count liasir masterif. 

Thai source yields CDs docu- 
menting Rasie ciillaborations with 
Tony Bennett. Joe WilliamH. Billy 
KckHline. Sarah Vauithan an<l 
Lambert. HendrickH & Kohh, as 
well as a catalog }ierennial. "Count 
Basie & His Orchestra." Other Rou- 
lette jazz albums now on CD iiu-ludr 
sets fn>m Stan Gctz. Joe WilliamH 
anil a ctmcert set teaming Diizy 
GillfHpie and Charlie Parker. 

Pressing is being handled by 
Drnon. Walz says he expecLs to add 
another eight or nine titles to Rou- 
iette s nascent CD Ime during the 
next month. 



ALL-BOARD CD PACKAGING 

iContiuutil iTtmi /lufif I) 

tlier runfirmalioii of the policy re 
vcrsal comes from Ihe packaging 
hou»e!> that dovi^lop4?d and manufac- 
tured the all board containers for 
Warner's 'Around The World In A 
Day " by Prince & the Revolution 
and Elektra'K "Theatre Of Pain" by 



SPEC'S PROSPECTUS 

t< ontt n in li Irum ftagt' ti) 

Lieff and Spooner. Spec's vmite off 
laW.OOO of that loan durinc fiscal 

1984. recovering $3(1.(100 of that 
amount a year VAi^r M.IS assets are 
being liquidated for dtHtribution to 
creditors during a two- to three- 
year period, according to the pro- 
spectus. 

The prospectus also notes that 
the company's operation has been 
based on its o'*T\ cash How. and that 
it has a $50U.0U0 unsecured bank 
line of credit, which it has never 
used 

For the fiscal year ended July 31, 

1985, records generated 32'' of 
sales, cassettes Zh%. CDs 6* and 
video sales and rental 11%. 

Half of the stores' inventory 
comes from a company warehouse 
in Northwest Florida, while the re- 
mainder is shipped du-ect Approxi- 
mately 60'"'^ of the merchandise 
comes from the six majors in the 
record business, the report states- 
Four district managers supervise 
the stores, which are open seven 
days per week- A cash incentive bo- 
nus spur% dLstrict and store manag- 
ers. Stores were recently equipped 
with 2,5 electronic reporting cash 
registers, providing quicker sales 
data flow. Spec's has just intro- 
duced computerized bar-coded in- 
ventory management and distribu- 
tion controls- 



Motlcy Crue. 

Both Ivy Hill, fabricator of the 
Prince package, and Shorewood, 
which manufactured the Motley 
("rue r.D container, say that no simi- 
lar all-board packages for other act* 
have l>ecn ordered by these labels. 
In one case, there were even hints 
that eventual reorders of the affect- 
ed title might go the jewel box 
route. 

The decisKjn by Warner Bros, last 
April to drop the jewel box in the 
case of the Prmce album (Billboard, 
April 61 followed studies the label 
sponsored that indicated all-board 
packaging could withstand warping i 
and abrasion hazards as well as or 
better than the conventional jewel 
box in plastic clamshell- It was 
Warner's stated position that all- 
board containers would become the | 
preferred packaging option for pop 
CDs, particularly as the configura- 
tion began to make inroads in car 
and walk-along use 

However, it quickly became clear 
that Warner had underestimated 
the lirulence of consumer and trade 
opposition, which not only chal- 
lenged the security claims but fo- 
cused even more strongly on value 
perception factors. Fear was widely 
expressed that absence of the jewel 
box would erode consumer pride of 
ownership in a high-tech quality 
product. 

While both the Pnnce and Motley 
Crue CDs have sold extremely well, 
and appear on Billboard's Top Com- 
pact Discs chart, trade observers 
suggest that their inherent 
strength would overcome any spe- 
cific objections their packaging for- 
mat might stimulate- 

"We could have sold the Prince 
even if it was packed in a paper 
bag," comments a WF.\ >^<uin-e 



CUTBACKS AT RECORD BAR 

(Conftnut'd Jrorn fiiitjf I) 

.says Cruickshank, adding that the 
shipping problems have had an im- 
mediate effect on the chain's bot- 
tom line: "The day after we stopped 
shipping we saw sales go down" 
Some outlets have been receiving di- 
rect shipments from suppliers in an 
attempt to stem the downward 
trend. 

Aside from the administrative 
personnel cuts. Record Bar has 
been looking to trim its costs in oth- 
er areas. Cruickshank says the com 
pany is looking to lease out its cor 
pnnile jet and is investigating possi- 
ble store closings 

"We re closing five stores this 
month and two more soon after 
that. " Cruickshank says. While de- 
nying rumors that the chain has as 
many as 30 outlets on the sale block, 
he does allow that "we've always 
got '20 on the hit list " 

The future of Napoleon's Gro 
cer>'. Record Bar's fledgling gour- 
met chain, is "up for evaluation in 
February." according to Cruick 
shank. "We'll have to make some 
changes." he says, adding that "la- 
bor costs are up. and we're playing 
aniund with that. 

"The Nu^Hil4>on*s GrtH'ery stores 
are actually projected to make a 
prulit through Christmas, but there 
are questions on the return of in- 
veHtment and asseLn We're really 
not sure where it's going to go." 

Mid Amenca. Record Bar's video 
distribution company, is "still 
strong in the l>allgame" and iiiakiutf— 



money, according to Cruickshank. 
There are no plans to cut personnel 
at the store level, although a freeze 
on raises and bonus programs has 
been in effect for several weeks. 

Characterisizing the chain's 
moves as protective rather than re- 
active. Cruikshank says. "We are a 
pro-active company. We're doing 
these things so we won't have to 
make other moves in 6 months." 



MGM-UA'S GALLAGHER 

U'ontinufti /roni imgt -I'l 

that the home video market will fal- 
ter, (jallagher refers to his decision 
in 1949 to enter the recording in- 
dustry. This, he says, was against 
the advice of his father, who felt 
that radio inhibited a growing mar- 
ketplace for recordings A 50'> pen- 
etration of VCRs into homes by the 
end of this decade is a compelling 
reason to (lallagher why the future 
IS bright for home video. 

The Acapulco convention panel 
on Wednesday will be composed of 
Len White (CBS/Fox), Ben Tenn 
(Walt Disneyl, Jack Silverman 
(Continental). Mike Olivieri (Ve«- 
tron), Nick Santnzos (Thorn EMI/ 
HBO). Dave Mount (WKA). Gary 
Khammar (RCA/Columbia), Eric 
Doctorow (Paramount) and Ben 
Collier (Prism). , 



4b- 




Or LaSalleD Leffall. pttsi presiUenl. Amencan (xincer SikwIv 



"If everyone over 50 had checkups for colorectal cancer, 
the cure rate could be as high as 75%" 



"If more people had colorectal cancer checkups, 
more people could be cured, " says Dr LaSalle D Leffall, 
Jr , M.D . F.A.C S., Professor and Chairman of the Depart 
mcnt r)f Surgcn; Howard L'nivcrsiiy Hospital, Washing- 
ton, D C "Ii s that simple You can't cure il if you don't 
know you have it ' But if it's detected early, the cure rate 
for colorectal cancer is very high Your doctor can per- 
form the digital and proctoscopic exams, and you take 
care of the simple stocjl hl<M)d test at himie. 

The present cure rate is 44% We believe it could be 
at least 31 % higher Since men and vv(jmen are etjually 
affected by this disease, we urge everyc )ne < )vcr SO u > get 
regular checkups at the intervals s|xciricd in the box on 
the right 

Fact is, there will be 130,()fX) new cases of cok)rectal 
cancer this year. You can help us cure 75% of them. 
If you are not in the age group affected, plca.se pass 



this information on to someone you know who is. The 
warning signs for colorectal cancer are; a change in bowe! 
habits and blood in the stool 

People with a family history of colon or rectal cancer 
or ulcerative C(j|itis are at higher risk and are urged to be 
doubly cautious 

Help us rai.se the cure rate. 



Colorectal Cancer Checkup Cuidclincs for men and 
women over SO without symptoms: 

• Digital exam every year 

• Skx)! bltK>d test e\'cr\' year 

• Phk io exam every ^ to S years after 2 initial negative 
tests I year apart 



No one faces 
cancer alone . 



AMERICAN CANCER SOOETY® 



Motown Hits the Road With llfSS© 



Elaborate Audio/Visual Pitch 



BY JOHN SIPPEL 



LOS ANGELES Motown Rwords 
is taking ib^ fall/winUfr iiales pro- 
gmm directly into th*? home (tffices 
and branches of more than 10() ma- 
jor domestic accounts usinj; a de- 
luxe kit containing two audio tapes 
and one videocassettcs. along with 
printed catalogs and store merchan 
dising material. 

Highlight of the versatile and 
novel sales tool is a specially pro- 
duceil 22-minute video, in which la- 
bel president Jay Lasker explams 
Berry Gordy's 26-year contribution 
to the industry and explains how 
that impact wilt be strongest with 
new artist releases through Christ- 
mas. 

The video, combining elements of 
telemarketing and armchair mer- 
chandising, also explains a market- 
ing strategy wherein accounts are 
encouraged to set up separate Mo- 
town record /tape/ video depart- 
ments. Included in the package are 
specially imprinted day glo divider 
cards, a huge ceiling arrow mobile 
guiding store patrons to the section, 
and large two-sided door stickers 
noting the establishment of the Mo- 
town sector 

Unlike most sales promotional 
tools, the Motown video, prepared 
by George Bloom under the aegis of 
Terri Barnes, Lasker's executive as- 

NARAS Seeking 
Full-Time President 

LOS ANGELES The National 
Academy of Recording Arts & Sci- 
ences (NARAS) is seeking its first 
full-time, paid national president, in 
an effort to give it the continuity of 
leadership long enjoyed by another 
trade association, the Recording In- 
dustry Assn. of America (RIAA) 

That's the assessment of Mike 
Greene, current national president 
of NARAS, who will move up to 
chairman of the board when the 
paid president is hired. 

"Over the past few years, the 
Academy has grown in scope and is 
doing a lot more things, including 
interacting with other professional 
organixalifins," say.s Greene, 

"In iinler for us to become an rel- 
evant and effective as we can be, we 
need to have a consistent person at 
the top who can speak for us year 
after year, as opposed to passing 
the baton off every two years. Plus, 
we all have full-time jobs in the mu- 
sic industry ourselves, so it's very 
difficult to he in all the places we 
need to be with the same face like 
Stanley Gortikov puts on for the 
RIAA. 

"We need a full-time, high-profile 
executive who has been at the high- 
est levels of the industry and has ac- 
cess to key people. That doesn't ncc 
esaarily come with being president 
of the Academy when you've got 
someone new coming in every two 
years." 

The position will be based at 
NARAS headquarters in Burbank. 
Applications should l»e E>ent to the 
Presidential Search Commission, 
NARAS, SOS N. Glenoaks Blvd , 
Suite 140. Burbank. Calif 

91502 PA|1|.(^HKIN 
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sistant, links the label's veteran art 
ist roster securely to the Motown 
departmental concept, noting the 
number of midprice and frontline al- 
bums which each of the longtimers 
has available. The lavish kit also 
provides a huge Motown four-color 
sale poster. 

The two audio cassettes assist the 
overall program The first is a spe- 
cial 90-minule reprise of more than 
25 key Motown singles, complete 
with subtle sale narration for in- 
store dentonslration. The second 
further explains the Motown cata- 
log and the sales approach, along 
with separate fiO-sf-cond spot;* pro- 
moting Motown's I'D catalog, its 
anthology albums, Stcvie Wonder's 
new album and the Motown store 
department. 

Included in the 18- by 16-inch blue 
velvet-covered fold-out are com- 
plete Motown record/tape catalogs 
and a Motown CD catalog. 

The Motown video makes use of 
vintage black-and-white video and 
movie material dating back, in many 
cases, more than 15 years, as well 
as excerpts from the Motown Revue 
and the Motown '25th anniversary 
special, which achieved top prime 
time ratings and is now available as 
a home video package There is a 25- 
pack counter bin for Motown home 
video product included in the pro- 
gram. 

The video promises new albums 
siHm from Lionen Richie and Smok- 
ey Robinson and soundtrack materi- 
al from "Whit# Knights, " a Taylor 
Hackford movie. 

Provisions of the fall program in- 
clude: oldie smgles, 107' discount 
and 9U-day dating, effective 
through Oct. 24; frontline album 
product, 4?' discount on LPs, 6'.5 dis- 
count on cassettes through Dec. 13; 
all midprice product, 180-day dating 
through Oct '24; and the Stevie 
Wonder catalog except "Musi- 
quarium" and "In Square Circle," 
i^/< discount through Sept. 27. 




Love of Music. Ck>mposer/ 
saxophonist Peter Gordon, seated, 
S4gns an exclusive, longterm, 
worWwida recording contract with 
CBS Maslerworks His first album, 
tentatively tilted "Love Of Life. " is 
scheduled to be released early next 
year Standing from left are 
Maslerworks senior vice president and 
general manager Joseph F Dash and 
vice president of aAr Cr>risline Reed, 
and Gordon's producer Gary Lucas 
and manager Greg Sttifnn 



Bruce SPRINGSTEEN'S five gigs in the mammoth 
L A Coliseum, which began Friday (27), are expected to 
do SRO biz for the approximately 70,000-seat venue. 
Ticket sepculators had a field day, with the L.A Times 
initiating a rarely-used category for its classified sec- 
tion, "Entertainment," which carried more than 180 ads 
each day a week prior to the concert Random calls to 
some of the phone numbers disclosed ticket prices rang- 
ing from $25 tti $;J50 each . . . Stars and lesser-knowns in 
rock who perform for the L.A. Street Scene (Billboard. 
Sept. 28) were getting extra exposure during this year's 
event, held from Friday through Sunday (27-29). SIN. 
through L.A. Mexican tv outlet KMEX will intersperse 
a telethon effort for Mexican earthquake relief with ap- 
pearances by acts from the Civic Outer bash Also ex- 
pected to appear on the telethon will be Vikki Carr, Ap- 
ollunia. Fernando Allende. Herb Alpert and wife Lani 
Hall, Paul Gonzalez, Diego Verdaguer. Julio IglesiaH, 
Miami Sound Machine. Kids for Kids, Cantinflas. Vi- 
cente Fernandez. Manoella Torres and Lucia Men- 
dez. Superstation WTBS :ind Organizarion Televinion 
Ibero-America will pick up part of the program, gener- 
ated initially by SIN general manager Rene Anaclmo. 

Life in the fast lane may be slowing down for 
Vincent Neal Wharton of Redondo Beach, better 
known as Vince Neal. lead singer of Motley Cnie. Su- 
perior Court Judge Edward Hinz Jr. stayed the 23- 
year-old singer's 3(Way jail sentence until next June, so 
the heavy metal group could play out its next tour. In 
addition to five years' probation. Wharton wa-s ordered 
to make $'2.7 million restitution for a drunken driving 
collision that killed NicholaK "Razzle" Dingley, drum- 
mer with the group Hanoi Rocks, and injured two other 
persons. Wharton will also donate 200 hours of commu 
nity service as part of his sentence . . . Track bps its top- 
per tardily to Martin Spector. founder/chairman of 
Spec's, the Florida retail chain that went public last 
week. "Mike." as he's affectionately known, is 80 and at 
his desk daily, heading the stores which he started in 
1948. 




Look for NARM or a member of its reUil advisory 
committee convening this week in San Diego to mak0 
the organization's first response to the music lyric row. 
Track hears that a document, apparently prepared by a 
responsible NARM chain member, was delivered to the 
Senate Commerce Oimmittee Sept. 20. The same doctl- 
ment was reportedly hand-delivered by the NARM ad- 
mmistrative stall to the PMRC three days later. 

Watch for cordon price to surface in his 
hometown, Detroit, with a new mdie record distributor- 
ship . . . Harry Tobias hit 90 years recently . . . Tmm 
Kay has joined Total Experience Records, just as Moft 
Welner bows out . . . Circle Dec. 7 in New York City. a> 
that's the night the Amerian Cancer Society fet«» 
Miles. Stuart and Ian Copeland r^f IRS, FBI, Police,, 
etc. fame in what's expected to be a unique night of frol- 
icking. 



Apparently the wives of is vs. Senators 

Cflngrcsamcn felt that by using their hubbies' names 
they might give record label executives a clearer idea 
with whom they were dealing. In a letter dated Bfay 3, 
sent from the Parents Music Resource Center, dis- 
closed by veteran nn-k writi-r Dave MacNh. signees in- 
cluded the fraus of Rmest HoiiingH, Strom Thurmond, 
Robert Psckwood. John Danfurth. John Heinz. Paul 
Trible. Lloyd Benlsen and David Durenberger. all Sen- 
ators. Congressmen whose wives inked the epistle were 
James Jones. Paul Simon, Bill Archer, Guy Vander 
Jagt, Richard Schultze. Bill Frenzel and Tom Downey 
. . . Dave Bowman, vice president of sales for the Elec- 
(roSound duplicating equipment division, has left that 
post 

More Mexican QUAKE: The plight of Mexicanoe 
is such that the San Antonio City Council has put the 
proposal to control sensitive lyric content of songs done 
by groups performing in local venues (Billboard. SepL 
21) on a sidetrack for the time beign. City Attorney 
Lowell Denton and his staff continue to study provi- 
sions whkh might be worded into the statute. 

K4ibd b; JOHN SIPPEL* 



Accounts Applaud CBS Mix-and-Match Plan 



J 



BY KIP KIRBY 



NASHVILLE A 15-tier discount/ 
returns/dating program launched 
last week by CBS Records here has 
wholesalers and accounts cheering. 
National retailers and distributors 
expect the new CBS mix-and-match 
incentive strategy to result in sig- 
nificantly stronger country album 
sales. 

The program involves 15 differ- 
ent options available to racks, one- 
stops and accounts in which they 
choose their own percentages for 
free goods and discounts, exchange 
privileges and additional dating. 
The program carries different per- 
rentage structures depending on 
the account level 

At the retail level, for example, a 
high of 26'>' is possible in free 
goods/discounts with no returns 
and no extra dating, it goes through 
corresponding levels to a bottom of 
2*^ in free goods/discounts, with a 
return/exchange rale and four 
extra months' hilling. Discounts are 
basically applicable in 2!* incre- 
ments; returns range from none Ut 
aV', 10'"!, 1.5' ' aiHl 20'<; and addition- 
al dating ranges from none through 
(>() days up to 120 days 

The program will be ongoing and 
encompasses all CBS country titles 
tagged at $ti 98 or alKive, including 
both new frontline product and cat- 
alog. The flexibility of the cam- 
paign, allowing dealers and distrib- 
utors to adapt the program individ- 



ually to their needs and alter it 
whenever they wish, is earning 
raves from those implementing it 

"We're ecstatic about the pro- 
gram," says Lew Garrett, director 
of music purchasing for the Came- 
lot chain. "It's unquestionably one 
of the most innovative efforts we've 
seen. CBS deserves to be applauded 
for coming up with it. 

"Country sales have been declin- 
ing, as everyone knows," Garrett 
notes. "But this could certainly im- 
prove things noticeably" 

By letting dealers pass on their 
discounts at the consumer level, the 
CBS push is expected to increase 
country's traffic flow, especially as 
the holiday season approaches. Gar- 
rett says that Camelot will mark 
down all existing CBS country cas- 
settes and albums, even though 
they were originally purchased un- 
der regular rate. "It only seems a 
fair trade-off in view of what CBS is 
doing," he emphasizes, adding that 
the chain plans to utilize the incen- 
tive campaign heavily for the 
Christmas period. 

(Vntral South's Jim Kirkpatrick 
says he has already placed his initial 
order under the new program, for a 
total of S.OOO country units The cas- 
sette-to-LP ratio is seven to one, 
Kirkpatrick says. 

"The program is going to get 
country product out on the streeL" 
he says, "and we're anticipating mul- 
tiple sales with the k>wer priivj^." 

.Sound Shop locations (which are 



owned by Central South) will feature 
frontline CBS releases, with catak>g 
and sale items in special browser 
bins. "On hot sellers and new re- 
leases where we don't foresee any 
returns coming back, we'll take the 
full 36'» discount" says Kirkpatrick. 
"TTiis way, for instance, if I use the 
26'* discount. 1 might end up paying 
$3.95 for product that wouM normal- 
ly retail for $8.98 but which we can 
now sell at $6.98." 

.Accounts can vary their options 
with each orxler under the mix-and- 
match approach. Minimum quanti- 
ties remain standard, accounts pay 
freight at 30 units or more until the 1 
level of 120 units. A minimum of 
three units per hne item and 12 units 
per order is required. CDs are not 
covered by the program, and ordefs 
placed under this incentive strategy j 
cannot be included with other or- 
ders. 

Norman Hunter of Record Bar 
predicts that the CBS country effort 
will be highly successful. "It ap- 
|iears to be structured for a variety 
of accounts, not just those with cen- 
tral warehousing." he says. "So it 
could mean a lot more sales from 
mom-and-pop locations." 

Echoes Camelot' s Garrett; "This 
program is going lo move product 
Quite frankly, we ll be taking a 
much closer look now at country ti- 
tles that we overlooked in the past 1 
expert more country units in our 
stores, including newer acts we— 
might have pa.«sed up before" " 



